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ABSTRACT

The central objective of this thesis was to explore relationships between personal
values, and depressed mood and subjective wellbeing, and to determine if the notion
of values can be more useful in the fields of clinical and positive psychology. An
initial literature review of values identified the potential importance of values in
relation to mood and wellbeing, but also showed that more research was required to
clearly establish such links. Two survey studies using Schwartz’s model of values
(Schwartz, 1992), and one longitudinal study investigating relational aspects of
values, were conducted to explore these relationships. Study 1 was a New Zealand
paper-based study and investigated links between the importance of, and satisfaction
with, values and depressed mood and subjective wellbeing. Study 2 was a larger
international internet-based study which sought to replicate important findings from
Study 1 and investigate links between people’s knowledge of their values and the
extent to which they were living in alignment with values. Study 3 consisted of a sub-
sample of participants from Study Two who completed a subset of Study 2
assessment measures six months later. This study explored how relational aspects of
values (knowledge of values, living in alignment with values) related to changes in
depressed mood and SWB over time.

Cumulatively the results from these studies re-orientate our thinking towards
an increased utility for the notion of values in the areas of clinical and positive
psychology. Regarding depressed mood, these studies found links between greater

depressed mood and lesser importance of Self-Direction, Stimulation and Hedonism



value types. The importance of values as a whole was not associated with depressed
mood; however being satisfied, knowing values, and living in alignment with values
were associated with less depressed mood. Regarding subjective wellbeing, these
studies found links between greater subjective wellbeing and greater importance of
Self-Direction, Stimulation, Hedonism, and Benevolence value types. The importance
of values as a whole was not associated with subjective wellbeing; however being
satisfied, knowing values, and living in alignment with values were associated with
greater subjective wellbeing. A causal relationship was found between living in
alignment with values and latter subjective wellbeing, but not for knowledge of
values and later subjective wellbeing. In addition, no major deviations in the
coherence of values’ systems between individuals with and without depressed mood,
or for individuals with and without high subjective wellbeing, were found.
Strengths, implications, and limitations of the studies are noted for the fields

of clinical and positive psychology, and suggestions for future research are made.



All sciences are now under the obligation to prepare the ground for
the future task of the philosopher, which is to solve the problem of
value, to determine the true hierarchy of values. ~ Friedrich

Nietzsche
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CHAPTER 1: INTRODUCTION

1.1 Introduction

Values are common to all people and are regularly endorsed because they are
of foremost importance in people’s lives. Discourse pertaining to the importance of
values can be traced back to the early Greek philosophers. Socrates believed that the
good life, rather than life itself, was to be chiefly valued (Rachels, 1993), and
Aristotle promoted numerous values (Aristotle, trans. 1967). Values have been central
in various historical commentaries and dialogues (e.qg., poetry, plays, novels,
scriptures), the most famous being the Ten Commandments which permeate western
society (Smiley, 1985). More contemporary reference to values is also easily
detectable in various popular media, such as politics, science, business, art, and
movies (Davis, 2001; Hitlin, 2003).

Popular discourse aside, there is little contemporary psychological research on
values, especially regarding theoretical explanations and practical applications. Given
this omission, this thesis focuses on values in psychology by exploring relationships
amongst personal values, and mood and wellbeing. In doing so, key aspects of
personal values are explored, in particular, relationships between the types and
coherence of values people endorse, and their depressed mood and subjective
wellbeing. This thesis also explores people’s relationships with values, such as the
extent to which they view their values as important, know what their values are, live

their life in alignment with their values, and are satisfied with their values.

18



This first chapter is presented in six main sections. First, the notion of values
in psychology will be broadly reviewed, and conceptualisations and definitions of
values outlined. Next, the main theory of values in this thesis is described, and issues
surrounding the measurement of values are considered. Following this, aspects of the
fields of clinical and positive psychology relevant to values, mood and wellbeing are
summarised. This chapter concludes with an outline of the aims of this thesis, the

research questions addressed, and a broad summary.

1.1.1 The importance of values.

The reason values are endorsed and easily detectable is because they are,
prima facie at least, of major importance. As Ball-Rokeach, Rokeach and Grube state,
“in a nutshell, values represent what is most important to us and form the basis of
how we approach life...[they are] ...the silent forces behind many of our actions and
decisions” (1984, p. 15). Braithwaite and Law comment that values “are usually
based on what genuinely matters most to us as people, and are things that are of
intrinsic worth to us” (1985, p. 252). Indeed, people talk of and endorse values as
cherished possessions (Leichtentritt & Rettig, 2001), as notions they are personally
invested in, regard highly, seek to uphold and defend (Maio, Olson, Bernard, & Luke,
2003), and hold tenaciously (Morris, 1956). Values tell the world, and ourselves, who
we are and what is important about us (Peterson, 2006), and “reflect an essential,
inalienable aspect of what it means to be human” (Bain, Kashima, & Haslam, 2006,

p. 355). People hold values as foundation blocks for living and of how they relate to
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others, as they represent what is most important in life (Henderson, 2003), are

pertinent to the very nature of being human (Harari, 1989), form the core of personal

identity (Hitlin, 2003), function as standards that guide thought and action (Feather,

2002; Rohan, 2000; Schwartz & Bilsky, 1987), and provide justifications for what we

do and how we feel (Kristiansen & Zanna, 1994).

Because values are important in facilitating the functioning of life, theorists

use the ubiquity of values to argue for their significance at both individual and social

levels. As Straker commented:

Values are, in fact, powerful drivers of how we think and behave. They
tell us what is good and bad, right and wrong. They tell us the shoulds and
shouldn’ts, musts and can’ts of life. They also help us decide which is

more and less important. (2008, p. 43)

Leichtentritt and Rettig (2001) argued that values play an important role in
human behaviour by influencing perceptions, decisions and actions, and, as a result,
impact on the welfare of individuals, family members, and the community. Thus,
values provide ways of conceptualising life-guiding principles, or ‘ways to live’
(Morris, 1956), and are an important component in guiding our behaviour and
attitudes, and in making sense of others. Hitlin and Piliavin (2004) suggested that
values operate as guiding mechanisms, and Mandler (1993) maintained that valuing

necessarily occurs as we encounter the world.
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At the social level, relationships with others are bound and coordinated by the
values individuals endorse (Spates, 1983). Knowing others’ values aids in smooth
and conventional relations by allowing a sense of predictability, which reduces group
conflict (Tetlock, 1986). Indeed, out-groups with dissimilar prioritised values are
regarded as less human (Schwartz & Struch, 1989) and experience out-group
prejudice (Biernat, Vescio, Theno, & Crandall, 1996). Conversely, people who act in
ways which support others’ values obtain increased trust (Devos, Spini, & Schwartz,
2002; Sagiv & Schwartz, 1995). Values regularise social behaviour by providing
general rules, negating the ongoing reinvention of standards and their justification
(Marini, 2000). Values also provide standards to determine which beliefs, attitudes,
and actions of others are worth challenging, protesting, and arguing about, or worth
trying to influence or change (Rokeach, 1973).

At the individual level, values fulfil a number of roles. Values guide conduct
and help direct life towards the attainment and accomplishment of personal goals
(Deci & Ryan, 1985), as people are goal orientated by nature (Aristotle, trans. 1967).
Dewey (1938) held that values take root in us and are the basis for our goals. Rokeach

commented that:

Values are multifaceted standards that guide conduct in a variety of ways.
They lead us to take particular positions on social issues and they
predispose us to favour one ideology over another. They are standards

employed to evaluate and judge others and ourselves. (1973, p. 13)
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Sanchez (2000) viewed values as critical to processes of self-regulation,
maintenance and enhancement of self-esteem and decision making, and Hayes,
Strosahl, and Wilson (1999) argued that following personal values provides a sense
of consistency that structures experience, and to an extent, defines who a person is.

At the same time as values exert influence at both individual and social levels,
the importance theorists place on values is also becoming more discernible in the
public domain. For example, a 1990 survey by Public Addenda cited ‘not learning
values’ as the most important problem facing youth, more so than drugs and violence
(Peterson, 2006), and the Dalai Lama surmised, “the problem is that the majority
have lost, or ignore, the deeper human values — compassion, a sense of responsibility.
That is our big concern” — (lyer/Dharamsala, 1997, p. 4). Havel remarked that
“without commonly shared and widely entrenched values, neither the law, not
democratic government, nor even the market economy will function properly” (1993,

p. 8). Such public comments further allude to the importance of values.

1.1.2 The neglect of values.

Although values are important, very little is known about what values are,
how they are useful, or how they fit within psychology. Research into values has been
at the periphery of the psychological landscape in recent times, with theorists from
several different domains of psychology endorsing this view. For example, Kasser, a
self-determination theorist, commented that “unfortunately values remain a rather

neglected topic in mainstream psychology, as far more energy has been devoted to
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other issues of the self-concept, other types of beliefs, and other types of motivational
dynamics” (2002, p. 124). Cohen and Cohen, social psychologists, commented that
the area of values has “been generally neglected, and more work is needed” (1995, p.
xii) and that “a review of the literature has shown that values have not been an area of
much research interest...[with] ...very few citations found on these issues” (1995, p.
2). Bergin, Payne and Richards, clinical psychologists, commented that “a large
number of influential psychologists have chosen, for one reason or another, to
exclude issues of purpose, meaning, and values from their theorizing about human
behaviour” (1996, p. 317). Hitlin and Piliavin, values theorists, noted that “work
expressly on values — both the nature of individual values systems and values’ place
in action — has been sparse since the mid 1960’s” (2004, p. 359). Schuman, a
sociological psychologist, commented that “we find almost no work on values in
sociological social psychology” (1995, p. 69). Rohan, a values theorist, asserted that
values have been “marginalized in psychology” (2000, p. 255). Lindeman and
Verkasalo, values researchers, commented that “values deserve more research
attention than they have received thus far” (2005, p. 170). Howard (1985) argued that
values are inherent in all psychological research. Thus, amongst the main current
theorists in psychology concerned with values, there is overwhelming agreement that
the study of values has been neglected, that values are at the periphery, and that little
is currently known.

Supporting this view that values have been neglected, there is unsurprisingly a
lack of mention of ‘value’ or ‘values’ in popular psychology textbooks. Proctor and

Williams (2006) surveyed 33 introductory psychology textbooks published between
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2003 and 2005 in order to determine their most frequently cited concepts. A search of
textbook glossaries found 428 terms in 50% or more of the 33 texts. These terms
were designated ‘core concepts’ in psychology. The notion of ‘value’ or ‘values’ was
not among these core concepts. Likewise, Rohan (2000) observed that there was no
discussion of value theory in a sample of 10 introductory social psychology and
personality textbooks published between 1990 and 2000. Findings such as these

suggest that values are not recognised as important in the domain of psychology.

1.1.3 Why the concept of values has been neglected.

Various reasons have been offered explaining the current lack of focus on
values in psychology. Rohan (2000) argued that values lack an adequate operational
definition, and Hitlin and Piliavin (2004) contended that values have been too
subjective to study and too difficult to measure adequately. Hechter (1993) attributed
the limited research progress to values being unobservable because the processes that
generate values are unknown. Schwartz (1992) viewed values as difficult to study
because of their historical and cultural variability in content. De Bono attributed lack
of focus on values to their confidential nature: “values are private and talking about
values is like talking about sex” (2006, p. 86). More broadly though, the rise of
behaviourism around the late 1960s and into the 1970s took the focus off values in
psychology (Clawson & Vinson, 1978).

Compounding these challenges, theorists concur that there has been a lack of

standardisation related to values across theoretical and empirical research. Many
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researchers examine attitudes, beliefs, or opinions and categorise their work as studies
of values (Kilby, 1993; Rohan, 2000; Schuman, 1995), or they “employ cursory
understandings of values, labelling a broad array of social psychological phenomena
as values” (Hitlin & Piliavin, 2004, p. 359). Several researchers have attributed the
neglect of values to their conflation with other social psychological phenomena, such
as attitudes, traits, norms, and needs (e.g., Bergin et al., 1996; Hechter, 1992;
Kristiansen & Zanna, 1994; Peterson, 2006; Rohan, 2000). Moreover, different
disciplines outside of psychology render dissimilar meanings when referring to
values. As Hitlin and Piliavin noted, “when one reads about values across the
disciplines of sociology, psychology, philosophy, and political science, the
balkanized nature of the research is striking” (2004, pp. 359-360). Various
disciplines, for example economics (Scitovsky, 1993) and sociology (Hitlin &
Piliavin, 2004), have likewise reported difficulty engaging with the topic of values.

Although many of these criticisms are valid and have contributed to the
neglect of values, they are by no means insurmountable. Although psychology has
had difficulty engaging with the topic of values (Clawson & Vinson, 1978; Davis,
2001; Epstein, 1989; Nenon, 1997), recent advances in values’ theory, measurement,
and research methodology have started to take account of these criticisms (e.g., Hitlin
& Piliavin, 2004; Rohan, 2000; Schwartz, 2006) leading to a recent increase of

discussion and research into values.

1.1.4 An increase of interest in values.
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The concept of values became a focus of research interest for scholars in the
early 1930s (Davis, 2001; Rohan, 2000), culminating in a “heyday in the 1950s and
1960s” (Hitlin & Piliavin, 2004, p. 360). By the 1960’s, values were an explicit focus
of nearly all the social science disciplines (Barth, 1993), including anthropology,
economics, political science, sociology, and psychology (Adler, 1956; Hull, 1943,
Kluckhohn, 1951; Sherif, 1936; Allport & Vernon, 1931). The growing influence of
the anti-cognitivist movement led to very little research on values being conducted
between the mid 1960s and late 1980s. Contemporary interest regarding the place of
values in psychology is increasing, however, and has accelerated in the past two
decades with “mainstream psychology beginning to show awareness of this formally
taboo area” (Bergin at al., 1996, p. 297). The increase of interest is associated with
the realisation that a value-free or value-neutral approach to psychological research
(Howard, 1985) and psychotherapy (Bergin, 1980; Beutler, 1979) is untenable, as

both are value-laden enterprises. As Bergin et al. noted:

Beginning in the late 1940°s and continuing into the 1960’s and 1970’s,
the belief that values could be kept out of psychological theory, research,
and practice was challenged theoretically and empirically. By the late
1970’s to early 1980’s, it was widely agreed that it was impossible to

keep values completely out of psychological work. (1996, p. 298)

Thus, the 1980s saw a renewed interest in the notion of values in

psychological research. Many theorists (e.g., Feather, 1984; Hitlin & Piliavin, 2004;
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Rohan, 2000) attributed this interest to either Bergin’s seminal article (Bergin, 1980)
and Ellis’s reply (Ellis, 1980), which sparked much debate and documented the
growing interest in values issues among helping professionals (Bergin at al., 1996), or
to Rokeach’s seminal book The Nature of Human Values (1973). Rokeach’s book in
particular “caused a surge of empirical studies which investigated the role of human
values in many branches of psychology” (Debats & Bartelds, 1996, p. 48),
particularly in the domains of social and cross-cultural psychology. Rokeach even
suggested that “the value concept...[is] able to unify the apparently diverse interests
of all the sciences concerned with human behaviour” (1973, p. 3) and should thus be
central. This debate between Bergin and Elis, and Rokeach’s book are historically
definitive in setting a point of demarcation for the recent infusion of values into the
domain of psychology.

Interest in values has sporadically emerged recently in various psychological
sub-disciplines. For example, in social psychology: moral reasoning (Schwartz, 1990;
Schwartz & Bardi, 2000; Weber, 1993); and religious and spiritual values (Duriez,
Luyten, Snauwaert, & Hutsebaut, 2002; Roccas, Sagiv, Schwartz, & Knafo, 2002;
Schwartz & Huismans, 1995). In clinical and counselling psychology: therapists’
values (Homes, 1996; Kelly & Strupp, 1992; Strupp, 1980); the transmission of client
values towards therapist values (Arizmend, Beutler, Shanfield, Crago, & Hagaman,
1985; Beutler & Bergan, 1991; Kessell & McBrearty, 1967; Patterson, 1958;
Tjeltveit, 1986); values-based interventions (Ernst, 2002; Greenstein, 1976; Wagner
& Sanchez, 2002); and process and outcome of psychotherapy (Bergin, 1985;

Beutler, 1981; Herr & Niles, 1988; Kelly, 1990). In organisational psychology:
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workplace values (Crosby, Bitner, & Gill, 1990; Dose, 1999; Hofstede, 2001; Judge
& Bretz, 1992); and consumer behaviour (Allen, 2001); and personality assessment
(Heaven, 1993). In cross-cultural psychology: the universality of values (Cohen &
Cohen, 1995; Schwartz, 1992, 1994, 2005b); and cultural and national values
(Abramson & Inglehart, 1995; Fischer, 2006; Halman & de Moor, 1994; Inglehart &
Baker, 2000; Schwartz, 2007; Schwartz & Sagiv, 1995; Smith & Schwartz, 1997;
Spini, 2003). In human development: the transmission of values within the family
(Hitlin & Piliavin, 2004); and the intergenerational transmission of values (Schwartz
& Bilsky, 1990). Given the recency of focus on values, these specialised areas have
not been comprehensively researched; likewise research in other psychological sub-

disciplines is almost non-existent (e.g., in positive psychology).

In summary, research on values has been neglected for a number of reasons,
yet values are nonetheless important. In an empirical sense, research on values is now
increasing as there is still much to learn about values and their utility, and indeed,

values researchers now posit values as an important core concept for psychology.

1.1.5 Conceptualisations and definitions of values in psychology.

Although there have been many pioneering values theories and theorists (e.g.,
Allport 1961; Feather, 1995; Inglehart, 1997; Joas, 2000; Kluckhohn, 1951; Kohn,
1969; Morris, 1956; White, 1951), two theorists have dominated the psychological

literature: Rokeach (1973) and Schwartz (1992, 1994a, 2006). This section contains a
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brief historical overview of the main conceptions and definitions of values within the
psychological literature, including Rokeach’s and Schwartz’s conceptions. Rokeach’s
conception is outlined as it represents the most significant early advance in values
research, and Schwartz’s conception is briefly sketched here as it represents the most
contemporary and popular theory, and is then outlined in full in section 1.2.
Although Rokeach and Schwartz have largely influenced the recent
conceptual understanding of values within psychology, definitions of values abound
within the literature (Braithwaite & Scott, 1991; Kilby, 1993). These notions have
both historical and contemporary significance, and contain common conceptual
elements of values as beliefs, guiding principles, priorities, desirable conceptions,
preferences, preferred goals, and motives. Following this historical exposition,
constructs similar to values, noticeably attitudes, traits, norms and needs are briefly

discussed.

1.1.5.1 Early conceptions.

Although the roots of the term ‘value’ are known (deriving from the Latin
word valere, meaning to be strong, prevail, or to be of worth: Meinert, 1980), there
have been many variations in the literature, making the term hard to define. For
example, Timms (1983) outlined 180 different definitions for the term ‘value’ in
reviewing social science publications. In psychology, several early approaches to
conceptions and definitions of values were vague and confusing (Prillentensky, 1997;

Smith, 1991). The most influential early definition of values was by Kluckhohn, who
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defined a value as “a conception, explicit or implicit, distinctive of an individual or
characteristic of a group, of the desirable, which influences the selection from
available modes, means, and ends of action” (1951, p. 395). This functionalist
definition, which focused on the potential for action, was ingrained in the literature

until the early 1970s (Rohan, 2000). Around the same time as Kluckhohn presented

his definition, Allport, Vernon and Lindzey (1951) conceived of values as having six

basic interests and motives (social, theoretic, religious, economic, political, and
aesthetic), with Allport later defining a value as “a belief upon which a man acts by

preference” (1961, p. 454). Lewin asserted that:

Values influence behavior but have not the character of a goal (i.e., of a
force field). For example, the individual does not try to ‘reach’ the value
of fairness, but fairness is ‘guiding’ his behavior. It is probably correct to
say that values determine which types of activity have a positive and
which have a negative valance for an individual in a given situation. In
other words, values are not force fields but they ‘induce’ force fields.
That means values are constructs that have the same psychological

dimensions as power fields. (1952, p. 41)

Thus, Lewin took values to be guides for behaviour, rather than attainable

goals. Morris (1956) regarded values as ‘ways to live’, and described thirteen ideal

ways for living, such as ‘cultivating independence’ and ‘enjoying life through group

participation’. Heider defined values as “meaning the property of an entity (x has
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values) or as meaning a class of entities (x is a value) with the connotation of being
objectively positive in some way” (1958, p. 223). Scott (1959) envisaged values as
preferred goals that one regards as (a) inherently good — being ultimate goals; (b)
absolutely good — holding in all circumstances; and (c) universally good — applying to
all people. Williams (1968) maintained that values are static constructs which involve
a focus on criteria or standards of preference, yet are also socially approved verbal
representations of basic motivations. Many of these early conceptions provided useful
insights into the construct of values, although several were also criticised on
methodological grounds, such as for the wording of values questions (Kilby, 1993) or

for lacking comprehensiveness (Handy, 1970).

1.1.5.2 Milton Rokeach.

In 1973 Rokeach published The Nature of Human Values, in which he defined
a value as an “enduring belief that a specific mode of conduct or end-state of
existence is personally or socially preferable to an opposite or converse mode of
conduct or end-state of existence” (1973, p. 5). In general terms, a value was a stable
belief that some goals were to be preferred to others. The idea that values were
related to preferences, as opposed to moral imperatives as previously conceived by
sociologists (e.g., Adler, 1956) and philosophers (e.g., Hartman, 1967), was central to
Rokeach’s work. Whereas Kluckhohn (1951) and others emphasised action, Rokeach

saw values as giving meaning to action.
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Rokeach also differentiated between types of values, distinguishing between
terminal values and instrumental values. Terminal values consist of ‘prioritised end
states of existence’, whereas instrumental values consist of ‘prioritised modes of
behaviour’ essential to the realisation of various end states of existence. Terminal
values represent goals to be achieved during a lifetime, whereas instrumental values
consist of the means of achieving terminal values. Both terminal values and
instrumental values are either socially or person centred (Leichtentritt & Rettig,
2001). For example, ‘justice’ is a socially centred terminal value, whereas ‘wisdom’
is a personally centred terminal value. ‘Love’ is a socially centred instrumental value,
whereas ‘honesty’ is a personally centred instrumental value. Together, an
individual’s terminal and instrumental values form a value system, which was

conceptualised as:

An organization or structure of deeply held beliefs, limited in number,
very close to the core of self-identity, that provides a mechanism for
assigning relative priority and importance to the individual values. The
system works to resolve conflicts between competing, activated values
and to motivate goal-directed behavior. In addition, it serves an ego-
defensive function and can incorporate and rationalize undesirable

behavior into values seen as ‘more important’. (Rokeach, 1973, p. 5)

According to Rokeach’s value system, everyone endorses the same values, but

to different degrees. Particular values are important when they are preferred to
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opposite or converse values. In this way, the significance of a value is determined by
its relative importance within an individual’s value system. Guiding values organise
attitudes, emotions, and behaviours, and endure across time and situations. Someone
with a particular value is thus expected to consistently express behaviour relevant to
that value in a variety of situations over time. In short, Rokeach’s theory identified a
core set of relatively stable fundamental values (instrumental and terminal values),
provided both a model of value systems and the means to research it (i.e., the
Rokeach Value Survey — see section 1.3.1.2), and examined relationships between

dominant values, attitudes and behaviours, for both individuals and societies.

1.1.5.3 Shalom Schwartz.

In 1987 Schwartz and Bilsky outlined five features that were common and
implicit in definitions of values in the literature up until that time. According to their

analysis, values were:

(a) concepts or beliefs, (b) about desirable end states or behaviors, (c) that
transcend specific situations, (d) guide selection or evaluation of behavior

and events, and (e) are ordered by relative importance. (p. 551)

In other words, values were conceptualised as stable motivational constructs
that represent broad goals which apply across context and time. Using this conceptual

approach to values they developed a tentative theory of the universal content and
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structure of human values (Schwartz & Bilsky, 1990), which Schwartz (1992, 1994a,
2006) further refined and tested empirically.

Schwartz defined values as “desirable transsituational goals, varying in
importance, that serve as guiding principles in the life of a person or other social
entity” (1994a, p. 21). He later adapted his definition of a value to “conceptions of the
desirable that guide the way social actors (e.g., organisational leaders, policy-makers,
individual persons) select actions, evaluate people and events, and explain their
actions and evaluations” (1999, p. 24). Taking into account the five common features
above, values were viewed as a set of general conceptions about desirable ways to
live that people use to guide their actions (Bain, 2005).

Although Schwartz agreed with much of Rokeach’s approach to values, he
also believed that Rokeach’s approach did not fully address the underlying structure
of value systems, especially the relationships individual values have with each other
(Schwartz, 1992). He also thought Rokeach’s paradigm needed further refinement
given that the number and types of values in Rokeach’s model were largely based on
intuition and North American research samples (Schwartz, 1992). Although Schwartz
had found support for Rokeach’s terminal/instrumental distinction in his earlier work
(1987), his subsequent work (1992) did not support such a distinction as a basis on
which people organise their values, and thus he eliminated it. These concerns
prompted Schwartz to develop his own model.

Nonetheless, both Rokeach and Schwartz share a functional approach to
values in that values address fundamental and important individual and social needs.

The two theorists differ in which needs values primarily address and in how they
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address them. For Rokeach, values maintain and enhance our conception of ourselves
and our self-esteem, and are important because of shared socialisation and
conventions (Bain et al., 2006; Rokeach, 1973). For Schwartz, values address the
needs of individuals as biological organisms, aid the coordination of social
interaction, and benefit group survival (Schwartz, 1992). Both functionalist
approaches to values imply that values are important because they serve useful

individual and social functions.

1.1.5.4 Other definitions and conceptions.

In addition to the definitions proposed by Rokeach and Schwartz, Super
defined a value as “an objective, either a psychological state, a relationship, or
material condition, that one seeks to attain™ (1980, p. 130). Hofstede defined values
as involving “a broad tendency to prefer certain states of affairs over others” (1980, p.
18). Epstein (1989) contended that there are two different value systems, one
conscious (reflective and reportable) and one unconscious. Hill described values as
“the priorities individuals and societies attach to certain beliefs, experiences, and
objects, in deciding how they shall live and what they shall treasure” (1994, p.7).
Feather defined values as “beliefs about desirable or undesirable ways of behaving or
about the desirability or otherwise of general goals” (1996, p. 222). Maio and Olson
defined values as “simply truisms, endorsed but lacking argumentative support”
(1998, p. 379), and Maio et al. (2003) considered that values are derived in part from,

but also influence, ideologies. Carver and Scheier (1982) conceived of values as
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higher order goals which involve longer time spans, have more extensive networks of
meaningful associations and interpretations, and involve more distal or abstract goals.
Likewise, Maes and Gebhardt (2000) conceived of values as higher order goals.
Marini described values as “evaluative beliefs that synthesize affective and cognitive
elements to orientate people to the world in which they live” (2000, p. 2828).
Henderson defined values as “the priorities and preferences of individuals and
groups, which reflect what is important to them” (2003, p. 11). He further
conceptualised values as abstract concepts and ideas that are intangible, and represent
lifestyle preferences and priorities, specific ideas about what is held to be important
or meaningful, and are “strictly concepts that we use in order to evaluate the
relevance, appropriateness or effectiveness of our behaviours” (2003, p. 40). Bain et
al. (2006) argued that values are cognitive representations that act as conduits
between social influences and personal preferences. Nevertheless, these more recent
definitions or conceptions have not gained widespread support to date as the literature
has largely used Rokeach’s and Schwartz’s notions.

This historical synopsis highlights the pervasive indeterminism in definition
and conceptualisation of values across psychological literature. Early approaches
conceived of values as guides and motives, with more recent approaches envisaging
values as cognitive preferences and desirable conceptions. However, as Schwartz has
commented, “most social scientists view values as deeply rooted, abstract motivations
that guide, justify or explain attitudes, norms, opinions and actions” (2003, p. 260),

and recently Schwartz has further elaborated on the five common features of values:
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e Values are beliefs. But they are beliefs tied inextricably to
emotion, not objective, cold ideas

e Values are a motivational construct. They refer to the desirable
goals people strive to attain

e Values transcend specific actions and situations. They are
abstract goals. The abstract nature of values distinguishes them
from concepts like norms and attitudes, which usually refer to
specific actions, objects, or situations

e Values guide the selection or evaluation of actions, policies,
people, and events. That is, values serve as standards or criteria

e Values are ordered by importance relative to one another.
People’s values form an ordered system of value priorities that
characterize them as individuals. This hierarchical feature of
values also distinguishes them from norms and attitudes. (2006,

p. 249.)

In alignment with Schwartz, this thesis conceives of values as beliefs held by
individuals and shared by groups about desirable ends (i.e., larger ideologies about
the world and how it should be); they transcend specific situations; they guide how
we select actions and evaluate others and ourselves; and they are ordered by their

relative importance.
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Looking past conceptions and definitions, theorists have also focused on
values’ place within the psychological landscape. For example, the evolutionary
psychologist Wright (1994) viewed values as nearly universal, as programmed into
us, similar to the ability and urge to speak. Moral psychologists have pointed out that
values are often moral, religious, or political in nature (Fromm, 1949; Prillentensky,
1997), and Rokeach (1973) took values to be related to life-orientating principles
such as ethics or morals. There is in addition a substantial literature on the link
between values and actions (for an overview see Feather, 1992). Nonetheless, this
indeterminism in definition as the literature developed has contributed to values being

confused and conflated with various similar constructs.

1.1.6 Values and similar constructs.

Related to the different conceptions and definitions in the literature, there
have been numerous distinct constructs blended or confounded with values. As
Williams mentioned, “the term ‘values’ has been used variously to refer to interests,
pleasures, likes, preferences, duties, moral obligations, desires, wants, goals, needs,
aversion and attractions, and many other kinds of elective orientations” (1979, p.16).
Likewise, Peterson concurs regarding the sprawling use of the term: “most
commentators observe that the term value has been used promiscuously to refer to all
sorts of entities: Interests, pleasures, likes, preferences, duties, moral obligations,
desires, wants, goals, needs, and orientations” (2006, p. 173). The more central

concepts in the literature with which values have been confounded include attitudes
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and traits, and to a lesser extent, norms and needs, and these will now be briefly
reviewed.

From a conceptual point of view, values differ from attitudes in that values are
more abstract (Williams, 1979), focus on ideals (Hitlin & Piliavin, 2004), are
inherently positive (Rokeach, 1968, 1973), are subject to hierarchical ordering by
importance (Schwartz, 1992, 1994a), are more durable as they show marked
differences in changeableness over the life course (Bardi, Lee, Towfigh, & Soutar,
2009; Konty & Dunham, 1997), are more central to issues of personhood (Erickson,
1995; Hitlin, 2003; Smith 1991), and are less directly implicated in behaviour (Bardi
& Schwartz, 2003; Feather, 1992). Attitudes, on the other hand, are more specific to
concrete situations and objects (Eagly & Chaiken, 1993), more numerous (Rokeach,
1973), do not serve as standards (Beutler, 1972), are less central to personality and
motivation (Maio & Olson, 1995), and attitudinal evaluations can be either
favourable or unfavourable (Braithwaite & Scott, 1991), or “carry both positive and
negative valences” (Hitlin & Piliavin, 2004, p. 363).

In addition, some theorists, rather than differentiating values from attitudes,
bind the two concepts together, or see values and attitudes as interrelated. It has been
held, for example, that values are a special kind of attitude object (Bem, 1970), that
value expressions are a function of attitudes (Katz, 1960), that attitudes are
expressions of our values (Henderson, 2003), that values are used as justifications for
attitudes (Kristiansen & Zanna, 1994), that values are the foundations upon which
attitudes are formed (Hog & Vaughan, 1995), and that attitudes moderate the

relations between values and behaviours (Maio & Olson, 1995). The general
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consensus is that values, compared to attitudes, are more abstract, inherently positive,
less specifically evaluative, less numerous, not applied to concrete social objects, and
hold a higher place in an individual’s internal evaluative hierarchy.

Traits are conceptualised as fixed aspects of personality (Hog & Vaughan,
1995), and trait-based behaviour is often confused with value-based behaviour
(Roccas et al., 2002), as values are inherently linked with personality, motivation, and
behaviour (Lindeman & Verkasalo, 2005; Rohan, 2000). Epstein (1989) provided the
example that one might have a disposition towards being aggressive (a trait), but not
highly value aggression. Roccas et al. (2002) advocated that values-based behaviour
suggested more cognitive control over one’s actions, and that traits are enduring
dispositions, whereas values are enduring goals. Traits can be positive or negative,
whereas values are inherently positive, and values, unlike traits, serve as standards for
evaluating behaviour (Schwartz, 1992). Rokeach (1973) also thought that viewing
people in regards to their values, rather than their traits, was more advantageous for
the possibility of personal change.

Values differ from norms in that norms are situation specific, whereas values
are transsituational and ordered by hierarchical significance (Schwartz, 1992). Values
are commonly measured at the level of the individual, whereas norms are measured at
the level of the group (Marini, 2000). Norms capture an ‘ought sense’, whereas
values capture ideals. For example, people acting in accordance with values do not
feel pushed as they do when acting under normative pressure (for a full comparison

between values and norms, see Marini, 2000).
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Needs connote a biological influence on behaviour, whereas values capture a
feature of individual and social life. Some theorists take values to be partly rooted in
biology, in that both biological and cultural mechanisms explain the maintenance of
values (e.g., Cavalli-Sforza, 1993). Others differ, such as Hitlin and Piliavin, who
have commented that “values serve as socially acceptable, culturally defined ways of
articulating needs” (2004, p. 361).

Thus, as the values literature has developed, values have been confused or
conflated with numerous constructs, most noticeably attitudes, but also traits, norms
and needs. However, recent conceptualisation and research into values, along with

Schwartz’s five common features (2006), is beginning to lessen this confusion.

1.2 Shalom Schwartz’s theory of the structure of human values

Building on Rokeach’s (1973) seminal work, and others (Adler, 1956; Hull,
1943; Kluckhohn, 1951; Sherif, 1936; Allport & Vernon, 1931), Schwartz’s value
theory (1992, 1994a, 2004, 2006) represented a major theoretical advance in our
understanding of values and value systems. Schwartz began with a vision of what was
universally required for individuals and groups to survive and thrive (see section
1.1.5.3), pointing specifically to the (a) biologically based needs of individuals; (b)
requirements for social coordination and interaction; and (c) institutional demands
concerning group survival and welfare. Schwartz then searched for an underlying
universality of the content and structure of values across cultures (1992, 1994a).

Others had previously attempted the grand goal of identifying universally held
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values: Hofstede (1980); Kluckhohn and Strodtbeck (1961); Parsons and Shils
(1951); and Rokeach (1973). The philosophers Hartman (1967), and more recently
Bok (1995), have also attempted to bring the universality of values from philosophy
into the realm of science. However, these attempts have not gained popularity in the
literature to date.

Defining values as “desirable transsituational goals, varying in importance,
that serve as guiding principles in the life of a person or other social entity”
(Schwartz, 1994a, p. 21), and from the basis of his three universal requirements to
survive and thrive, Schwartz described three levels of values: individual values, value
types, and value dimensions. The lowest, most specific level describes individual
values (e.g., ‘protecting the environment’, ‘obedience’, ‘ambition’), which lead to the
promotion of broader motivational values he termed ‘value types’. Value types, the
middle level, classify many individual values into 10 motivationally distinct, broad
and basic values. The highest level, value dimensions, consists of two higher order bi-
polar value dimensions along which the 10 value types vary. While values can be
studied at any of these levels, most research has focused on value types.

In the following sections Schwartz’s model is outlined, including the 10 value
types and two higher order bi-polar value dimensions. Example findings from

research utilising Schwartz’s model are presented.

1.2.1 The 10 value types.
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Schwartz postulated 10 value types, each defined in terms of its motivational

goal, which were theoretically derived from the universal requirements of human

existence. As Schwartz commented:

The 10 basic values are intended to include all the core values recognized
in cultures around the world. These 10 values cover the distinct content
categories found in earlier value theories, in value questionnaires from
different cultures, and in religious and philosophical discussions of
values. It is possible to classify virtually all the items found in lists of
specific values from different cultures, into one of these 10 motivationally

distinct basic values. (2006, p. 1)

The 10 value types are Achievement, Hedonism, Stimulation, Self-Direction,

Universalism, Benevolence, Conformity, Tradition, Security, and Power, and are

further described in Table 1.
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Table 1
Schwartz’s 10 Value Types

Achievement. The defining goal of Achievement is personal success through
demonstrating competence according to social standards. Competent
performance that generates resources is necessary for individuals to survive,
and for groups and institutions to reach their objectives.

Hedonism. The defining goal of Hedonism is pleasure and sensuous
gratification for oneself. Hedonism values derive from organismic needs and
the pleasure associated with satisfying them.

Stimulation. The defining goal of Stimulation is excitement, novelty, and
challenge in life. Stimulation values derive from the organismic need for
variety and arousal in order to maintain an optimal, positive, rather than
threatening, level of activation.

Self-Direction. The defining goal of Self-Direction is independent thought,
choice of actions, creativity, and exploration. Self-Direction values derive
from organismic needs for control and mastery, and interactional requirements
of autonomy and independence.

Universalism. The defining goal of Universalism is understanding,
appreciation, tolerance, and protection for the welfare of all people and nature.
Universalism values derive from survival needs of individuals and groups.
Benevolence. The defining goal of Benevolence is preservation and

enhancement of the welfare of people with whom one is in frequent personal
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contact. Benevolence values derive from the basic requirement for smooth
group functioning and from the organismic need for affiliation.

e Conformity. The defining goal of Conformity is restraint of actions,
inclinations, and impulses likely to upset or harm others, or violate social
expectations or norms. Conformity values derive from the requirement that
individuals inhibit inclinations that might disrupt smooth interaction and
group functioning.

e Tradition. The defining goal of Tradition is respect, commitment, and
acceptance of the customs and ideas that traditional culture or religion provide
to the self. Groups everywhere develop practices, symbols, ideas, and beliefs
that represent their shared experience and fate, which eventually become
sanctioned as valued group customs and traditions and are passed on.

e Security. The defining goal of Security is safety, harmony, and stability of
society, of relationships, and of oneself. Security values derive from basic
individual and group requirements.

e Power. The defining goal of Power is social status and prestige, and control or
dominance over people and resources. Power values derive from a certain
degree of status differentiation that is required for the functioning of social
institutions and emphasise the attainment or preservation of a dominant

position within the more general social system.

Note. Adapted and summarised from Schwartz (1992).
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In the literature, this middle level of Schwartz’s model is interchangeably
referred to as value types, value domains, value constructs, basic values, and
motivational values. The most common term ‘value types’ is used in this thesis to

avoid confusion.

1.2.2 Schwartz’s model.

According to Schwartz’s value theory (1992, 19944, 2004, 2006), the content
of a value consists of the type of goal, or motivational concern, it expresses. For
example, the value type Stimulation is underpinned by specific values such as ‘an
exciting life’, ‘being daring’ and ‘a varied life’. The value type Security is
underpinned by specific values such as ‘safety of loved ones’ and ‘stability of
society’. The model further specifies structural aspects of values, namely the
dynamics of conflict and congruence among the 10 value types, as the structure
derives from conflicts people experience when they act on their values. In particular,
the 10 value types are structured in a circle where adjacent domains are most
compatible (i.e., adjacent values share motivational emphasis) and opposite domains
are in conflict (i.e., do not share motivational emphasis). Thus, each of the 10 value
types is considered to have either a complementary or oppositional relationship with
the other value types, depending on the degree to which they share motivational
emphasis. This arrangement can be seen in Schwartz’s circumplex model, which is

shown in Figure 1.
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Figure 1. Shalom Schwartz’s theoretical model of relations among 10 value types.

Simply, the closer any two values are around the circle, the more similar their
underlying motivations; the more distant any two values are, the more antagonistic
their motivations. For example, Power and Achievement are relatively

complementary as both are self-enhancing, emphasising social superiority and

47



esteem. Achievement and Hedonism are also relatively complementary both focusing
on self-centred satisfaction.

In contrast, Schwartz’s model also highlights the difficulty in concurrently
following values which are in conflict (i.e., in positional opposition). For example, in
some situations it may be difficult to pursue Achievement values, such as obtaining
personal success, whilst at the same time adhering to Universalism or Benevolence
values, such as enhancing or protecting the welfare of others. As another example, in
some situations it may be difficult to pursue Stimulation values, such as pursuing an
exciting and varied life, whilst at the same time adhering to Conformity or Tradition
values, such as being obedient or adhering to moderation.

Schwartz’s model does not postulate that any values, such as Conformity or
Tradition, are good or bad per se, just that values such as these may not be as
important as Self-Direction or Hedonism for an individual who highly values
Stimulation. This motivational structure of relations among values, with the order of
associations of the 10 value types following a reasonably predictable pattern, makes it
possible to study how values’ systems, rather than solely individual values, relate to
other variables of interest.

In addition to relations between the 10 value types, oppositions between the
value types are seen as a function of two higher order bi-polar orthogonal dimensions
along which the 10 value types vary. These Schwartz labelled Openness-to-Change
vs. Conservation, and Self-Enhancement vs. Self-Transcendence. With the Openness-
to-Change vs. Conservation dimension, Openness-to-Change (Self-Direction,

Stimulation, Hedonism) emphasises independent thought, action, the pursuit of new
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ideas and experience, and welcomes change. Conservation (Conformity, Security,
Tradition), on the other hand, emphasises favouring self-restraint, tradition,
maintaining the status quo and avoiding threat. With the Self-Enhancement vs. Self-
Transcendence dimension, the Self-Enhancement (Achievement, Power, Hedonism)
construct focuses on personal success, achievement, power, the pursuit of personal
interests, and dominance over others. Self-Transcendence (Benevolence,
Universalism), on the other hand, emphasises acceptance of, and concern for, the
welfare and interests of others. These two continua are also shown in Figure 1 in that
Openness-to-Change is in opposition to Conservation, and Self-Enhancement is in
opposition to Self-Transcendence.

These two higher order bi-polar dimensions represent two primary human
problems (or two individual or social needs). With Openness-to-Change vs.
Conservation, the conflict is between following intellectual and emotional interests
on the one hand (Openness-to-Change), and preserving the status quo and capitalising
on the certainty that conforming to norms provides on the other (Conservation). With
Self-Enhancement vs. Self-Transcendence, the conflict is between concern for
individual interests and personal outcomes on the one hand (Self-Enhancement), and
concern for the welfare of others on the other (Self-Transcendence).

Similar dimensions to these two higher order bi-polar dimensions have
previously been postulated by others; for example, Rokeach’s (1973) personal-social
dimension, Eysenck’s (1954) liberalism-conservatism dimension, Kohn and
Schooler’s (1983) self-direction vs. conformity dimension, Baker’s (2005) traditional

vs. secular dimension, and Fromm’s (1976) humanistic vs. authoritarian conscience
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typology. Schwartz (1992, 1994b) compared his dimensions to those articulated by
others and found substantial similarity. Indeed, the individual vs. social continuum
(i.e., Self-Enhancement vs. Self-Transcendence), however termed, has commonly
been used in values research, especially social values research (Markus & Kitayama,
1991; Triandis, 1995), and is one of the most common forms of demarcation (for a
review, see Hui, 1988).

Schwartz’s model, however, is not completely symmetrical. Firstly, Hedonism
relates to both higher order bi-polar dimensions (or human problems), relating
mutually to Openness-to-Change and Self-Enhancement. Hedonism values derive
from organismic needs and the pleasure associated with satisfying them, and
sensuous gratification for oneself is important for both promoting Openness-to-
Change and for pursuing Self-Enhancement. Secondly, the values of Conformity and
Tradition share a very similar broad motivational goal and are located in a single
wedge (see Figure 1), with Conformity more toward the centre and Tradition toward
the periphery. This positioning signifies that Tradition values conflict more strongly
with the opposing values of Hedonism, and to a lesser extent Stimulation and

Achievement, than Conformity values do. In this regard, Schwartz commented that:

Tradition and Conformity values are close motivationally because they
share the goal of subordinating the self in favour of socially imposed
expectations. They differ primarily in the objects to which one
subordinates the self. Conformity entails subordination to persons with

whom one is in frequent interaction — parents, teachers or bosses.
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Tradition entails subordination to more abstract objects — religious and

cultural customs and ideas. (2006, p.1)

In summary, the important aspects of Schwartz’s value theory are that values
address individual and social needs, which are organised in three levels: individual
values, value types, and value dimensions. People may differ in the importance they
attribute to each of the 10 value types; however their values are generally organised
by a similar structure of motivational oppositions and compatibilities. This
motivational structure of relations among values makes it possible to study how
values’ systems, rather than individual values, relate to other variables because the

order of associations follows a relatively predictable pattern.

1.2.3 The importance of Schwartz’s model.

Schwartz’s model rose to prominence and is important for three main reasons:
it expanded on past models; it was empirically verifiable; and it gained cross-cultural
support. Firstly, Schwartz drew on the theoretical foundations of Rokeach and others
(e.g., Allport 1961; Feather, 1995; Kluckhohn, 1951; Kohn, 1969; Morris, 1956;
White, 1951) as the basis for the development of his model (Schwartz, 1992, 1994a).
In this way he expanded on past models in developing and refining his values’ theory.
Secondly, Schwartz was the first to gain widespread empirical support for his
systematic theory regarding the organisation of an individual’s value system (Hitlin

& Piliavin, 2004; Rohan, 2000). That research is reviewed in more detail in section
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1.2.4. It was Schwartz’s focus on structure that allowed the study of both individual
values and entire value systems. In addition, he provided a tool (the Schwartz Value
Survey, see section 2.4.3.1) for others to test and research his model, and as Peterson
noted, “a psychologist becomes important not just by having good ideas but by
providing concrete methods that allow others to investigate these ideas” (2006, p.
179). Lastly, Schwartz gained empirical support for his model across many
populations and cultures, reporting cross-cultural empirical support from
approximately 70 cultures (Schwartz et al., 2001), with the Schwartz Value Survey
being translated into 47 languages (Schwartz & Rubel, 2005). Schwartz commented
that his model is “a reasonable approximation of the structure of relationships among
the 10 value types in the vast majority of samples” (1994a, p. 35) and that “95% of
samples from 63 nations support the distinctiveness of the 10 values and the
prototypical circular structure of relations among them” (Schwartz et al., 2001, p.
523). This empirical support gave his model credibility, further increasing its
prominence.

Among values researchers, Schwartz currently has the most active research
program, with his theory and its associated measurement tools widely supported and
used by other values researchers. Currently no other values’ theory has such
theoretical or empirical foundation as Schwartz’s model. For these reasons

Schwartz’s value theory is utilised in this thesis.

1.2.4 Research on Schwartz’s model.
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Since its inception, Schwartz value theory has generated much research. As
Sagiv and Schwartz comment, “the theory has been tested in cross-cultural research
in more than 200 samples from over 60 countries” (2000, p. 179). Using the Schwartz
Value Survey (described in section 2.4.3.1.1), and multi-dimensional scaling
(Smallest Space Analysis: Davison, 1983) to assess and confirm the organisation of
the 10 value types (Schwartz, 1992; Schwartz & Bilsky, 1990), differences in values
profiles and priorities have been found to be associated with age, sex, country,
educational level and a host of other variables. These findings are not surprising
given that aspects such as age, sex, country and educational level largely determine
the life circumstances to which people are exposed; their socialisation and learning
experiences, the social roles they play, the expectations and sanctions they encounter,
and the abilities they develop (Schwartz, 1994a). Thus, differences in background
characteristics represent differences in life circumstances, which in turn influence
values and value priorities. This is likely a reciprocal influence; life circumstances
impact on values, and values-based choices impact on life circumstances (Schwartz,
1994a).

The brief synopsis that follows focuses on general and central research
findings from Schwartz’s model, as well as research on common demographic
variables (age, sex, country, educational level) and relational variables relevant to this
thesis (importance of values, knowledge of values, living in alignment with values,

and satisfaction with values).

1.2.4.1 General research findings.
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Schwartz’s model has received strong and widespread support, having been
assessed using teacher, student, and general population samples (Bardi et al., 2009;
Schwartz, 1994a; Schwartz, 2005a; Schwartz & Bardi, 2001; Spini, 2003; Struch,
Schwartz, & Van der Kloot, 2002). His model has been researched mostly at the
middle value type level (Rohan, 2000), but also at the higher value dimension level
(e.g., Sanchez, 2000). Schwartz has reported that value priorities have shown

relationships with a wide range of phenomena:

Among the behaviors studied are use of alcohol, condoms and drugs,
delinquency, shoplifting, competition, hunting, various environmental
and consumer behaviors, moral, religious and sexual behavior,
autocratic, independent and dependent behavior, choice of university
major, occupation and medical specialty, participation in sports, social
contact with out-groups, and numerous voting studies. Among attitudinal
variables that have been related to value priorities are job satisfaction,
organizational commitment, trust in institutions, attitudes toward ethical
dilemmas, toward the environment, sexism, religiosity, and
identification with one’s nation or group. Among personality variables
studied are social desirability, social dominance, authoritarianism,
interpersonal problems, subjective well-being, worries, and the Big 5

personality traits. This proliferation of behavior, attitude, and personality
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studies testifies to the fruitfulness of the values theory and its promise

for future research. (2006, p. 17)

1.2.4.2 Demographic findings.

Robust relationships have been found between values and age, gender,
country and educational level. Age correlates positively with values that are
positioned close to Conservation: Tradition, Security, and Conformity (Schwartz,
2006). Tradition values become more important with increasing age as further
customs, cultures and traditions are experienced. Security values become more
important with increasing age because a safe, predictable environment is critical as
capacities to cope with change diminish with age. Conformity values become more
important with increasing age as accepted ways of behaving are less demanding and
threatening than are less known ways. In addition, as one ages, Stimulation values
become less important because novelty and risk are threatening, Hedonism becomes
less important because dulling of the senses reduces the capacity to enjoy sensual
pleasure, and Achievement and Power values become less important because older
people are less able at demanding tasks and in obtaining social approval (Schwartz,
1994a). Thus, younger individuals give greater priority to Openness-to-Change
values (Self-Direction, Stimulation, Hedonism), and less priority to Conservation
values (Security, Tradition, Conformity).

Gender differences are also noticeable as women attach less importance to

Openness-to-Change (Stimulation, Self-Direction, Hedonism) and Self-Enhancement

55



(Power, Achievement, Hedonism) values, and more importance to Self-
Transcendence and Conservation (Universalism, Benevolence, Conformity,
Tradition, Security) values compared to men (Feather, 1984; Kasser, Koestner, &
Lekes, 2002; Lindeman & Verkasalo, 2005; Schwartz, 2006; Schwartz & Rubel,
2005; Struch et al., 2002; Verkasalo, Daun, & Niit, 1994). Evolutionary psychologists
(e.g., Wright, 1994) postulate that women gain evolutionary advantage from caring
for the welfare of in-group members, whereas men gain evolutionary advantage from
attaining and exploiting status and power. Women are more relational, expressive,
and communal; men more autonomous, instrumental, and agentic. These dissimilar
motives find expression as different value priorities (for a full discussion of values
and gender differences, see Schwartz & Rubel, 2005).

Research indicates widespread consensus regarding the hierarchical order of
values across continents and countries. Schwartz and Bardi (1997) describe a ‘pan-
cultural’ baseline ranking of values in which Benevolence is most often ranked first,
followed by Self-Direction, Universalism, Security, Conformity, Achievement,
Hedonism, Stimulation, Tradition, and finally Power, and state that this order is found
within 40-50% of nations. However, specific value priorities are more evident in
particular countries. For example, Bain et al. (2006) found that Australians valued
freedom and honesty more, compared to Japanese who valued social order and
pleasure more.

Values are also associated with level of educational attainment (Schwartz,
2006). Obtaining greater formal education correlates with Self-Direction, Stimulation

and Achievement values, and negatively with Conformity, Tradition, and Security

56



values. Self-Direction and Achievement, rather than Conformity and Tradition, have
been shown to promote persistence through higher education (Schwartz, 2006). Kohn
and Schooler (1983) contended that this is because educational experiences promote
intellectual openness, flexibility, and breadth of perspective essential for Self-
Direction and Achievement values. Schwartz (2006) postulated that obtaining
education provides increasing competencies to cope with life, which reduces the
importance of Security values.

To recap, individual value priorities arise out of adaptation to life experiences.
Socio-demographic characteristics such as age, gender, country and educational level
contribute to explaining individual differences in value priorities because they

represent different life experiences.

1.2.4.3 Relational findings.

Few studies have investigated relational variables, such as the importance
individual’s place on values, their knowledge of their values, the extent to which they
are living in alignment with values, and their satisfaction with their values, with the
majority that have carried out such investigations choosing to focus on value
importance. With regard to the importance of values, Bernard, Maio and Olson note
that “there has been relatively little investigation into the psychological bases of value
importance” (2003, p. 351), and Rohan (2000) concluded that the basis people use to
determine the relative importance of their values has hardly been addressed in the

values literature. Nonetheless, Verplanken and Holland (2002) demonstrated that the
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importance of values has effects on behavioural decisions in that behavioural changes
can occur through cognitively activating important values. In their study, when
environmental words (e.g., earth, nature) were primed in participants for whom
environmental values were central to their self-concept, these participants made more
environmentally friendly choices. Likewise, Grunert and Juhl (1995) found certain
values to be relevant for environmentally concerned behaviour, and Schultz and
Zelezny (1999) found values to be predictors of environmental attitudes. In research
where values are traded off for monetary or economic gain, some values are so
important that they are treated as protected (Baron & Leshner, 2000; Baron &
Spranca, 1997) or sacred (Tetlock, Kristel, Elson, Green, & Lerner, 2000; Tetlock,
McGraw, & Kristel, 2004). Maio and Olson (1998) asked people why their values
were important and found that people lacked explicit reasons, concluding that values
are self-evident truisms. Schwartz and Bardi (1997) concluded that people adapt their
values to their life circumstances; people upgrade the importance they attribute to
values they can readily attain, and downgrade the importance of values they cannot.
Although there are multiple influences on value priorities (e.g., parenting,
temperaments, abilities, friends, the cultural environment, political and economic
systems), people attribute varying degrees of importance to the values they hold.
There is little empirical psychological literature on the extent to which people
know what their values are. In contrast, there is much commentary in popular
discourse within the public domain. For example, Disney commented that “it’s not
hard to make decisions when you know what your values are” (Disney, 2006, para.

1). Gaining knowledge of one’s values has often been referred to as ‘values
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clarification” (Mickleburgh, 1992; Simon, Howe, & Kirschenbaum, 1995), and Sichel
observed that “the goal of ‘values clarification’ is for their influence to become fully
conscious, for you to explore and honestly acknowledge what you truly value at this
time in your life” (1993, p. 55). The assumption here is that priority values are at the
forefront and have a significant impact (Henderson, 2003), and as such, various
values clarification manuals have been produced (e.g., Henderson, 2003; Miller, C’de
Baca, & Matthews, 1999; Vachon & Agresti, 1992). Hiltin (2003) argued that such

reflection on values produces personal identity, and in addition, Bain commented:

Knowing your values also helps you make decisions, and evaluate other
people. For example, when a person is formulating intent and choosing
from alternatives, their values tell them if their decision will help them
reach their goal, or if it would be socially unacceptable. In such
situations where individual values conflict, value priorities help decide
what is more or less important. Values also help in the evaluation of
other people or situations, thus deeming individual action good or bad,

right or wrong. (2005, p. 21)

In regard to living in alignment with values, a link has been postulated
between not living in alignment with values and a range of negative consequences.
For example, Peterson commented that “when we fail to express our values in our
actions we feel discomfort or disappointment” (2006, p. 174). Conversely, Miller and

C’de Baca (2001) have used case studies to outline the positive benefits of living a
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life in alignment with personal values. The extent to which people live their lives in
alignment with their values is, however, unclear, and the opportunity to express
values is sometimes limited as people’s life circumstances provide opportunities to
pursue or express some values more easily than others (Schwartz, 2006). Schwartz
provided the example that wealthy people can pursue Power values more easily, and
people who work in free professions can express Self-Direction values more easily.
Thus, life circumstances make the pursuit or expression of different values more or
less rewarding, costly, or possible. As Peterson noted, “as ideal standards, values are
not always achieved, and we should not be surprised when people’s concrete
behaviours do not map neatly onto what they profess, although there is usually a
modest empirical association between values and behaviours” (2006, pp. 167-168).
Bardi and Schwartz (2003) also note that behaviours may be influenced by more than
one value, and Maio and Olson (1995) argued that situational forces and normative
pressures can overwhelm values. Of course, it may be necessary for a person to first
know their values, to internalise them into a cohesive network, and prescribe
importance to them before they can live their life in alignment with them.

Although there is a limited amount of research on the importance of values,
and a lesser amount on peoples’ knowledge of their values or if they are living in
alignment with their values, there has been no research on the extent to which people
are satisfied with their values, and thus the influence of this relational aspect remains
unknown. The closest the literature has come to touching on this aspect is in Miller

and C’de Baca (2001), who provide various depictions of individuals who have
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changed the importance they attribute to various values, resulting in increased

satisfaction with their values and improved life satisfaction.

In summary, Schwartz’s model has produced considerable research on
relationships between specific values and behavioural, attitudinal, and personality
variables, as well as on various demographic characteristics. There is also some
limited research on relational variables relevant to this thesis, such as the importance
of values, and to a lesser extent knowledge of values and living in alignment with

values. However this research is scant and inclusive.

1.3 The measurement of values

The most common way of measuring values has been self-report (Braithwaite
& Scott, 1991), as “researchers for the most part have assumed that people know
what they think is desirable and hence can report their values” (Peterson, 2006, p.
179). In measuring values, researchers ask about attitudes and behaviours that
presumably represent specific values, and from response patterns, infer people’s
values. Thus, self-report measurement of values is subject to the same biases as other
self-report methods (Schuman, 1995), and is not necessarily a valid indicator of an
underlying phenomenon.

As values’ measures have amassed in the literature, they have been
consolidated, elaborated and refined over time. Through this refinement, two

principle foci of measurement have become apparent: identifying important
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individual values, and assessing values’ systems. Researchers originally focused on
the importance of different values for different people, before focusing on the
importance of values within people’s value systems. As Kasser noted, “while
individual values provide some information about people’s experience and behaviour,
most values theorists emphasize that it is best to assess the entire organization of
values a person holds, that is, the person’s value system” (2002, p. 124). Theorists
generally conceive of value systems as a reasonably coherent set of values
(individual, societal or absolute), which are used to set and readjust priorities and
resolve conflicts (Joas, 2000; Seligman & Katz, 1996).

The following review of values’ measures briefly covers four main
instruments used in the domain of psychology for assessing personal values.
Although many other values’ measures exist, most are not widely used and many
have been criticised on methodological grounds. In addition, there is still much
debate regarding the best way to measure values (Hitlin & Piliavin, 2004), as values
measurement is perceived as more complex than the measurement of most other
psychological phenomena (Alwin & Krosnick, 1985; Braithwaite & Scott, 1991;
Schwartz, 2006). As Hitlin and Piliavin mentioned, “measuring values, like
measuring many social psychological concepts, is imperfect” (2004, p. 365). This
brief review ends with a short outline of the three measures used in this thesis to

assess and evaluate Schwartz’s model.

1.3.1 Values’ measures.
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1.3.1.1 The Study of Values.

One of the first measurement instruments, and regarded as the first systematic
attempt to measure values (Gordon, 1975), was Allport and Vernon’s (1931) Study of
Values (SOV), which “had a substantial impact on psychological practice and
research” (Alwin & Krosnick, 1985, p. 536). The SOV consists of 45 items and relies
on behavioural scenarios in measuring six types of values: aesthetic, political, social,
religious, economic, and theoretical. Decades after its development, the SOV was
widely used for counselling, pedagogical, and research purposes (Kopelman,
Rovenpor, & Guan, 2003). A newly revised 4™ edition of the SOV was published in
2003, in which the authors “spruce up” (Kopelman et al., 2003, p.205) the SOV for
the 21% century, noting that previous versions suffered from outdated language and
archaic content (Kopelman et al., 2003), which contributed to its “descent into
psychological oblivion” (Peterson, 2006, p. 179). Changes to the 4™ edition included
gender-inclusive wording, expanded religious inclusiveness, and updated cultural
conventions. Example items from the 4™ edition include, ‘the main object of scientific
research should be the discovery of truth rather than its practical applications’ and
‘assuming that you have sufficient ability, would you prefer to be: (a) a banker; (b) a

politician?’. From these items an individual’s six types of values are inferred.

1.3.1.2 The Rokeach Value Survey.
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Following the SOV, the most notable measure of values was the Rokeach
Value Survey (RVS: Rokeach, 1973) (for a full discussion of pre-RVS value
instruments, see Braithwaite & Scott 1991). The RVS was designed to operationalise
the value construct, to measure personal and social values, and was the dominant
method for measuring values from the 1970s until the early 1990s (Bain, 2005;
Johnston, 1995). Many of the findings in the values literature have used the RVS. In
answering the RVS, participants rank order the importance of 36 values as guiding
principles in their lives; 18 terminal values (e.g., freedom, an exciting life, national
security, true friendship) and 18 instrumental values (e.g., honesty, courage,
ambition, politeness). Thus, the RVS measures two different types of values: terminal
values (prioritised end states of existence) and instrumental values (prioritised modes
of behaviour).

However the RVS has received various criticisms in the literature. Critics
(e.g., Braithwaite & Scott, 1991; Schwartz, 1994a) lament that Rokeach relied on
intuition in the development of both terminal and instrumental values, with various
values drawn from his own values, his students’ feedback, and research samples
based solely on US citizens. Thus, the ability of the RVS to capture all values has

been questioned (Braithwaite & Law, 1985).

1.3.1.3 The List of Values.

Following the RVS, Kahle (1983) produced the List of Values (LOV), which

reduced Rokeach’s list of 18 terminal values to nine (self-respect, security, warm
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relationships with others, sense of accomplishment, self-fulfilment, sense of
belonging, being well respected, fun and enjoyment in life, and excitement), and
excluded instrumental values. Unlike other common measures, the nine values in the
LOV can be scored in a number of ways; rated, ranked, or a combination. Values are
described as ‘things some people look for or want out of life’, and as Bearden and
Netemeyer have noted, the LOV measures values “that are central to people in living
their lives, particularly the values of life’s major roles (i.e., marriage, parenting, work,
leisure, and daily consumptions)” (1999, p. 115).

The LOV was developed primarily from Feather’s (1975) theoretical base of
values, Maslow’s hierarchy of needs (1959), and Rokeach’s 18 terminal values
(1973), and is tied most closely to Social Adaptation Theory. Kahle (1983) found the
LOV to be significantly correlated with various measures of mental health, well-
being, and adaption to society, and Kahle, Beatty and Homer (1986) found it to

predict consumer behaviour.

1.3.1.4 The Personal Values Card Sort.

Miller et al. (1999) developed the Personal Values Card Sort (PVCS) as a
clinical tool to assist clients in the exploration of their values. In this task, clients are
asked to sort 72 values cards (e.g., achievement, compassion, creativity, growth) into
one of three categories: ‘very important to me,” ‘important to me,” Or ‘not important
to me’, with the goal being to identify the person’s top five or six values. Although no

classification of values is included, the result of this sorting is said to provide
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information of value content, structure and priorities (Miller, personal
communication, April, 2003). Although there is scant empirical data available, due to
its face validity and ease of use, the PVCS has been gaining in popularity in the

clinical, coaching and counselling fields.

1.3.2 Measuring Schwartz’s value theory.

The main difference between Rokeach’s and Schwartz’s approaches to
measurement is that Rokeach advocated asking respondents to rank values, whereas
Schwartz advocated a rating, nonforced-choice approach. Schwartz (1994a) also
questioned Rokeach’s distinction between terminal and instrumental values, and
noted that the RVS provided little explanation of how values are related to each other,
and whether each value had independent relationships with other variables such as
attitudes and behaviours. These reasons prompted Schwartz to develop the Schwartz
Value Survey.

In the literature to date, the three main instruments used to assess Schwartz’s
value theory have been the Schwartz Value Survey (SVS: Schwartz, 1992), the
Portrait VValues Questionnaire (PVQ: Schwartz et al., 2001) and the Short Schwartz
Value Survey (SSVS: Lindeman & Verkasalo, 2005)*. These three measures are
further described in section 2.4.3.1. In brief, the Schwartz Value Survey consists of

56 items and measures values via rating the 10 value types. The 40 item Portrait

! A revised PVQ, the PVQXS5, is also being released early 2011 by Schwartz (Schwartz, personal
communication, August, 2010).
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Values Questionnaire contains less-abstract items, making it more accessible to a
wider population. The more concise 10 item Short Schwartz Value Survey directly
assesses the 10 value types. However, there has been no research comparing these
three measures, and little research comparing any two other than by the scale
developers themselves (e.g., Lindeman & Verkasalo, 2005). There is also no clear
guidance as to which particular measure is superior; indicating that further

comparative research between these measures is needed.

1.3.3 Measurement concerns.

There are numerous issues regarding the measurement of values in the
literature. These include debates around rating vs. ranking values, the use of
behavioural scenarios, drawing on theory in measure development, and even whether
it is possible to measures values at all.

Firstly, there is disagreement surrounding the psychometric adequacy of
rating vs. ranking values. Rating involves evaluating the numerical worth of a
particular value, whereas ranking involves ordering values by determined criteria
(e.g., importance). On the one hand, rating values is said to be easier for participants
(Schwartz, 1992) and allows for more comprehensive lists of values. However, rating
is subject to ceiling effects, as people tend to rate values towards the higher end of
rating scales due to their positive nature (Gordon, 1975; Hitlin & Piliavin, 2004).
Thus, distinctions among particular values can be difficult to measure reliably or

meaningfully as respondents may provide little variance with respect to
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discriminating among values (Alwin & Krosnick, 1985). Schwartz addressed this
concern by using an asymmetrical scale in the SVS to reflect the desirable nature of
values (see section 2.4.3.1). Others found that ratings obtain greater variance if
respondents were asked to pick their most and least important values from a list
before rating the items (e.g., McCarty & Shrum, 2000), similar to the procedure of
the SVS (see Appendix A). Schwartz (1992, 1996) also thought that rating values was
closer to the way in which values enter into situations of behavioural choice. Thus, he
concluded that rating provides more useful statistical properties, enables the use of
longer lists, does not force respondents to discriminate between equally important
values, and is closer to the way values are used as it allows people to indicate the
importance of a value while keeping in mind the importance of other values.

On the other hand, ranking values yields ipsative scores; the position of each
value held by the individual relative to other values (Cattell, 1944). Ranking is
perceived by some as more ‘real world’ (Ball-Rokeach & Loges, 1996; Krosnick &
Alwin 1988; Rokeach, 1973) and aligned with how people’s value systems work;
values are often in competition with one another. However, ranking abstract values is
a cognitively challenging and taxing task (Alwin & Krosnick 1985; Schwartz,
1994a), and many (e.g., Braithwaite & Law, 1985) have criticised the more
statistically complex ranking procedures as unnecessary on both theoretical and
empirical grounds. Additionally, a limitation of ipsative scores is that comparisons
cannot be made between samples (Peterson, 2006).

Most theorists (e.g., Bardi et al., 2009; Munson & Mclntyre, 1979; Peterson,

2006; Schwartz, 2004) now take the view that ranking methods yield similar results
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regarding the relative importance of values compared to rating methods. Given that
many different values’ measures agree substantially (e.g., Alwin & Krosnick, 1985;
Beatty, Kahle, Homer, & Misra, 1985; Braithwaite & Law, 1985; Hechter, 1993;
Kahle et al., 1986; Schwartz & Boehnke, 2004; Schwartz, Lehmann, & Roccas,
1999), this has allowed researchers to rely on the simpler, and more participant
friendly, strategy of rating. Indeed, the literature currently contains more work
employing the rating approach than the ranking approach (Hitlin & Piliavin, 2004),
and rankings can be calculated after the fact from ratings (Peterson, 2006). For a
review of the rating vs. ranking values debate, see Alwin and Krosnick (1985) or Ng
(1982).

Secondly, in measuring values some theorists advocate using behavioural
scenarios, such as in the SOV or PVQ (see list of abbreviations, p. xviii), rather than
abstract ideals. In recent years, several researchers (e.g., Konty, 2002; Kopelman et
al., 2003) have lamented the limited validity of currently used values’ measures, and
have called for the development of measures that rely on behavioural scenarios. The
use of behavioural scenarios mitigates against requiring respondents to consciously
access and report values. Some research suggests that what is valued in abstract terms
may be differently valued using a behavioural scenario (Peng, Nisbett, & Wong,
1997). For example, Peng et al. (1997) compared three methods of value assessment:
Rokeach rankings, Schwartz ratings, and a behavioural scenario method. Their
findings indicated that rankings correlated only modestly with themselves (across
samples) and showed small correlations with ratings. Neither ratings nor rankings

related to an external criterion. In contrast, behavioural scenarios showed high
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external validity. Hence, they suggested the use of behavioural scenarios to assess
values, of which the SOV is a long-existing alternative, and the PVQ a more recent
alternative. Indeed, rankings have been shown to change depending on the
individuals’ mindset (personal life vs. societal perspective), and location (work vs.
home) (Brown & Crace, 1996). Consequently, Connor and Becker (1994) have
advocated the development of an instrument that incorporates realistic behavioural-
choice situations. Likewise, Peng et al. concluded that “the low criterion validity of
commonly used value survey methods might be avoided by using the behavioral
scenario method” (1997, p. 341).

Thirdly, most measures of values have not been derived from theory, and
many of the measures are continual refinements of earlier scales. This approach fails
to recognise the emergence of new values because of its reliance on theorising about
old values (Peterson, 2006). For example, Braithwaite and Law (1985) discovered
that Australians valued physical wellbeing and human rights, two values not assessed
with original instruments such as the RVS. Instead, the trend has been for researchers
to rely on their own intuitions and experiences in identifying a core of important
values. For example, Rokeach (1973) relied largely on his own notions of what
people value in developing his list of terminal values, and Miller and colleagues
developed the PVCS “at the pub” (Miller, personal communication, April, 2003).

Finally, some question the very possibility of measuring values, pointing to
various methodological concerns. For example, people may not always know what
their values are due to their values cognitive accessibility (Hechter, 1993), or context

may be important in influencing how people complete values’ surveys. Using the
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RVS, Seligman and Katz (1996) found situational variability of rankings for values
such as ‘freedom’ and ‘wisdom’ in situations in which people were primed for their
views on abortion and various environmental issues. They hypothesised that there
may be different schemas activated by different contexts so that different values’
systems are activated accordingly. This suggests that the abstract nature of Rokeach’s
and Schwartz’s original inventories may influence the values people report as being
important. Konty (2002) developed a measure of values sensitive to contextual
concerns and argued that such an approach offers more utility than the original SVS.
However it is debatable whether any measure can assess the full dimensionality of
values. As Schwartz commented, “the comprehensiveness of any set of value
orientations in covering the full range of motivational goals cannot be tested
definitively” (Schwartz, 2006, p. 2). There are also methodological concerns with
studying values across the life course. Period, cohort, and aging effects are easily
conflated (Alwin, Cohen, & Newcomb, 1991). Roberts and Bengtson (1999) used
hierarchical linear models in an instructive attempt to disentangle these issues,
arguing that more work needs to engage the longitudinal nature of values (e.g., Bardi
et al, 2009). These methodological concerns deserve further consideration, and call

into question the validity of values measurement.

In summary, there are various concerns regarding the measurement of values
in the literature. Chiefly amongst these are debates around the superiority of rating vs.
ranking values, the use of behavioural scenarios, drawing on theory in measure

development, and whether it is possible to measure values at all.
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1.4 Clinical Psychology

While Schwartz’s work to date has been used primarily to examine the
relationship between values and various social behaviours, attitudinal variables, and
personality characteristics, there is growing interest in using the notion of values in
the field of clinical psychology, particularly by the newer therapies, and particularly
in relation to depression. In the following section, depressed mood is explained, its
role in the clinical syndrome of depression is outlined, and its causes, costs, and
treatments are briefly summarised. Following this, contemporary therapies that
incorporate values are noted, as well as the challenges they face and benefits they
confer. Empirical studies that have investigated the link between values and
depressed mood are reviewed, and possible relationships between values and

depressed mood are suggested.

1.4.1 Depressed mood.

The clinical syndrome of depression is characterised in the Diagnostic and
Statistical Manual of Mental Disorders (DSM-1V-TR: American Psychiatric
Association, 2000) by a number of symptoms, including depressed mood, diminished
interest or pleasure in activities, weight loss or gain, sleep disturbances, psychomotor
agitation, fatigue, worthlessness or guilt, diminished concentration, and suicidal

ideation. Depressed mood is thus one of the nine DSM-IV-TR symptoms that
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characterise a major depressive episode, where the individual indicates “depressed
mood most of the day, nearly every day, as indicated by either subjective report (e.g.,
feels sad or empty) or observation made by others (e.g., appears tearful)” (American
Psychiatric Association, 2000, p. 356), and is a change from previous functioning.
The need to understand more about the clinical syndrome of depression
remains as compelling as ever. Within the field of clinical psychology, depression is
central (Bergin & Garfield, 2003), and is frequently identified as the most common
and co-morbid of mental disorders in the western world (Klerman & Weissman,
1989). Young, Beck and Weinberger (2001) cite depression as the leading cause of
disability, and the World Health Organisation cites depression as the second leading
cause of disability in the age category 15-44 years for both sexes (WHO, 2005). At
present in New Zealand, an estimated 6% of men and 9% of women (about 320,000
people) experience a depressive episode in any given year (Carter, 2004), and
worldwide approximately 121 million people meet criteria for a depressive disorder
(WHO, 2007). Seligman, Schulman, and Tryon (2007) estimated that depression will
affect between 10% and 25% of adults during their lifetime, and in New Zealand,
depression is the most prevalent psychological disorder with an overall lifetime
prevalence of 16% (Oakley-Brown, Wells, Scott, & McGee, 2006). The World
Health Organisation projected that depression will be the world’s second leading
health problem by the year 2020 (WHO, 2005), and that increasing rates of
depression have been well documented (see Fombonne, 1995). These statistics and

projections highlight the seriousness and widespread nature of this disorder.
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In addition to being common, depression has numerous human, social, and
financial costs. The costs of depression are estimated in the hundreds of billions of
dollars (US) a year internationally (Martell, Addis, & Jacobson, 2001). In 1990,
depression was ranked as the fourth most costly of all illnesses worldwide (Keller &
Boland, 1998), with further estimates that by 2015 depression will be the second most
costly of all illnesses worldwide. The National Institute of Mental Health in the
United States of America estimated the associated cost of depression to be more than
30 billion dollars (US) each year in the United States of America alone (Spielberger,
Ritterband, Reheiser, & Brunner, 2003). In 2004 the World Bank estimated the global
cost of depression solely to the corporate world at 240 billion dollars (US) each year
(Layard, 2005). Depression also has many negative and disabling personal effects,
such as increased risk of heart attacks, and is a frequent and serious complicating
factor in stroke, diabetes, and cancer (Young et al., 2001).

There have been many causes postulated for depression, which include
psychological, psychosocial, genetic, and biological factors. For example, commonly
cited causes include negative life events and traumas, poor coping resources and
skills deficits, low engagement in pleasant activities, neurochemical imbalances, and
avoidant coping mechanisms (Beck, 1995; Brown, 1996; Fombonne, 1995; Martell et
al., 2001) to name a few. It is generally thought that these various factors, or a
combination thereof, influence the onset and maintenance of depression (Roth &
Fonagy, 2005).

Currently, Cognitive Behaviour Therapy (CBT) is considered a ‘well

established treatment” (Butler & Beck, 2000) and the most empirically supported
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psychological treatment for depression (Beck, 1995; Bergin & Garfield, 2003;
Kazantzis, Deane, & Ronan, 2000; Young et al., 2001). Mainstream cognitive
behavioural theories of depression include those developed by Beck (1976); Ellis
(1962); Lewinsohn, Mufioz, Youngren, and Zeiss (1978); and Seligman (1991).
Depending on the study, efficacy rates (or rates of ‘marked relief”) for CBT are
usually reported around the 60% to 80% range (Bergin & Garfield, 2003; Dobson,
1989; Roth & Fonagy, 2005; Seligman et al., 2007; Young et al., 2001), meaning that
roughly two out of every three people are successfully treated with a CBT-type
approach (or received ‘marked relief’). Effect sizes in large scale meta-analyses
support these efficacy rates when comparing CBT to wait list, no-treatment list, or
placebo controls (Butler & Beck, 2000). These efficacy rates are similar to the use of
medications in the treatment of depression (Bergin & Garfield, 2003). Given that
medications are a cheaper form of treatment (Roth & Fonagy, 2005), although only in
the shorter term in comparison to CBT (Young et al., 2001), treatment providers often
opt for medications before psychological treatments (Brown, 1996). However as
Layard (2005) pointed out, this may also be due to a lack of available psychologists.

Nonetheless, as Prochaska and Norcross state:

Probably the safest prediction about cognitive therapy’s direction is that it
is moving up. Cognitive-behavioural therapies in general, and Beckian
cognitive therapy in particular, are the fastest growing and most heavily
researched orientations on the contemporary scene. The reasons for its

current popularity are manifest: Cognitive therapy is manualized,
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relatively brief, extensively evaluated, medication compatible, and
problem focused. Let us put it this way: If we were forced to purchase
stock in any of the psychotherapy systems, Beck’s cognitive therapy
would be the blue-chip growth selection for the next five years. (2003, p.

369)

However, neither CBT nor medications are completely efficacious treatments
for depression, as there is still much unknown about this clinical syndrome, as well as
how CBT treatment works and why CBT is not a complete and comprehensive
treatment for all individuals (Jacobson et al., 2000). For example, Wampold (2001)
argued that alliance factors between therapist and client account for up to 60% of
therapeutic outcome, rather than the 8% that is due to the model or technique.
Previous research (Jarden, 2002, 2005) has also questioned the utility and
effectiveness of the core construct of ‘belief’ in CBT as one potential reason
hindering higher treatment success rates.

Nonetheless, health care providers are faced with a widespread, debilitating,
and costly clinical syndrome for which the best current treatment is not completely
efficacious for all individuals and for which treatment response lessens over time
(Roth & Fonagy, 2005). There is a need for an improved approach to treating this
clinical syndrome. Indeed, public health benefits on a large and long lasting scale
may be possible through discovering inexpensive ways to prevent and treat this
condition. Given this, cheaper, more effective, and more accessible treatments should

be a high public health priority. Additionally, the need for a quick and effective way
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to predict and screen for depression is also compelling, as Shapiro et al. (1984)

indicate that as few as 20% of individuals with an affective disorder seek treatment.

In summary, depression is widespread, rates are increasing, the syndrome
imposes huge costs on individuals and societies, and there is much room for

improvement in both assessments and treatments.

1.4.2 Values and mood.

Whilst CBT has focused on constructs such as beliefs, thoughts, and
explanatory style, rather than values, some contemporary therapies have incorporated
the notion of values into their approach. This inclusion has largely been in
recognition of the view that psychotherapy incorporates values out of necessity
(Bergin, 1980; Beutler, 1979; Patterson, 1989). Examples of empirically supported
therapeutic approaches that contain a focus on values include Acceptance and
Commitment Therapy (ACT) (Hayes et al., 1999), Motivational Interviewing (MI)
(Miller & Rollnick, 1991), Self-Determination Theory (SDT) (Deci & Ryan, 1985;
Kasser, 2002), Quality of Life Therapy (QOLT) (Frisch, 2006), and Rational-Emotive
Therapy (RET) (Ellis, 1994). For instance, Wilson and Murrell note that “ACT is a
client-centred treatment in the sense that it is the client’s values that direct the
therapy” (2004, p. 140) and that “ACT is aimed squarely at helping clients to... live a
life in pursuit of their most deeply held values” (2004, p. 124). As another example,

Deci, Eghrari, Patrick and Leone explain that in SDT:
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The translation of values into behaviour is facilitated by a developmental
process by which an individual integrates values and the associated
regulatory mechanisms into their organized value system, even their core
self. In essence, the individual becomes autonomous with respect to and
takes full responsibility for the goal and the behaviours required. With
integration, the importance of the goal is established and enhanced. It
becomes a priority in relationship to other goals less integrated. (1994, p.

126)

In contrast to these approaches that incorporate and focus on values, the more
central, predominant and currently popular psychotherapies, such as CBT (Beck,
1976; Beck, 1995; Beck, Rush, Shaw, & Emery, 1979) Behavioural Activation (BA)
(Martell et al., 2001) or Interpersonal Psychotherapy (IPT) (Weissman & Markowitz,
1998) do not have a focus on values in their approaches.

Nonetheless, progress in approaches that do incorporate a focus on values
remains relatively undeveloped and novel, as these approaches acknowledge that
working with values in a therapeutic context is a new frontier and that “work in this
area is just beginning” (Wilson & Murrell, 2004, p. 136). Despite previous research
(see section 1.1.4), values work in psychotherapy is currently in a confused,
uncertain, and ambiguous state regarding how to address values issues (Bergin at al.,
1996; Wilson & Murrell, 2004). Most of this uncertainty reflects unresolved issues in

working with values in a therapeutic context. For example, some note difficulty in
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getting clients to engage fully in values work (Wilson & Murrell, 2004) and others
note that the reliable and valid measurement of values remains impractical and
problematic (Miller & Rollnick, 1991). Despite these issues, those working with
values in a therapeutic context report therapeutic benefits (Hayes et al., 1999; Miller
et al., 1999). Other helping professionals who work in the area of depressed mood,
such as counsellors, psychiatrists, and life coaches, have also commented on the

utility of values. For example, Henderson commented that:

The key to having a fulfilling life is to do things that are in alignment
with your personal values. When you bring your life into alignment with
your values and are living according to these values, you will feel
excited, energised, in control, and productive. Generally you will feel

more confident and happy with your life as a whole. (2003, p. 7)

There is some, though not much, research on values in a therapeutic context.
Ernst (2002) has outlined the importance of values in determining and promoting the
health behaviours of fire-fighters, and the potential usefulness of values-based
interventions in changing behaviour. Jessor (1991) found that high salience of values
and low achievement (or expectation of achievement) of values led to higher rates of
mental illness. Bergin at al. (1996) found that beneficial mental health consequences
are an outcome of congruence or of behaving in synchrony with one’s religious
values, whereas acting contrary to personal values results in dissonance, with

consequences of guilt, anxiety, despair, or alienation. Wilson and Murrell describe
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individuals with a high discrepancy between rated importance and rated consistency
of values as expressing a “lot of distress” (2004, p. 136). They noted that they “have
found clinically that clients experience these discrepancies as very disturbing,...[that]
they tend to be associated with a great deal of negative self-evaluation, guilt, sadness,
and anxiety” (2004, p. 137), and that “a life that is lived outside a person’s most
closely held values feels lousy” (2004, p. 124). Peterson commented that “we feel
righteous when we live up to our values and shame and guilt when we do not even
try” (2006, p. 168). Examples of other clinical studies include investigations into the
relationship between values and worries (Schwartz, Sagiv, & Boehnke, 2000),
alcohol use (Sanchez, 2000), drug use (Phillips & Bourne, 2007; Phillips, Russell, &
Brennan, 2002), weight loss (Schwartz & Inbar-Saban, 1988), and smoking behaviour
(Conroy, 1979). The picture that is emerging from such research and commentary is
that values provide useful insights in a therapeutic context.

Nonetheless, with only a few limited studies, the paucity of research on the
relationship between values and psychopathology is surprising given that helping
professionals believe that people’s values have an impact on their mental health and
emotional functioning (e.g., Patterson, 1958; Sichel, 1993; Timms, 1983; Van der
Wateren, 1999), and that some values do more to promote mental health than others
(Jensen & Bergin, 1988). For instance, Bergin et al. comment that it is “clear that
clients’ values have negative emotional or physical consequences” (1996, p. 300),
and Van der Wateren noted that “people with a clearly clarified values system in

general utilise more constructive coping strategies and report a higher level of
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psychological wellbeing” (1999, p. 15). However, this perspective on values in
relation to psychopathology is based on a small amount of empirical research.

To date there have been only two small scale empirical studies that have
specifically investigated the relationship between an individual’s values and their
depressed mood (Lester, 1991, 1993). With regard to the importance of values, Lester
administered the Beck Depression Inventory (BDI) (Beck, Ward, Mendelson, Mock,
& Erbaugh, 1961) and Rokeach Values Survey (RVS) (Rokeach, 1973) to 127
college students and found that depression scores were not associated with responses
on the RVS. However, later Lester (1993) acknowledged that errors were made in the
scoring of the RVS in his initial 1991 study, so he undertook a second identical study
with a further 108 college students (noting that the original data was unavailable).
Results of his second study indicated that depression scores were negatively
associated with the terminal value of ‘equality’ (r = -.27), and positively associated
with the terminal value of ‘pleasure’ (r = .20). He again concluded that, on the whole,
“responses to the Rokeach Value Survey were not associated with current depression”
(1993, p. 1202).

In contrast to these two empirical studies, and as indicated above, there have
been numerous clinical reports and observations indicating positive relationships
between a person knowing, giving importance to, and living by their values, and their
mental health functioning. For example, Sichel commented that a person can be
“more self-directed and effective when they know which values they really choose to
keep and live by as an adult, and which ones will get priority over others” (1993, p.

49). Donahue noted that “positive mental health indexes are generally aligned with a
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person knowing and living by their values”, with the converse leading to “less healthy
and sometimes pathological or negative correlates” (1985, p. 412). Bergin et al. stated
that “it sometimes becomes clear that clients’ values have negative emotional or
physical consequences” (1996, p. 300). In their clinical work with values, Wilson and
Murrell describe individuals with “extreme low total importance scores” as a
“clinically and theoretically interesting profile” (2004, p. 137). However, in regard to
the contents of the values per se (i.e., value types), there is very little comment, and
thus it is not known which values a person with depressed mood would endorse as
most important, or indeed in which particular theoretical configuration. It remains
possible that certain values may provide a protective function against depressed

mood, whereas others may be associated with depressed mood.

In summary, the need to understand more about the common clinical
syndrome of depression, including depressed mood, in order to address its numerous
human, social, and financial costs by improving assessments and treatments, remains
as compelling as ever. However to date, the main therapeutic approaches have
focused on constructs such as beliefs and thoughts rather than values, with newer
approaches and a broader spectrum of helping professionals just beginning to utilise
the notion of values. Much of this advance, however, is limited by a paucity of
research on the contents, coherence and relational aspects of values in relation to

depressed mood.

1.4.3 Possible relationships between values and depressed mood.
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Schwartz’s integrated structure of values enables theorising about possible
relationships between value priorities and other variables, such as depressed mood.

As Schwartz commented:

Theorizing begins with reasoning about the particular values that are
most and least positively related to a variable. The circular motivational
structure of values then implies a specific pattern of positive, negative,
and zero associations for the remaining values. The next step is to
develop theoretical explanations for why or why not to expect these
implied associations. The integrated structure serves as a template that
can reveal ‘deviations’ from the expected pattern. Deviations are
especially interesting because they direct us to search for special
conditions that enhance or weaken relations of a variable with values.

(2006, p. 6)

Thus, given Schwartz’s theoretical model, the research above, and in view of

what is known about depression (e.g., Lewinsohn et al., 1978; Martell et al., 2001),
one might reasonably expect individuals high in depressed mood to value Security,
Conformity and Tradition more, and conversely attribute lesser value to the opposin
values of Hedonism, Stimulation and Self-Direction. Thus, one might expect
depressed individuals to be more invested in subordinating themselves by following

and conforming to widespread rules and expectations (Conformity), to avoiding

g
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change (Tradition), and to being safe (Security), and conversely be less invested in
gratifying themselves (Hedonism), obtaining excitement and novelty (Stimulation), or
in exploring or gaining autonomy (Self-Direction). It may also be reasonable to
expect that individuals with high depressed mood have less coherent value systems
compared to individuals with low depressed mood. Additionally, one might expect
that individuals with more depressed mood place lesser importance on their values,
have less knowledge of their values, are living in alignment with their values less, and

are less satisfied with their values compared to individuals with less depressed mood.

1.5  Positive psychology

The field of positive psychology is a new direction for psychology (Peterson,
2006; Seligman & Csikszentmihalyi, 2000). Martin Seligman’s 1998 APA
presidential address is seen by many as the fields’ inception date. In contrast to
psychology’s customary focus on the negative side of life and with what is going
wrong with individuals, such as depression, anxiety and trauma, a steadily growing
number of researchers has begun to focus on the positive side of life and on what is
going right with individuals (Baumgardner & Crothers, 2009; Ben-Shahar, 2007;
Boniwell, 2006; Burns, 2010; Carr, 2004; Diener & Biswas-Diener, 2008; Eid &
Larsen, 2007; Kahneman, Diener, & Schwarz, 1999; Kashdan, 2009; Layard, 2005;
Linley & Joseph, 2004; Peterson, 2006; Peterson & Seligman, 2004; Schwarzer &
Peterson, 2008; Seligman, 2002; VVan der Wateren, 1999). Moreover, there is growing

interest in using the concept of values in the field of positive psychology in addition
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to the field’s current focus on constructs such as strengths, savouring, happiness,
meaning, flow and mindfulness (e.g., Bryant & Veroff, 2007; Oishi, Diener, Suh, &
Lucas, 1999; Joshanloo & Ghaedi, 2009).

The following section describes subjective wellbeing (SWB), including its
history, recent conceptualisation and definition, example research findings, and
various issues surrounding its measurement. Empirical studies that have investigated
links between values and SWB are reviewed, and possible relationships between

values and SWB are suggested.

1.5.1 Subjective wellbeing.

Subjective wellbeing is a prominent area of research within positive
psychology (Davern, Cummins, & Stokes, 2007; Diener, Emmons, Larson, & Griffin,
1985; Diener, Suh, Lucas, & Smith, 1999; Eid & Larsen, 2007; Hayes & Joseph,
2003; Kashdan, 2004; Lyubomirsky & Lepper, 1999; Qishi et al., 1999), with the
term frequently used interchangeably in the literature with “happiness” (Diener
claims he invented ‘SWB’ in 1984 to gain a research grant; research on ‘happiness’
was not viewed as scientific: Diener, personal communication, July, 2008).
Historically, discourse pertaining to happiness has been extensive. For example,
Aristotle’s view was that happiness is so important that it transcends all other worldly
considerations (Aristotle, trans. 1967), and James’s view was that “happiness is for
most men, at all times, the secret motive of all they do...” (1902, p. 76). Indeed,

“western culture has embraced happiness as one of its most important goals — both at
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an individual level and for society at large” (Lyubomirsky & Lepper, 1999, p. 137),
and “personal happiness is generally held to be the most important goal in life”
(Fordyce, 1988, p. 63). However, there are 21 articles on depression for every one
article on happiness (Ben-Shahar, 2007), and thus the science of happiness, rather
than the discourse, has not been so extensive (Graham, 2009).

Serious research into happiness began around the 1960s. A leading study at
that time was Wilson’s (1967) review of the characteristics of a happy person; young,
healthy, educated, well paid, extraverted, optimistic, married, religious, and
intelligent, with high esteem and job morale. Happiness research increased in the
1970s; for example, Psychological Abstracts International began listing happiness as
an index term in 1973 (Diener, 1984). From the 1980s onward there was “an
explosion of research on happiness” (Lyubomirsky & Lepper, 1999, p. 138.)
culminating in hundreds of studies being published annually. For example, Schwarzer
and Peterson (2008) noted that the keyword ‘wellbeing” was linked to only 20 journal
articles in the year 1999, but to 300 articles in 2006. Within positive psychology, the
notion of SWB (or ‘happiness’) is central (Lopez & Snyder, 2003). This increasing
trend in SWB research has taken place against a backdrop where the secret of and
path to happiness have remained a subject of tremendous popular interest (Freedman,
1978; Layard, 2005). For example, a poll in the United Kingdom found that 81% of
respondents thought the government’s primary goal ought to be the ‘greatest
happiness’ rather than the ‘greatest wealth’ (Easton, 2006).

Research to date has found that individuals reporting high SWB have, for

example, stronger social relationships (Christakis & Fowler, 2009; Diener &
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Seligman, 2002), greater marital satisfaction (Glenn & Weaver, 1981), greater
academic success (Borrello, 2005), lower suicide risk (Diener et al., 1999), and
improved important life outcomes, such as better physical and mental health (Pavot &
Diener, 2008). Indeed, people with positive self-perceptions also tend to live longer
(Carr, 2004), earn more (Graham, 2009; Layard, 2005), and are more productive (Eid
& Larsen, 2007). In contrast, researchers have identified groups low in SWB; e.g.,
prison inmates, divorced individuals, sex workers, and individuals with various health
concerns (see Pavot & Diener, 2008).

Three lines of research into influences on SWB are noteworthy (Sagvi &
Schwartz, 2000). One line has examined effects of objective life circumstances on
SWB (e.g., relationship status, employment, location), another the effects of the
behaviours and activities that people engage in on SWB (e.g., exercise, sexual
practices, internet use), and lastly how personality attributes are related to SWB (e.g.,
extraversion, neuroticism, agreeableness). For example, extraversion consistently
relates to SWB (DeNeve & Cooper, 1998) with happy individuals having “social,
outgoing personalities, as well as positive feelings about themselves, their sense of
mastery, and the future” (Lyubomirsky & Lepper, 1999, p. 367).

Research has begun to investigate the factors influencing SWB. Suggested
components include aspects such as using psychological strengths (Linley, 2008),
being curious (Kashdan, 2009), discovering meaning in life (Steger, 2009), finding
flow (Csikszentmihalyi, 1990), and being connected (Christakis & Fowler, 2009).
Recent research (Jarden et al., in press) has also highlighted additional components

that contribute more to wellbeing than aspects currently studied (e.g., people’s
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satisfaction with their use of time). These findings have led to various approaches to
increasing peoples’ wellbeing, including wholesale approaches such as Frisch’s
Quality of Life Therapy (2006) or Fordyce’s Happiness Increasing Program (1977),
and to smaller ‘interventions’ such as increasing hope (Snyder, 2002), discovering
meaning (Steger, 2009), or utilising strengths (Linley, Willars, & Biswas-Diener,
2010). However, none of these focus on values.

Similar to clinical interventions, these current approaches to increasing
wellbeing have not been shown to lead to either total or long lasting increases in
SWB. Conversely, people are largely bound by ‘hedonic adaptation’ in which “people
soon adapt to their new circumstances, and their level of SWB returns to a level
similar to that reported before the event of change occurred” (Pavot & Diener, 2008,
p. 139). For an overview of the area of hedonic psychology, see Kahneman et al.,
(1999).

Much of the research to date has relied on dissimilar definitions of SWB. In
conceptualising SWB, the term has been used inclusively to refer to life satisfaction,
happiness, the presence of positive affect, and the absence of negative affect (Davern
et al., 2007; DeNeve & Cooper, 1998; Diener, Suh, Lucas, & Smith, 1999; Kashdan,
2004). Thus, SWB has been conceptualised as multifaceted, having both a cognitive
and an affective component. The cognitive component usually consists of life
satisfaction; a global evaluation of the quality of one’s life as a whole (Pavot &
Diener, 1993). The affective component usually consists of either a combination of
positive and negative affect (e.g., Diener et al., 1999), or of solely positive affect

(e.g., Sagiv & Schwartz, 2000).
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An early definition by Diener (1984) defined SWB as a combination of life
satisfaction (a cognitive judgement) and the balance of the frequency of positive and
negative affect (i.e., “hedonic tone”: Lyubomirsky & Lepper, 1999, p. 365). Prior to
this the focus was solely on positive affect; however life satisfaction was found to
provide “important additional predictive power, over and above moment-to-moment
assessment of affect” (Pavot, & Diener, 2008, p. 141), with “the current view in the
well-being literature that the cognitive and affective aspects of subjective well-being
are distinct and their indexes should be kept separate” (Sagiv & Schwartz, 2000, p.
184). As the literature developed, researchers identified problems with using the
balance of the frequency of positive and negative affect (e.g. Argyle & Martin, 1991),
arguing that positive and negative affect are largely independent factors (e.g.,
Bradburn, 1969). In addition, others have criticised the Positive and Negative Affect
Scale (PANAS) (Watson, Clark, & Tellegen, 1988), one of the main measures used to
assess the balance of positive and negative affect in the assessment of SWB, for
various reasons (e.g., its unipolar nature, or that it only includes high arousal
emotions) (Schimmack & Grob, 2000; Watson & Vaidya, 2003). Although this
debate has not concluded, in line with how the literature is developing, this thesis
conceptualises SWB as a combination of life satisfaction and positive affect?.

Given this conceptual disparity, SWB has been measured in a number of
ways. As Fordyce mentions, “over the years, no measure of happiness has emerged as

a standard reference-point for ongoing study” (1988, p. 65). Nonetheless, as SWB is a

2 An additional reason is that this thesis also focuses on the conceptually similar notion of depressed
mood, and thus leaving negative affect out makes the distinction between depressed mood and SWB
more discrete.
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subjective experience, similar to depressed mood, it is best assessed by directly
asking people (Abbe, Tkach, & Lyubomirsky, 2003). As Lyubomirsky and Lepper
note, “most people know that they are happy or that they are not” (1999, p. 138).
Moreover, Diener (2000) argues that this self-referential approach is democratic as it
respects a person’s right to make his or her own evaluations about their happiness.
Common measures of SWB include the Satisfaction with Life Scale (SWLS: Diener et
al., 1985), the Subjective Happiness Scale (SHS) (Lyubomirsky & Lepper, 1999), the
Positive and Negative Affect Scale (PANAS) (Watson et al., 1988), the Happiness
Measures (HM) (Fordyce, 1988), and the Affect Balance Scale (Bradburn, 1969).
Previous popular measures also include the Delighted-Terrible Scale (Andrews &
Withey, 1976) and Self Anchoring Striving Scale (Cantril, 1965); both single item
scales. The Psychological General Well-being Index (Dupuy, 1984) has also been
popular (for an overview of the development of SWB measures, see Angner, 2005).
Nonetheless, there is still considerable debate over whether self-reports of life
satisfaction are related to SWB. Self-reports of life satisfaction are considered valid if
they correlate reliably with predicted objective indicators associated with wellbeing.
Indeed, high correlations have been found between SWB measures and expert ratings,
family and friend reports, time smiling, with frequency of good moods, and with
memory of positive and negative life events (Sandvik, Diener, & Seidlitz, 1993). As
well as being valid, self-reports of life satisfaction are reliable as findings are
consistent and stable across cultures, between varied samples, and over time
(Fordyce, 1988; Pavot & Diener, 2008). People tend to give the same patterns of

response over time, even when slightly different question wordings are used
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(Graham, 2009). Currently cited problems associated with SWB measures include the
possibilities of response and memory bias, context and priming effects (Diener et al.,
1999), as well as vagueness and influences of mood and culturally determined beliefs

about happiness (see Thomas & Diener, 1990).

In summary, SWB is important on both theoretical and practical levels,
research on SWB is increasing, issues with measurement are being addressed, and

conceptual clarification is improving.

1.5.2 Values and wellbeing.

There are limited findings to date on the relationship between values and
wellbeing. Indeed, of all the main books published in the field of positive psychology
to date, only two specifically address the topic of values; both focusing on Schwartz’s
model (i.e., Peterson, 2006; Boniwell, 2006). In addition, there are only a handful of
journal articles that focus specifically on the association between values and
wellbeing (e.g., Joshanloo & Ghaedi, 2009; Oishi et al., 1999). The most notable
article is by Sagiv and Schwartz (2000), who investigated direct relations and
congruity effects of values priorities on SWB. They investigated whether SWB
depends on congruence between values and the prevailing value environment; how
situational opportunities for realising values moderate the relations of value priorities

to SWB.
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Sagiv and Schwartz (2000) have hypothesised direct associations between
increased SWB and Stimulation, Self-Direction, Achievement, Benevolence and
Universalism, and low SWB and Conformity, Tradition, Security, and Power
(Hedonism was excluded). They based their reasoning on various psychotherapy

theories, inferences and findings from self determination theory, and a conceptual

analysis of the relationships of value priorities to needs and emotional resources. As

Sagiv and Schwartz mention:

There is a considerable agreement in the psychotherapy literature in the
West that particular values contribute positively to personal mental health
whereas other values are detrimental. For example, Jensen and Bergin
(1988) identified values from the self-direction (e.g. autonomy, freedom),
benevolence (e.g. responsibility, inter-personal and family relationships),
and universalism (e.g. self-awareness, personal growth) value types as
‘healthy’. Similarly, Strupp (1980) referred to autonomy (self-direction),
responsibility (benevolence) and fairness to others (universalism) as
‘healthy values’. There is also some agreement that achievement and
stimulation values are ‘healthy’ values. In contrast, values of the
conformity, tradition, security and power types are often considered

‘unhealthy’. (2000, p. 180)

Sagiv and Schwartz also note that although there is agreement, “data to

support these speculations is sparse” (2000, 180), and indeed psychotherapy
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researchers have not explicitly discussed the causal processes that might link mental
health to the importance attributed to healthy or unhealthy values. However,
Freedman (1978) reported that older people who are happy are more confident in
their guiding values, and VVachon and Agresti commented that “it appears as though
people with a clearly clarified values system in general utilise more constructive
coping strategies and report a higher level of psychological wellbeing” (1992, p. 513).
Pavot and Diener mentioned that “a person’s conscious evaluation of her or his life
circumstances may reflect conscious values and goals” (1993, p. 165). However,
similar to the area of depressed mood, there is little research indicating which types of
values, or which configuration, may be associated with higher SWB. Findings to date
indicate that Self-Direction, Stimulation, Achievement, Tradition, Conformity and
Security values are correlated with the affective component of SWB, but not with the
cognitive component (Sagiv & Schwartz, 2000). In addition, several empirical studies
have reported associations between ‘life goals’ or ‘personal strivings’ and indicators
of ‘wellbeing’ (Emmons, 1991; Kasser & Ryan, 1993, 1996; Sheldon & Kasser,
1995). According to self determination theory, people are likely to experience a
positive sense of wellbeing to the extent that they pursue intrinsic rather than
extrinsic needs or goals (Deci & Ryan, 1995). Schwartz (1992) takes life goals and
personal strivings to be value constructs in that they motivate action and serve as
standards for evaluating behaviour and events across situations. These studies have
generally found positive associations between having ‘life goals’ or ‘personal

strivings’ and various indicators of wellbeing.
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In summary, the need to understand more about SWB remains as compelling
as ever. However to date positive psychologists have focused on constructs such as
strengths, meaning, savouring, mindfulness, and flow rather than values. There is
currently a paucity of research on the contents, organisation and relational aspects of

values in relation to SWB.

1.5.3 Possible relationships between values and subjective wellbeing

Theorising from Schwartz’s model, and in light of the research indicating that
a person’s subjective sense of wellbeing might depend on their profile of value
priorities, one might reasonably expect individuals high in SWB to value Self-
Direction, Stimulation, and Hedonism highly, and conversely attribute lesser value to
the opposing values of Security, Conformity and Tradition. Thus, one might expect
high SWB individuals to be satisfying their pleasures (Hedonism), leading an exciting
and challenging life (Stimulation), and having some control, independence and
mastery over their experiences (Self-Direction), and conversely be less invested in
subordinating themselves by conforming to rules and expectations (Conformity), to
avoiding change (Tradition), and to being safe (Security). It may also be reasonable to
expect that individuals high in SWB have more coherent values’ systems compared to
individuals low in SWB. Additionally, one might expect that individuals with high
SWB place more importance on their values, have more knowledge of their values,
are living in alignment with their values more, and are more satisfied with their

values compared to individuals with low SWB.
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1.6 Research goals

Given the paucity of empirical research to date, specific predictions
concerning the relationships between personal values, and depressed mood and SWB
are tentative. Although the above reviews of clinical and positive psychology have
speculated at possible relationships, they also highlight that there is very little
empirical justification for these speculations. With this point in mind, the broad

research questions were as follows:

1. Are people’s values related to their moods? More specifically, are the
types of values (value types) people endorse or their coherence related to
their depressed mood, and are people’s relationships to their values
(importance of, knowledge of, living in alignment with, or satisfaction

with) related to their depressed mood.

2. Are people’s values related to their wellbeing? More specifically, are the
types of values people endorse or their coherence related to their SWB,

and are people’s relationships to their values related to their SWB.

The broad aim of this thesis was to investigate and clarify these relationships,
and to determine if the notion of values can be more useful in the fields of clinical

and positive psychology. This thesis aims to contribute to our knowledge of values in
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these domains in particular. In view of the prima facie importance of values,
researchers and practitioners may benefit from explicit descriptions of the types,

coherence, and relational aspects of values underlying depressed mood and SWB.

1.7 Summary

There has been little contemporary research investigating values in
psychology, especially in relation to clinical or positive psychology. Currently the
role that personal values play in relation to mood or wellbeing is largely unknown, as
highlighted by the limited use of the concept in the clinical and positive
psychological literature, which scarcely mentions values. Instead, clinical psychology
has focused on constructs, such as beliefs, thoughts, and explanatory style, and
positive psychology has focused on constructs such as strengths, meaning, flow and
savouring.

Given that values are important, that both clinical and positive psychology
have largely neglected the subject of values, that work pertaining to values to date
shows considerable promise, that treatments for depression are not completely
efficacious, that values seem to be related to wellbeing, and that values are set to play
a bigger part in clinical and positive psychology in particular, it seems imperative for
psychology to learn more about values, the influence they have, and their
relationships to both depressed mood and SWB. With these points in mind, the
purpose of this thesis was to explore important relationships between personal values,

and depressed mood and SWB.
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CHAPTER 2: STUDY ONE

2.1 Introduction

Study One analysed the degree to which people’s values related to their
depressed mood and SWB. In investigating these relationships, participants
completed eight measures: four measures of personal values, one of depressed mood,
and three of SWB. This second chapter is in four main sections. The first section
outlines the hypotheses investigated, the second outlines the method, and the third

reports the results. The chapter concludes with a summary of the results of this study.

2.2 Aims

The first aim was to identify the best values measure of three main
approaches: the SVS, SSVS, and PVQ (see list of abbreviations, p. xviii). The second
aim was to investigate relationships between the importance of individuals’ values,
and their depressed mood and SWB. The third aim was to investigate relationships
between individuals’ satisfaction with their values, and their depressed mood and
SWB. In doing so, the overarching goal was to increase understanding of the
relationships between the importance of, and satisfaction with, personal values, and

with mood and wellbeing.
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2.3  Hypotheses

Four hypotheses (H1 to H4) addressed the relationship between values and
depressed mood, and four (H5 to H8) addressed the relationship between values and
SWB. It was expected that greater depressed mood would be associated with lesser
importance of, and current satisfaction with, values as a whole; and that greater SWB
would be associated with greater importance of, and current satisfaction with, values
as a whole. It was also expected that greater depressed mood and lower SWB would
be associated with greater importance of, and current satisfaction with, the value
types of Security, Conformity and Tradition, and conversely that lower depressed
mood and greater SWB would be associated with greater importance of, and current
satisfaction with, the value types of Hedonism, Stimulation and Self-Direction. These

hypotheses are outlined in Table 2.
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Table 2
Hypotheses Tested in Study One

Hypothesis Hypothesis Label

Actual Hypothesis

H1 The importance of
values as a whole

and depressed mood.

H2 The importance of
specific values and
depressed mood.

H3 The current
satisfaction with
values as a whole

and depressed mood.

H4 The current
satisfaction with
specific values and
depressed mood.

H5 The importance of
values as a whole
and SWB.

H6 The importance of
specific values and
SWB.

H7 The current
satisfaction with
values as a whole
and SWB.

Depressed mood would be negatively related
with importance ratings of values as a whole.

Depressed mood would be positively related with
importance ratings of Security, Conformity and
Tradition, and negatively related with importance
ratings of Hedonism, Stimulation and Self-
Direction.

Depressed mood would be negatively related
with ratings of current satisfaction with values as
awhole.

Depressed mood would be positively related with
current satisfaction ratings with Security,
Conformity and Tradition, and negatively related
with current satisfaction ratings with Hedonism,
Stimulation and Self-Direction.

SWB would be positively related with
importance ratings of values as a whole.

SWB would be positively related with
importance ratings of Hedonism, Stimulation and
Self-Direction, and negatively related with
importance ratings of Security, Conformity and
Tradition.

SWB would be positively related with ratings of
current satisfaction with values as a whole.
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H8 The current
satisfaction with
specific values and

SWB would be positively related with current
satisfaction ratings with Hedonism, Stimulation
and Self-Direction, and negatively related with

SWB. current satisfaction ratings with Security,
Conformity and Tradition.
2.4 Method
2.4.1 Design.

A battery of previously validated instruments was selected to measure the

variables of interest via a paper-based survey. These instruments comprised the

primary source of data for this study (labelled The Important Values Study - see

Appendix A) and were brief psychometric scales (i.e., 40 items or fewer). This

battery consisted of seven standardised self-report questionnaires and one adapted

scale.

These measures are reviewed in detail in section 2.4.3. All of the measures used

were suitable for the intended participants of this research in that they met age,

language and user qualification requirements. The measures were also freely

available or available with permission; with the exception of the BDI-II which cost

NZ$5 per form. Five trial participants took an average of 22 minutes to complete this

battery of measures. Taken as a whole, these measures focused on personal values,

depressed mood, and SWB.
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2.4.2 Participants.

Participants for this study consisted of a convenience sample, and were invited
to participate via recruitment display posters around the University of Canterbury
campus, snowballing through friends and family (in person, phone, e-mail), and by
being approached in public places (e.qg., airport lounge, city library, train station).
Study One was limited to approximately 100 participants due to the NZ3$5 cost per
form for the BDI-I1. One hundred and three participants volunteered and completed
Study One. These participants were all 18 years of age or older; those under 18 were

excluded due to psychometric instrument age requirements.

2.4.2.1 Demographics.

Participants were asked to provide information regarding six variables of
interest: their gender, age, whether English was their first language, whether they
were a current New Zealand university student, if they had a current or previous
psychiatric diagnosis, and whether they had any current medical illness. This

information is displayed in Table 3.
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Table 3
Demographic Information for All 103 Participants

N %

Gender

Male 45 44

Female 58 56
English as a first language

Yes 76 74

No 27 26
Current New Zealand university student

Yes 33 32

No 70 68
Psychiatric diagnosis

Yes 17 17

No 86 83
Medical illness

Yes 23 22

No 80 78

Participants’ ages ranged from 19 to 72 years, with a mean age of 35.63 (SD =
12.13). Further description of how demographic information was collected is

included in section 2.4.4.

2.4.3 Materials.

The standardised measures included three of personal values, one of depressed

mood, and three of SWB. The three of personal values included the Schwartz Value

102



Survey (SVS) (Schwartz, 1992), which measures the 10 Schwartz values, the Short
Schwartz Value Survey (SSVS) (Lindeman & Verkasalo, 2005), which explicitly
measures the 10 Schwartz values, and the Portrait VValues Questionnaire (PVQ)
(Schwartz et al., 2001), which is an implicit measure of the 10 Schwartz values. The
depressed mood measure was the Beck Depression Inventory-I1 (BDI-I1) (Beck,
Steer, & Brown, 1996), which is a measure of depressed mood. The three SWB
measures included the Satisfaction with Life Scale (SWLS) (Diener et al., 1985),
which measures global cognitive judgments of life satisfaction, the Happiness
Measures (HM) (Fordyce, 1988), which is a measure of emotional wellbeing (i.e.,
positive affect), and the Subjective Happiness Scale (SHS) (Lyubomirsky & Lepper,
1999), which is a measure of global happiness. The non-standardised measure was
the Current Satisfaction-Short Schwartz Value Survey (CS-SSVS), which is an
adaptation of the SSVS in which the 10 value types from the SSVS are listed and
respondents rate their current satisfaction with each of the 10 value types. Thus, the
CS-SSVS purports to measure both current satisfaction with values as a whole, and
current satisfaction with each of the 10 value types. These measures are presented in

Appendix A and reviewed in detail below.

2.4.3.1 Values’ measures.

24.3.1.1 Schwartz Value Survey.
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The Schwartz Value Survey (SVS) (Schwartz, 1992) consists of 56 value
items, which represent and relate to the 10 Schwartz value types. The SVS presents
two lists of value items. The first contains 30 items that describe potentially desirable
end-states in noun form; the second contains 26 items that describe potentially
desirable ways of acting in adjective form. Respondents first anchor the scale with
their most important and least important values from the list of 56, then rate the
importance of each remaining value item as “a guiding principle in my life”. The
rating scale consists of a 9-point non-symmetrical scale, ranging from 7 (of supreme
importance) through 0 (not important), to -1 (opposed to my values). A non-
symmetrical scale is used because people’s values vary from mildly to very
important, and thus the scale is stretched at the upper end and condensed at the lower
end in order to map the way people think about values (Schwartz, 1992; Schwartz &
Bilsky, 1987). Each of the 56 value items is followed by an explanatory phrase in
parenthesis that clarifies its meaning (e.g., Social Order - stability of society,
Freedom - freedom of action and thought) and is a marker for one of the 10 value
types — each item expresses an aspect of the motivational goal of one value type.
Each value type ranges from having three to eight items associated with it, and thus
scores for each of the 10 value types consist of average ratings of importance for each
value type’s set of items. The SVS also provides index scores of instrumental and
terminal values. The psychometric properties of the SVS have been extensively
evaluated (e.g., Rice, 2006; Ryckman & Houston, 2003; Sarros & Santora, 2001; Yik
& Tang, 1996), demonstrating high reliability. Lindeman and Verkasalo comment

that “studies in 70 countries have supported the validity of the SVS” (2005, p. 171),
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and that the SVS is “the most commonly used method in recent value research”
(2005, p. 170). The SVS takes approximately 10 minutes to complete. For a more
detailed discussion of the SVS, see Struch et al. (2002). The average reliability of the
10 SVS values is reported as ranging from .49 to .79 (Schwartz, 2005b); in Study One
the SVS’s Cronbach Alpha was .85, and individual value reliabilities ranged from .41

to .69.

2.4.3.1.2 Short Schwartz Value Survey.

The Short Schwartz Value Survey (SSVS) (Lindeman & Verkasalo, 2005)
was derived from the longer SVS. The SSVS consists of the 10 value types, each with
a description to clarify its meaning (e.g., Power - social power, authority, wealth;
Benevolence - helpfulness, honesty, forgiveness, loyalty, responsibility; Hedonism -
gratification of desires, enjoyment in life, self-indulgence). Participants rate the
importance of the 10 items as life guiding principles in their lives on a 9-point non-
symmetrical scale ranging from O (opposed to my principles), to 1 (not important), to
4 (important), to 8 (of supreme importance) — in line with Schwartz’s
recommendation (see Schwartz, 1992). Lindeman and Verkasalo investigated the
reliability and validity of the SSVS in four separate studies, and with the aid of multi-
dimensional scaling, concluded that the SSVS has “good reliability and validity and
that the values measured by the SSVS were arrayed on a circle identical to the
theoretical structure of values” (2005, p. 170). The SSVS takes on average 2 minutes

to complete, and the scale authors note that it gives insight into the 10 broad value
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types, not the 56 specific individual values of the SVS. The average reliability of the
10 SSVS values is reported as ranging from .34 to .77 (Lindeman & Verkasalo,
2005); in Study One the SSVS’s Cronbach Alpha was .73, and item total correlations

ranged from .24 to .54.

2.4.3.1.3 Current Satisfaction-Short Schwartz Value Survey.

The Current Satisfaction-Short Schwartz Value Survey (CS-SSVS) was derived
from the SSVS. The CS-SSVS has the same 10 value items as described in the SSVS,
but with two modifications. Firstly, rather than ask respondents to think about what
their values are and rate their importance as life guiding principles (as in the SSVS),
respondents are asked to think about whether they possess each of the 10 value types
and how satisfied they currently are with each. Secondly, rather than rating on a non-
symmetrical scale from 0 to 8, where 0 is ‘opposed to my principles’, and 8 is ‘of
supreme importance’ (as in the SSVS), participants rate the 10 value itemson a0 to 8
scale, where 0 is ‘completely unsatisfied’ and 8 is ‘completely satisfied’. Individual
value type scores range from 0 to 8, and total current satisfaction scores range from 0
to 80, with O representing completely unsatisfied, 40 representing neutral satisfaction,
and 80 representing complete satisfaction with values as a whole. In Study One the
CS-SSVS’s Cronbach Alpha was .70, and item total correlations ranged from .41 to

.68 (with the exception of Power =.12).

24.3.14 Portrait Values Questionnaire.

106



The Portrait Values Questionnaire (PVQ) (Schwartz et al., 2001) consists of 40
items which implicitly measure the 10 Schwartz value types. Each item is a short
verbal portrayal of a person’s goals, aspirations, or wishes that point implicitly to the
importance of one of the 10 value types. For example (male version), ‘it is important
to him to listen to people who are different from him’ or ‘even when he disagrees
with them, he still wants to understand them’ both implicitly measure the value type
Universalism. A description such as, ‘it is important to him to be rich. He wants to
have a lot of money and expensive things’ implicitly measures the value type Power.
As an implicit measure, respondents are unaware that they are answering a values
questionnaire. Each of the 10 value types is measured by a set of PVQ items, which
contain three to six short statements (i.e., value items). For example, the value type
Universalism has six items and the value type Hedonism has three items. Participants
are instructed to read each description and consider the extent to which the person in
the description is like them (i.e., ‘how much like you is this person?’). For each item,
respondents check one of six boxes ranging from (6) ‘very much like me’, through to
(1) ‘not like me at all’, in order to indicate how similar they perceive the person in the
scenario to be to themselves. Respondents’ values are inferred from the implicit
values of the people they consider similar to themselves. Both male and female
versions of the PVQ are available; the only difference between versions is the
wording of the gender of the characters in the descriptions.

The PVQ is reported by the authors as being easier and less cognitively taxing

to complete than other values’ measures, as it involves less abstract thinking ability.
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Indeed, the PVQ was developed as an alternative to the SVS to measure values in
samples of children from age 11, the elderly, and persons not educated in Western
schools that emphasise abstract, context-free thinking. Studies in seven countries
have supported the reliability of the PVQ for measuring the 10 value types
(Lindeman & Verkasalo, 2005). For example, multi-method, multi-trait analyses in
Germany, Israel, and the Ukraine compared the measurements of the 10 value types
using the PVQ and SVS and confirmed the convergent and discriminate validity of
the 10 value types measured by the PVQ (Schwartz, 2003). The validity of the PVQ
has also been established by Koivula and Verkasalo (2006), who compared it between
samples of students who completed the PVQ and SVS, and concluded that the value
structure produced by the PVQ is similar to the SVS and follows Schwartz’s model.
The PVQ takes approximately 10 minutes to complete. The average reliability of the
10 PVQ values is reported as ranging from .37 to .79 (Schwartz et al., 2001); in Study
One the PVQ’s Cronbach Alpha was .76, and individual value reliabilities ranged

from .31 to .55.

2.4.3.2 Mood measure.

243.2.1 Beck Depression Inventory—II.

The Beck Depression Inventory-11 (BDI-I1: Beck et al., 1996) consists of 21

self-report items, and assesses the severity of depression in diagnosed patients and

screens for depression in the normal population. The 21 items cover symptoms and
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aspects of the experiences of depression. Respondents are asked to endorse the most
characteristic statement under each of the 21 item headings, over a period of ‘the past
two weeks, including today’. Respondents rate each symptom on a four point scale
ranging from ‘minimal’, to ‘mild’, to ‘moderate’, to ‘severe’. As examples, item one
is headed ‘sadness’ and respondents choose from ‘0 — I do not feel sad’, to ‘1 — | feel
sad much of the time’, to ‘2 — I am sad all the time’, to ‘3 — | am so sad and unhappy
that I can’t stand it’. Item two is headed ‘pessimism’ and respondents choose from ‘0
— I'am not discouraged about my future’, to ‘1 — | feel more discouraged about my
future than I used to be’, to 2 — I do not expect things to work out for me’, to ‘3 — |
feel my future is hopeless and will only get worse’. Scores range from 0 to 63, with
scores in the 14 to 19 range indicating mild depression, scores in the 20 to 28 range
indicating moderate depression, and scores over 29 indicating severe depression
(Beck et al., 1996). Dozois, Dobson, and Ahnberg (1998) recommend similar cut-off
scores: 0 to 12 indicating non-depressed, 13 to 19 indicating dysphoria, and 20 to 63
indicating depressed mood. The psychometric properties of the BDI-11 have been well
assessed using clinical and non-clinical samples, and according to Watson and
Vaidya (2003), are exceptional (for a full review, see Dozois et al., 1998). The BDI-II
takes approximately 5 minutes to complete, and is the most widely used clinical
measure for the assessment of depression (Martell et al., 2001). The average
reliability of the BDI-II is reported as .91 (Dozois et al., 1998); in Study One the

BDI-1I’s Cronbach Alpha was .81.

2.4.3.3 Wellbeing measures.
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24331 Satisfaction with Life Scale.

The Satisfaction with Life Scale (SWLS) (Diener et al., 1985) is a five item
measure that assesses an individual’s global judgement of life satisfaction as a whole.
The SWLS measures the cognitive component of SWB, and provides an integrated
judgement of how a person’s life as a whole is going. In completing the SwLS,
participants rate five statements (‘In most ways my life is close to my ideal’, ‘the
conditions of my life are excellent’, ‘I am satisfied with my life’, ‘so far | have gotten
the important things I want in life’, and ‘If I could live my life over, | would change
almost nothing’) on a seven point Likert scale, ranging from (1) ‘strongly disagree’,
to (4) ‘neither agree nor disagree’, to (7) ‘strongly agree’. The five items are keyed in
a positive direction so that responses can be added to calculate a total score, which
ranges from 5 to 35. Pavot and Diener (2008) report that scores from 5 to 9 indicate
that an individual is extremely dissatisfied with life, from 10 to 14 dissatisfied with
life, from 15 to 19 slightly dissatisfied with life, that a score of 20 indicates neutral
life satisfaction, from 21 to 25 slight satisfaction with life, from 26 to 30 satisfaction
with life, and from 31 to 35 extreme satisfaction with life.

The SwLS has been used in hundreds of studies and has demonstrated good
psychometric properties (Pavot & Diener, 2008; Pavot, Diener, Colvin, & Sandvik,
1991). Hayes and Joseph (2003) reported an adult mean score of 24.1 (SD = 6.9),
Chang and Sanna (2001) reported mean scores for adults in international and cross-

cultural samples of 23.0 (SD = 6.8) for males and 23.7 (SD = 6.7) for females, and
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Gannon and Ranzijn (2005) reported an adult mean of 24.9 (SD = 6.0). The SWLS
takes approximately 2 minutes to complete. For a complete review of psychometric
properties and a full discussion of associated issues, see Pavot and Diener (1993,
2008). The average reliability of the SWLS is reported as .87 (Diener et al., 1985); in

Study One the SwLS Cronbach Alpha was .81.

2.4.3.3.2 Happiness Measures.

The Happiness Measures (HM) (Fordyce, 1988), also known as the Fordyce
Emotion Questionnaire, is a measure of emotional wellbeing that provides an
indication of a person’s perceived happiness, and measures the affective component
of SWB. The HM consists of two questions on happiness. The first item measures
happiness on a ‘happiness/unhappiness scale’. Respondents choose from 11
descriptive phrases on a 0 to 10 scale. These descriptors range from (0) ‘extremely
unhappy’, to (5) ‘neutral’, to (10) ‘extremely happy’, and measure perceived quality
of general happiness. The second item is an estimate of the percentages of time
respondents feel happy, unhappy, and neutral. With both items, the HM assesses both
intensity and frequency of affect; the first question measuring intensity, and the
second item’s percentage estimates measuring frequency. In scoring the HM, the
scale score (item one) and three percentage estimates (item two) are used directly as
raw scores. A combination score can also be calculated, which combines the scale
score and percentage happy score in equal weights (combination score = [scale score

x 10 + happy%]/2). However, this score is seldom reported in the literature. As an
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example, reported norms for community college students with a mean age of 26 years
include a HM scale mean score of 6.92 (SD = 1.75), a percentage happy mean score
of 54.13 (SD = 21.52), a percentage unhappy mean score of 20.44 (SD = 14.69), and a
percentage neutral mean score of 25.43 (SD = 16.52). Fordyce commented that “it
would be safe to classify the HM as the most thoroughly analyzed wellbeing measure
developed in the field” (1988, p. 81), including over 1,500 administrations, and that it
is “considered by some to be the ‘grand daddy’ of them all [of happiness measures]”
(1988, p. 65). Fordyce further noted that “from the collected data, it would appear
that the Happiness Measures demonstrates strong reliability; remarkable stability;
relative freedom from response, sex, age, and race bias; and an exceptionally wide
background of evidence supporting it’s convergent, construct, concurrent, and
discriminative validity” (1988, p. 81-82). Diener reviewed 20 happiness and
wellbeing instruments and concluded that the HM, in comparison to other measures
of wellbeing, has the strongest correlations with daily affect and life satisfaction
(1984), and is a reliable and valid test that “should receive more widespread use”

(1984, p. 549). The HM takes approximately 2 minutes to complete.

2.4.3.3.3 Subjective Happiness Scale.

The Subjective Happiness Scale (SHS) (Lyubomirsky & Lepper, 1999) is a four
item measure of global subjective happiness. Whilst other measures assess the
affective (the HM) and cognitive (the SwLS) components of SWB, the SHS measures

SWB as a whole. Lyubomirsky and Lepper claim that the SHS reflects “a broader and
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more molar category of wellbeing and taps into more global psychological
phenomena” (1999, p. 139). In completing the SHS, respondents rate four items on
different Likert scales, each ranging from 1 to 7. Participants are asked to ‘circle the
point on the scale that you feel is most appropriate in describing you’. The first item
asks respondents whether, in general, they consider themselves to be (1) ‘not a very
happy person’ to (7) ‘a very happy person’. The second item asks if, compared to
their peers, they consider themselves to be (1) ‘less happy’ to (7) ‘more happy’. Both
the third and fourth items give descriptions and ask ‘to what extent does this
characterization describe you?’, with responses ranging from ‘not at all’ to ‘a great
deal’. For item three, the description is ‘some people are generally very happy. They
enjoy life regardless of what is going on, getting the most out of everything’, and
item four is ‘some people are generally not very happy. Although they are not
depressed, they never seem as happy as they might be’. Scores are totalled for the
four items, and range from 4 to 28. An average of the four items provides a composite
score for global subjective happiness; most research reports this score. Seligman
(2002) reported an adult US mean score of 4.8, and that two-thirds of people score
between 3.8 and 5.8. Lyubomirsky and Lepper (1999) report mean scores for 14
studies, ranging from 4.02 (SD = 0.93) to 5.62 (SD = 0.96). As examples, a US adult
city community sample mean was 5.62 (SD = 0.96), a US female adult town
community sample mean score was 4.80 (SD = 1.12), and a US public college student
sample mean score was 4.89 (SD = 1.11). Lyubomirsky and Lepper also noted that
the SHS is “suited for different age, occupational, linguistic, and cultural groups”

(1999, p. 150) and takes approximately 2 minutes to complete. The average reliability
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of the SHS is reported as .86 (Lyubomirsky & Lepper, 1999); in Study One the

SHS’s Cronbach Alpha was .81.

The above scales provided a comprehensive assessment of the important
domains of interest. In combination they provided a general assessment of an

individual’s personal values, depressed mood, and SWB.

2.4.4 Procedure.

Depending on the method by which the participant became aware of the study
(i.e., e-mail, recruitment poster, personal approach), participants were invited to
contact the researcher by phone, e-mail or psychology department office number. For
those who volunteered at the University of Canterbury campus, a convenient time and
place (a private and quiet testing room) in the Psychology Department was arranged
to complete the study forms and measures. For those who were approached in person,
a quiet place was sought that was as free as possible from interruptions.

When participants were presented with the questionnaires, they firstly read a
short information sheet which described the study and then signed a consent form.
They then entered demographic information for the six demographic variables of
interest. After demographic questions were completed, the measures in Study One
were randomly presented. At the completion of the study, participants were thanked
for their time and given a NZ$5 Instant Kiwi ticket for their participation. Once the

respondent had completed the measures, as a condition of ethical approval from the
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University of Canterbury Human Ethics Committee, the suicide screening questions
in the BDI-II (i.e., items two and nine) were viewed by the researcher, with
accommodations made for positive indications of suicide (i.e., referral to Psychiatric
Emergency Service, or the University of Canterbury psychology clinic). However, no
respondents indicated suicidal ideation or intent.

The raw data from the questionnaires was manually entered into a Microsoft
Excel spreadsheet, and analysis of the data was conducted using the Statistical
Package for the Social Sciences (SPSS 17) (Miller, Acton, Fullerton, & Maltby,
2009; Pallant, 2007). Ten percent of the data (n = 10 questionnaires) was randomly
selected and independently cross checked for data entry accuracy, with no errors
being detected. No data is available on how many people were reached by the

recruitment e-mails or display posters, so response rates cannot be calculated.

2.5 Results

This section presents analyses of the data from Study One. Firstly, a preliminary
analysis compared the six demographic variables for all participants (age, gender,
English as a first language, New Zealand university student, psychiatric diagnosis,
and medical illness) against the 12 main outcome variables provided by the study
measures (total SVS score, SVS Instrumental Values total, SVS Terminal Values
total, total SSVS score, total PVVQ score, total CS-SSVS score, total BDI-11 score,
total SWLS score, total SHS score, HM scale score, HM percent happy score, and HM

percent unhappy score). Next, the reliabilities of the three values’ measures were
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analysed (Cronbach Alphas), as well as their inter-relationships (correlations). Each
values measure’s ability to assess Schwartz’s model in the data was also assessed
(multidimensional scaling). Following this, analysis focused on the two main research
questions: the relationship between the importance of, and satisfaction with, personal
values and with depressed mood, and between the importance of, and satisfaction
with, personal values and with SWB. In each of these two sections, within groups
analysis is presented first (correlations, sinusoid curves, and regression analyses)

followed by between groups analysis (t-tests, multidimensional scaling).

2.5.1 Demographic variables and main outcome variables.

The results in this section address the relationship between the six demographic
variables and the 12 main outcome variables provided by the study measures. Firstly,
Pearson Product-moment correlations were calculated to look at how age related to
the 12 main outcome variables. There were no statistically significant correlations (p
< .05) between age and the 12 main outcome variables.

Next, a series of 60 (5x12) independent samples t-tests were performed to
investigate the effects of each of the remaining five demographic variables (gender,
English as a first language, New Zealand university student, psychiatric diagnosis,
and medical illness) on the 12 main outcome variables. There were no statistically

significant (p < .05) effects of participant gender, English as a first language, or
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current New Zealand university student, on how participants responded on the 12
main outcome variables.

However, participants with a current or previous psychiatric diagnosis reported
greater depressed mood on the BDI-11 (M = 10.24, SD = 10.21) than those without a
diagnosis (M = 6.26, SD = 6.14), t(101) = 2.159, p = .033, d = .47, and lower
emotional wellbeing on HM scale score ratings (M = 6.59, SD = 2.09) compared to
those without a diagnosis (M = 7.44, SD = 1.16), t(101) = -2.355, p =.021, d = .50.

In addition, participants with a current medical illness also reported lower life
satisfaction on the SWLS (M = 21.89, SD = 6.32) compared to those without a current

medical illness (M = 24.71, SD = 5.04), t(101) = -2.038, p =.045, d = .49.

In summary, analysis of the six demographic variables indicated that age,
gender, having English as a first language, or being a current New Zealand university
student were not associated with values, depressed mood or SWB. However, as
would be expected, participants with a psychiatric diagnosis reported greater
depressed mood and lower emotional wellbeing, and participants with a medical

illness reported lower life satisfaction.

2.5.2 The relationship between values’ measures.

The results in this section concern the relationships between three different tools
for measuring personal values: the SVS, SSVS and PVQ. Previous research (e.g.,

Lindeman & Verkasalo, 2005; McCarty & Shrum, 2000; Schwartz et al., 2001) has
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indicated that the three different ways of measuring Schwartz’s value theory provide
highly comparable results, although only one study has compared all three measures
directly (i.e., the developers of the SSVS: Lindeman & Verkasalo, 2005). The
following analysis was conducted to assess the reliability and validity of the three
measures, as well as their ability to measure Schwartz’s model, in the current data.

Firstly, reliability analysis indicated that all three measures were reliable. The
SVS Cronbach Alpha coefficient was .85, the PVQ Cronbach Alpha coefficient was
.76, and the SSVS Cronbach Alpha coefficient was .73. Table 4 shows internal

reliability coefficients for the SVS, SSVS, and PVQ value types.
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Table 4
Cronbach Alpha Coefficient Reliabilities for the SVS, SSVS and PVQ Value Types

Hed Sti Sel Uni Ben Tra Con Sec Pow Ach
SVS 41 54 .69 .55 61 A4 .60 .67 51 .66
PVQ .55 47 .33 41 31 .26 48 44 43 51
SSVS 40 A48 .34 37 .38 24 42 32 43 54

Note. Hed = Hedonism. Sti = Stimulation. Sel = Self Direction. Uni = Universalism.
Ben = Benevolence. Tra = Tradition. Con = Conformity. Sec = Security. Pow =
Power. Ach = Achievement. SVS = Schwartz Value Survey. PVQ = Portrait Values
Questionnaire. SSVS = Short Schwartz Value Survey.

Although never large, reliability varied little across measures and was within the
range of variation commonly observed for the individual value types (E.G., Joshanloo
& Ghaedi, 2009; Schwartz, Verkasalo, Antonovsky & Sagiv, 1997).

Next, Pearson Product-moment correlation coefficients were calculated between
the three measures. There were large positive correlations between the SVS and
SSVS total importance of values scores (r = .73, p < .01), between the SVS and PVQ
total importance of values scores (r = .57, p < .01), and between the SSVS and PVQ
total importance of values scores (r = .53, p <.01). As shown in Table 5, there were
moderate to large positive correlations between importance ratings of the 10 value

types and the three values’ measures, indicating that all three measures were

reasonably inter-related.
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Table 5

Pearson Product-moment Correlations relating the SVS, SSVS and PVQ Value Types

Hed Sti Sel Uni Ben Tra Con Sec Pow Ach
SVS & .640** .765** .614** .627** .625** 463** .708** 574** 824** B559**
SSVS
SVS & 416** .628** .414** .644** A437** 588** 512** 503** .639** . 501**
PVQ
SSVS .353** 514** 336** 585** 520** .483** 569** .611** .539** 439**

&PVQ

Note. Hed = Hedonism. Sti = Stimulation. Sel = Self Direction. Uni = Universalism.
Ben = Benevolence. Tra = Tradition. Con = Conformity. Sec = Security. Pow =
Power. Ach = Achievement. SVS = Schwartz Value Survey. SSVS = Short Schwartz
Value Survey. PVQ = Portrait Values Questionnaire.

**p <.01.

Following this, and in line with previous research (e.g., Koivula & Verkasalo,
2006; Schwartz, 1992, 1994; Schwartz, Sagiv, & Boehnke, 2000), multidimensional
scaling analysis (MDS: Davison, 1983) was performed using SPSS 17 (Miller et al.,
2009) to verify the distinctiveness of the 10 value types in the data as being similar to
Schwartz’s values structure (see Figure 1, p. 47). Multidimensional scaling (MDS)
provides a visual representation of the pattern of proximities (i.e., similarities or
distances) among a set of objects on two dimensions (Schiffman, Reynolds, &Young,
1981). Cox and Cox define MDS widely as “any technique which produces a
graphical representation of objects from multivariate data” (2001, p. 2) and narrowly
as “the search for a low dimensional space, usually Euclidian, in which points in the

space represent the objects, one point representing one object, and such that the

distances between the points in the space, match, as well as possible, the original
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dissimilarities” (2001, p. 3). In short, the distances between the points reflect the
empirical relations among the values, and MDS thus examines the spatial
representations of relations (i.e., similarities or dissimilarities) among the 10 values.

As Lindeman and Verkasalo (2005) mention:

The more similar two values are conceptually, the higher the
intercorrelation between their importance ratings, the more similar their
pattern of correlations with all other values, and the closer they lie in the
multidimensional space. Dissimilar values have opposing patterns of
correlations and will thus be located at a substantial distance from one

another.” (2005, p. 172)

Figures 2, 3, and 4 confirm the value structure of Study One participants, as

assessed with the SVS, SSV'S and PVQ, as largely representing Schwartz’s model®,

% Schwartz’s model (i.e., Figure 1) is reproduced below all MDS figures for ease of comparison.
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Figure 2. Value structure of Study One participants studied with the SVS:
Multidimensional scaling analyses.
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The results of MDS analysis using the SVS, SSVS and PVQ largely indicate 10
separate value sectors in the proposed theoretical order for each values’ measure. In
Figure 2, the bipolar dimensions are not as discrete as in Figure 3, nor are the sections
as circular; for example, Achievement is pictured towards the centre with distances
towards its opposing values of Universalism and Benevolence similar to the distances
to its neighbouring congruent values of Hedonism and Power. Self-Direction is also
closer to Achievement than Stimulation. In Figure 4 there are minor deviations: the
order of Power and Achievement is swapped, and the order of Conformity and
Security is swapped. Thus, for example, Hedonism appears to have an as equal
relationship with Power as with Achievement, and Security and Power are separated
by both Achievement and Conformity. Although all three measures largely verify the
existence of Schwartz’s model in the data, the pattern of associations produced by the
SSVS (Figure 3) was visually closest to representing Schwartz’s value structure,

meaning the SSVS was most similar at identifying Schwartz’s model in the data.

In summary, Schwartz’s model was apparent in the present data with all three
measures largely verifying the distinctiveness of the 10 value types according to
Schwartz’s theory, with the SSVS being slightly more similar than the other two
measures. All three measures were reliable and reasonably inter-related with regard to
both the total importance of values as a whole, and the 10 specific value types. On the

basis of the above analysis, further analysis proceeded with the SSVS.

2.5.3 Depressed mood.
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2.5.3.1 Correlation analysis.

The results in this section address hypotheses H1 to H4. Firstly, Pearson
Product-moment correlations were calculated to look at how depressed mood related
to total SSVS and total CS-SSVS scores, and also the 10 SSVS and 10 CS-SSVS
value types. There was no statistically significant correlation (p < .05) between total
BDI-11 scores and total SSVS scores; however there was a moderate negative
correlation between total BDI-11 scores and total CS-SSVS scores, r = -.34, p < .01.
Thus there was no association between the importance of values as a whole and
depressed mood (H1); however lower current satisfaction with values as a whole was
associated with greater depressed mood (H3).

Table 6 presents Pearson Product-moment correlations between total BDI-11

scores, and the 10 SSVS and 10 CS-SSVS value types.
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Table 6
Pearson Product-moment Correlations relating BDI-1I Scores to SSVS and CS-SSVS
Value Types

Hed Sti Sel Uni Ben Tra Con Sec Pow Ach

BDI-Il & -036 -154 -126 .028 -236* .109 .107 .040 -.080 -.233*
SSVS

BDI-Il & -.382** -228* -219* -145 -240* -125 -210* -165 ~-195 -.359**
CS-SSVS

Note. Hed = Hedonism. Sti = Stimulation. Sel = Self Direction. Uni = Universalism.
Ben = Benevolence. Tra = Tradition. Con = Conformity. Sec = Security. Pow =
Power. Ach = Achievement. BDI-11 = Beck Depression Inventory-11. SSVS = Short
Schwartz Value Survey. CS-SSVS = Current Satisfaction-Short Schwartz Value
Survey.

*p <.05, **p < .0L.

As shown in Table 6, analysis of the importance of the 10 value types indicated
that greater depressed mood was not associated with any of the six hypothesised
value types: Security, Conformity, Tradition, Hedonism, Stimulation and Self-
Direction (H2). Instead, greater depressed mood was associated with lesser
importance of both Achievement and Benevolence. Table 6 also shows that greater
depressed mood was associated with lower current satisfaction with Hedonism,
Stimulation, Self-Direction as hypothesised, but not with greater current satisfaction
with Security, Conformity and Tradition as hypothesised (H4). Instead, greater
depressed mood was associated with lesser current satisfaction with Conformity,
Benevolence and Achievement.

Next the analysis looked at the pattern of associations of the SSVS and CS-

SSVS values in relation to depressed mood. The organisation of Schwartz’s value
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structure means that associations between value priorities can be represented
graphically against other variables with a sinusoid curve. Such an approach highlights
patterns of associations, in this case providing insight into the coherence of values in
relation to depressed mood. Figure 5 shows the expected pattern of associations
according to the theorising for the relationship between depressed mood and the 10
Schwartz values (“Schwartz theory”: H2 & H4 - see section 1.4.3). This sinusoid
curve depicts correlation results from Table 6: the associations between BDI-11 scores

and the 10 SSVS and 10 CS-SSV'S Schwartz value types.
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Figure 5. Sinusoid curve of value associations between BDI-II scores, and SSVS and
CS-SSVS values.
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With the exception of Benevolence, the results indicate that the relationships
between the SSVS value types and depressed mood were in the expected direction
with the pattern of associations mirroring theorising about the relationship between
depressed mood and the 10 Schwartz values. However, the relationships between the
CS-SSVS value types and depressed mood provide a mixed picture. Although the
direction of associations for Hedonism, Stimulation and Self-Direction are in the
expected direction and in line with H4, the direction of associations for Tradition,
Conformity and Security are not. Thus, the pattern of associations according to
theorising from Schwartz’s model is apparent for Hedonism, Stimulation and Self-
Direction, but not for Tradition, Conformity and Security. In addition, the pattern is

also apparent for Power and Achievement, but not for Universalism and Benevolence.

In summary, there was no association between the importance of values as a
whole and depressed mood (H1); however, lower current satisfaction with values as a
whole was associated with greater depressed mood (H3). Analysis of the importance
of the 10 value types indicated that greater depressed mood was associated with lesser
importance of both Achievement and Benevolence (H2). Greater depressed mood was
also associated with lower current satisfaction with Hedonism, Stimulation, Self-
Direction, Benevolence, Conformity and Achievement (H4). In addition, the pattern
of associations between the SSVS value types and depressed mood largely mirrored
theorising from Schwartz’s model, but the relationships between the CS-SSVS value

types and depressed mood provided a mixed picture.
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2.5.3.2 Regression analysis.

This section presents results from hierarchical multiple regression analysis
which addressed hypotheses H1 to H4: the relationship between the importance of,
and satisfaction with, values and with depressed mood. Table 7 shows results of four
hierarchical multiple regressions: predicting depressed mood from the importance of
values (H1), the importance of specific values (H2), the current satisfaction with

values (H3), and the current satisfaction with specific values (H4).
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Table 7

Hierarchical Multiple Regression Analyses Predicting Depressed Mood from the
Importance of Values (H1), the Importance of Specific Values (H2), the Current
Satisfaction with Values (H3), and the Current Satisfaction with Specific Values (H4).

Variable R AR® B SEB B
H1

Step 1 .032 .032
Constant 4,966 3.468
Age -.833 1.433 -.059
Gender .091 .059 157

Step 2 .036 .004
Constant 7.488 5.257
Age .084 .060 145
Gender -.875 1.438 -.064
SSVS total -.047 .074 -.064

H2

Step 1 .031 .031
Constant 5.285 3.561
Age .087 .060 .149
Gender -.925 1.454 -.065

Step 2 .188 157
Constant 13.620 5.645
Age .023 .064 .038
Gender -972 1.452 -.068
SSVS Hedonism .238 411 .066
SSVS Stimulation -.356 .596 -.082
SSVS Self-Direction .710 .621 162
SSVS Universalism .827 459 .206
SSVS Benevolence -1.913 711 -.351**
SSVS Tradition 131 491 .034
SSVS Conformity 1.414 655 .384*
SSVS Security -.876 .556 -.227
SSVS Power -.359 451 -.102
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SSVS Achievement -.864 532 -.219
H3
Step 1 .037 .037
Constant 5.627 3.374
Age .086 .057 153
Gender -1.205 1.408 -.088
Step 2 141 .104**
Constant 13.233 3.912
Age .087 .054 .156
Gender -511 1.352 -.037
CS-SSVS total -1.68 .050 -.326***
H4
Step 1 .037 .037
Constant 5.697 3.432
Age .085 .058 151
Gender -1.229 1.427 -.089
Step 2 .220 .183*
Constant 16.362 4,715
Age .055 .057 .098
Gender -1.001 1.392 -.072
CS-SSVS Hedonism -1.094 .663 -.267
CS-SSVS Stimulation .299 537 .081
CS-SSVS Self-Direction -114 .629 -.027
CS-SSVS Universalism .250 458 .064
CS-SSVS Benevolence -.553 .560 -.116
CS-SSVS Tradition 400 .586 .092
CS-SSVS Conformity -.354 .602 -.089
CS-SSVS Security 143 A71 .041
CS-SSVS Power -.090 132 -.071
CS-SSVS Achievement -.863 .588 -.200

Note. SSVS = Short Schwartz Value Survey. CS-SSVS = Current Satisfaction-Short

Schwartz Value Survey.

NB: AR? for H1 and H2 non-significant.

*p < .05, **p < .01, *** p < 001.
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As Table 7 shows, all analyses controlled for both age and gender, which
explained a small amount of the variance in depressed mood. The importance of
values as a whole (H1) explained a very small amount of the variance in depressed
mood (0.4%). However the importance of specific values (H2) explained a large
amount of the variance in depressed mood (15.4%), with greater depressed mood
associated with lesser importance of Benevolence and greater importance of
Conformity. This relationship with Conformity and depressed mood was
hypothesised, but the relationship with Benevolence and depressed mood was not. In
addition, the hypothesised relationships between depressed mood and Security,
Tradition, Hedonism, Stimulation and Self-Direction were not statistically significant.

Current satisfaction with values as a whole (H3) explained a moderate amount
of the variance in depressed mood (10.7%), with, as hypothesised, greater current
satisfaction with values associated with lower depressed mood. Current satisfaction
with specific values (H4) explained a greater amount of the variance in depressed
mood (18.4%), but no CS-SSVS values were statistically significant. Thus the
hypothesised relationships between current satisfaction with the values of Security,

Tradition, Conformity, Hedonism, Stimulation and Self-Direction were not apparent.

In summary, regression analysis indicated that the total importance of values as

a whole explained a very small amount of the variance in depressed mood, while the

importance of the 10 specific value types explained a greater amount of the variance.
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Lesser importance of Benevolence was associated with greater depressed mood, and
greater importance of Conformity was associated with lower depressed mood.
Regression analysis also indicated that total current satisfaction with values as a
whole explained a large amount of variance in depressed mood, with greater current
satisfaction associated with lower depressed mood. However no individual value
types were identified as contributing to this relationship (i.e., no individual values

were statistically significant).

2.5.3.3 Between groups analysis.

The results in this section address hypotheses H1 to H4, and involved t-tests
comparing individuals with depressed mood (DMG: Depressed Mood Group) against
individuals without depressed mood (Non-DMG: Non Depressed Mood Group). The
DMG and Non-DMG were determined on the basis of scores on the BDI-11. Again,
the BDI-11 assesses symptoms over the past two weeks, and an adult score of 14 or
greater defines ‘likely depression’ or ‘a clinically significant level of depressive
symptoms’ (Beck et al., 1996). The DMG were individuals who obtained scores of 14
or greater on the BDI-II. Fifteen of the 103 participants (15%) in Study One had a
BDI-11 score of 14 or greater. These 15 individuals were designated as the DMG,
with the remaining participants designated the Non-DMG; demographic profiles of

the DMG, Non-DMG and all Study One participants are presented in Table 8.
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Table 8

Demographic Information of the DMG, Non-DMG and All Participants

N %
All DMG Non- All  DMG Non-
DMG DMG
Gender
Male 45 7 38 44 47 43
Female 58 8 50 56 53 57
English as a first language
Yes 76 12 64 74 80 73
No 27 3 24 26 20 27
NZ university student
Yes 33 2 31 32 13 35
No 70 13 57 68 87 65
Psychiatric diagnosis
Yes 17 4 13 17 27 15
No 86 11 75 83 73 85
Medical illness
Yes 23 5 18 22 33 20
No 80 10 70 78 67 80

Note. All = All 103 Participants. DMG = Depressed Mood Group. Non-DMG = Non-

Depressed Mood Group.

Ages of all participants in Study One ranged from 19 to 72 years with a mean

age of 35.63 (SD = 12.13), ages for the DMG ranged from 26 to 72 years with a mean

age of 41.33 (SD = 13.25), and ages for the Non-DMG ranged from 19 to 67 with a

mean age of 34.66 (SD = 11.73). The DMG and Non-DMG were relatively similar
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across the six demographic variables, although the DMG were older, had slightly
greater rates of psychiatric diagnosis and medical illness, and a lesser proportion were
a New Zealand university student.

As a confirmation check that the BDI-11 had isolated a group of participants
with depressed mood, a series of five independent samples t-tests investigated the
difference between the DMG and Non-DMG on three related measures: the SHS,
SwLS, and HM. Remember, higher scores on the SHS indicate greater global
happiness, higher scores on the SWLS indicate greater satisfaction with life, higher
HM scale scores indicate a greater perceived quality of general happiness, higher HM
percent time happy scores indicate a greater amount of time happy, and higher HM
percent time unhappy scores indicate a greater amount of time unhappy. As shown in

Table 9, there were big differences in all five t-tests.
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Table 9
Independent Samples t-tests Between the DMG and Non-DMG Responses on the SHS,
SWLS and HM

M SD t p d
DMG Non- DMG Non-
DMG DMG

SHS 3.8 4.9 9 1.0 -3.957  .001*** 1.16
SWLS 19.3 24.9 6.6 4.8 -3.693  .001*** 97
HM scale 6.3 7.5 1.8 1.2 -3.261  .010** 79
question
HM % time  38.6 59.0 19.6 20.2 -3.515  .002**  1.02
happy
HM % time 21.1 13.8 14.4 8.6 2.615  .001*** 61
unhappy

Note. DMG = Depressed Mood Group. Non-DMG = Non-Depressed Mood Group.
SHS = Subjective Happiness Scale. SWLS = Satisfaction with Life Scale. HM =
Happiness Measures.

**p <.01, ***p <.001.

As expected, compared to the Non-DMG, the DMG were less globally happy,
less satisfied with life, rated a lower perceived quality of general happiness, and
reported a lesser amount of time happy and a greater amount of time unhappy. This
confirmation check increased confidence that the BDI-11 had isolated a group of
participants with depressed mood.

To recap the predicted associations, it was expected that participants in the
DMG would rate values as being less important (H1) and currently satisfied (H3) on

the whole compared to those in the Non-DMG. In addition it was expected that

participants in the DMG would rate the importance of (H2), and current satisfaction
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with (H4), Security, Conformity and Tradition greater, and the importance of, and
current satisfaction with, Hedonism, Stimulation and Self-Direction lower compared
to the Non-DMG.

Table 10 presents results of independent samples t-tests between the DMG and
Non-DMG responses on the SSVS, which address H1 and H2. Although no specific
predictions were made regarding Universalism, Benevolence, Achievement and

Power for H2, these value types were also tested.
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Table 10

Independent Samples t-tests Between the DMG and Non-DMG Responses on the

SSVS
M t p d
DMG Non- DMG Non-
DMG DMG
H1
SSVS 45.20 46.90 10.23 9.53 -.631 .529 A7
total
H2
Hedonism 4.27 4.05 1.87 1.99 400 .690 A1
Stimulation  4.13 4.70 2.23 1.51 -1.251 214 .30
Self-Direction 5.27 5.85 1.75 1.58 -1.302 196 .35
Universalism 5.60 5.59 1.63 1.80 .018 .985 .01
Benevolence 4.80 5.92 1.08 1.27 -3.219 .002** .95
Tradition 4.27 3.70 2.05 1.77 1.108 271 .30
Conformity  5.00 4.20 1.55 1.95 1.495 138 45
Security 5.27 4.88 2.05 1.79 .766 446 .20
Power 2.60 3.07 2.06 2.00 -8.330 407 .23
Achievement 4.00 4.99 1.96 1.74 -1.992 .049* .53

Note. DMG = Depressed Mood Group. Non-DMG = Non-Depressed Mood Group.
SSVS = Short Schwartz Value Survey.

*p < .05, **p < .01.

Table 10 indicates that the importance of values as a whole was not associated

with mood group (H1), and the importance of the six theorised Schwartz values were
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not associated with mood group (H2). However depressed individuals reported lesser
importance of both Achievement and Benevolence.

Table 11 presents the results of independent samples t-tests between the DMG
and Non-DMG responses on the CS-SSVS, which address H3 and H4. Although no
specific predictions were made regarding Universalism, Benevolence, Achievement

and Power for H4, these value types were also tested.
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Table 11

Independent Samples t-tests Between the DMG and Non-DMG Responses on the CS-

SSVS
M SD t p d
DMG Non- DMG Non-
DMG DMG
H1
CS-SSVS 4414 53.20 8.12 1355  -2.423 017* 81
total
H2
Hedonism 3.86 4.83 1.35 1.70 2.042  .044* .63
Stimulation  4.21 5.01 1.80 1.85 -1.492 139 43
Self-Direction 4.93 5.64 1.81 1.59 -1.521 132 42
Universalism 4.79 5.39 1.52 1.78 -1.201 233 .36
Benevolence 4.93 5.70 1.54 141 -1.874 .064 .52
Tradition 5.07 5.40 1.43 1.60 -.729 468 22
Conformity  4.79 5.42 1.80 1.70 -1.274 .206 .36
Security 4.14 5.31 2.07 1.89 -2.106  .038* .59
Power 3.50 5.86 2.68 5.70 -1.513 134 .53
Achievement 3.93 5.26 2.68 1.56 -3.016  .003** .61

Note. DMG = Depressed Mood Group. Non-DMG = Non-Depressed Mood Group.
CS-SSVS = Current Satisfaction-Short Schwartz Value Survey. Hed = Hedonism. Sti
= Stimulation. Sel = Self Direction. Uni = Universalism. Ben = Benevolence. Tra =
Tradition. Con = Conformity. Sec = Security. Pow = Power. Ach = Achievement.

*p <.05, **p < .01
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Table 11 indicates that depressed individuals, compared to non-depressed
individuals, reported lower current satisfaction with values as a whole (H3), and
lower current satisfaction with Hedonism and greater satisfaction with Security as
hypothesised, but not with greater Stimulation and Self-Direction, and lower
Conformity or Tradition (H4). In addition, depressed individuals also reported lower
current satisfaction with Achievement.

Following this, multidimensional scaling analysis (MDS) (Davison, 1983) was
performed to verify the distinctiveness of the DMG and Non-DMG 10 value types as
being similar to Schwartz’s values structure. This analysis is shown in Figures 6 and

74,

* Caution is required in interpreting Figure 6 due to small sample size. Although Glasson
(2011) notes that MDS is “robust with smaller sample sizes”, Finney (2010) recommends that
a sample size of 15 (i.e., the DMG) have between 4 (lower limit) to 11 (upper limit) values,
and the SSVS has towards the upper limit with 10.
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Figure 6 shows that the value structure of the DMG does not represent
Schwartz’s model. The DMG analysis yielded mixed approximations compared to the
theoretical structure of values and of their circular order in the data. In particular, the
value type Universalism was not located near its complementary value types of Self-
Direction and Benevolence. In contrast, Figure 7 shows that the value structure of the
Non-DMG largely represents Schwartz’s model. The Non-DMG analysis yielded
good approximations to the theoretical structure of 10 basic values and of their
circular order in the data, with no major deviations. Thus MDS analysis identified

that the DMG values were not as coherent as those of the Non-DMG.

2.5.4 Subjective wellbeing.

2.54.1 Correlation analysis.

The results in this section address hypotheses H5 to H8. Firstly, Pearson
Product-moment correlations were calculated to look at how SWB related to total
SSVS and CS-SSVS scores, and the 10 SSVS and 10 CS-SSVS value types. There
were no statistically significant correlations (p < .05) between total SSVS scores and
the SwLS total, the HM scale question, or the SHS total. However there were
moderate correlations between total CS-SSVS scores and total SwWLS scores (r = .25,

p <.05), and between total SHS scores and total CS-SSVS scores (r = .33, p <.01).
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There was no statistically significant correlation (p < .05) between total CS-SSVS
scores and HM scale scores.

Thus there were no associations between the importance of values as a whole
and the three measures of SWB (H5); however, greater current satisfaction with
values as a whole (H7) was associated with both greater life satisfaction (SwLS) and
greater global happiness (SHS). Table 12 presents Pearson Product-moment
correlations between the 10 SSVS and 10 CS-SSVS value types and with the three

measures of SWB: the SwLS, HM scale and SHS.

Table 12
Pearson Product-moment Correlations relating the SSVS and CS-SSVS Value Types
with the SwLS, HM and SHS

Hed Sti Sel Uni Ben Tra Con Sec Pow Ach

SWLS & -.251* .062 126 095 204 097 -033 -014 -050 .067

SSVS

HM scale -.003 258* 059 .012 .169 233* 127 -.048 -008 -.132
& SSVS

SHS &  -.061 .265** 080 .020 .275** .083 -013 -188 -088 .219*
SSVS

SwWLS & .226* .138 .240* 055 .386** .186 .132 .191 135 .268*
CS-SSVS

HMscale& .140 192 042 042 .323** -105 .034 .090 .049 137
CS-SSVS

SHS & 374**  312** 238* .150 .310** .107 .161 .231* .126  .355*
CS-SSVS

Note. Hed = Hedonism. Sti = Stimulation. Sel = Self Direction. Uni = Universalism.
Ben = Benevolence. Tra = Tradition. Con = Conformity. Sec = Security. Pow =
Power. Ach = Achievement. SWLS = Satisfaction with Life Scale. SSVS = Short
Schwartz Value Survey. HM = Happiness Measures. SHS = Subjective Happiness
Scale. CS-SSVS = Current Satisfaction-Short Schwartz Value Survey.

*p <.05, **p < .01
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As shown in Table 12, analysis of the importance of the 10 value types (H6)
indicated that greater life satisfaction (SWLS) was associated with lesser importance
of Hedonism and greater current satisfaction with Hedonism, Self-Direction,
Benevolence and Achievement. Greater emotional wellbeing (HM scale) was
associated with greater importance of Stimulation and Tradition, and greater current
satisfaction with Benevolence. Greater global happiness (SHS) was associated with
greater Stimulation, Benevolence and Achievement, and greater current satisfaction
with Hedonism, Stimulation, Self-Direction, Benevolence, Security and
Achievement.

Next the analysis used two sinusoid curves to look at the pattern of associations
of the SSVS and CS-SSVS values in relation to the three measures of wellbeing: the
SwLS, HM scale, and SHS. Figure 8 shows the expected pattern of associations
according to the theorising for the relationship between SWB and the 10 Schwartz
values (“Schwartz theory”: H6 - see section 1.5.3), and the SSV'S correlation results
from Table 12: the associations between the 10 SSVS values and the SwLS, HM

scale, and SHS scores.
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Figure 8. Sinusoid curve of value associations between SwLS, HM scale and SHS
scores, and SSVS values

Figure 9 shows the expected pattern of associations according to the theorising
for the relationship between SWB and the 10 Schwartz values (H8), and the CS-
SSVS correlation results from Table 12: the associations between the 10 CS-SSVS

values and the SwLS, HM scale, and SHS scores.
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Figure 9. Sinusoid curve of value associations between SwLS, HM scale and SHS
scores, and CS-SSVS values

The results indicate that the relationships between the SSVS value types and
SWB (Figure 8) provide a mixed picture. Although the direction of associations for
Stimulation, Self-Direction, and Security are in the expected direction and in line
with H6, the direction of associations for Hedonism, Tradition, and Conformity are
not. Thus, the pattern of associations according to theorising from Schwartz’s model
is apparent for Stimulation and Self-Direction, but not for Hedonism. It is also
apparent for Security, but not for Conformity or Tradition. In addition, the pattern is
also apparent for Universalism and Power, but not for Benevolence or Achievement.

The relationships between the CS-SSVS value types and SWB (Figure 9) also
provides a mixed picture. Although the direction of associations for Hedonism,

Stimulation and Self-Direction are in the expected direction and in line with H8, the
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direction of associations for Tradition, Conformity and Security are not. Thus, the
pattern of associations according to theorising from Schwartz’s model is apparent for
Hedonism, Stimulation and Self-Direction, but not for Tradition, Conformity and
Security. In addition, the pattern is also apparent for Power, Achievement and

Universalism, but not for Benevolence.

In summary, there were no associations between the importance of values as a
whole and the three measures of SWB (H5), however greater current satisfaction with
values as a whole (H7) was associated with both greater life satisfaction and greater
global happiness. Analysis of the importance of the 10 value types (H6) indicated that
greater life satisfaction was associated with lesser importance of Hedonism, that
greater emotional wellbeing was associated with greater importance of Stimulation
and Tradition, and that greater global happiness was associated with greater
Stimulation, Benevolence and Achievement. Analysis of the current satisfaction with
the 10 value types (H8) also indicated that greater life satisfaction was associated
with greater current satisfaction with Hedonism, Self-Direction, Benevolence and
Achievement; that greater emotional wellbeing was associated with greater current
satisfaction with Benevolence; and that greater global happiness was associated with
greater current satisfaction with Hedonism, Stimulation, Self-Direction, Benevolence,
Security and Achievement. In addition, the relationships between the SSVS and CS-
SSVS value types and SWB provided a mixed picture with neither the SSVS nor CS-
SSVS profile aligning with the theorised pattern of associations from Schwartz’s

model.
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2.5.4.2 Regression analysis.

This section presents results from hierarchical multiple regression analysis
which addressed hypotheses H5 to H8: the relationship between SWB (SwLS, HM
scale, SHS), and the importance of, and satisfaction with, values. Table 13 shows
results of four hierarchical multiple regressions: predicting life satisfaction (SwLS)

from the importance of values (H5), the importance of specific values (H6), the

current satisfaction with values (H7), and the current satisfaction with specific values

(H8). Tables 14 and 15 show similar analysis to that of the SWLS, but for the HM

scale (Table 14) and SHS (Table 15).
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Table 13

Hierarchical Multiple Regression Analyses Predicting Satisfaction with Life (SwLS)
from the Importance of Values (H5), the Importance of Specific Values (H6), the

Current Satisfaction with Values (H7), and the Current Satisfaction with Specific

Values (H8).
Variable R? AR? B SEB B
H5
Step 1 .009 .009
Constant 26.268 2.958
Age -.044 .050 -.097
Gender -.398 1.221 -.036
Step 2 .009 .000
Constant 25.645 4,585
Age -.042 .051 -.093
Gender -.387 1.229 -.035
SSVS total .012 .066 .020
H6
Step 1 .008 .008
Constant 26.136 3.056
Age -.042 .051 -.092
Gender -.359 1.245 -.032
Step 2 181 173
Constant 20.607 4.996
Age -.040 .057 -.087
Gender -.270 1.256 -.024
SSVS Hedonism -1.065 .350 -.382***
SSVS Stimulation .014 531 .004
SSVS Self-Direction .287 .526 .082
SSVS Universalism .031 .394 .010
SSVS Benevolence 617 .599 147
SSVS Tradition 621 456 194
SSVS Conformity -.755 .546 -.259
SSVS Security 473 481 152
SSVS Power .055 406 .020
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SSVS Achievement 527 439 173
H7

Step 1 .008 .008
Constant 25.756 2.982
Age -.040 .051 -.090
Gender -.193 1.244 -.018

Step 2 .073 .065
Constant 21.010 3.528
Age -.047 .049 -.105
Gender -.645 1.225 -.059
CS-SSVS total 107 .045 .258**

H8

Step 1 .007 .007
Constant 25.411 3.037
Age -.037 .051
Gender -.068 1.262

Step 2 .258 .251*
Constant 13.641 4,102
Age -.032 .049 -.072
Gender -.492 1.191 -.045
CS-SSVS Hedonism -.123 .569 -.035
CS-SSVS Stimulation -.026 444 -.008
CS-SSVS Self-Direction 616 548 172
CS-SSVS Universalism 1252 233 "i?é?é***
CS-SSVS Bene_v_olence 207 595 198
CS-SSVS Tradition -538 509 -.168
CS-SSVS Conformity -.269 435 -.092
CS-SSVS Security .066 .105 071
CS-SSVS Power .825 .502 216

Note. SSVS = Short Schwartz Value Survey. CS-SSVS = Current Satisfaction-Short

Schwartz Value Survey.

NB: AR? for H5, H6 and H7 non-significant.

**p < 01, *** p < .001.
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Table 14

Hierarchical Multiple Regression Analyses Predicting Emotional Wellbeing (HM)
from the Importance of Values (H5), the Importance of Specific Values (H6), the
Current Satisfaction with Values (H7), and the Current Satisfaction with Specific
Values (H8).

Variable R? AR? B SEB B
H5

Step 1 .007 .007
Constant 7.832 716
Age -.010 .012 -.087
Gender -.120 .293 -.043

Step 2 .031 .023
Constant 6.598 1.086
Age -.006 .012 -.054
Gender -.113 291 -.040
SSVS total .023 .016 115

H6

Step 1 .006 .006
Constant 7.775 137
Age -.009 .012 -.080
Gender -.103 .298 -.037

Step 2 141 135
Constant 6.331 1.192
Age -.001 .013 -.010
Gender .009 .304 .003
SSVS Hedonism -.049 .084 -.071
SSVS Stimulation 257 122 .298*
SSVS Self-Direction -114 131 -.128
SSVS Universalism -.044 .096 -.054
SSVS Benevolence 077 .145 .072
SSVS Tradition 119 101 152
SSVS Conformity .081 134 109
SSVS Security -.093 113 122
SSVS Power -.023 .093 -.034
SSVS Achievement .038 111 .050
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H7

Step 1 .006 .006
Constant 7.746 723
Age -.009 .012 -.080
Gender -.081 .298 -.029
Step 2 .013 .007
Constant 7.332 .885
Age -.009 .012 -.082
Gender -.119 .303 -.043
CS-SSVS total .009 .011 .086
H8
Step 1 .005 .005
Constant 7.612 .730
Age -.008 .012 -.070
Gender -.034 .301 -.012
Step 2 191 .186
Constant 6.491 1.022
Age -.004 .012 -.037
Gender -.016 .295 -.006
CS-SSVS Hedonism .069 137 .083
CS-SSVS Stimulation .188 111 .253
CS-SSVS Self-Direction -.160 134 -.187
CS-SSVS Universalism -.067 .095 -.085
CS-SSVS Benevolence 347 116 .360**
CS-SSVS Tradition -171 .125 -.180
CS-SSVS Conformity -.056 125 -.066
CS-SSVS Security 028 097 039
CS-SSVS Power -.007 .027 -.029
CS-SSVS Achievement .030 121 .034

Note. SSVS = Short Schwartz Value Survey. CS-SSVS = Current Satisfaction-Short

Schwartz Value Survey.
NB: AR? for H5, H6, H7 and H8 non-significant.
*p <.05, **p < .01.
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Table 15

Hierarchical Multiple Regression Analyses Predicting Global Happiness (SHS) from
the Importance of Values (H5), the Importance of Specific Values (H6), the Current
Satisfaction with Values (H7), and the Current Satisfaction with Specific Values (H8).

Variable R? AR? B SEB B
H5
Step 1 .012 .012
Constant 5.160 551
Age -.010 .009 -.133
Gender -.017 .225 -.008
Step 2 .016 .004
Constant 4.787 .832
Age -.009 .009 -.100
Gender -.012 .226 -.006
SSVS total .007 .012 .062
H6
Step 1 .009 .009
Constant 5.006 .563
Age -.008 .009 -.091
Gender .029 .227 .013
Step 2 227 .218*
Constant 4.032 .851
Age .002 .010 .022
Gender .094 221 .044
SSVS Hedonism -.064 .061 -121
SSVS Stimulation 173 .091 .269
SSVS Self-Direction -.173 .092 -.266
SSVS Universalism -.050 .068 -.084
SSVS Benevolence 178 .106 222
SSVS Tradition .043 .073 .072
SSVS Conformity -.015 096 -.027
SSVS Security -.088 .082 -.152
SSVS Power -.076 .067 -.145
SSVS Achievement 163 079 280*
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H7

Step 1 011 011
Constant 5.009 .554
Age -.009 .009 -.102
Gender .008 .228 .004
Step 2 118 .108**
Constant 3.890 .639
Age -.009 .009 -.105
Gender -.106 219 -.050
CS-SSVS total .027 .008 .332%**
H8
Step 1 .010 .010
Constant 5.086 .565
Age -.009 .009 -.101
Gender .012 232 .006
Step 2 .225 .214*
Constant 3.305 .765
Age -.005 .009 -.057
Gender -.015 .223 -.007
CS-SSVS Hedonism 143 .103 .226
CS-SSVS Stimulation .068 .084 .120
CS-SSVS Self-Direction -.049 .102 -.074
CS-SSVS Universalism -.048 .072 -.080
CS-SSVS Benevolence 161 .087 221
CS-SSVS Tradition -.036 .094 -.051
CS-SSVS Conformity -.053 .095 -.082
CS-SSVS Security .048 073 .087
CS-SSVS Power .003 .020 .013
CS-SSVS Achievement 103 092 155

Note. SSVS = Short Schwartz Value Survey. CS-SSVS = Current Satisfaction-Short
Schwartz Value Survey.
NB: AR? for H5 non-significant.
*p <.05, *** p <.001.
As Tables 13, 14 and 15 show, analyses controlled for both age and gender,

which in all cases explained a small amount of the variance in SWB. The importance
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of values as a whole (H5) explained no amount of the variance (0%) in life
satisfaction, a small amount of variance (2.3%) in emotional wellbeing, and a very
small amount of variance (0.4%) in global happiness.

The importance of specific values (H6) explained a larger amount of the
variance (16.4%) in life satisfaction, with greater importance of Hedonism associated
with lower life satisfaction. This relationship with Hedonism and SWB is opposite to
that hypothesised; it was hypothesised that greater importance of Hedonism would be
associated with greater life satisfaction. Moreover, life satisfaction was not associated
with Stimulation, Self-Direction, Security, Tradition, or Conformity, as hypothesised.

The importance of specific values (H6) also explained a large amount of the
variance (13.5%) in emotional wellbeing, with greater importance of Stimulation
associated with greater emotional wellbeing. This relationship between greater
importance of Stimulation and greater SWB was hypothesised; however emotional
wellbeing was not associated with Hedonism, Self-Direction, Security, Tradition, or
Conformity, as hypothesised.

Lastly, the importance of specific values (H6) explained a large amount of the
variance (21.8%) in global happiness, with greater importance of Achievement
associated with greater global happiness. This relationship between greater
importance of Achievement and greater SWB was hypothesised; however global
happiness was not associated with Hedonism, Self-Direction, Security, Tradition, or
Conformity, as hypothesised.

Current satisfaction with values as a whole (H7) explained a small amount of

the variance (6.5%) in life satisfaction, a very small amount of variance (0.7%) in
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emotional wellbeing, and a moderate amount of variance (10.8%) in global
happiness. As hypothesised, greater current satisfaction with values was associated
with greater life satisfaction and global happiness, however emotional wellbeing was
not associated with current satisfaction with values.

Current satisfaction with specific values (H8) explained a large amount of the
variance in life satisfaction (25.1%), with greater importance of Benevolence
associated with greater life satisfaction. However, life satisfaction was not associated
with Hedonism, Stimulation, Self-Direction, Security, Tradition, or Conformity, as
hypothesised.

The current satisfaction with specific values (H8) also explained a large amount
of the variance (18.6%) in emotional wellbeing, with greater current satisfaction with
Benevolence associated with greater emotional wellbeing. However, emotional
wellbeing was not associated with Hedonism, Stimulation, Self-Direction, Security,
Tradition, or Conformity as hypothesised.

Lastly, current satisfaction with specific values (H8) explained a large amount
of the variance (21.4%) in global happiness. However, global happiness was not
associated with Hedonism, Stimulation, Self-Direction, Security, Tradition, or

Conformity, as hypothesised.

In summary, regression analysis indicated that the total importance of values as
a whole explained a very small amount of the variance in SWB (H5); however the
importance of the 10 specific value types explained a greater amount of the variance

(H6). Greater life satisfaction was associated with lesser importance of Hedonism,
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greater emotional wellbeing was associated with greater importance of Stimulation,
and greater global happiness was associated with greater importance of Achievement.
Regression analysis also indicated that current satisfaction with values as a whole
explained a small to moderate amount of the variance in SWB (H7), with greater
current satisfaction with values associated with greater life satisfaction and global
happiness, but not emotional wellbeing. Current satisfaction with specific values (H8)
explained a large amount of the variance in life satisfaction, with greater life
satisfaction and emotional wellbeing associated with greater current satisfaction with

Benevolence.

2.5.4.3 Between groups analysis.

The results in this section address hypotheses H5 to H8 and involve t-tests
comparing individuals with high SWB (SWBG: Subjective Wellbeing Group) against
individuals without high SWB (Non-SWBG: Non Subjective Wellbeing Group). The
SWBG was determined on the basis of scores on two measures of SWB: the SWLS
and HM. Again, SWB consists of a cognitive and an affective component; the SwLS
measures the cognitive component and the HM scale question measures the affective
component of SWB.

With regard to the SwLS, adult scores from 26 to 30 define individuals
‘satisfied” with life, and scores from 30 to 35 define individuals ‘extremely satisfied’
with life. Remember that reported SWLS mean scores for adults are between 23.0 and

24.9 (i.e., “slightly satisfied”). Forty two of the 103 participants in Study One had a
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SwWLS score of 26 or greater. With regard to the HM scale, an adult score of eight
denotes a person ‘Pretty happy (spirits high, feeling good)’, nine denotes ‘Very happy
(feeling really good, elated)’, and 10 denotes ‘Extremely happy (feeling ecstatic,
joyous, fantastic)’. Remember that Fordyce (1988) reported a mean scale score of
6.92 (SD = 1.75) for young adults. Fifty two of the 103 participants in Study One had
a HM scale score of eight or greater. In combination, these scores for the SWLS and
HM scale question resulted in 32 of the 103 participants (31%) having both a SWLS
score of 26 or greater, and a HM scale score of eight or greater. In other words, these
32 individuals were ‘satisfied” with life (or better) and ‘pretty happy - spirits high,
feeling good’ (or better). These 32 individuals formed the SWBG; demographic
profiles of the SWBG, Non-SWBG and all Study One participants are presented in

Table 16.
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Table 16

Demographic Information of the SWBG, Non-SWBG and All Participants

N %
All  SWBG Non- All  SWBG Non-
SWBG SWBG

Gender

Male 45 16 29 44 50 41

Female 58 16 42 56 50 59
English as a first language

Yes 76 28 48 74 87 68

No 27 4 23 26 13 32
Current New Zealand
university student

Yes 33 12 21 32 37 30

No 70 20 50 68 63 70
Psychiatric diagnosis

Yes 17 6 11 17 19 15

No 86 26 60 83 81 85
Medical illness

Yes 23 4 19 22 13 27

No 80 28 52 78 87 73

Note. All = All 103 Participants. SWBG = Subjective Wellbeing Group. Non-SWBG

= Non-Subjective Wellbeing Group.

Ages of all participants in Study One ranged from 19 to 72 years with a mean

age of 35.63 (SD = 12.13), the ages for the SWBG ranged from 19 to 59 years with a

mean age of 34.28 (SD = 11.33), and ages for the Non-SWBG ranged from 20 to 72

with a mean age of 36.24 (SD = 12.51).
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The SWBG and Non-SWBG were relatively similar across the six demographic
variables, although a greater proportion of the SWBG group had English as their first
language, and a lesser proportion reported a medical illness.

As a confirmation check that the SWLS and HM scale question had isolated a
group of participants with high SWB, a series of four independent samples t-tests
investigated the differences between the SWBG and Non-SWBG on three related
measures: the BDI-11, SHS and HM. Remember, the BDI-II is a measure of depressed
mood, the SHS is a measure of global subjective happiness, higher HM percent time
happy percentages indicate a greater amount of time happy, and higher HM percent
time unhappy percentages indicate a greater amount of time unhappy. As shown in

Table 17, there were big differences in all four independent samples t-tests.
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Table 17
Independent Samples t-tests Between the SWBG and Non-SWBG Responses on the
BDI-II, SHS and HM

M SD t p d
SWBG Non- SWBG Non-
SWBG SWBG

BDI-II 4.2 8.1 4.5 7.7 -2.641  .010** .61
SHS 55 4.4 8 1.0 5373  .001*** 1.20
HM % time  69.6 49.7 17.7 19.9 -4.832  .001*** 1.37
happy

HM % time 9.9 17.2 6.8 10.3 3.644  .001*** 84
unhappy

Note. SWBG = Subjective Wellbeing Group. Non-SWBG = Non-Subjective
Wellbeing Group. BDI-1I = Beck Depression Inventory-11. SHS = Subjective
Happiness Scale. HM = Happiness Measures.

**p <.01, ***p <.001.

As expected, compared to the Non-SWBG, the SWBG reported less depressed
mood, greater global subjective happiness, and a greater amount of time happy and a
lesser amount of time unhappy. This confirmation check increased confidence that
the SWLS and HM scale question had isolated a group of participants with high SWB.

To recap the predicted associations, it was expected that participants in the
SWBG would rate values as being more important (H5) and currently satisfied (H7)
on the whole compared to those in the Non-SWBG. In addition, it was expected that

participants in the SWBG would rate the importance of (H6), and current satisfaction

with (H8), Hedonism, Stimulation and Self-Direction greater, and the importance of,
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and current satisfaction with, Security, Conformity and Tradition lower, compared to
the Non-SWBG.

Table 18 presents results of independent samples t-tests between the SWBG
and Non-SWBG responses on the SSVS, which address H5 and H6. Although no
specific predictions were made regarding Universalism, Benevolence, Achievement

and Power for H6, these value types were also tested.
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Table 18

Independent Samples t-tests Between the SWBG and Non-SWBG Responses on the

SSVS
M SD t p d
SWBG Non- SWBG Non-
SWBG SWBG
H5
SSVS 4781 46.13 9.76 9.55 .823 412 17
total
H6
Hedonism 3.53 4.32 1.97 1.94 -1.911 .059 40
Stimulation 4.97 4.46 1.40 1.72 1.451 .150 .32
Self-Direction 5.97 5.68 1.36 1.72 .849 .398 .19
Universalism 5.91 5.45 1.77 1.77 1.209 229 .26
Benevolence 6.19 5.56 1.28 1.27 2.298 .024* 49
Tradition 3.91 3.73 1.63 1.90 A47 .656 .10
Conformity 4.31 4.32 1.89 1.94 -.028 978 .01
Security 481 4.99 1.65 1.91 -.444 .658 .10
Power 3.03 2.99 2.09 1.99 .105 916 .02
Achievement 5.35 4.62 2.01 1.67 1.922 .058 .39

Note. SWBG = Subjective Wellbeing Group. Non-SWBG = Non-Subjective
Wellbeing Group. SSVS = Short Schwartz Value Survey.

*p <.05.
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Table 18 indicates that both the importance of values as a whole (H5) and the
importance of the six theorised Schwartz values (H6) were not associated with SWB.
However individuals in the SWBG reported greater importance of Benevolence.

Table 19 presents results of independent samples t-tests between the SWBG
and Non-SWBG responses on the CS-SSVS, which address H7 and H8. Although no
specific predictions were made regarding Universalism, Benevolence, Achievement

and Power for H8, these value types were also tested.
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Table 19

Independent Samples t-tests Between the SWBG and Non-SWBG Responses on the

CS-SSVS
M SD t p d
SWBG Non- SWBG Non-
SWBG SWBG

H7
CS-SSVS 53.17 51.40 14.07 13.00 .603 .548 .13
total

H8
Hedonism 5.04 456 1.57 1.72 1.276 .205 .29
Stimulation 5.39 470 1.64 1.92 1.678 .097 .39
Self-Direction 5.82 5.43 1.56 1.66 1.073 .286 24
Universalism 5.32 5.30 1.98 1.67 .054 .957 .01
Benevolence 6.11 5.39 1.13 1.52 2.274 .025* 54
Tradition 5.29 5.39 1.56 1.60 -.281 779 .06
Conformity  5.57 5.23 1.53 1.80 .890 376 .20
Security 5.54 4.99 1.64 2.05 1.263 .210 .30
Power 5.43 5.56 1.87 6.34 -.105 916 .03
Achievement 5.57 4.87 1.32 1.66 1.994 .049* A7

Note. SWBG = Subjective Wellbeing Group. Non-SWBG = Non-Subjective

Wellbeing Group. CS-SSVS = Current Satisfaction-Short Schwartz VValue Survey.

*p < .05,

Table 19 indicates that both current satisfaction with values as a whole (H7) and

current satisfaction with the six theorised Schwartz values (H8) were not associated
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with SWB. However the SWBG reported greater current satisfaction with
Achievement and Benevolence.

Following this, multidimensional scaling analysis (MDS) was performed to
verify the distinctiveness of the SWBG and Non-SWBG 10 value types as being

similar to Schwartz’s values structure. This analysis is shown in Figures 10 and 11.
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Figure 10 shows that the value structure of the SWBG does not represent
Schwartz’s model. The SWBG analysis yielded mixed approximations compared to
the theoretical structure of values and of their circular order in the data. In particular,
the value type Achievement was not located near its complementary value type of
Power, and Universalism was not located near Self-Direction. Figure 11 shows that
the value structure of the Non-SWBG also does not represent Schwartz’s model,
yielding mixed approximations. In particular, the value types of Stimulation and Self-
Direction were swapped, and many values were not located near their complementary
value types (e.g., the large distances between Benevolence and Tradition, and

between Security and Power).

2.6 Results summary

2.6.1 Overview.

Schwartz’s model was apparent in the present data, verifying the distinctiveness
of the 10 value types according to Schwartz’s theory with all three measures; with the
SSVS slightly more similar. In addition, all three measures were reliable and largely
inter-correlated. Analysis on the six demographic variables indicated that age, gender,
language, or student status were not associated with values, depressed mood or SWB.

However, as would be expected, participants with a psychiatric diagnosis reported
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greater depressed mood and lower emotional wellbeing, and participants with a
medical illness reported lower life satisfaction.

When analysing the links between values and depressed mood, correlation
analysis indicated that there were no associations between the importance of values as
a whole and depressed mood; however greater current satisfaction with values as a
whole was associated with lower depressed mood. Analysis of the importance of the
10 value types indicated that greater depressed mood was associated with lesser
importance of Achievement and Benevolence. Analysis of the current satisfaction
with the 10 value types indicated that greater depressed mood was associated with
lower current satisfaction with Benevolence, Achievement, Conformity, Hedonism,
Stimulation, and Self-Direction. In addition, patterns of the relationship between the
SSVS value types and depressed mood were in the expected direction and closely
mirrored theorising from Schwartz’s model. However, the relationship between the
CS-SSVS value types and depressed mood provided a mixed picture.

Regression analysis indicated that the total importance of values as a whole
explained a very small amount of the variance in depressed mood, while the
importance of the 10 specific value types explained a greater amount of the variance.
Lesser importance of the value type Benevolence was associated with more depressed
mood, and greater importance of Conformity was associated with less depressed
mood. The total current satisfaction with values as a whole explained a large amount
of variance in depressed mood, with greater current satisfaction with values

associated with less depressed mood. The current satisfaction with the 10 value types
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also explained a large amount of variance in depressed mood; however no individual
value types were identified as contributing to this relationship.

When comparing individuals with depressed mood against individuals without
depressed mood, a greater proportion of depressed individuals were female, had
English as their first language, had a psychiatric diagnosis or medical illness, and a
lesser proportion were a New Zealand university student. Analysis using t-tests
indicated that the importance of values as a whole and the six theorised Schwartz
values were not associated with mood group. However individuals with depressed
mood reported lesser importance of both Achievement and Benevolence. Depressed
individuals also reported lower current satisfaction with values as a whole, and with
Hedonism, Security and Achievement.

When analysing the links between values and SWB, correlation analysis
indicated that there were no associations between the importance of values as a whole
and the three measures of SWB, however greater current satisfaction with values as a
whole was associated with both greater life satisfaction and greater global happiness.
Analysis of the importance of the 10 value types indicated that greater life satisfaction
was associated with lesser importance of Hedonism, that greater emotional wellbeing
was associated with greater importance of Stimulation and Tradition, and that greater
global happiness was associated with greater Stimulation, Benevolence and
Achievement. Analysis of the current satisfaction with the 10 value types indicated
that greater life satisfaction was associated with greater current satisfaction with
Hedonism, Self-Direction, Benevolence and Achievement, that greater emotional

wellbeing was associated with greater current satisfaction with Benevolence, and that
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greater global happiness was associated with greater Hedonism, Stimulation, Self-
Direction, Benevolence, Security and Achievement. In addition, patterns of the
relationships between the SSVS and CS-SSVS value types and SWB provided a
mixed picture and did not mirror theorising from Schwartz’s model.

Regression analysis indicated that the total importance of values as a whole
explained a very small amount of the variance in SWB; however the importance of
the 10 specific value types explained a greater amount of the variance. Greater life
satisfaction was associated with lesser importance of Hedonism, greater emotional
wellbeing was associated with greater importance of Stimulation, and greater global
happiness was associated with greater importance of Achievement. Regression
analysis also indicated that current satisfaction with values as a whole explained a
small to moderate amount of the variance in SWB, with greater current satisfaction
with values associated with greater life satisfaction and global happiness, but not
emotional wellbeing. Current satisfaction with specific values explained a large
amount of the variance in life satisfaction, with greater life satisfaction and emotional
wellbeing associated with greater current satisfaction with Benevolence.

When comparing individuals with high SWB against individuals without high
SWAB, a greater proportion of individuals with high SWB were male, had English as
their first language, were a current New Zealand university student, and reported
higher rates of psychiatric diagnoses, and a lesser proportion had a medical illness.
Analysis using t-tests indicated that the importance of values as a whole was not
associated with wellbeing group; however greater importance of Benevolence was

associated with individuals with greater SWB. Greater current satisfaction with
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values as a whole was not associated with wellbeing group, however greater current
satisfaction with Achievement and Benevolence was associated with individuals with

greater SWB.

2.6.2 Themes.

Taking the results together, two main themes emerged between values and
depressed mood. Firstly, the importance of values as a whole, when assessed with
correlations, regressions, and t-tests, was not associated with depressed mood.
Instead, current satisfaction with values as a whole was associated with depressed
mood. Correlation and regression analysis both indicated that greater current
satisfaction with values as a whole was associated with less depressed mood, and t-
tests indicated that participants in the DMG reported lower current satisfaction with
values as a whole.

Secondly, the overall pattern highlights the importance of Achievement and
Benevolence in relation to depressed mood. Correlation analysis indicated that greater
depressed mood was associated with both lesser importance of, and current
satisfaction with, Achievement and Benevolence. Regression analysis indicated that
greater depressed mood was associated with lesser importance of Benevolence.
Analysis using t-tests indicated that participants in the DMG reported less importance
of both Achievement and Benevolence, and less current satisfaction with

Achievement. Relating these findings to those hypothesised, neither Achievement nor
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Benevolence is congruent with those hypothesised; Benevolence and Achievement
were not hypothesised to relate to depressed mood”.

Regarding values and SWB, similar themes emerged. The importance of values
as a whole, when assessed with correlations, regressions, and t-tests, was not
associated with SWB. Instead, current satisfaction with values as a whole was
associated with SWB. Correlation and regression analysis both indicated that greater
current satisfaction with values was associated with greater life satisfaction and
global happiness.

Secondly, Achievement and Benevolence are important in relation to SWB.
Correlation analysis indicated that greater global happiness was associated with
greater importance of, and current satisfaction with, both Achievement and
Benevolence. Regression analysis indicated that greater global happiness was
associated with greater importance of Achievement, and greater current satisfaction
with Benevolence was associated with both greater life satisfaction and emotional
wellbeing. Analysis using t-tests indicated that participants in the SWBG reported
greater importance of Benevolence, and greater current satisfaction with
Achievement and Benevolence.

Thirdly, values nearer to Openness-to-Change are related to SWB. Correlation

and regression analysis indicated that lesser importance of Hedonism was associated

° Although the analysis indicated additional results (e.g., that greater current satisfaction with
Hedonism, Stimulation and Self-Direction was associated with greater depressed mood, that greater
importance of Conformity was associated with greater depressed mood, that DMG participants
reported lower current satisfaction with Hedonism and Security, or that the DMG’s values were not as
coherent as the Non-DMG?’s), these did not highlight the same theme as Achievement and
Benevolence did.
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with greater life satisfaction, and correlation analysis also indicated that greater
current satisfaction with Hedonism was associated with greater life satisfaction and
global happiness. Correlation and regression analysis indicated that greater
importance of Stimulation was associated with greater emotional wellbeing, and
correlation analysis indicated that greater importance of Stimulation was associated
with greater global happiness. Greater current satisfaction with Stimulation was also
associated with greater global happiness. In addition, correlation analysis indicated
that greater current satisfaction of Self-Direction was associated with greater life
satisfaction and global happiness®.

Additionally, these results from Study One should be viewed in light of the high
proportion of students and participants with English with a second language, and
slightly lower reliability coefficients than in the reported literature. In particular, the
small sample and group sizes alone mean that caution is required in interpreting these
results due to the possibility of Type 1 error; observed differences may be a result of

poor specificity due to the low sample size.

6 Although the analysis indicated additional results (e.g., greater current satisfaction with
Security was associated with greater global happiness, or that greater importance of Tradition was
associated with greater emotional wellbeing), these did not highlight the same theme as other values.
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CHAPTER 3: STUDY TWO

3.1 Introduction

Study One revealed links between people’s values, and their depressed mood
and SWB. This third chapter outlines the second study of this thesis which replicated
aspects of Study One and extended the investigation into the links between people’s
depressed mood and SWB by investigating the degree to which people know their
values and live in alignment with their values. In investigating these relationships,
participants completed four measures: one of personal values, one of depressed mood,
and two of SWB. This third chapter is similar in structure to the previous chapter and
has four main sections. The first section outlines the hypotheses investigated, the
second outlines the method, and the third reports the results. The chapter concludes

with a summary of the results of this study.

3.2 Aims

The first aim was to further investigate the relationships between the importance
of values, and depressed mood and SWB. Results from Study One relating to the
importance of values were mixed and unexpected with regard to the literature,
whereas the results relating to current satisfaction with values were more conclusive.
Thus, the objective was to replicate findings from Study One related to the

importance of values with a larger and more representative sample and thus reduce
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the risk of Type 1 error, and to utilise more specific measures to further describe
different associations between values, and depressed mood and SWB. The second
aim was to extend the scope and investigate previously unexplored relationships
between depressed mood and SWB, and with individuals’ knowledge of their values,
the extent to which they live in alignment with their values, and also their placements
along Schwartz’s higher order bipolar continua (Self-Enhancement vs. Self-
Transcendence, and Openness-to-Change vs. Conservation). The overarching goal
was again to increase understanding of the relationships between personal values, and

mood and wellbeing.

3.3  Hypotheses

Six hypotheses (H9 to H14) concerned the relationship between values and
depressed mood, and six (H15 to H20) the relationship between values and SWB.
Based on theorising from Schwartz’s model and results from Study One, it was
expected that greater depressed mood would be associated with lesser importance of
values as a whole, and with lesser importance of Benevolence and Achievement. In
line with theorising from Schwartz’s model, it was expected that greater depressed
mood would be associated with greater Self-Transcendence and Conservation, and
lower Self-Enhancement and Openness-to-Change. It was also expected that greater
depressed mood would be associated with lower knowledge of values and lower

living in alignment with values.
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Conversely, it was expected that greater SWB would be associated with greater
importance of values as a whole, and with greater importance of Stimulation,
Achievement, Benevolence and lesser importance of Hedonism. In line with
theorising from Schwartz’s model, it was expected that greater SWB would be
associated with greater Self-Enhancement and Openness-to-Change, and that lower
SWB would be associated with greater Self-Transcendence and Conservation. It was
also expected that greater SWB would be associated with greater knowledge of
values and greater living in alignment with values. These hypotheses are outlined in

Table 20.
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Table 20

Hypotheses Tested in Study Two

Hypothesis Hypothesis Label

Actual Hypothesis

H9

H10

H1l

H12

H13

H14

H15

H16

The importance of
values as a whole
and depressed mood.

The importance of
specific values and
depressed mood.

The importance of
Self-Enhancement
and Self-
Transcendence, and
depressed mood.

The importance of
Openness-to-Change
and Conservation,
and depressed mood.

Knowledge of values
and depressed mood.

Living in alignment
with values and
depressed mood.

The importance of
values as a whole
and SWB.

The importance of
specific values and
SWB.

Depressed mood would be negatively related
with importance of values as a whole.

Depressed mood would be negatively related
with importance ratings of Benevolence and
Achievement.

Depressed mood would be positively related with
importance ratings of Self-Transcendence, and
negatively with importance ratings of Self-
Enhancement.

Depressed mood would be positively related with
importance ratings of Conservation, and
negatively with importance ratings of Openness-
to-Change.

Depressed mood would be negatively related
with ratings of knowledge of values.

Depressed mood would be negatively related
with ratings of living in alignment with values.

SWB would be positively related with
importance of values as a whole.

SWB would be positively related with
importance ratings with Stimulation,
Achievement, and Benevolence, and negatively
related with importance ratings of Hedonism.
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H17 The importance of SWB would be positively related with

Self-Enhancement importance ratings of Self-Enhancement, and
and Self- negatively with importance ratings of Self-
Transcendence, and  Transcendence.

SWB.

H18 The importance of SWB would be positively related with
Openness-to-Change  importance ratings of Openness-to-Change, and
and Conservation, negatively with importance ratings of
and depressed mood. Conservation.

H19 Knowledge of values SWB would be positively related with ratings of
and SWB. knowledge of values.

H20 Living in alignment ~ SWB would be positively related with ratings of
with values and living in alignment with values.

SWB.
3.4  Method
3.4.1 Design.

A battery of psychometric instruments was selected to measure the variables of
interest via an internet survey. These instruments comprised the primary source of
data for this study (labelled The Values Study - see Appendix B). This battery
consisted of four standardised self-report questionnaires, and five questions regarding
personal values (values questions).

The design of Study Two was influenced by the results and informal feedback
from Study One. Thus, some measures in Study Two were different to those used in
Study One. The Centre for Epidemiological Studies Depression Scale (CES-DS)

(Radloff, 1977) replaced the BDI-II, and the SVS, SSVS, CS-SSVS, and SHS were
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not used in Study Two. These changes were motivated by participant feedback,
research practicalities (such as cost or questionnaire length), the use of more specific
measures, or to build further on the results from Study One. For example, many noted
that the SV'S was difficult to answer, with one participant describing the SVS as
“mentally draining”. Other researchers have subsequently acknowledged that the SVS
demands a high level of abstract thought (Koivula & Verkasalo, 2006). With regard
to research practicalities, some tests were not available to use online due to copyright
or required supervision for ethical reasons. The suicide screening questions two and
nine of the BDI-1I needed present monitoring. With regard to cost, the BDI-I1 was too
costly for larger samples (NZ$5 per participant). The 40 item PVQ was chosen in
preference to the 10 item SSVS because others have commented that neither the SVS
nor the SSVS are well suited for online surveys (e.g., Littrell, 2008), and there was
little difference between all three measures in Study One. These changes in measures
were considered to make Study Two more robust, and allowed an increased sample
size. The selected measures were considered suitable to further investigate both the
breadth and depth of the relationships between values, and depressed mood and
SWB.

Conducting Study Two as an internet study also had many advantages. Most
notably, internet studies are less expensive, quicker to execute, have improved data
accuracy, and higher response rates (Reips, 2002). An Auckland University of
Technology survey (Bell et al., 2007) reported that 81% of New Zealanders use the
Internet, with usage rising slightly with wealth and urban location, and falling slightly

with age. International usage data in similar western countries mirrors these findings
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(e.g., Reips, 2006). In addition, research suggests no significant differences in the
psychometric properties of psychological measures completed online, compared to
paper-based versions (Riva, Teruzzi, & Anolli, 2003). For example, Lewis, Watson
and White (2009) reported that measures completed via the internet yield equivalent
scores to measures completed in person, whilst also allowing for more diverse
demographic samples. The use of web-based research methods in psychology is also
increasing (Reips, 2006). Moreover, Arnett (2008) argued that psychological research
focuses too narrowly on Americans, resulting in an incomplete understanding that

ignores cultural context and does not adequately represent humanity.

3.4.2 Participants.

Participants for this study were an international convenience sample.
Participants were invited to participate via e-mail newsletters, postings on various
websites, and snowballing through friends and family (in person, phone, e-mail).
Four hundred and ninety two participants volunteered and completed Study Two.
These participants were individuals who were over 18 years of age, and for whom
English was their first language. Twenty-eight individuals indicated that they were
either under 18 or that English was not their first language; these 28 individuals were

thanked for their time and excluded.

3.4.2.1 Demographics.
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Participants were asked to provide information regarding five variables of
interest: their gender, age, country, psychiatric diagnosis, and medication usage. This

information is displayed in Table 21.

Table 21
Demographic Information for All 492 Participants

N %

Gender

Male 143 29

Female 349 71
Country

New Zealand 274 56

United Kingdom 110 22

Canada 42 9

United States of America 32 6

Australia 30 6

Other 4 1
Psychiatric diagnosis

Yes 89 18

No 403 82
Medication use

Yes 107 22

No 385 78

Participants’ ages ranged from 18 to 75 years, with a mean age of 33.32 (SD =
12.31). In addition, 362 of the 492 participants (74%) provided their e-mail address in
order to be entered into a prize draw for one of three US$100 Amazon.com vouchers

for participating. Participants who supplied their e-mail address were also offered an
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e-mail summary of the results once the research was complete. Further description of
the collection of this demographic and additional information is included below in

section 3.4.4.

3.4.3 Materials.

Some standardised measures included in Study Two had also been used in
Study One. These included the PVQ, SwWLS, and HM (see section 2.4.3). The new
measure and questions included in Study Two were the Centre for Epidemiological
Studies Depression Scale (CES-DS) (Radloff, 1977), which is a measure of depressed
mood, and five questions regarding different aspects of values (importance of values,
knowledge of values, living in alignment with values, and one question for each of
the two Schwartz continua). All of the measures used were suitable for the intended
participants of this research in that they met age, language and user qualification
requirements. The measures were also freely available or available with permission.
Taken as a whole, these measures focused on values, depressed mood, and SWB. The
new measure and values questions included in Study Two are presented in Appendix

B and reviewed in detail below.

3.4.3.1 Values’ measures.

3.4.3.1.1 Values questions.
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Five questions were designed to further assess different aspects of personal
values. The first question asked participants to rate on a scale from 0 to 10 how much
they knew what their values were (knowledge of values). The second question asked
participants to rate on a scale from 0 to 10 how much they were living their life in
alignment with their values (living in alignment with values). The third question
asked participants to rate on a scale from 0 to 10 how important values were
(importance of values). The fourth question asked participants to mark on a 10 point
unnumbered continuum where they saw themselves, ranging from ‘Open-to-Change’
at one end, to ‘Conservative’ at the other (Openness-to-Change vs. Conservation
continuum). Each point was then assigned a value, ranging from (1) indicating
‘Open-to-Change’, to (10) indicating ‘Conservative’. The fifth question was similar
to the fourth, and asked participants where they saw themselves ranging from (1)
‘Interested-in-Self” at one end, to (10) ‘Interested-in-Others’ at the other (Self-
Enhancement vs. Self-Transcendence continuum).

Given the findings from Study One, the importance of values question allowed
further direct investigation of the importance of values in addition to the current
values measure, the PVQ, which also assesses the importance of values. Ratings of
knowledge of values and living in alignment with values allowed for measurements
of aspects of values considered important, yet not quantifiable by currently developed
measures. The inclusion of Schwartz’s continua placement questions allowed the

investigation of Schwartz’s two higher order bi-polar dimensions.

3.4.3.2 Mood measure.
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3.4.3.2.1 Centre for Epidemiological Studies Depression Scale.

The Centre for Epidemiological Studies Depression Scale (CES-DS) (Radloff,
1977) is a short 20 item measure that assesses the frequency and severity of
depressive symptomatology over the past week in a general population. The CES-DS
measures “current level of depressive symptomatology, with emphasis on the
affective component, depressed mood” (Radloff, 1977, p. 285). Participants rate how
frequently each of 20 depressive symptoms has been experienced on a 4 point scale,
ranging from (0) ‘rarely or none of the time — less than 1 day’, to (1) ‘some or a little
of the time — 1 to 2 days’, to (2) ‘occasionally or a moderate amount of the time — 3 to
4 days’, to (3) ‘most or all of the time — 5 to 7 days’. The 20 items represent all major
components of depressive symptomatology including depressed mood, guilt and
worthlessness, helplessness and hopelessness, loss of appetite, sleep disturbance, and
psychomotor retardation. Four of the 20 items are positively phrased (‘I enjoyed life’,
‘I was happy’, ‘I felt hopeful about the future’, ‘I felt I was just as good as other
people’) and are reverse scored (items 4, 8, 12, & 16). Total scores range from 0
(indicating no depressive symptoms) to 60 (indicating more depressive
symptomatology). In adults, a score of 16 or greater is used to define “likely
depression” (Radloff, 1977, p. 394), or “a clinically significant level of depressive
symptoms” (Roberts, 1980, p. 130), with a score of 30 or greater reflecting severe
depression (Bergin & Garfield, 2003). The psychometric properties of the CES-DS

have been thoroughly investigated in both clinical and non-clinical samples over the
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past 30 years. Various authors (e.g., Roberts, 1980; Spielberger et al., 2003) cite the
CES-DS as a widely used depression measure (see Ensel, 1986, for an overview of
the CES-DS). The average reliability of the CES-DS is reported as .85 (Radloff,
1977); in Study Two the CES-DS Cronbach Alpha was .92.

In addition, the four positively phrased items in the CES-DS (i.e., items 4, 8, 12,
and 16) measure positive affect (Joseph, 2007) and thus comprise a positive affect
subscale. As Thorson and Powell commented, “this subcomponent of the CES-DS
has been shown to be a valid instrument for measuring positive affect, and it has been
taken as interchangeable with the concept of happiness” which “could be treated as

additive measures of a single ‘happiness’ scale” (1993, p. 590).

The PVQ, SWLS, HM, CES-DS and additional values questions were important
in providing a comprehensive assessment of the domains of interest. In combination
they provided more depth and focus in the assessment of personal values, depressed
mood, and SWB. In Study Two the Cronbach Alpha of the SwWLS was .89, and the
Cronbach Alpha of the PVQ was .67, with individual value reliabilities ranging from

2510 .44,

3.4.4 Procedure.

The Values Study was advertised through e-mail, e-newsletters, and website
postings. Regarding e-mail and e-newsletters, participants were identified via

snowballing through friends and family, and through various e-mail lists. These
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included e-mail lists and newsletters from a range of university departments (e.g.,
computing departments, psychology departments, biology departments), government
departments (e.g., Ministry of Research, Science, and Technology, Ministry of
Education), private companies listed through the Yellow Pages website (e.g.,
plumbers, car dealers), and charitable organisations (e.g., Depression.org, Red Cross).
Regarding website postings, notices of this study were posted on various notable
websites (e.g., www.livingbipolar.co.nz, www.lifeline.org.nz,
Www.positivepsychology.org.nz) requesting participants. In selecting lists and
websites the rationale was to capture a wide and representative sample.

The Values Study was hosted at www.surveymonkey.com. In order to reach
The Values Study, participants either clicked on the link www.valuesstudy.com
which arrived via an e-mail or e-newsletter, or were asked to type
www.valuesstudy.com into a web browser. They were then redirected to The Values
Study hosted at Survey Monkey. When participants were presented with the
questionnaires, they firstly read a short information sheet which described the study
and eligibility requirements (see Appendix B). To be eligible to participate,
participants needed to be 18 years of age or older, and have English as their first
language. Participants then entered information for five demographic variables of
interest. After demographic questions were completed, the measures in Study Two
were randomly presented. At the completion of the study, participants were thanked
and their data was submitted. They were also encouraged to forward the link

www.valuesstudy.com to others they thought might wish to participate.

191


http://www.livingbipolar.co.nz/

The raw data from the questionnaires was downloaded from Survey Monkey in
Microsoft Excel spreadsheet format, and analysis of the data was conducted using
SPSS 17 (Field, 2005; Miller et al., 2009; Pallant, 2007). As the online survey
required an answer for each question in order to proceed, data accuracy was 100%,
making cross checking for accuracy unnecessary. Five-hundred-and-seventeen
participants completed in total, however five percent of the completed data was not
used (n = 25 questionnaires). This included firstly participants who completed the
survey in less than 5 minutes (n = 12), and secondly participants who scored
erratically (n = 13). For example, pilot testing on 10 participants indicated that this
battery would take between 15 to 20 minutes to complete, but 12 participants
completed in less than five minutes. The 13 who scored erratically indicated that they
were highly depressed on a depression measure, yet very happy on a positive affect
measure. These 25 participants may have been interested in the content of the study
questions rather than in answering the questions, or in entering the draw for vouchers.
This meant 492 completed participant data were used for analysis. The Values Study
ran for 49 days, beginning on the 18 December 2007 and ending on 4 February 2008.
Again, no data is available on how many people were reached via the recruitment e-

mails, e-newsletters or website postings, so response rates cannot be calculated.

35 Results

This section presents analyses of the data from Study Two. Firstly, a

preliminary analysis compared the five demographic variables for all participants
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(age, gender, country, psychiatric diagnosis, and medication usage) against the 12
main outcome variables provided by the study measures (importance of values
question, knowledge of values, living in alignment with values, Self-
Enhancement/Self-Transcendence continuum, Openness-to-Change/Conservation
continuum, total PVQ score, total CES-DS score, CES-DS four item happiness score,
total SWLS score, HM scale score, HM percent happy score, and HM percent
unhappy score). The first six of these outcome variables relate to values, and the latter
six to mood and wellbeing. The Self-Enhancement/Self-Transcendence and
Openness-to-Change/Conservation continua questions were also related (correlations)
to the 10 PVQ value types to confirm that these questions assessed Schwartz’s two
higher-order bipolar continua. Following this, analysis focused on the two main
research questions: the relationship between values and depressed mood, and between
values and SWB. Similarly to Study One, each of these two sections begins with
within groups analysis (correlations, sinusoid curves, and regression analyses)

followed by between groups analysis (t-tests, multidimensional scaling).

3.5.1 Demographic variables and main outcome variables.

Pearson Product-moment correlations were calculated to look at how age related
to the 12 main outcome variables. Age positively related with the importance of
values question (r = .22, p <.01), knowledge of values (r = .21, p < .01), living in
alignment with values (r = .12, p <.01), the CES-DS-4IH (r = .12, p < .01), and

negatively related with the CES-DS total (r =-.17, p <.01).
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Next, 12 one-way between-groups analysis of variance (ANOVA) tests were
conducted to explore the impact of participant country (New Zealand, United
Kingdom, United States of America, Canada, Australia, Other) on the 12 main
outcome variables. There was a statistically significant difference at the p < .05 level
in importance of values question scores for country: F (5, 486) = 2.957, p=.012,d =
.03. Post-hoc comparisons using the Tukey HSD test indicated that the mean score on
the importance of values question for participants in the United Kingdom (M = 8.33,
SD = 1.40) was significantly different from participants in New Zealand (M = 8.76,
SD = 1.29) and the United States of America (M = 9.09, SD = 0.89), although
differences in mean scores between these countries was quite small. Nonetheless,
participants in the United Kingdom rated the importance of values lower compared to
participants from New Zealand and the United States of America.

A series of 36 (3x12) independent samples t-tests was then performed to
investigate if there were statistically significant effects of each of the remaining three
demographic variables (gender, psychiatric diagnosis, and medication use) on the 12
main outcome variables. Values were rated as less important by males (M = 8.36, SD
= 1.43) compared to females (M = 8.76, SD = 1.25), t(490) = 3.104, p =.002, d = .30;
males reported lower knowledge of values (M =7.72, SD = 1.47) compared to
females (M =8.18, SD = 1.22), t(490) = 3.594, p = .001, d = .34; and males reported
less depressed mood on the CES-DS (M = 10.54, SD = 9.33) compared to females (M
=12.54, SD = 10.35), t(490) = 2.007, p = .045, d = .20. In addition, males reported

greater Self-Enhancement (M = 5.66, SD = 1.85) and females greater Self-
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Transcendence (M = 6.16, SD = 1.68), 1(490) = -2.896, p = .004, d = .28, on the Self-
Enhancement/Self-Transcendence continuum.

As shown in Table 22, there were statistically significant differences for
participants with a psychiatric diagnosis (n = 89) in ratings of six of the 12 main

outcome variables; all six variables relating to mood and wellbeing.
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Table 22

Independent Samples t-tests Between Participants With and Without a Psychiatric

Diagnosis, and Responses on the 12 Main Outcome Variables

t p d
With Without With Without
PD PD PD PD
VImport 8.88 8.59 1.05 1.37 1.856  .064 24
VKnow 7.94 8.07 1.52 1.27 -.833 405 .09
VLive 7.24 7.54 1.91 1.49 -1.653 .099 .20
VOPvsCO 3.76 4.02 2.00 2.06 -1.077  .282 13
VSEvsST 5.79 6.07 1.66 1.76 -1.383  .167 .16
PVQtot 116.30 11758 16.39 19.04 -.586  .558 .07
CES-DStot 16.25 11.01 1292 9.11 4511  .001*** .47
CES-DS-41H 8.37 9.27 3.37 2.79 -2.677  .008** .29
SwLStot 21.62 23.61 7.97 6.64 -2.470  .014* 27
HM scale 6.34 7.15 2.21 1.68 -3.892 .001*** 41
HM%hap 49.55 59.24  25.47 23.56 -3.460  .001*** .39
HM%unhap 23.60 15.37 20.32 13.77 4.633  .001*** 47

Note. PD = Psychiatric diagnosis. VImport = Importance of values. VKnow =
Knowledge of values. VLive = Living in alignment with values. VOPvsCO =

Openness-to-Change/Conservation continuum. VSEvsST = Self-Enhancement/Self-
Transcendence continuum. PVQtot = Portrait Values Questionnaire total. CES-DStot
= Centre for Epidemiological Studies Depression Scale total. CES-DS-41H = Centre

for Epidemiological Studies Depression Scale four item happiness. SwLStot =

Satisfaction with Life Scale total. HM = Happiness Measures. HM%hap = Happiness

Measures percent happy. HM%unhap = Happiness Measures percent unhappy.

*p < .05, **p < .01, ***p < 001.
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As shown in Table 23, there were statistically significant differences for
participants taking medications (n = 107) in ratings of five of the 12 main outcome

variables; five variables relating to mood and wellbeing.
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Table 23

Independent Samples t-tests Between Participants Currently Taking Medication and

Those Not Currently Taking Medication, and Responses on the 12 Main Outcome

Variables

SD t p d

Meds Without Meds Without
Meds Meds

Vimport 8.81 8.59 1.16 1.36 1.517  .130 A7
VKnow 8.08 8.04 1.44 1.28 314 753 .03
VLive 7.40 751 1.80 1.51 -.621  .535 .07
VOPvsCO 411 3.94 2.08 2.04 J79 436 .08
VSEvsST 5.91 6.05 1.63 1.78 - 747 455 .08
PVQtot 115.09 11797 18.39 18.61 -1.420  .156 .16
CES-DStot 14.63 11.22  11.96 9.40 3.114  .002** .32
CES-DS-41H 8.38 9.30 3.15 2.76 -2.957  .003** 31
SwL Stot 2273 2340  7.36 6.81 -882  .378 .09
HM scale 6.48 7.15 2.09 1.70 -3.441  .001*** .35
HM%hap 50.37 59.47 24.43 23.78 -3.480  .001*** .38
HM%unhap 20.65 15.81 17.87 14.58 2.890 .004** .30

Note. Meds = Medications. VImport = Importance of values. VKnow = Knowledge
of values. VLive = Living in alignment with values. VOPvsCO = Openness-to-
Change/Conservation continuum. VSEvsOT = Self-Enhancement/Self-
Transcendence continuum. PVQtot = Portrait Values Questionnaire total. CES-DStot
= Centre for Epidemiological Studies Depression Scale total. CES-DS-41H = Centre

for Epidemiological Studies Depression Scale four item happiness. SwLStot =

Satisfaction with Life Scale total. HM = Happiness Measures. HM%hap = Happiness

Measures percent happy. HM%unhap = Happiness Measures percent unhappy.

**p < 01, ***p < .001.
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Preceding analysis on depressed mood and SWB, the Schwartz continua
questions were compared against the PVQ value types to ensure that the continua
questions assessed Schwartz’s two higher order bipolar continua. Pearson Product-
moment correlations were calculated to look at how the Self-Enhancement/Self-
Transcendence and Openness-to-Change/Conservation continua questions related to
the 10 PVQ value types. Remember, on these 10-point scale questions, (1) indicated
‘Interested-in-Self” and (10) ‘Interested-in-Others’, and (1) indicated ‘Openness-to-
Change’ and (10) ‘Conservation’, respectively.

As shown in Table 24, and as would be expected, Open-to-Change was most
strongly associated with Stimulation, Conservation with Conformity, Self-

Enhancement with Power, and Self-Transcendence with Benevolence.

Table 24
Pearson Product-moment Correlations Relating Schwartz Continua Scores to PVQ
Value Types

Hed Sti Sel Uni Ben Tra Con Sec Pow Ach

VOPVSCO -.169%* - 267** - 247%% - 160%* - 073  .172%* 232%* 120%* - 059 - 169**
& PVQ
VSEVSST -.148**-012 -086 .198%* .332%* 282%% 206** -002 -.231**-197%*
& PVQ

Note. Hed = Hedonism. Sti = Stimulation. Sel = Self Direction. Uni = Universalism.
Ben = Benevolence. Tra = Tradition. Con = Conformity. Sec = Security. Pow =
Power. Ach = Achievement. VSEVsSST = Self-Enhancement/Self-Transcendence
continuum. PVQ = Portrait Values Questionnaire.VOPvsCO = Openness-to-
Change/Conservation continuum.

**p <.01.
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Next the value structure of the PVQ was investigated with multidimensional
scaling analysis to verify the distinctiveness of the 10 value types in the data as being
similar to Schwartz’s values structure. Figure 12 confirms the value structure of
Study Two participants, assessed with the PVQ, as largely representing Schwartz’s

model.
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Figure 12. Value structure of Study Two participants studied with the PVQ:
Multidimensional scaling analyses.
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The results of MDS analysis using the PVQ largely indicate 10 separate and
discrete value sectors, in the proposed theoretical order, and that the model is circular.

The exception is that the positions of Power and Achievement are swapped.

In summary, as participant age increased participants reported less depressed
mood and greater importance of values, knowledge of their values, living in
alignment with their values, and greater general happiness. Participants in the United
Kingdom rated the importance of values lower compared to participants from New
Zealand and the United States of America. Females rated values as more important,
reported greater knowledge of their values, reported greater depressed mood, and
rated Self-Transcendence as more important than Self-Enhancement compared to
males. Participants with a psychiatric diagnosis reported greater depressed mood,
lower satisfaction with life, emotional wellbeing, and happiness, and that they were
happy less of the time and unhappy more of the time compared to those without a
psychiatric diagnosis. Participants taking medications reported greater depressed
mood, lower emotional wellbeing and happiness, and that they were happy less of the

time and unhappy more of the time compared to those not taking medications.

3.5.2 Depressed mood.

3521 Correlation analysis.
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The results in this section address hypotheses H9 to H14. Firstly, Pearson
Product-moment correlations were calculated to look at how depressed mood related
to the importance of values question, knowledge of values, living in alignment with
values, Schwartz continua placements, total PVQ scores, and the 10 PVQ value types.
There were no statistically significant correlations (p < .05) between total CES-DS
scores, and the importance of values question, total PVQ score, or Schwartz’s
continua scores. However there were moderate and strong negative correlations
between total CES-DS scores, and knowledge of values scores (r =-.21, p <.01) and
living in alignment with values scores (r = -.45, p <.01). Thus there were no
associations between depressed mood and the importance of values question or the
PVQ total (H9), or with the Schwartz continua placements of Self-Enhancement/Self-
Transcendence or Openness-to-Change/Conservation (H11 and H12). However,
greater depressed mood was moderately associated with lower knowledge of values
ratings (H13) and strongly associated with lower ratings of living in alignment with
values (H14).

Table 25 presents Pearson Product-moment correlations between total CES-DS

scores and the 10 PVVQ value types.
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Table 25
Pearson Product-moment Correlations Relating CES-DS Scores to PVQ Value Types

Hed Sti Sel Uni Ben Tra Con Sec Pow Ach

CES-DS -104* -.141**-191** 031 -023 .003 .007 -031 -005 .057
& PVQ

Note. Hed = Hedonism. Sti = Stimulation. Sel = Self Direction. Uni = Universalism.
Ben = Benevolence. Tra = Tradition. Con = Conformity. Sec = Security. Pow =
Power. Ach = Achievement. CES-DS = Centre for Epidemiological Studies
Depression Scale. PVQ = Portrait Values Questionnaire.

*p <.05, **p < .01.

As shown in Table 25, analysis of the importance of the 10 value types
indicated that greater depressed mood was not, as hypothesised, associated with lesser
importance of Benevolence and Achievement (H10). Instead, and in line with original
theorising (Section 1.4.3), greater depressed mood was associated with lesser
importance of Stimulation, Self-Direction and Hedonism.

Next the analysis used a sinusoid curve to look at the pattern of associations of
the 10 PVQ value types in relation to depressed mood. Figure 13 shows the expected
pattern of associations according to the original theorising for depressed mood

(“Schwartz theory”), and the PVQ correlation results from Table 25; the associations

between the 10 PVQ values and CES-DS scores.
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Figure 13. Sinusoid curve of value associations between CES-DS scores and PVQ
values.

Figure 13 indicates that the pattern of relationships between the 10 PVQ values
and depressed mood are mixed, with only five of the 10 values (Hedonism,
Stimulation, Self-Direction, Universalism, Power) mirroring theorising from
Schwartz’s model. Depressed mood is not associated with lesser importance of
Benevolence and Achievement as was hypothesised (H10). In addition, with the
exception of Benevolence and Achievement, this pattern of associations between the
10 PVQ value types and depressed mood is similar to that found in Study One (i.e.,

Figure 5).

In summary, there were no associations between depressed mood and the

importance of values (H9), or with the Schwartz continua placements (H11 and H12).
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However, greater depressed mood was moderately associated with lower knowledge
of values ratings (H13) and strongly associated with lower ratings of living in
alignment with values (H14). In addition, greater depressed mood was associated

with lesser importance of Stimulation, Self-Direction and Hedonism (H10).

3.5.2.2 Regression analysis.

This section presents results from hierarchical multiple regression analysis
which addressed hypotheses H9 to H14: the relationship between the importance of
values, knowledge of values, living in alignment with values, two Schwartz continua
placements, and depressed mood. Table 26 shows results of seven hierarchical
multiple regressions: predicting depressed mood from the importance of values (H9),
the importance of specific values (H10), Schwartz continua placements (H11 and

H12), knowledge of values (H13), and living in alignment with values (H14).
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Table 26

Hierarchical Multiple Regression Analyses Predicting Depressed Mood from the
Importance of Values (H9), the Importance of Specific Values (H10), Schwartz
Continua Placements (H11 and H12), Knowledge of Values (H13), and Living in

Alignment with Values (H14)

Variable R? AR? B SEB B
H9
Step 1 .035 .035***
Constant 13.686 2.235
Age -.135 .037 -.165***
Gender 1.626 .992 .073
Step 2 (ImpVQ) .037 .002***
Constant 16.438 3.335
Age -.125 .038 - 153***
Gender 1.812 1.006 .082
ImpVQ -.393 .353 -.051
Step 2 (PVQtot) .040 .005***
Constant 18.119 3.615
Age -.137 .037 - 167***
Gender 1.659 991 .075
PVQtot -.038 .024 -.069
H10
Step 1 .035 .035%**
Constant 13.686 2.235
Age -.135 .037 -.165***
Gender 1.626 .992 .073
Step 2 .097 .061***
Constant 21.241 3.882
Age -.129 .042 - 157**
Gender 1.236 .994 .056
PVQ Hedonism -.801 .505 -.085
PVQ Stimulation -.817 .540 -.085
PVQ Self-Direction -2.293 743 -.168**
PVQ Universalism 2.102 .679 .168**
PVQ Benevolence -.466 .693 -.036
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PVQ Tradition .399 .656 .036
PVQ Conformity -.718 .635 -.069
PVQ Security -.398 .642 -.034
PVQ Power .330 581 .033
PVQ Achievement .786 .554 .086
H11 & H12
Step 1 .035 .035***
Constant 13.686 2.235
Age -.135 .037 -.165***
Gender 1.626 .992 .073
Step 2 (H11) .035 .001***
Constant 14.104 2.556
Age -.134 .037 -.164***
Gender 1.673 1.002 .075
VSEvVsSST -.088 .260 -.015
Step 2 (H12) .040 .005***
Constant 12.236 2.398
Age -134 .037 -.163***
Gender 1.610 .990 .072
VOPvsCO .361 .219 .073
H13
Step 1 .035 .035%**
Constant 13.686 2.235
Age -.135 .037 -.165***
Gender 1.626 .992 .073
Step 2 .073 .038***
Constant 23.571 3.108
Age -.096 .037 - 117*%*
Gender 2.461 991 A11**
VKnow -1.566 .349 -.204%**
H14
Step 1 .035 .035%**
Constant 13.686 2.235
Age -.135 .037 -.165***
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Gender 1.626 992 .073

Step 2 .225 .190***
Constant 32.560 2.644
Age -.091 .033 -111**
Gender 2.040 .891 .092*
VLive -2.813 .257 - 440%**

Note. ImpVQ = Importance of Values Question. PVVQtot = Portrait Values
Questionnaire total. VSEvVsST = Self-Enhancement/Self-Transcendence continuum.
VOPvsCO = Openness-to-Change/Conservation continuum. VKnow = Knowledge of
values. VLive = Living in alignment with values.

*p <.05, **p < .01, *** p <.001.

As Table 26 shows, all analyses controlled for both age and gender with gender
explaining a small amount of the variance in depressed mood and age a greater
amount. The importance of values as a whole (H9) explained a very small amount of
the variance in depressed mood (0.2% and 0.5%). However the importance of specific
values (H10) explained a larger amount of the variance in depressed mood (7.4%),
with greater depressed mood associated with lesser importance of Self-Direction and
greater importance of Universalism. This result is different to that hypothesised; it
was expected that depressed mood would be negatively related with importance
ratings of Benevolence and Achievement. Both the Schwartz continua questions
explained very little variance in depressed mood (0% and 0.5%), however knowledge
of values explained a small amount of the variance in depressed mood (3.8%), with

greater depressed mood associated with lower knowledge of values. In addition,

living in alignment with values explained a large amount of the variance in depressed

209



mood (19.0%), with greater depressed mood associated with lower living in

alignment with values.

In summary, regression analysis indicated that the total importance of values as
a whole explained a very small amount of the variance in depressed mood; however
the importance of the 10 specific value types explained a greater amount of the
variance with greater depressed mood associated with lesser importance of Self-
Direction and greater importance of Universalism. Schwartz continua placements
explained very little variance in depressed mood; however a small amount of the
variance in depressed mood was associated with lower knowledge of values ratings,
and a large amount of the variance in depressed mood was associated with lower

living in alignment with values ratings.

3.5.2.3 Between groups analysis

The results in this section address hypotheses H9 to H14, and involved t-tests
comparing individuals with depressed mood (DMG: Depressed Mood Group) against
individuals without depressed mood (Non-DMG: Non Depressed Mood Group). The
DMG and Non-DMG was determined on the basis of scores on the CES-DS. Again,
the CES-DS measures symptoms over the past week, and an adult score of 16 or
greater defines ‘likely depression’ (Radloff, 1977), or “a clinically significant level of
depressive symptoms” (Roberts, 1980, p. 130). The DMG were individuals who

obtained scores of 16 or greater on CES-DS. One hundred and twenty four of the 492
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participants (25%) in Study Two had a CES-DS score of 16 or greater. These 124
individuals were designated the DMG with the remaining participants designated the
Non-DMG; demographic profiles of the DMG, Non-DMG and all Study Two

participants are presented in Table 27.
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Table 27
Demographic Information of the DMG, Non-DMG and All 492 Participants

N %
All DMG Non- All DMG Non-
DMG DMG
Gender
Male 143 26 117 29 21 32
Female 349 98 251 71 79 68
Country
New Zealand 274 60 214 56 48 58
United Kingdom 110 36 74 22 29 20
Canada 42 12 30 9 10 8
United States of America 32 4 28 6 3 8
Australia 30 12 18 6 10 5
Other 4 0 4 1 0 1
Psychiatric diagnosis
Yes 89 34 55 18 27 15
No 403 90 313 82 73 85
Medication use
Yes 107 38 69 22 31 19
No 385 86 299 78 69 81

Note. All = All Participants. DMG = Depressed Mood Group. Non-DMG = Non-
Depressed Mood Group. Other = Finland, Germany, Spain, and South Africa.

Ages of all participants in Study Two ranged from 18 to 75 years with a mean
age of 33.32 years (SD = 12.31); the ages for the DMG ranged from 18 to 68 years
with a mean age of 29.81 years (SD = 9.89); and ages for the Non-DMG ranged from
18 to 75 with a mean age of 34.50 years (SD = 12.82). Therefore, the DMG and Non-

DMG were relatively similar across the five demographic variables, although the
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DMG were younger, a greater proportion were female, foreign, and reported higher
rates of psychiatric diagnosis and medication use than the Non-DMG.

As a confirmation check that the CES-DS had isolated a group of participants
with depressed mood, a series of four independent samples t-tests investigated the
difference between the DMG and Non-DMG on two related measures: the SwLS and
HM. Remember, higher scores on the SWLS indicate greater satisfaction with life,
higher scores on the HM scale question indicate a greater perceived quality of general
happiness, higher percentages on the HM percent time happy question indicate a
greater amount of time happy, and higher percentages on the HM percent time
unhappy question indicate a greater amount of time unhappy. As shown in Table 28,

there were big differences in all four t-tests.
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Table 28
Independent Samples t-tests Between the DMG and Non-DMG Responses on the
SWLS and HM

M SD t p d
DMG Non- DMG Non-
DMG DMG
SwLS 16.83 25.42 7.58 514 -14.135 .001*** 1.33
HM scale 5.20 7.61 2.22 1.26 -15.680 .001*** 1.26

HM % time 38.31 63.95 22.97 20.96 -11.498 .001*** 1.17

happy
HM % time 32.62 11.55 21.74 7.04 16.264 .001*** 1.30

unhappy

Note. DMG = Depressed Mood Group. Non-DMG = Non-Depressed Mood Group.
SwLS = Satisfaction with Life Scale. HM = Happiness Measures.
***p < .001.

As expected, compared to the Non-DMG, the DMG were less satisfied with
life, reported a lower perceived quality of general happiness, a less amount of time
happy, and a greater amount of time unhappy. This confirmation check increased
confidence that the CES-DS had isolated a group of participants with depressed
mood.

To recap the predicted associations, it was expected that, compared to those in
the Non-DMG, participants in the DMG would rate values as being less important
(H9), rate the importance of Benevolence and Achievement lower (H10), rate Self-

Transcendence (H11) and Conservation (H12) greater and Self-Enhancement and
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Openness-to-Change lower, and report less knowledge of their values (H13) and
lower living in alignment with their values (H14).

Table 29 presents the results of independent samples t-tests between the DMG
and Non-DMG responses on the importance of values question (H9), PVQ (H9 and
H10), Schwartz continua questions (H11 and H12), knowledge of values question
(H13), and living in alignment with values question (H14). Although no specific
predictions were made regarding Hedonism, Stimulation, Self-Direction,
Universalism, Tradition, Security, Power or Conformity for H10, these value types

were also tested.
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Table 29

Independent Samples t-tests Between the DMG and Non-DMG Responses on the PVQ

M t p d
DMG Non- DMG Non-
DMG DMG
H9
PVQ total 114.81 118.20 18.65 18.50 -1.759 .079 .18
ImpVQ 8.56 8.67 1.30 1.32 -.838 402 .08
H10
Hedonism 2.86 3.13 1.13 1.04 -2.383 .018** .25
Stimulation 2.61 2.98 1.10 1.02 -3.355 .001*** 35
Self-Direction  3.59 3.91 .84 .68 -4.137 001*** 41
Universalism 3.47 3.50 .82 .80 -.395 .693 .04
Benevolence 3.58 3.66 .84 g7 -.939 .348 .10
Tradition 2.04 2.00 .92 91 482 .630 .04
Conformity 2.46 2.48 1.00 .96 -.197 .844 .02
Security 2.64 2.73 .79 .87 -.917 .359 A1
Power 1.88 1.91 1.05 .98 -.335 .738 .03
Achievement 3.01 2.84 1.13 1.09 1.452 147 .15
H11 & 12
VSEvsST 5.89 6.06 1.92 1.69 -.966 .334 .09
VOPvsCO 4.19 3.90 2.02 2.03 1.320 .187 14
H13 & 14
VKnow 7.65 8.18 1.60 1.17 -3.935 .001*** 38
Vlive 6.62 7.78 2.06 1.25 -7.435 .001*** 68
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Note. DMG = Depressed Mood Group. Non-DMG = Non-Depressed Mood Group.
PVQ = Portrait Values Questionnaire. ImpVQ = Importance of Values Question.
VSEvVsST = Self-Enhancement/Self-Transcendence continuum. VOPvsCO =
Openness-to-Change/Conservation continuum. VKnow = Knowledge of values
question. VLive = Living in alignment with values question.

**p <.01, ***p <.001.

Table 29 indicates that the importance of values as a whole was not associated
with depressed mood (H9), and the importance of Achievement or Benevolence were
not associated with depressed mood (H10) as hypothesised. However individuals
with greater depressed mood reported lesser importance of Self-Direction,
Stimulation, and Hedonism; in alignment with original theorising from Schwartz’s
model (Section 1.4.3). There were no associations with depressed mood and ratings
on either of the Schwartz continua questions (H11 & H12), but individuals with
greater depressed mood reported less knowledge of their values (H13), and that they
were living in alignment with their values less as hypothesised (H14). The Cohen’s d
effect size of .68 between DMG and Non-DMG individuals living in alignment with
values was particularly large.

Following this, multidimensional scaling analysis (MDS) (Davison, 1983) was
performed to verify the distinctiveness of the DMG and Non-DMG 10 value types as
being similar to Schwartz’s values structure. This analysis is shown in Figures 14 and

15.
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Figures 14 and 15 shows that the value structure of the DMG and Non-DMG
largely represents Schwartz’s model, and is similar to Figure 12 (the values structure
of all Study Two participants assessed with the PVQ), including having the values of
Power and Achievement swapped. Thus this analysis did not identify any difference
between mood groups; MDS analysis identified that the DMG and Non-DMG values
were equally coherent. Where in Study One the value type Universalism was not
located near its complementary value types of Self-Direction and Benevolence for the

DMG, this variation was not apparent in Study Two data.

3.5.3 Subijective wellbeing.

35.3.1 Correlation analysis.

The results in this section address hypotheses H15 to H20. Firstly, Pearson
Product-moment correlations were calculated to look at how SWB variables related to
the importance of values question, total PVQ scores and the 10 PVQ value types,
Schwartz continua placements, knowledge of values, and living in alignment with
values variables.

There was no statistically significant correlation (p < .05) between total SWLS
scores, and Self-Enhancement/Self-Transcendence continuum scores. However, there
were small, moderate, and large positive correlations between total SWLS scores, and
the importance of values question scores (r = .11, p <.05), knowledge of values

scores (r = .26, p < .01), total PVVQ scores (r = .26, p <.01), and living in alignment
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with values scores (r = .48, p <.01). There was also a small negative correlation
between total SWLS scores and Openness-to-Change/Conservation continuum scores
(r=-.11, p <.05).

There were no statistically significant correlations (p < .05) between HM scale
scores, and the importance of values question or Self-Enhancement/Self-
Transcendence continuum scores. However, there were small and moderate positive
correlations between HM scale scores, and knowledge of values scores (r = .17, p <
.01), total PVQ scores (r =.20, p <.01), and living in alignment with values scores (r
= .41, p <.01). There was also a small negative correlation between HM scale scores
and Openness-to-Change/Conservation continuum scores (r = -.12, p < .01).

Thus greater satisfaction with life was associated with greater importance of
values as a whole (importance of values question & PVQ total), knowledge of values,
living in alignment with values, and Openness-to-Change, and with lower
Conservation. There were no associations between life satisfaction and the Self-
Enhancement/Self-Transcendence continuum. Greater emotional wellbeing was
associated with greater importance of values (PVQ total), knowledge of values, living
in alignment with values, and Openness-to-Change, and with lower Conservation.
There were no associations between emotional wellbeing and the importance of
values question or the Self-Enhancement/Self-Transcendence continuum question
scores.

Table 30 presents Pearson Product-moment correlations between total SWLS

scores and HM scale scores, and the 10 PVQ value types.
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Table 30
Pearson Product-moment Correlations Relating SwWLS and HM Scale Scores to PVQ
Value Types

Hed Sti Sel Uni Ben Tra Con Sec Pow Ach

SWLS & .167** .195%* .1509** 060 .193** .101* .092* .092* .057 .044
PVQ

HM scale .239** .224** 174** 023 .159** 061 .071 .044 .025 .085
& PVQ

Note. Hed = Hedonism. Sti = Stimulation. Sel = Self Direction. Uni = Universalism.
Ben = Benevolence. Tra = Tradition. Con = Conformity. Sec = Security. Pow =
Power. Ach = Achievement. SWLS = Satisfaction with Life Scale total. PVQ =
Portrait VValues Questionnaire. HM = Happiness Measures.

*p <.05, **p <.0L.

As shown in Table 30, analysis of the importance of the 10 value types (PVQ)
indicated that greater life satisfaction was associated with greater importance of
Hedonism, Stimulation, Self-Direction, Benevolence, Tradition, Conformity, and
Security. Greater emotional wellbeing was associated with greater importance of
Hedonism, Stimulation, Self-Direction, and Benevolence. Remember it was
hypothesised that SWB would be positively related with importance ratings of
Stimulation, Achievement, and Benevolence, and negatively related with importance
ratings of Hedonism. Thus, as hypothesised, greater importance of Stimulation and
Benevolence were associated with greater SWB. However greater importance of Self-
Direction was also associated with both greater life satisfaction and emotional

wellbeing, and greater importance of Tradition, Conformity, and Security were also

associated with greater life satisfaction. In addition, Achievement was not related to

222



SWB as hypothesised, and greater Hedonism was associated with both greater life
satisfaction and emotional wellbeing, and not less, as hypothesised.

Next the analysis used a sinusoid curve to look at the pattern of associations of
the 10 PVQ values in relation to SWB. Figure 16 shows the expected pattern of
associations according to the original theorising for SWB (“Schwartz Theory”) and
the PVQ correlations from Table 30; the associations between SwLS and HM scale

scores and the 10 PVQ value types.
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Figure 16. Sinusoid curve of value associations between SwLS and HM scale scores,
and PVQ values.

Figures 16 indicates that the relationships between the 10 PVVQ value types and
SWB are mixed with five (Hedonism, Stimulation, Self-Direction, Universalism,

Power) of the 10 values mirroring original theorising from Schwartz’s model. In
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addition, this pattern of associations between the 10 PVQ value types and SWB is

similar to that found in Study One (i.e., Figure 8).

In summary, greater life satisfaction was associated with greater importance of
values as a whole (H15), greater importance of Hedonism, Stimulation, Self-
Direction, Benevolence, Tradition, Conformity, and Security (H16), greater
knowledge of values (H19) and living in alignment with values (H20), and with more
Openness-to-Change and less Conservation (H18). Greater emotional wellbeing was
associated with greater importance of values (H15) (when assessed with the PVQ, but
not when assessed with the importance of values question), greater importance of
Hedonism, Stimulation, Self-Direction, and Benevolence (H16), greater knowledge
of values (H19) and living in alignment with values (H20), and with more Openness-
to-Change and less Conservation (H18). The associations between SWB and living in

alignment with values were particularly strong (r = .48 and r = .41).

3.5.3.2 Regression analysis.

This section presents results from hierarchical multiple regression analysis
which addressed hypotheses H15 to H20: the relationship between the importance of
values, knowledge of values, living in alignment with values, two Schwartz continua
placements and with SWB. Table 31 shows results of seven hierarchical multiple

regressions: predicting life satisfaction from the importance of values (H15), the
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importance of specific values (H16), Schwartz continua placements (H17 and H18),

knowledge of values (H19), and living in alignment with values (H20).
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Table 31

Hierarchical Multiple Regression Analyses Predicting Life Satisfaction from the
Importance of Values (H15), the Importance of Specific Values (H16), Schwartz
Continua Placements (H17 and H18), Knowledge of Values (H19), and Living in

Alignment with Values (H20)

Variable R? AR? B SEB
H15

Step 1 .009 .009
Constant 20.451 1.555
Age 051 .025 .091*
Gender .638 .690 .042

Step 2 (ImpVQ) .017 .008*
Constant 16.994 2.314
Age .039 .026 .069
Gender 405 .698 .027
ImpVQ 493 .245 .094*

Step 2 (PVQtot) .057 .048***
Constant 10.805 2.460
Age .056 .025 .100
Gender .566 .674 .037
PVQtot .082 .016 219%**

H16

Step 1 .009 .009
Constant 20.451 1.555
Age .051 .025 .091*
Gender .638 .690 .042

Step 2 .098 .089***
Constant 9.166 2.663
Age .068 .029 .120*
Gender .629 .678 .049
PVQ Hedonism .625 .346 .097
PVQ Stimulation 792 .370 .120*
PVQ Self-Direction 712 .509 .076
PVQ Universalism -.884 466 -.103
PVQ Benevolence 1.480 476 169**
PVQ Tradition .048 450 .006
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PVQ Conformity 496 436 .069
PVQ Security .094 440 .012
PVQ Power 122 .398 .018
PVQ Achievement -.065 .380 -.010
H17 & H18
Step 1 .009 .009
Constant 20.451 1.555
Age 051 .025 .091*
Gender .638 .690 .042
Step 2 (H17) .013 .004
Constant 19.235 1.773
Age .048 .026 .086
Gender 501 .696 .033
VSEvVsST 257 .180 .065
Step 2 (H18) .021 .012**
Constant 21.918 1.663
Age .050 .025 .089*
Gender .654 .687 .043
VOPvsCO -.366 152 -.108*
H19
Step 1 .009 .009
Constant 20.451 1.555
Age .051 .025 .091~*
Gender .638 .690 .042
Step 2 .066 Q57***
Constant 12.147 2.142
Age .019 .025 .033
Gender -.064 .683 -.004
VKnow 1.316 241 249%**
H20
Step 1 .009 .009
Constant 20.451 1.555
Age .051 .025 .091*
Gender .638 .690 .042
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Step 2 232 223%**

Constant 6.434 1.808

Age .019 .023 .033
Gender .330 .609 .022
VLive 2.089 176 AT75%**

Note. ImpVQ = Importance of values question. PVQtot = Portrait Values
Questionnaire total. VSEvVsST = Self-Enhancement/Self-Transcendence continuum.
VOPvsCO = Openness-to-Change/Conservation continuum. VKnow = Knowledge of
values. VLive = Living in alignment with values.
*p <.05, **p < .01, *** p <.001.

Table 32 shows results of seven hierarchical multiple regressions: predicting
emotional wellbeing (positive affect) from the importance of values (H15), the

importance of specific values (H16), Schwartz continua placements (H17 and H18),

knowledge of values (H19), and living in alignment with values (H20).
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Table 32

Hierarchical Multiple Regression Analyses Predicting Emotional Wellbeing from the
Importance of Values (H15), the Importance of Specific Values (H16), Schwartz
Continua Placements (H17 and H18), Knowledge of Values (H19), and Living in
Alignment with Values (H20)

Variable R? AR? B SEB B
H15
Step 1 .001 .001
Constant 7.200 408
Age .001 .007 .005
Gender -.130 181 -.033
Step 2 (ImpVQ) .006 .005
Constant 6.495 .608
Age -.002 .007 -.012
Gender -.178 .183 -.045
ImpVQ 101 .064 .073
Step 2 (PVQtot) .042 041***
Constant 4.872 .648
Age .002 .007 .013
Gender -.147 178 -.037
PVQtot .020 .004 203***
H16
Step 1 .001 .001
Constant 7.200 408
Age .001 .007 .005
Gender -.130 181 -.033
Step 2 113 A11%**
Constant 4.075 .691
Age .010 .007 .066
Gender -.120 A77 -.030
PVQ Hedonism 293 .090 A73***
PVQ Stimulation 183 .096 .106
PVQ Self-Direction 275 132 J113*
PVQ Universalism -.284 21 -127*
PVQ Benevolence .306 123 133*
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PVQ Tradition -.019 117 -.010
PVQ Conformity 171 113 .091
PVQ Security -.052 114 -.025
PVQ Power -.175 .103 -.097
PVQ Achievement 104 .098 .063
H17 & H18
Step 1 .001 .001
Constant 7.200 .408
Age .001 .007 .005
Gender -.130 .181 -.033
Step 2 (H17) .003 .001
Constant 7.016 466
Age .000 .007 .002
Gender -.130 .181 -.033
VSEvVsSST .039 .047 .038
Step 2 (H18) .016 .015*
Constant 7.631 436
Age .000 .007 .003
Gender -.125 .180 -.031
VOPvsCO -.107 .040 -.121*
H19
Step 1 .001 .001
Constant 7.200 .408
Age .001 .007 .005
Gender -.130 181 -.033
Step 2 .030 .029**
Constant 5.649 571
Age -.005 .007 -.036
Gender -.261 .182 -.065
VKnow .246 .064 178***
H20
Step 1 .001 .001
Constant 7.200 .408
Age .001 .007 .005
Gender -.130 181 -.033
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Step 2 169 168***

Constant 4.020 492

Age -.007 .006 -.045
Gender -.200 .166 -.050
VLive 474 .048 A413%**

Note. ImpVQ = Importance of values question. PVQtot = Portrait Values
Questionnaire total. VSEvVsST = Self-Enhancement/Self-Transcendence continuum.
VOPvsCO = Openness-to-Change/Conservation continuum. VKnow = Knowledge of
values. VLive = Living in alignment with values.

*p <.05, *** p <.001.

As Tables 31 and 32 show, all analyses controlled for both age and gender, with
age and gender explaining a small amount of the variance in SWB. The importance of
values as a whole (H15) explained a very small amount of the variance in life
satisfaction (0.8% and 4.8%) and emotional wellbeing (0.5% and 4.1%). However the
importance of specific values (H16) explained a larger amount of the variance in life
satisfaction (8.9%) and emotional wellbeing (11.1%). As hypothesised, greater life
satisfaction was associated with greater importance of Stimulation and Benevolence.
However, it was also expected that greater SWB would be associated with greater
Achievement and lower Hedonism, and this result was not apparent for life
satisfaction. As hypothesised, greater emotional wellbeing was associated with
greater Benevolence, but not with greater Stimulation and Achievement, or with
lower Hedonism. Instead greater emotional wellbeing was associated with greater
Hedonism, Self-Direction and lower Universalism.

Both Schwartz continua questions explained very little variance in depressed

mood; the Self-Enhancement/Self-Transcendence question explained 0.4% of life
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satisfaction and 0.5% of emotional wellbeing, and the Openness-to-
Change/Conservation question explained 1.2% of life satisfaction and 4.1% of
emotional wellbeing. As hypothesised, SWB was associated with greater Openness-
to-Change and lower Conservation, but greater Self-Enhancement and lower Self-
Transcendence was not associated with SWB as hypothesised.

Knowledge of values explained a small amount of the variance in life
satisfaction (5.7%) and emotional wellbeing (2.9%), with, as hypothesised, greater
life satisfaction and emotional wellbeing associated with greater knowledge of values.
In addition, living in alignment with values explained a large amount of the variance
in life satisfaction (22.3%) and emotional wellbeing (16.8%), with, as hypothesised,
greater life satisfaction and emotional wellbeing associated with greater living in

alignment with values.

In summary, regression analysis indicated that the total importance of values as
a whole explained a very small amount of the variance in SWB, however the
importance of the 10 specific value types explained a greater amount of the variance.
Greater importance of the value types Stimulation, Self-Direction, Hedonism and
Benevolence, and lesser importance of Universalism, were associated with greater
SWB. Greater SWB was also associated with greater knowledge of values, living in

alignment with values, and Openness-to-Change, and with lower Conservation.

3.5.3.3 Between groups analysis.
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The results in this section address hypotheses H15 to H20 and involve t-tests
comparing individuals with high SWB (SWBG: Subjective Wellbeing Group) against
individuals without high SWB (Non-SWBG: Non Subjective Wellbeing Group). The
SWBG was determined on the basis of scores on two measures of SWB: the
Satisfaction with Life Scale (SWLS) and the Happiness Measures (HM). Again, SWB
consists of a cognitive and an affective component; the SWLS measures the cognitive
component and the HM scale question measures the affective component.

Adult scores between 26 to 30 on the SWLS define individuals ‘satisfied” with
life, and scores between 30 to 35 those who are ‘extremely satisfied” with life.
Remember that reported SwLS mean adult scores are between 23.0 and 24.9 (i.e.,
“slightly satisfied”). Two hundred and twenty two of the 492 participants in Study
Two had a SWLS score of 26 or greater.

A score of eight on the HM scale question denotes a person ‘Pretty happy
(spirits high, feeling good)’, nine denotes ‘Very happy (feeling really good, elated)’,
and 10 denotes ‘Extremely happy (feeling ecstatic, joyous, fantastic)’. Remember that
a mean adult scale score is 6.92 (SD = 1.75). Two hundred and fifty eight of the 492
participants in Study Two had a HM scale score of 8 or greater.

In combination, these scores for both the SWLS and HM scale question resulted
in 171 of the 492 participants (34%) having both a SwLS score of 26 or greater, and a
HM scale score of eight or greater. In other words, these 171 individuals were
‘satisfied’ with life (or better) and ‘pretty happy - spirits high, feeling good’ (or
better). These 171 individuals were designated the SWBG; demographic profiles of

the SWBG, Non-SWBG and all Study Two participants are presented in Table 33.
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Table 33

Demographic Information of the SWBG, Non-SWBG and All Participants

N %
All SWBG Non- All SWBG Non-
SWBG SWBG

Gender

Male 143 52 91 29 30 28

Female 349 119 230 71 70 72
Country

New Zealand 274 100 174 56 58 54

United Kingdom 110 32 78 22 19 24

Canada 42 14 28 9 8 9

United States of America 32 15 17 6 9 5

Australia 30 9 21 6 5 7

Other 4 1 3 1 1 1
Psychiatric diagnosis

Yes 89 23 66 18 13 21

No 403 148 255 82 87 79
Medication use

Yes 107 34 73 22 20 23

No 385 137 248 78 80 77

Note. All = All 492 Participants. SWBG = Subjective Wellbeing Group. Non-SWBG
= Non-Subjective Wellbeing Group. Other = Finland, Germany, Spain, and South

Africa.

Ages of all participants in Study Two ranged from 18 to 75 years, with a mean

age of 33.32 (SD = 12.31), the ages for the SWBG ranged from 18 to 75 years with a

mean age of 35.09 (SD = 13.15), and ages for the Non-SWBG ranged from 18 to 70

with a mean age of 32.38 (SD = 11.74).
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Therefore, the SWBG and Non-SWBG were relatively similar across the five
demographic variables, although a greater proportion of the SWBG group were male,
older, from New Zealand, and were lower in rates of psychiatric diagnosis and
medication use.

As a confirmation check that the SWLS and HM scale question had isolated a
group of participants with high SWB, a series of four independent samples t-tests
investigated the difference between the SWBG and Non-SWBG on two related
measures: the CES-DS and HM. Remember, the CES-DS is a measure of depressed
mood, the CES-DS-41H a measure of global happiness, higher HM percent time
happy percentages indicate a greater amount of time happy, and higher HM percent
time unhappy percentages indicate a greater amount of time unhappy. As shown in

Table 34, there were big differences in all four t-tests.
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Table 34
Independent Samples t-tests Between the SWBG and Non-SWBG Responses on the
CES-DS and HM

M SD t p d
SWBG Non- SWBG Non-
SWBG SWBG

CES-DStot 6.98 14.62 5.88 10.85 -8.562 .001*** 87
CES-DS-4IH 10.61 8.30 1.74 3.03 9.171 .001*** .93
HM % time 74.30 48.54 13.93 23.72 13.049 .001*** 1.32
happy

HM % time 9.27 20.90 6.06 17.33 -8.502 .001*** 90
unhappy

Note. SWBG = Subjective Wellbeing Group. Non-SWBG = Non-Subjective
Wellbeing Group. CES-DStot = Centre for Epidemiological Studies Depression Scale
total. CES-DS-4IH = Centre for Epidemiological Studies Depression Scale four item
happiness. HM = Happiness Measures.

***p < .001.

As expected, compared to the Non-SWBG, the SWBG reported lower
depressed mood, greater global happiness, and reported a greater amount of time
happy and a lesser amount of time unhappy. This confirmation check increased
confidence that the SwLS and HM scale question had isolated a group of participants
with high SWB.

To recap the predicted associations, it was expected that compared to those in
the Non-SWBG, participants in the SWBG would rate values as being more
important (H15), have more knowledge of their values (H19), report living in

alignment with their values more (H20), and rate Self-Enhancement (H17) and
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Openness-to-Change (H18) higher, and Self-Transcendence and Conservation lower.
In addition, it was also expected that compared to those in the Non-SWBG,
participants in the SWBG would rate the importance of Stimulation, Achievement,
and Benevolence higher, and the importance Hedonism lower (H16).

Table 35 presents the results of independent samples t-test between the SWBG
and Non-SWBG responses on the PVQ (H15 & H16), importance of values question
(H15), knowledge of values question (H19), living in alignment with values question
(H20), and Schwartz continua questions (H17 and H18). Although no specific
predictions were made regarding Self-Direction, Universalism, Conformity,

Tradition, Security or Power for H16, these value types were also tested.
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Table 35

Independent Samples t-tests Between the SWBG and Non-SWBG Responses on the

PVQ
M t p d
SWBG Non- SWBG Non-
SWBG SWBG
H15
PVQ total 121.35 11521 18.67 18.20 3.529 .001*** 33
ImpVQ 8.91 8.50 1.15 1.38 3.276 .001*** 32
H16
Hedonism 3.28 2.95 1.03 1.08 3.274 .001*** 31
Stimulation 3.17 2.74 1.04 1.03 4.411 001*** 41
Self-Direction  3.96 3.76 .67 A7 2.950 .003** .28
Universalism  3.56 3.45 a7 82 1.456 .146 14
Benevolence 3.80 3.56 .64 85  3.303 .001*** .32
Tradition 211 1.96 .89 .92 1.743 .082 A7
Conformity 2.52 244 .88 1.02 .858 391 .08
Security 2.73 2.69 81 .88 391 .696 .05
Power 1.95 1.88 97 1.02 .695 .488 .07
Achievement  2.90 2.88 1.13 1.09 276 182 .02
H17 & 18
VSEvsST 6.23 591 1.60 1.81 1.948 .052 24
VOPvsCO 3.59 4.18 1.89 210 -3.069 002** .29
H19 & 20
VKnow 8.40 7.86 1.16 1.35 4.456 .001*** 43
Vlive 8.08 7.17 1.09 1.70 6.288 .001*** 64
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Note. SWBG = Subjective Wellbeing Group. Non-SWBG = Non-Subjective
Wellbeing Group. PVQ = Portrait VValues Questionnaire. ImpVQ = Importance of
Values Question. VSEVSST = Self-Enhancement/Self-Transcendence continuum.
VOPvsCO = Openness-to-Change/Conservation continuum. VKnow = Knowledge of
values question. VLive = Living in alignment with values question.

**p <.01, ***p <.001.

Table 35 indicates that, as hypothesised, the SWBG, compared to the Non-
SWBG, rated values as more important (H15), Openness-to-Change as more
important and Conservation as less important (H18), and reported more knowledge of
their values (H19), and that they were living in alignment with their values more
(H20). The SWBG did not differ from the Non-SWBG in ratings of the Self-
Enhancement/Self-Transcendence continuum (H17). In addition, and as hypothesised,
the SWBG reported greater importance of Stimulation and Benevolence (H16), but
not Achievement. The SWBG also reported greater importance of Self-Direction and
Hedonism; the relationship with Self-Direction was not hypothesised, and it was
expected that the SWBG would report lower, rather than greater, Hedonism. The
Cohen’s d effect size of .64 between SWBG and Non-SWBG individuals living in
alignment with values was particularly large.

Following this, multidimensional scaling analysis (MDS) (Davison, 1983) was
performed to verify the distinctiveness of the SWBG and Non-SWBG 10 value types

as being similar to Schwartz’s model. This analysis is shown in Figures 17 and 18.
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Figure 17. Value structure of the SWBG studied with the PVQ: Multidimensional
scaling analyses
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Figures 17 and 18 show that the value structure of the SWBG and Non-SWBG
largely represents Schwartz’s model, and is similar to Figure 12 (the values structure
of all Study Two participants assessed with the PVQ), including having the values of
Power and Achievement swapped. Thus this analysis did not identify any difference
between wellbeing groups; MDS analysis identified that the SWBG and Non-SWBG
values were equally coherent. Where in Study One Figures 10 and 11 show
differences in the coherence of values between the SWBG and Non-SWBG, that

difference was not apparent in Study Two data.

3.6  Results summary

3.6.1 Overview.

Schwartz’s model was apparent in the present data, with the PVQ verifying the
distinctiveness of the 10 value types according to Schwartz’s theory, and the two
Schwartz continua questions assessing Schwartz’s two higher order bipolar continua.
Analysis on the five demographic variables indicated that age was positively related
with the importance of values, knowledge of their values, living in alignment with
their values, and greater general happiness, and negatively related with depressed
mood. Participants in the United Kingdom rated the importance of values lower
compared to participants from New Zealand and the United States of America.

Females rated values as more important, reported greater knowledge of their values
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and greater depressed mood, and rated Self-Transcendence as more important than
Self-Enhancement compared to males. Participants with a psychiatric diagnosis
reported greater depressed mood, lower life satisfaction, emotional wellbeing, and
happiness, and that they were happy less of the time and unhappy more of the time
compared to those without a psychiatric diagnosis. Participants taking medications
reported greater depressed mood, lower emotional wellbeing and happiness, and that
they were happy less of the time and unhappy more of the time compared to those not
taking medications.

When analysing the links between values and depressed mood, correlation
analysis indicated that there were no associations between depressed mood and the
importance of values as a whole, or with the Schwartz continua placements, and that
the relationships between the PVQ value types and depressed mood provided a mixed
picture. However, analysis of the importance of the 10 value types indicated that
greater depressed mood was associated with lesser importance of Hedonism,
Stimulation and Self-Direction. In addition, greater depressed mood was moderately
associated with lower knowledge of values and strongly associated with lower ratings
of living in alignment with values.

Regression analysis indicated that the total importance of values as a whole
explained a very small amount of the variance in depressed mood; however the
importance of the 10 specific value types explained a greater amount of the variance.
Lesser importance of Self-Direction, and greater importance of Universalism, was
associated with greater depressed mood. The Schwartz continua placements

explained very little variance in depressed mood, however a small amount of the
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variance in depressed mood was associated with lower knowledge of values, and a
large amount of the variance in depressed mood with living less in alignment with
values.

When comparing individuals with depressed mood with individuals without
depressed mood, a greater proportion of depressed individuals were younger, female,
foreign, and reported higher rates of psychiatric diagnosis and medication use.
Analysis using t-tests indicated that the importance of values as a whole was not
associated with mood group, and the two values of Achievement and Benevolence
were not associated with mood group as hypothesised. However individuals with
depressed mood reported lesser importance of Self-Direction, Stimulation, and
Hedonism. The Schwartz continua placements were not associated with mood group,
but individuals with greater depressed mood reported lesser knowledge of their values
and that they were living in alignment with their values less. Analysis using MDS
also indicated that the mood groups’ values were equally coherent.

In the analysis of the links between values and SWB, correlation analysis
indicated that greater importance of values as a whole was associated with greater life
satisfaction and with greater emotional wellbeing when assessed with the PVQ, but
not when assessed with the importance of values question. Greater life satisfaction
was associated with greater importance of Hedonism, Stimulation, Self-Direction,
Benevolence, Tradition, Conservatism, and Security, and greater emotional wellbeing
was associated with greater importance of Hedonism, Stimulation, Self-Direction,
and Benevolence. Greater life satisfaction and emotional wellbeing were also

associated with greater Openness-to-Change and with lower Conservation. In
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addition, both greater knowledge of values and living in alignment with values were
associated with both greater life satisfaction and emotional wellbeing. In addition, the
relationships between the PVQ value types and SWB provided a mixed picture and
did not mirror original theorising from Schwartz’s model.

Regression analysis indicated that the total importance of values as a whole
explained a very small amount of the variance in life satisfaction and emotional
wellbeing, however the importance of the 10 specific value types explained a greater
amount of the variance. Greater importance of Stimulation and Benevolence were
associated with greater life satisfaction, and greater emotional wellbeing was
associated with greater importance of Benevolence, Hedonism, and Self-Direction,
and lesser importance of Universalism. Both Schwartz continua questions explained
very little variance in depressed mood, with greater Openness-to-Change and lower
Conservation associated with greater life satisfaction and emotional wellbeing.
Knowledge of values explained a small amount of the variance in life satisfaction and
emotional wellbeing, with greater life satisfaction and emotional wellbeing associated
with greater knowledge of values. In addition, living in alignment with values
explained a large amount of the variance in life satisfaction and emotional wellbeing,
with greater life satisfaction and emotional wellbeing associated with greater living in
alignment with values.

A comparison of individuals with high SWB against individuals without high
SWB showed that a greater proportion of individuals with high SWB were male,
older, from New Zealand, and had lower rates of psychiatric diagnosis and of

medication use. Analysis using t-tests indicated that the SWBG reported less
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Conservation and greater Openness-to-Change, importance of values as a whole,
knowledge of their values, and that they were living in alignment with their values
more than the Non-SWBG. The SWBG also reported greater importance of
Stimulation, Benevolence, Self-Direction and Hedonism compared to the Non-

SWBG.

3.6.2 Themes.

Taking the results together, five main themes emerged between values, and
depressed mood and SWB. Firstly, in line with Study One, the importance of values
as a whole, when assessed with correlations, regressions, and t-tests, was not
associated with depressed mood. However, correlation analysis indicated that the
importance of values was associated with greater life satisfaction and emotional
wellbeing, and t-tests indicated that participants in the SWBG reported greater
importance of values as a whole.

Secondly, the overall pattern highlights the importance of Stimulation, Self-
Direction and Hedonism in relation to both depressed mood and SWB. Correlation
analysis indicated that greater depressed mood was associated with lesser importance
of Stimulation, Self-Direction and Hedonism; regression analysis indicated that
greater depressed mood was associated with lesser importance of Self-Direction; and
analysis using t-tests indicated that participants in the DMG reported less importance
of Stimulation, Self-Direction and Hedonism. Relating these findings for depressed

mood to those hypothesised, these three value types fall between the two
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hypothesised values of Achievement and Benevolence on Schwartz’s model; nearer
to Openness-to-Change. Regarding SWB, similar results were apparent. Correlation
analysis indicated that greater life satisfaction and emotional wellbeing were
associated with greater importance of Stimulation, Self-Direction and Hedonism;
regression analysis indicated that greater life satisfaction was associated with greater
Stimulation, and greater emotional wellbeing was associated with greater Self-
Direction and Hedonism; and analysis using t-tests indicated that participants in the
SWBG reported greater importance of Stimulation, Self-Direction and Hedonism.
Relating these findings for SWB to those hypothesised, greater Stimulation was
hypothesised to be associated with greater SWB and this was confirmed. However it
was expected that lesser Hedonism would be associated with greater SWB whereas
greater Hedonism was, and the relationship between Self-Direction and SWB was not
hypothesised. However, these results for both depressed mood and SWB are in
alignment with original theorising from Schwartz’s model.

Thirdly, the overall pattern highlights the importance of Benevolence in relation
to SWB, but not to depressed mood. Correlation analysis indicated that greater
importance of Benevolence was associated with greater life satisfaction and
emotional wellbeing; regression analysis indicated that greater Benevolence was
associated with greater life satisfaction; and analysis using t-tests indicated that

participants in the SWBG reported greater importance of Benevolence’.

! Although the analysis indicated additional results (e.g., that greater depressed mood was
associated with greater Universalism, that greater life satisfaction was also associated with greater
importance of Tradition, Conformity, and Security, and that lesser importance of Universalism was
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Fourthly, the Schwartz continua placements showed little relationship to
depressed mood and SWB. The Self-Enhancement/Self-Transcendence continuum
showed no relationship with depressed mood or SWB; however the Openness-to-
Change/Conservation continuum showed a larger association. In particular, the
Openness-to-Change/Conservation continuum was not associated with depressed
mood, but it was associated with SWB. Greater Openness-to-Change and lower
Conservation was associated with greater life satisfaction and emotional wellbeing
when assessed with correlation, regression, and t-tests analysis.

Lastly, analysis using correlation, regression and t-tests analysis all indicated
that greater knowledge of values and greater living in alignment with values were
associated with lower depressed mood and greater SWB. In particular, large effect
sizes indicated that greater living in alignment with values was associated with much

lower depressed mood and much greater SWB.

associated with greater emotional wellbeing), these did not highlight the same theme that Stimulation,
Self-Direction, Hedonism and Benevolence did.
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CHAPTER 4: STUDY THREE

4.1 Introduction

Studies One and Two revealed new and strong links between people’s values,
and their depressed mood and SWB. This fourth chapter outlines the third and last
study of this thesis, which extended the investigation into the links between personal
values, depressed mood, and SWB. In particular, this study explores how relational
aspects of values (knowledge of values, living in alignment with values) relate to
changes in depressed mood and SWB over time. This study consisted of a sub-sample
of the 173 participants from Study Two who completed a subset of Study Two
assessment measures six months after the completion of Study Two. In investigating
these relationships, participants completed five measures: two measures of values,
two of SWB, and one of depressed mood.

This fourth chapter comprises four main sections. The first section outlines the
hypotheses investigated, the second outlines the method, and the third reports the

results. The chapter concludes with a summary of the results of this study.

4.2 Aims

The main objective of Study Three was to investigate how peoples’ depressed
mood and SWB changed over time in relation to their relationships with their values.
Specifically the focus was on the links identified as being strong in Study Two: firstly

the relationships between knowledge of values and depressed mood and SWB, and
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secondly with living in alignment with values with depressed mood and SWB. The
aim was also to investigate these relational values variables in combination rather

than in isolation.

4.3  Hypotheses

Four hypotheses (H21 to H24) concerned relationships between relational
aspects of personal values and with changes in depressed mood and SWB over time.
It was predicted that lower knowledge of values and lower living in alignment with
values at time one (baseline) would be associated with greater depressed mood at
time two (six months) (H21 and H22), and conversely that greater knowledge of
values and greater living in alignment with values at time one would be associated
with greater life satisfaction and emotional wellbeing at time two (H23 and H24).

These hypotheses are outlined in Table 36.
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Table 36

Hypotheses Tested in Study Three

Hypothesis Hypothesis Label

Actual Hypothesis

H21 Knowledge of values Knowledge of values at time one would be
and depressed mood. negatively related with depressed mood at time

two.

H22 Living in alignment  Living in alignment with values at time one
with values and would be negatively related with depressed mood
depressed mood. at time two.

H23 Knowledge of values Knowledge of values at time one would be
and SWB. positively related with SWB at time two.

H24 Living in alignment  Living in alignment with values at time one
with values and would be positively related with SWB at time
SWB. two.

4.4  Method

4.4.1 Design.

Study Three was an internet study that used five measures from Study Two: the

PVQ, CES-DS, SWLS, HM, and the five values questions. These instruments

comprised the primary source of data for Study Three (labelled “The Values Study —

Follow Up”, see Appendix C), and were chosen because they allowed the

investigation of how values, depressed mood and SWB had changed over six months

for a sub-sample of participants from Study Two.
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4.4.2 Participants.

Participants for this study were a sub-sample of participants who had previously
completed Study Two, and who were invited to participate via e-mail six months after
the completion of Study Two. Of the 492 participants in Study Two, 348 indicated at
the completion of Study Two that they could be contacted for a future study. One-
hundred-and-seventy-three of those 348 participants (50%) from Study Two who had
previously supplied a valid e-mail address volunteered and completed Study Three.
Again, all participants had previously indicated that they were over 18 years of age,

and that English was their first language.

4.4.2.1 Demographics.

Participants were asked to provide information regarding the same five
variables of interest as in Study Two: their gender, age, country, psychiatric
diagnosis, and medication usage. This information was requested in order to match
data over time, and to assess for changes in country, psychiatric diagnosis and

medication use in the previous six months. This information is displayed in Table 37.
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Table 37

Demographic Information comparing All 492 Study Two Participants and 173 Study

Three Participants

492 Study 173 Study 492 Study 173 Study
Two Three Two Three
Gender
Male 143 54 29 31
Female 349 119 71 69
Country
New Zealand 274 106 56 61
United Kingdom 110 27 22 16
Canada 42 16 9 9
United States of America 32 11 6 6
Australia 30 12 6 7
Other 4 1 1 1
Psychiatric diagnosis
Yes 89 30 18 17
No 403 143 82 83
Medication use
Yes 107 37 22 21
No 385 136 78 79

Study Three participants’ ages ranged from 19 to 76 years, with a mean age of

34.54 (SD = 12.14). In Study Two participants’ ages ranged from 18 to 75 years, with

a mean age of 33.32 (SD = 12.31). Further description of how this demographic and

additional information was collected is included below in section 4.4.4.

4.43 Materials.
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The measures in Study Three included the PVQ, CES-DS, SwLS, HM, and five
values questions. These measures were outlined in Study One (Section 2.4.3) and
Study Two (Section 3.4.3). For Study Three, the PVQ’s Cronbach Alpha was .60, the

CES-DS Cronbach Alpha was .91, and the SwLS Cronbach Alpha was .86.

4.4.4 Procedure.

The Values Study — Follow Up was advertised through previously supplied e-
mail addresses. Similarly to Study Two, Study Three was hosted at
www.surveymonkey.com. In order to reach The Values Study — Follow Up,
participants clicked on the link www.valuesstudy.com which arrived via an e-mail.
They were then redirected to The Values Study — Follow Up hosted at Survey
Monkey.

When participants were presented with The Values Study — Follow Up, they
firstly read a short information sheet which described the study and their eligibility as
a previous participant of Study Two. Similar to Study Two, participants entered
information for the same five demographic variables of interest: gender, age, country,
psychiatric diagnosis, and medication use. After demographic questions were
completed, the measures in Study Three were randomly presented. At the completion
of the study, participants were thanked and their data was submitted.

The raw data from the questionnaires was downloaded from Survey Monkey in

Microsoft Excel spreadsheet format, and analysis of the data was conducted using the
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Statistical Package for the Social Sciences (SPSS 17) (Field, 2005; Miller et al.,
2009) and Analysis of Moment Structures software (AMOS) (Blunch, 2008). As the
online survey required an answer for each question in order to proceed, data accuracy
was 100%, making cross checking for accuracy unnecessary. Unlike Study Two in
which five percent of the completed data (n = 25 questionnaires) was not used due to
speedy and erratic responding, none of the data in Study Three displayed speedy or
erratic responding (e.g., average time taken to complete Study Three was 16 minutes
and 4 seconds, SD = 8.12).

The Values Study — Follow Up ran for 49 days, the same length as Study Two,
starting on 15 June 2008 and ending on 2 August 2008. No data is available on how
many Study Two participants were reached via the recruitment e-mails, so response
rates cannot be calculated. However 14 of the 348 e-mail addresses returned invalid

or undeliverable notices, making the potential total contacted 362 (96%).

4.5 Results

This section presents analyses of the data from Study Three. A preliminary
analysis of the participants followed the same format as in section 3.5.1, with the
purpose being to determine if the 173 participants in Study Three differed
substantially from the 492 participants in Study Two. These results are not presented
here, but showed that Study Three participants did not differ substantially from
participants in Study Two as a whole. In other words, the subset of participants from

Study Two who volunteered for Study Three were representative of Study Two
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participants. Following this, analysis focused on how peoples’ depressed mood and
SWB changed over time in relation to their relationships with their values. A
structural model is used to investigate changes in these variables over time (six

months).

45.1 Structural model.

To identify possible causal relationships an exploratory structural model was
used to test the direction of effect between relational values’ variables (knowledge of
values, living in alignment with values), and depressed mood (CES-DS) and SWB
(HM, SwLS). Preceding this analysis, five paired samples t-tests were performed to
investigate the effects of time (Time 1 and Time 2) on the five main outcome
variables that would be used in the structural model. As shown in Table 38, there

were no statistically significant differences in all five t-tests.
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Table 38
Paired Samples t-tests Between T1 and T2 Participant Responses on the CES-DS,
SwLS, HM, Knowledge of Values, and Living in Alignment with Values Questions

M SD t p d
T1 T2 T1 T2
HM scale 7.06 7.08 1.70 1.61 .862 178 -.01
SWLS 23.82 24.02 6.30 6.13 -.603 548 -.03
CES-DS 11.08 11.16 9.35 9.04 -.132 .895 -.01
VKnow 8.05 7.97 1.25 1.38 .862 390 .06
VLive 7.57 7.49 1.48 1.42 779 437 .05

Note. HM scale = Happiness Measures scale question. SWLS = Satisfaction with Life
Scale. CES-DS = Centre for Epidemiological Studies Depression Scale. Vknow =
Knowledge of Values. Vlive = Living in Alignment with Values.

Following this, an exploratory approach was adopted where initially all path
stabilities and cross-lag paths were included in the structural model, and then non-
significant paths were pruned (Kline, 2005). An exploratory approach was adopted
for two reasons. Firstly, a longer time frame (six months) was expected to enable
additional significant cross-lag paths to be identified; and secondly, different causal
relationships may exist between values, mood and wellbeing when relational aspects
of values are considered separately. A direction of effect model was thus conducted
involving relational values’ variables, depressed mood, and SWB in an attempt to
identify possible causal relationships.

The initial exploratory model included five observed variables (HM scale,

SwLS total, CES-DS total, knowledge of values, and living in alignment with values)
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at two time points: baseline and six months later. All observed variables were allowed
to correlate concurrently at both baseline and follow up. Regarding the structural
pathways, five stability pathways (one for each observed variable) were estimated.
Each baseline observed variable was also allowed to predict the remaining four
observed variables at follow up. In total 25 structural pathways were stipulated.

Results of this base model indicated that all stability coefficients (i.e.,
correlations between two measurements of the same variable at two different points
in time) were significant (B = .45 to .64, p <.001). One cross-lag path was significant:
baseline living in alignment with values to later life satisfaction (p = .14, p < .02).
The cross-lag path from baseline knowledge of values to later living in alignment
with values was marginal (B = .14, p =.05), as was the cross-lag path from baseline
living in alignment with values to later knowledge of values (B = .14, p = .05).
However, the unpruned model did not fit these data well.

Next, the model was pruned with each non-significant path removed
individually, beginning with the least significant first to the most significant last, until
all remaining paths were significant at the p < .05 level. At each stage of the model
pruning process, fluctuations in beta weights, phis, and error terms were assessed to
ensure multicollinearity was not a large problem. The pruning process took 14 steps,
and the pruned model fitted the data well, X?/ df = .491, p =.943, CFl = 1.00, SRMR

= .02, RMSEA =.001. The pruned model is shown in Figure 19.
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Figure 19. Pruned direction of effect model across six months.
Standardised stability coefficients are indicated by dashed lines, remaining lines are

standardised regression coefficients (betas).

*p < .05, **p < .01.

The direction of effect model showed that the five observed variables are

relatively stable over time and that reciprocal relationships were observed between

living in alignment with values and knowledge of values, and between living in

alignment with values and life satisfaction (H24). In addition, emotional wellbeing

was predicted by both living in alignment with values (H24) and life satisfaction.

Knowledge of values at time one did not predict either life satisfaction or emotional

wellbeing at time two (H23). Depressed mood at time two was not predicted by either

knowledge of values (H21) or living in alignment with values (H22) at time one.
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4.6  Results summary

Study Three participants did not differ substantially from Study Two
participants, and were relatively representative of Study Two participants as a whole.
Structural equation modelling suggested that when relational aspects of values are
considered separately and at the same time, there exist causal relationships between
living in alignment with values and life satisfaction, and although this relationship is
reciprocal, the stronger direction of effect between variables was from values to later
SWB. There was also a weaker causal relationship between living in alignment with
values and emotional wellbeing, with the direction of effect leading from values to
later SWB, but not vice versa. In addition, relational values variables at time one were

not related to depressed mood at time two as hypothesised.
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CHAPTER 5: DISCUSSION

5.1 Overview

This chapter discusses findings from this research in relation to the literature on
depressed mood and SWB. Initially, a summary of the research (questions, methods)
is presented, followed by discussion of the results. Next, strengths of this research are
highlighted, and implications for the areas of clinical and positive psychology are
considered. Following this, limitations are outlined and directions for future research

are suggested. This chapter ends with an overall summary.

5.2 Research summary

The current research investigated relationships between the types and coherence
of people’s values, and their depressed mood and SWB. It also examined relational
aspects of values (the degree to which people view values as important, are satisfied
with their values, know what their values are, and live their life in alignment with
their values) and their association with depressed mood and SWB. In a series of three
studies, one smaller New Zealand paper-based study and two larger international
internet based studies, the variables of personal values, depressed mood and SWB
were assessed through a range of psychometric measures (BDI-11, CES-DS, CES-DS-
41H, HM, SwLS, SHS, SVS, SSVS, CS-SSVS, PVQ and values questions). Analysis

indicated strong links between both the importance of particular value types and
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depressed mood and SWB, and with people’s relationships with their values and with

depressed mood and SWB.

5.3  Discussion of findings

Cumulatively the results from these studies re-orientate our thinking towards an
increased utility for the notion of values in the areas of clinical and positive
psychology. The results indicate that both the content and relational aspects of values
are related in varying strengths to depressed mood and SWB?. This knowledge offers
a distinctive and fruitful contribution to our understanding of these phenomena, and a
potential path for both treating depression and increasing SWB.

The following section integrates key findings from these studies in discussing
firstly the content of values in relation to depressed mood, and secondly relational
aspects of values in relation to depressed mood. Following this, the content of values
in relation to SWB, and then relational aspects of values in relation to SWB, is

discussed.

5.3.1 Values and mood.

53.1.1 Values’ types and depressed mood.

8 Although not a focus on this research, the curious reader may be interested the relationships
between depressed mood and SWB, and thus correlations between these variable are
presented in Appendix D.
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Study Two results found that greater depressed mood was associated with lesser
importance of Self-Direction, Stimulation and Hedonism, and these results fit
theorising from Schwartz’s model well. This was different from Study One which
found that greater depressed mood was associated with lesser importance of
Achievement and Benevolence, which contradicted theorising from Schwartz’s
model. The unexpected Study One result may have been because of the small sample
size (n = 103), because value reliability coefficients were slightly lower than the
reported literature (i.e., Study One SSVS = .24 to .54), or because a larger than
expected proportion of Study One participants had English as their second language
(26%) and may have struggled with the assessment measures. The small sample and
group sizes (e.g., n = 15 in the DMG in Study One) alone means that caution is
required in interpreting the results due to the possibility of Type 1 error. For that
reason more confidence is placed in the results from Study Two which had a much
larger and more representative sample.

Researchers have tentatively identified that the value types of Self-Direction,
Benevolence, Universalism, Achievement and Stimulation contribute positively to
mental health, whereas the value types of Conformity, Tradition, Security and Power
are detrimental and considered unhealthy - although “data to support these
speculations is sparse” (Sagiv & Schwartz, 2000, p. 180). The current research
confirms the association between the two value types of Self-Direction and
Stimulation with less depressed mood, and also includes the value of Hedonism.
However, it did not find that Universalism, Benevolence or Achievement were

associated with less depressed mood.
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It was also interesting that values located towards Conservation (Security,
Tradition, Conformity) did not relate to depressed mood as hypothesised. According
to Schwartz’s theory, associations of values with depressed mood should have
decreased monotonically in both directions around Schwartz’s circular model from
the most positively (Tradition) to the most negatively associated value (Stimulation).
This was not the case. Only values located toward Openness-to-Change displayed this
pattern; i.e., it did not appear that depressed individuals were subordinating
themselves in favour of social expectations. In addition, analysis also indicated that
there were no major deviations in the coherence of values between individuals with
and without depressed mood, meaning coherence per se was not of major
significance.

According to Schwartz’s theory (1992), more important values meet more
pressing needs. Schwartz and Bardi (1997) argued that people adapt their values to
their life circumstances; people upgrade the importance they attribute to values they
can readily attain, and downgrade the importance of values they cannot. Putting the
current results into a clinical context, it is possible that individuals with depressed
mood may be downgrading the importance of Self-Direction, Stimulation and
Hedonism (especially females: see Feather, 1984, or Schwartz & Rubel, 2005)
believing that they cannot readily attain them. Thus, individuals with depressed mood
may need and benefit more from assistance that allows them more autonomy, choice
and control, creativity, and exploration (Self-Direction), more excitement, novelty,
variety, and challenge (Stimulation), and more pleasure and sensuous gratification

(Hedonism). The more central, predominant and currently popular psychotherapies
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(e.g., CBT, Behavioural Activation, IPT) provide activities that are most in line with
the value of Self-Direction (e.g., activity scheduling, goal setting, behavioural
experiments), but not with Stimulation or Hedonism values. Targeting the realisation
of these three Openness-to-Change type values (Self-Direction, Stimulation,
Hedonism) through providing different life experiences may be clinically valuable in
ameliorating depressed mood, whereas targeting Self-Enhancement, Self-
Transcendence or Conservation type values may not be as valuable in reducing

depressed mood.

5.3.1.2 Relational aspects of values and depressed mood.

Of the four relational aspects investigated (importance of values, satisfaction
with values, knowledge of values, living in alignment with values), results suggested
that importance of values was not associated with depressed mood. In other words,
people with and without depressed mood attributed similar importance to their values.
Thus, getting depressed individuals to view their values as important, as is the case
with ‘values clarification’, may be a necessary, but not sufficient, approach for
decreasing depressed mood. Instead, the results indicate that being satisfied, knowing
values, and living in alignment with values were associated with less depressed
mood. The association between living in alignment with values and depressed mood
was particularly strong (i.e., in Study Two, r = -.45, p <.01). This is consistent with
researchers such as Wilson and Murrell, who described individuals with a high

discrepancy between rated importance and rated consistency of values as expressing a
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“lot of distress” (2004, p. 136). In addition, many of the postulated causes of
depression (e.g., negative life events and traumas, poor coping resources and skills
deficits, low engagement in pleasant activities, avoidant coping mechanisms) seem to
prevent an individual from living in alignment with their values.

Previously, it was uncertain if it is necessary for a person to first know their
values, attribute importance to them or be satisfied with them, before they can live
their life in alignment with them. Study One established a clear link between greater
current satisfaction with values and less depressed mood. Study Two established clear
links between greater knowledge of values and living in alignment with values, and
with less depressed mood. However, Study Three found that depressed mood at time
two was not predicted by either knowledge of values or living in alignment with
values at time one. This finding is surprising in light of the findings from Study Two
linking depressed mood with both knowledge of values and living in alignment with
values. This finding may be due to the small sample size (i.e., Type 1 error) or of the
ability to detect effects over a six month time period.

Putting these results into a clinical context, it is noted the literature has focused
mostly on ‘values clarification’, whilst giving little weight to actualising values once
clarified. Henderson (2003) has pointed out that it is an assumption that priority
values have a significant impact on behaviour. Results suggest that this assumption is
flawed; importance of values does not significantly impact on mood or wellbeing.
Instead, knowledge of values, and to a greater extent, and living in alignment with
values, does. Although the main therapeutic approaches do not focus on values, the

contemporary approach of ACT focuses specifically on this relation aspect (Hayes et
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al., 1999); assisting clients to live in alignment with their values. These results further
corroborate and substantiate ACT’s focus and approach in assisting clients to live in

alignment with their values.

5.3.2  Values and wellbeing.

53.2.1 Values’ types and subjective wellbeing.

Study Two results found that greater SWB was associated with greater
importance of Self-Direction, Stimulation, Hedonism, and also greater Benevolence.
With the exception of Benevolence, these results both mirror findings regarding
depressed mood, and fit theorising from Schwartz’s model well. The overall pattern
highlighted the importance of Benevolence in relation to SWB, but not in relation to
depressed mood. If Benevolence values derive from the need for affiliation and
smooth group functioning, then social contact is important for obtaining increased
SWB. Indeed, social contact has recently been related to greater SWB (Christakis &
Fowler, 2009). This finding also sits well with Fredrickson’s (2001) ‘Broaden and
Build’ theory of positive emotions, which postulates that depression promotes
survival orientated behaviour, whereas positive emotions (SWB) broaden awareness
and build skills. The survival orientated behaviour of individuals with greater
depressed mood may be Self-Enhancing, whereas the behaviour of individuals with
high SWB may be more Self-Transcendent, and in particular, Benevolent. Put in a

positive psychology context, one route to increased SWB may be through increased
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personal contact that focuses on the preservation and enhancement of the welfare of
people one knows (e.g., family, friends, colleagues). This could be though avenues
such as being helpful, honest, and loyal in relationships, or by embracing forgiveness.
Lack of Benevolence (i.e., personal connection) may also explain why some groups
have very low SWB (e.g., prison inmates, divorced individuals, sex workers, and
individuals with various health concerns).

Interestingly results were contrary when SWB was assessed via cognitive and
affective components. Although there is scant research, findings in the literature to
date have indicated that Achievement, Self-Direction, Stimulation, Tradition,
Conformity and Security values are correlated with the affective component of SWB,
but not with the cognitive component (Sagiv & Schwartz, 2000). However, life
satisfaction tends to be generally stable since it reflects a summary of judgements
about feelings (Diener, 2000). The current research indicated that Self-Direction and
Stimulation were positively correlated with the affective component of SWB, but also
that greater Hedonism and Benevolence and lesser Universalism also were. However,
contrary to existing literature, Tradition, Conformity, Achievement and Security were
not associated with the affective component of SWB. More importantly, more
associations were found between the cognitive component of SWB and values than
for the affective component; greater life satisfaction was associated with greater Self-
Direction, Stimulation, Hedonism, Benevolence, Tradition, Conformity, and Security.
This is important because people vary more in their ability to experience positive
emotion compared to life satisfaction. For example, introverts are much less likely to

experience positive emotion compared to extroverts (Hills & Argyle, 2001).
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5.3.2.2 Relational aspects of values and subjective wellbeing.

Of the four relational aspects investigated (importance of values, satisfaction
with values, knowledge of values, living in alignment with values), results suggest
that importance of values is not associated with SWB. In other words, similar to
people with and without depressed mood, people with high SWB do not attribute
more importance to their values compared to people without high SWB. Instead, the
results suggest that being satisfied, knowing values, and living in alignment with
values is associated with greater SWB. The association between living in alignment
with values more and greater SWB was particularly strong (i.e., in Study Two, r =
48, p < .01, for life satisfaction, and r = .41, p < .01, for emotional wellbeing). Study
One established a clear link between greater current satisfaction with values and
greater SWB. Study Two established clear links between greater knowledge of values
and living in alignment with values, and with greater SWB. Study Three established a
causal and reciprocal relationship between living in alignment with values and life
satisfaction, with the stronger direction of effect being from living in alignment with
values to life satisfaction. There was also a causal relationship between living in
alignment with values and emotional wellbeing, with the direction of effect leading
from living in alignment with values to later emotional wellbeing, but not vice versa.
This finding, that emotional wellbeing does not lead to living in alignment with
values, has implications for creating values interventions. In addition, there was no

causal relationship between knowledge of values and SWB. This finding is surprising
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in light of the findings from Study Two linking SWB with knowledge of values, and
may be due to the small sample size (i.e., Type 1 error) or of the ability to detect
effects over a six month time period.

In the context of positive psychology, current interventions such as using
psychological strengths, being curious, finding flow, and being connected, do not
focus on actualising values. The two interventions which come closest are the two
known to be most strongly related to greater SWB (discovering meaning in life and
expressing gratitude); it is possible that these interventions may be implicitly
assisting individuals to live in alignment with their values. The current research has
several implications for positive psychology interventions, and wholesale approaches
(e.g., Quality of Life Therapy) that aim to increase SWB. These interventions may be
more effective if combined with assisting people to live their lives in alignment with

their values because this component in particular accounts for a large effect on SWB.

5.4  Strengths and implications of this research

5.4.1 Strengths.

Importantly, this research was based on the most theoretical and empirically
supported model of values (Schwartz’s model). In doing so, these findings add to, and
are comparable against, this developing values literature. These studies also
controlled for a number of potentially confounding variables (e.g., age, gender)

identified as important in the literature, and used both national and international
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samples, and student and general population samples. In addition, psychometric
measures utilised are well recognised scales with well established validity and
reliability. These aspects in combination allowed for a comprehensive test of the

associations between values, mood and wellbeing variables.

5.4.2 Implications.

Few studies of values have been conducted in the areas of clinical and positive
psychology. The current thesis provides valuable new insights into the dynamics of
values in these fields, and the mechanisms by which they may be useful. Knowing
that depressed mood is associated with lesser Self-Direction, Stimulation and
Hedonism, and with less satisfaction, knowledge, and living in alignment with values,
provides the opportunity to develop and test new values based assessments and
interventions in psychotherapy. Current assessments and treatments for depression
are expensive; short-term values-based interventions may be a more cost effective
alternative or adjunct treatment to current psychological treatments or medications.
Short-term values-based interventions may also improve treatment efficacy rates for
depression, and thus improve important individual and social outcomes. The results
support the various contemporary psychotherapies (e.g., ACT, MI, SDT) in their
drive to incorporate and use the notion of values. These findings may also lead to the
development of a new conceptualisation of depression that incorporates the
importance of the notion of values. However, given that psychologists often employ

cursory understandings of personal values (Hitlin & Piliavin, 2004; Rohan, 2000),
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coupled with the general lack of focus on values, in order to make these findings
practical helping professionals will need psycho-education about values; in particular,
how values relate to mood and wellbeing. This thesis is a valuable resource in aiding
understanding of these associations.

These findings also have implications for the new and developing field of
positive psychology; perhaps more so than for the field of clinical psychology. In
comparison to the field of clinical psychology where more is known about the
differences between depressed and non-depressed people, much less is known in the
field of positive psychology about the differences between people who are thriving
and flourishing compared to those who are not. Knowing the importance of Self-
Direction, Stimulation, Hedonism, and Benevolence values, and the importance of
having values satisfied, knowing values and living in alignment with values, provides

the potential for new values-based assessment and interventions to increase SWB.

55 Limitations of this research

Firstly, all studies relied on self-report measures. Self-report measurement is
subject to the same biases as other self-report methods (e.g., memory biases:
Schuman, 1995), and are not necessarily valid indicators of an underlying
phenomenon. Further verification of the self-report data through adjunct methods was
not undertaken. Although considerable evidence exists to support both the use of such
measures and their high correlation with objective measures (e.g., Sandvik, Diener, &

Seidlitz, 1993), the use of friends or family members’ ratings or reports would have
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further supplemented the present findings. Investigating the basis on which
respondents made their judgements would also have been beneficial. These
approaches would have provided additional validity of the self-report measures used,
but was not possible within the scope of this research.

Secondly, the design of the studies did not account for context. Hiltin and
Piliavin (2004) have noted the importance of the social context of values, and
Schwartz’s model highlights the difficulty in concurrently following values which
can be in conflict depending on the situation. However the context of values was not
assessed in the current studies®.

Thirdly, most scholars assume values to be relatively stable across the life
course after being shaped through late adolescence (Rokeach, 1973). However this is
an empirical question and it is unclear how stable values are. Structural equation
modelling (i.e., Figure 19) indicated that relational aspects are relatively stable,
however it unclear if value types are or if six months is an appropriate time frame to
detect effects for values, limiting generalisation.

Lastly, there were a range of methodological limitations. In particular, Study
One had small sample and group sizes. Due to convenience sampling Study One also
had a large number of students and participants with English as a second language.

Study Two, on the other hand, had a large proportion of females (71%) and New

’ Many additional aspects of values could have also been a focus of this thesis, but were excluded from
consideration. These include questions regarding the origins of values (see Peterson, 2006); the
mechanisms though which values are acquired (see Hechter, 1993); the possible choice of values
(Rohan, 2000); if and how value change is possible and with what effects (see Rokeach, 1973); and
which values lead to which behaviours and to what degree they are congruent (see Bardi & Schwartz,
2003). These important questions were excluded as they were not central to this thesis’s research aims.
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Zealand participants (56%). The studies did not have a large number of older
participants, and excluded individuals under the age of 18. A stratified sampling
procedure would have been preferable. In addition, relational aspects of values were
mostly assessed using one item measures, which are problematic in that any response
to a single question contains some amount error (Field, 2005). These aspects make

the generalisation of values difficult.

5.6 Future research directions

Several exciting directions for future research are feasible:

1. More thorough ways to assess relational aspects of values are needed. Given
that values play a role in depressed mood and SWB, there is a potential to
develop a contemporary, clinically relevant, culturally specific, and practical
assessment measure for reliably and validly assessing relational aspects of
values (i.e., satisfaction with, knowledge of, living in alignment with). Whilst
current measures, such as the 40 item PVVQ, may be appropriate for clinical

settings, they do not assess relational aspects of values.

2. Further research investigating the relationship between the importance of
particular value types and relational aspects of values is advisable. For example,
is living in alignment with values as a whole important, or is living in alignment

with particular values (such as Self-Direction, Stimulation, Hedonism or
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Benevolence) more important for ameliorating depressed mood and increasing
SWB? Given that Verplanken and Holland (2002) have demonstrated that
priming values impacts on subsequent behavioural decisions, the effect of

actualising these four values in particular ought to be assessed.

3. Arandomised control trial comparing CBT, ACT, values clarification, assisting
individuals to live in alignment with their current values, and assisting
individuals to live in alignment with values known to be important for greater
wellbeing and less depressed mood (Self-Direction, Stimulation, Hedonism)
would be useful. This trial could also use individuals diagnosed with depression
rather than individuals with high depressed mood, and also more representative
cross-cultural samples. The aim here would be to investigate the overall
efficacy of these approaches in alleviating depressed mood through the use of
values. This type of investigation may well lead to developing a values-based

intervention, or indeed a values-based therapy, for treating depressed mood™.

4. Important conceptual relationships between values and other common notions,
such as beliefs or thoughts, remain unclear; for example, do values influence
beliefs or vice versa? Although the current study focuses on a different type of

individual difference variable (personal values), further research could

10, addition, the evidence regarding the prevention of depression is not conclusive, with only a few
isolated studies showing that interventions for the prevention of depression are effective (WHO, 2005).
Values-based assessments and interventions may also provide a preventive measure protecting against
the development of depressed mood.
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investigate how values relate to more central concepts in the fields of clinical
and positive psychology. For example, values seem conceptually similar to the
notion of a schema, defined as “well-organised structure(s) of cognitions about
some social entity such as a person, group, role or event” (Michener,
DeLamater, & Myers, 2004, p. 107). The exact differences, however, are

unclear.

5. How people view the future satisfaction of their values may also be important.
Depressed individuals typically have a negative view of the future (Beck,
1995). They view their future as hopeless and believe that their efforts will be
inadequate in changing their future (Beck, 1976). It is possible that people with
depressed mood may anticipate having less of their important values satisfied or
actualised in the future compared to people without depressed mood. Thus,
research investigating whether depressed mood may be the result of
anticipating having few important values satisfied in the future is theoretically

important.

5.7  Overall summary

As Bergin et al. noted, “despite the increased recognition of the importance of
values...the profession still has much room for progress in this domain™ (1996, p.
300) and that “it is the work of the next decade to more clearly specify the impact of

given values” (1996, p. 317). This research took up this challenge by beginning this
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process in relation to depressed mood and SWB. The advances in understanding of
these aspects offer the potential for reincorporation of the notion of values into the
fields of clinical and positive psychology. The key messages are that particular
values, and people’s relationships with their values, have important effects on their
mood and wellbeing. This research serves as a solid foundation upon which to base
future research in these lucrative areas. This research provides important new
knowledge surrounding the relationship between personal values, and depressed

mood and SWB.
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APPENDICES

A — Study One: The Important Values Study

p.1
Information Sheet — The Important Values Study.

Psychology Department: University of Canterbury

Aaron Jarden,

PhD candidate, Department of Psychology

Psychology Building, Office 474, Private Bag 4800 Christchurch
Ph. 03 366 7001 (ext 8083), aaron@jarden.co.nz

Important Values

You are invited to take part in a study on values. The aim of this study is to learn more
about which values are important to people, and just how important they are.

If you are involved in this study, you will be asked to answer a series of short
guestionnaires on various topics, including values, mood and general mental health.
These tasks should take approximately 20 to 25 minutes.

It is anticipated that there are no harmful effects or resulting discomfort from doing any of
these tasks. There are also no correct answers as we are simply interested in your
opinions.

Please note that taking part in this study is voluntary, and that you can withdraw at any
stage and withhold any information you have provided. The results of this study may be
published, but only in a form that ensures that you cannot be identified, assuring strict
confidentiality.

In return for your participation, you will receive an Instant Kiwi ticket.
If you would like to participate in this study, please contact Aaron Jarden by either

office, phone or e-mail: Office 474 Psychology Department, aaron@jarden.co.nz, or 366
7001 extension 8083.

This study is conducted by Aaron Jarden (PhD candidate), under the supervision of
Professor Simon Kemp. Professor Kemp can also be contacted at:
simon.kemp@-canterbury.ac.nz. Both Aaron and Professor Kemp are happy to discuss any
concerns you may have regarding this study.

This project has been approved by the University of Canterbury Human Ethics Committee.
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p. 2
Consent Form — Important Values Study.

Research copy

| have read and | understand the information sheet provided for volunteers participating in
this study on ‘important values’. The nature and purpose of this study has been explained
to me, and | have had the opportunity to discuss and ask questions about this study, and |

am happy with the answers given to me.

| understand that | have the right to know what will happen to the data from this study, and
| have the right to request information about the outcome of the study. | recognise that my
participation in this study and the information | provide is confidential and that no material
that could identify me will be used in any reports on this study.

I understand that taking part in this study is voluntary and that | can withdraw at any stage.

| (full name) herby agree to take part in

this study on ‘important values’.

Signature:

Date:

This study is conducted by Aaron Jarden (PhD candidate), under the supervision of
Professor Simon Kemp. Aaron Jarden can be contacted at aaron@jarden.co.nz, or on (03)
366 7001, extension 8083. Professor Kemp can also be contacted at:
simon.kemp@canterbury.ac.nz. Both Aaron and Professor Kemp are happy to discuss any
concerns you may have regarding this study.

If you need to talk further to a mental health professional:

For immediate assistance: Psychiatric Emergency Services (0800 930092)
For non-immediate assistance: The Psychology Centre (03 3439627)

This project has been approved by the University of Canterbury Human Ethics Committee.
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p.3
Consent Form — Important Values.

Participant copy

| have read and | understand the information sheet provided for volunteers participating in
this study on ‘important values’. The nature and purpose of this study has been explained
to me, and | have had the opportunity to discuss and ask questions about this study, and |
am happy with the answers given to me.

| understand that | have the right to know what will happen to the data from this study, and
| have the right to request information about the outcome of the study. | recognise that my
participation in this study and the information | provide is confidential and that no material
that could identify me will be used in any reports on this study.

| understand that taking part in this study is voluntary and that | can withdraw at any stage.

[ (full name) herby agree to take part in

this study on ‘important values’.

Signature:

Date:

This study is conducted by Aaron Jarden (PhD candidate), under the supervision of
Professor Simon Kemp. Aaron Jarden can be contacted at aaron@jarden.co.nz, or on (03)
366 7001, extension 8083. Professor Kemp can also be contacted at:
simon.kemp@-canterbury.ac.nz. Both Aaron and Professor Kemp are happy to discuss any
concerns you may have regarding this study.

If you need to talk further to a mental health professional:

For immediate assistance: Psychiatric Emergency Services (0800 930092)
For non-immediate assistance: The Psychology Centre (03 3439627)

This project has been approved by the University of Canterbury Human Ethics Committee.
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p. 4
Demographic and Other Information

This sheet mainly asks about your background. This information will help us determine
how representative our sample is relative to the population that we are sampling from and,
as a result, highlight potential limitations of our research. Your individual information will be
kept strictly confidential.

Our demographic sheet also asks about any medications you might be taking. As a
number of medications may influence questionnaire responses, it would be useful for us to
know whether you are taking medications that may have such an effect.

Gender (tick one): Male Female

Age:

Language: Is English your first language?

Yes O No |

New Zealand University Student: Are you currently a New Zealand university student?
Yes O No |

Psychiatric history: Please give brief details of any previous psychiatric diagnosis:

Also, have you ever received a diagnosis of a mood disorder?
Yes O No O

Medical Issues: Are you currently suffering from or experiencing any medical illness?

Yes O If Yes, please specify:
No O
OTHER:

Once this study is completed, would you like to receive information about the results of the
study?

Yes O If Yes, please specify an e-mail address:
No O
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SVS

In this questionnaire you are to ask yourself: "What values are important to ME as guiding
principles in MY life, and what values are less important to me?". There are two lists of
values below. These values come from different cultures. In the parentheses following
each value is an explanation that may help you to understand its meaning.

Your task is to rate how important each value is for you as a guiding principle in your life.
Use the rating scale below:

0--means the value is not at all important, it is not relevant as a guiding principle for you.
3--means the value is important.
6--means the value is very important.

The higher the number (0, 1, 2, 3, 4, 5, 6), the more important the value is as a guiding
principle in YOUR life.

-1 is for rating any values opposed to the principles that guide you.
7 is for rating a value of supreme importance as a guiding principle in your life; ordinarily
there are no more than two such values.

In the box before each value, write the number (-1,0,1,2,3,4,5,6,7) that indicates the
importance of that value for you, personally. Try to distinguish as much as possible
between the values by using all the numbers. You will, of course, need to use numbers
more than once.

AS A GUIDING PRINCIPLE IN MY LIFE, this value is:

opposed of

to my not very supreme
values important important important importance
-1 0 1 2 3 4 5 6 7

Before you begin, read the values in List 1, choose the one that is most important to you
and rate its importance. Next, choose the value that is most opposed to your values and
rate it -1. If there is no such value, choose the value least important to you and rate it O or
1, according to its importance. Then rate the rest of the values in List 1.

VALUES LIST 1
I:l Equality (equal opportunity for all)

Inner harmony (at peace with myself)
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AS A GUIDING PRINCIPLE IN MY LIFE, this value is:

opposed of

to my not very supreme
values important important important importance
-1 0 1 2 3 4 5 6 7

Social power (control over others, dominance)

Pleasure (gratification of desires)

Freedom (freedom of action and thought)

A spiritual life (emphasis on spiritual not material matters)
Sense of belonging (feeling that others care about me)
Social order (stability of society)

An exciting life (stimulating experiences)

Meaning in life (a purpose in life)

Politeness (courtesy, good manners)

Wealth (material possessions, money)

National security (protection of my nation from enemies)
Self-respect (belief in one’s own worth)

Reciprocation of favors (avoidance of indebtedness)
Creativity (uniqueness, imagination)

A world at peace (free of war and conflict)

Respect for tradition (preservation of time-honored customs)

OO0 0odoooodnodn

Mature love (deep emotional and spiritual intimacy)
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AS A GUIDING PRINCIPLE IN MY LIFE, this value is:

opposed of

to my not very supreme
values important important important importance
-1 0 1 2 3 4 5 6 7

Self-discipline (self-restraint, resistance to temptation)
Detachment (from worldly concerns)

Family security (safety for loved ones)

Social recognition (respect, approval by others)

Unity with nature (fitting into nature)

A varied life (filled with challenge, novelty, and change)
Wisdom (a mature understanding of life)

Authority (the right to lead or command)

True friendship (close, supportive friends)

A world of beauty (beauty of nature and the arts)

Ooboodoooodn

Social justice (correcting injustice, care for the weak)

VALUES LIST 2

Now rate how important each of the following values is for you as a guiding principle in
YOUR life. These values are phrased as ways of acting that may be more or less
important for you. Once again, try to distinguish as much as possible between the values
by using all the numbers.

Before you begin, read the values in List 2, choose the one that is most important to you
and rate its importance. Next, choose the value that is most opposed to your values, or if
there is no such value, choose the value least important to you, and rate it -1, 0, or 1,
according to its importance. Then rate the rest of the values.

312



opposed of

to my not very supreme
values important important important importance
-1 0 1 2 3 4 5 6 7

OO0 0odoooodnodn

AS A GUIDING PRINCIPLE IN MY LIFE, this value is:

Independent (self-reliant, self-sufficient)

Moderate (avoiding extremes of feeling and action)
Loyal (faithful to my friends, group)

Ambitious (hardworking, aspiring)

Broad-minded (tolerant of different ideas and beliefs)
Humble (modest, self-effacing)

Daring (seeking adventure, risk)

Protecting the environment (preserving nature)
Influential (having an impact on people and events)
Honoring of parents and elders (showing respect)
Choosing own goals (selecting own purposes)
Healthy (not being sick physically or mentally
Capable (competent, effective, efficient)

Accepting my portion in life (submitting to life’s circumstances)
Honest (genuine, sincere)

Preserving my public image (protecting my “face”)

Obedient (dutiful, meeting obligations)
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AS A GUIDING PRINCIPLE IN MY LIFE, this value is:

opposed of

to my not very supreme
values important important important importance
-1 0 1 2 3 4 5 6 7

Intelligent (logical, thinking)

Helpful (working for the welfare of others)
Enjoying life (enjoying food, sex, leisure, etc.)
Devout (holding to religious faith and belief)
Responsible (dependable, reliable)

Curious (interested in everything, exploring)
Forgiving (willing to pardon others)

Successful (achieving goals)

OOdoooodnn

Clean (neat, tidy)
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SSVS

Rate the importance of the following values as a life-guiding principle for you. Use the
following scale for rating each value using scale:

012345678
in which:

0= opposed to my principles
1= not important

4= important

8= of supreme importance

1. POWER (social power, authority, wealth)

2. ACHIEVEMENT (success, capability, ambition,
influence on people and events) 0123456738

3. HEDONISM (gratification of desires, enjoyment in life,
self-indulgence) 0123456738

4. STIMULATION (daring, a varied and challenging life,
an exciting life) 0123456738

5. SELF-DIRECTION (creativity, freedom, curiosity,
independence, choosing one's own goals) 012345678

6. UNIVERSALISM (broad-mindedness, beauty of nature
and arts, social justice, a world at peace,
equality, wisdom, unity with nature,
environmental protection) 0123456738

7. BENEVOLENCE (helpfulness, honesty, forgiveness,
loyalty, responsibility) 0123456738

8. TRADITION (respect for tradition, humbleness, accepting
one's portion in life, devotion, modesty)

o
[EnN
N
w
N
(6]
(@)]
~
(o]

9. CONFORMITY (obedience, honoring parents and elders,
self-discipline, politeness) 0123456738

10. SECURITY (national security, family security, social
order, cleanliness, reciprocation of favours) 012345678
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CS SSVS

In the previous task we asked you to think about what your values are. Now think about
how satisfied you are with your current values and rate your satisfaction with each value.

Use the following scale for rating you satisfaction for each value:

012345678
in which:

Completely unsatisfied
Completely satisfied

0 O

1. POWER (social power, authority, wealth)

2. ACHIEVEMENT (success, capability, ambition,
influence on people and events) 012345678

3. HEDONISM (gratification of desires, enjoyment in life,
self-indulgence) 0123456738

4. STIMULATION (daring, a varied and challenging life,
an exciting life) 0123456738

5. SELF-DIRECTION (creativity, freedom, curiosity,
independence, choosing one's own goals) 0123456738

6. UNIVERSALISM (broad-mindedness, beauty of nature
and arts, social justice, a world at peace,
equality, wisdom, unity with nature,
environmental protection) 012345678

7. BENEVOLENCE (helpfulness, honesty, forgiveness,
loyalty, responsibility) 0123456738

8. TRADITION (respect for tradition, humbleness, accepting
one's portion in life, devotion, modesty)

o
[EnN
N
w
N
(6]
(@)]
~
(o]

9. CONFORMITY (obedience, honoring parents and elders,
self-discipline, politeness) 0123456738

10. SECURITY (national security, family security, social
order, cleanliness, reciprocation of favours) 0123456738
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PVQ (Male Version)

Here we briefly describe some people. Please read each description and think about how
much each person is or is not like you. Put an X in the box to the right that shows how
much the person in the description is like you.

HOW MUCH LIKE YOU IS THIS PERSON?

Very Like Somewhat A little  Not Not like
much me like like me likeme meatall
like me me
1. Thinking up new ideas and being creative is 0 0 0 0 0 0
important to him. He likes to do things in his own
original way.
2. Itis important to him to be rich. He wants to have a 0 O 0 O 0 0
lot of money and expensive things.
3. He thinks it is important that every person in the 0 O 0 O 0 0
world be treated equally. He believes everyone
should have equal opportunities in life.
4. It's very important to him to show his abilities. He 0 0 0 0 0 0
wants people to admire what he does.
5. It is important to him to live in secure surroundings.
He avoids anything that might endanger his safety. - . - . - -
6. He thinks it is important to do lots of different things 0 O 0 O 0 0
in life. He always looks for new things to try.
7. He believes that people should do what they're told. 0 O 0 O 0 0
He thinks people should follow rules at all times,
even when no-one is watching.
8. It is important to him to listen to people who are
different from him. Even when he disagrees with = = = = = =
them, he still wants to understand them.
9. He thinks it's important not to ask for more than
what you have. He believes that people should be = = = = = =
satisfied with what they have.
10. He seeks every chance he can to have fun. It is 0 0 0 0 0 0
important to him to do things that give him
pleasure.
11. It is important to him to make his own decisions
about what he does. He likes to be free to plan and = = = = = =
to choose his activities for himself.
12. It's very important to him to help the people around 0 O 0 O 0 0
him. He wants to care for their well-being.
13. Being very successful is important to him. He likes 0 0 0 0 0 0
to impress other people.
14. It is very important to him that his country be safe. 0 0 0 0 0 0

He thinks the state must be on watch against
threats from within and without.
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15. He likes to take risks. He is always looking for O O O O O O
adventures.

16. It is important to him always to behave properly. O O O O O O
He wants to avoid doing anything people would say
is wrong.

17. It is important to him to be in charge and tell others
what to do. He wants people to do what he says. O O O O = =

18. It is important to him to be loyal to his friends. He 0 O 0 O 0 0
wants to devote himself to people close to him.

19. He strongly believes that people should care for 0 O 0 O 0 0
nature. Looking after the environment is important
to him.

20. Religious be_llef is important to him. He tries hard 0 O O O O O
to do what his religion requires.

21. Itis important to him that t_hlngs_ be organized and 0 O O O O O
clean. He really does not like things to be a mess.

22. He thinks it's important to be interested in things.
He likes to be curious and to try to understand all - - - - - -
sorts of things.

23.He believes all th_e worlds’ people should live in 0 O O O O O
harmony. Promoting peace among all groups in the
world is important to him.

24. He thinks it is important t_o be ambitious. He wants 0 O O O O O
to show how capable he is.

25. H_e Fhlnks it is bes_t to do things in traditional ways. 0 O O O O O
It is important to him to keep up the customs he
has learned.

26. _Enjoyln‘g Ilfg,s pleasures is important to him. He 0 O 0 O O O
likes to ‘spoil’ himself.

27. ltis |mportant to him to respond to the needs of 0 O O O O O
others. He tries to support those he knows.

28. He believes he should always _sh_ow respect to_hls O O O O O O
parents and to older people. It is important to him to
be obedient.

29. He wants everyc?ne to be t_reated justly, even O O O O O O
people he doesn’t know. It is important to him to
protect the weak in society.

30. Hell!kes_surpnses. It is important to him to have an 0 0 O 0 O O
exciting life.

31. He tries hard to avoid getting sick. Staying healthy 0 0 O 0 O O

is very important to him.

32. Getting ahead in life is important to him. He strives
to do better than others.
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33. Forgiving people who have hurt him is important to
him. He tries to see what is good in them and not to
hold a grudge.

34. It is important to him to be independent. He likes to
rely on himself.

35. Having a stable government is important to him.
He is concerned that the social order be protected.

36. It is important to him to be polite to other people all
the time. He tries never to disturb or irritate others.

37. He really wants to enjoy life. Having a good time is
very important to him.

38. It is important to him to be humble and modest. He
tries not to draw attention to himself.

39. He always wants to be the one who makes the
decisions. He likes to be the leader.

40. It is important to him to adapt to nature and to fit
into it. He believes that people should not change
nature.
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PVQ (Female Version)

Here we briefly describe some people. Please read each description and think about how
much each person is or is not like you. Put an X in the box to the right that shows how
much the person in the description is like you.

HOW MUCH LIKE YOU IS THIS

PERSON?
Very Like Somewh A little Not Not like
much me like like me like me meatall
like me me

1. Thinking up new ideas and being creative is
important to her. She likes to do things in her own
original way.

O O O O O

2. It is important to her to be rich. She wants to have
a lot of money and expensive things.

3. She thinks it is important that every person in the
world be treated equally. She believes everyone
should have equal opportunities in life.

4. It's very important to her to show her abilities. She
wants people to admire what she does.

5. It is important to her to live in secure
surroundings. She avoids anything that might
endanger her safety.

6. She thinks it is important to do lots of different
things in life. She always looks for new things to

try.
7. She believes that people should do what they're

told. She thinks people should follow rules at all
times, even when no-one is watching.

8. It is important to her to listen to people who are
different from her. Even when she disagrees with
them, she still wants to understand them.

9. She thinks it's important not to ask for more than
what you have. She believes that people should
be satisfied with what they have.

10. She seeks every chance she can to have fun. It
is important to her to do things that give her
pleasure.

11. It is important to her to make her own decisions
about what she does. She likes to be free to plan
and to choose her activities for herself.

12. It's very important to her to help the people
around her. She wants to care for their well-
being.
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HOW MUCH LIKE YOU IS THIS

13. Being very successful is important to her. She
likes to impress other people.

14. It is very important to her that her country be
safe. She thinks the state must be on watch
against threats from within and without.

15. She likes to take risks. She is always looking for
adventures.

16. It is important to her always to behave properly.
She wants to avoid doing anything people would
say is wrong.

17. It is important to her to be in charge and tell
others what to do. She wants people to do what
she says.

18. It is important to her to be loyal to her friends.
She wants to devote herself to people close to
her.

19. She strongly believes that people should care for
nature. Looking after the environment is important
to her.

20. Religious belief is important to herm. She tries
hard to do what her religion requires.

21. It is important to her that things be organized
and clean. She really does not like things to be a
mess.

22. She thinks it's important to be interested in
things. She likes to be curious and to try to
understand all sorts of things.

23.She believes all the worlds’ people should live in
harmony. Promoting peace among all groups in
the world is important to her.

24. She thinks it is important to be ambitious. She
wants to show how capable she is.

25. She thinks it is best to do things in traditional
ways. It is important to her to keep up the
customs she has learned.

26. Enjoying life’s pleasures is important to her. She
likes to ‘spoil’ herself.

27. Itis important to her to respond to the needs of
others. She tries to support those she knows.

Very
much
like me

(]

(]

Somewh A little

PERSON?
Like
me like
me
O O
O O
O O
O O
O O
O O
O O
O O
O O
O O
O O
O O
O O
O O
O O

like me

O

O

Not

like me

O

O
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HOW MUCH LIKE YOU IS THIS

PERSON?
Very Like Somewh A little Not Not like
much me like like me like me me atall
like me me
28. She believes she should always show respect to O O O N N N
her parents and to older people. It is important to
her to be obedient.
29. She wants everyone to be treated justly, even
people she doesn’t know. It is important to her to = = = . = =
protect the weak in society.
30. She likes surprises. It is important to her to have
an exciting life. O - - O . .
31. She tries hard to avoid getting sick. Staying = O O ] = =
healthy is very important to her.
32. Getting ahead in life is important to her. She = O O ] = =
strives to do better than others.
33. Forgiving people who have hurt her is important
to her. She tries to see what is good in them and = = = = L L
not to hold a grudge.
34. It is important to her to be independent. She O O O N o o
likes to rely on herself.
35. Having a stable government is important to her.
She is concerned that the social order be = = = = = =
protected.
36. It is important to her to be polite to other people
all the time. She tries never to disturb or irritate = = = = = =
others.
37. She really wants to enjoy life. Having a good O O O N o o
time is very important to her.
38. It is important to her to be humble and modest.
She tries not to draw attention to herself. = = = = = =
39. She always wants to be the one who makes the
decisions. She likes to be the leader. = = = . = =
40. It is important to her to adapt to nature and to fit O O O O o o

into it. She believes that people should not
change nature.
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SwWLS

Below are five statements that you may agree or disagree with. Using the 1-7 scale below,
indicate your agreement with each item by placing the appropriate humber on the line
preceding that item.

7 = Strongly agree

6 = Agree

5 = Slightly agree

4 = Neither agree nor disagree

3 = Slightly disagree

2 = Disagree

1 = Strongly disagree

_____Inmost ways, my life is close to my ideal.
The conditions of my life are excellent.

|l am completely satisfied with my life.

______Sofar, I have gotten the most important things | want in life.
If I could live my life over, | would change nothing.

____ TOTAL
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SHS

For each of the following statements and/or questions, please circle the point on the scale

that you feel is most appropriate in describing you.

1. In general, | consider myself:

Not a very A very

happy person happy
person

1 2 3 4 5 6 7
2. Compared to most of my peers, | consider myself:

Less happy More happy

1 2 3 4 5 6 7
3. Some people are generally very happy. They enjoy life regardless of what is

going on, getting the most out of everything. To what extent does this characterization
describe you?

Not at all A great deal
1 2 3 4 5 6 7
4, Some people are generally not very happy. Although they are not depressed,

they never seem as happy as they might be. To what extent does this characterization
describe you?

A great deal Not at all

1 2 3 4 5 6 7
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HM

In general, how happy or unhappy do you usually feel? Check the one statement that best
describes your average happiness.

10. Extremely happy (feeling ecstatic, joyous, fantastic)
Very happy (feeling really good, elate)

Pretty happy (spirits high, feeling good)

Mildly happy (feeling fairly good and somewhat cheerful)
Slightly happy (just a bit above normal)

Neutral (not particularly happy or unhappy)

Slightly unhappy (just a bit below neutral)

Mildly unhappy (just a bit below)

Pretty unhappy (somewhat “blue”, spirits down)

PN WO o N0 O

Extremely unhappy (utterly depressed, completely down)

Consider your emotions a moment further. On the average, what percent of the time do
you feel happy? What percent of the time do you feel unhappy? What percent of the time
do you feel neutral (neither happy nor unhappy)? Write down you best estimates, as well
as you can, in the spaces below. Make sure that the three numbers add up to 100%.

On average:

The percent of time | feel happy
The percent of time | feel unhappy
The percent of time | feel neutral
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BDI-II

Permission to reproduce the BDI-I1 here was declined by the copyright owner. For more

information on the content of the BDI-II, see: http://www.PearsonAssessments.com
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B — Study Two: The Values Study

The Values Study

1. Information Sheet

The follcwing survey |6 part of a research project alming fo leam more about personal walues, In particular which values are Impariant and
L2 wihat extent. We are aiso Interastad In how values are related o other things. such as mood, and general mental healtn.

" This survey wil take approcimately 15 to 20 minutes o complets

" This sureey |6 ap=n 1o aryone wha I both over 15 years of age AND for whom English Is thelr firs? language

" The study 1S wvalumtany, and you are fres (o withdraw at any slage before your dala |6 submitted at the end. The results of this research
may be published - but onily In 3 *orm that ensurss you cannot b= [dendified, assuring strict confdentiality

" Yol are welcome o repeive an e-mal summary once e research s complets.

= &l sunvey respondents that providge an e-mall adoress will go ints the draw to'win on2 of three §100 amazon.com
VOLICNETE!

IT you Rave any QUesTions or concems about this study, you cam e-mall me Jt- aarcn@valluessiudy.com
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The Values Study

2. Demographic Information

Tha next quesions ask aboul your background In order for us to deszrming how rapresentative our sample = Agaln, your
Indlvidual information will be kept stricily corfidentlal.

Are you 18 years of age or older, and is English your first language?

) Y6

J'\ID

Other comment

Would you like to receive a summary of the results of this research by e-mail?

O b
oL

1 y=5, pleass provige your e-mall:

Would you like to go into the draw to win one of three $100 amazon.com vouchers?

O b
() mo

1 y28, and you have not provided It above aready, please spcify your e=mall:

Gender?

C Male D Female

Age?
Age

o m—

Country?

Have you ever received a psychatric diagnosis?

() mo
O b

1 yes, please Epesty

328



The Values Study
Are you currently taking any medication/s?

() ves

™
-

i

L

Mo

T yes, please specity wnat this s for.
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The Values Study

3. Values

you do
nat &now

values
are at al

what your values are?

Cther comment?

your values,

you are

not iving

your itz
In

with your
valies at

your [ife In alighnment with
your valuss?

Cther comment?

values are to you.
Wallee
are not

b you at

you?
Citner comment?

On a scale from 0 to 10, where 0 indicates that you do not know what your values are
at all, and 10 indicates that you know exactly what your values are, please rate how
much you know what your values are.

what your

How much you do you know 6. O O O O O O O O O O

On a scale from 0 to 10, where 0 indicates that you are not living your life in alignment
with your values at all, and 10 indicates that you are living your life in alignment with
your values, please rate how much you are currently living your life in alignment with

alignment

How much are you Iiving Bﬂ O I:__:',- O O O O O O O 6

On a scale from 0 to 10, where 0 indicates that values are not important to you at all,
and 10 indicates that values are extremely important, please rate how important

mporant

How Important are valuss to b: C O O O O o O o C 5

Cpen io

changs
WhETE 4o you &2 yoursaif O
on this continuum?

Please mark on the following continuum where you see yourself.

¥ou know
auastly

7 ] 5 wnat your
vaEles

are - 10

h
i

you ane
Ilving
your e
I
allgrmsnt
with your
valuss -

o
m

-l
o

valles
ars

5 & 7 3 5 exramely

mportant

Consarvalive

O O 0O 0 O
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The Values Siudy

Please mark on the following continuum where you see yourself.

Inszrestad Intaresbed

n el In athers
Where do you se2 yoursell 7 Y 'l ' (Y (Y 'l ' T ™ Y
E . L, q:' \ L/ L) k.q:' . A 'r: L

on this continuum?
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The Values Study

4. SWLS

Below are five statements that you may agree or disagree with. Indicate your
agreement with each statement by marking the appropriate button,

strang signy U gty Strangl
5 5.3"g ¥ Disagres ;s:"r.:e Agree Mor =r=e. strangly
L 4= g =
Disagree

&
"

In most ways, my Ife |5 close to my ideal.
The conditlons af my Itz are sxcellent.

| am compietely satisfled with my e

Sa far, | hawe gotlen the most Impartant things | want In
lire

O 0000
O 0000

I 1 could IIve my Ife ower, | would change nothing.

ofelelele

O 0000

O 0000

O 0000
O
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The Values Study

In general, how happy or unhappy do you usually feel? Pick the
one statement that best describes your average happiness.

Select
How happy or unhappy do you usLally f2el? I:I

Consider your emotions a moment further. On the average:

What percent of the time do you feel happy?
What percent of the time do you feel unhappy?
What percent of the time do you feel neutral (neither happy nor unhappy)?

Select your best estimates below. Make sure that the three numbers add up to 100%.

The percent of time | feel Tne percent of time | teel The percent of fima | tzel
nappy unhappy neutral

— — s
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The Values Study

6. CES-D

Below is a list of 20 ways you might have felt or behaved. Please indicate how often
you have felt this way during the past week.

During the past week:

Rarely or none of Occaslonally or &
Some or a litlle of
the time {lzss than 1 maoserate amount of
R the time {1-2 days) -
day ) ’ fime (34 days)

O

Most or all of the
time (57 days)

1. 1 was botherad by things that usually don't botner
me.

2.1 did not f2e llke eating; my appetite was poar.

3. | Teit that | could not shake off the blues even wih
help from my family or friends.

4.1 feil | 'was |ust a5 good a5 oiher people.

5. | had trouble kesping my mind on what | was doing.
6. | Teit dapressan

7. I Telt that evenysthing | did was an emort.

. | felt hapeful about the fulune.

9. | thowght my iife had been a fallure.

10. | felt t2arful.

0000000 OO O
0000000 OO O

OCO00000 OO O
OO0O00000 OO

During the past week:

Rarely or none of Occaslonally or &
Some or a litlle of Most ar all of the
the time {lzss than 1 maoserate amount of o
A the time [1-2 days) - time (57 days)
day ) ’ fime (34 days) !

11. My Bl2ep was reslizss.
12. | was happy.

13. | talked less than usual.
14, | Telt lonely.

15. People were unfriandly.
15. | enjoyed Iife.

17. | had crying spells.
181 t2lt 5ad.

w

. | feit that pecple Mislike me.

0]0]0]0]0/0]0/0/0]0.
0]010/0]00/0/0/0]0.
0]0/0/0[0/0[0]0]0]0
0000000000

20. 1 could not gat “going.”
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The Values Study

7. PVQ IM

how much the person in the description is like you.

How much like you is this person?

Wery much
iz me

1. Thinking up new kieas and beling creative Is Impartant bz him. He
lIkes to o things In his cwn onginal way.
2. It 15 Important t2 him ba be nch. He wants ba have a lof of money
and expenslve things.
3. He thinks It Is Impariant that every person In the warkd be freated
equally. He bellzves everyans should have equal opporunitizs In
lite.
4. It's very Impartant to him 52 show nis abllities. He wanls peapls to
admire what he does.
5. It 15 Important 1o him t2 lve In s2cure surmoundings. He avoids
anytning that might endanger his sa%sty.
6. He thinks It s important to do lots of @*ferant things In Iife. He
aways looks for new things to iry.
7. He belizves that people should do what they're told. He thinks
peaple should follow rules at 3l imes, even when no-one |s
watching.
&. It 15 Imgonant 1o him {o lIsten to peogle wha are different fram him.
Ewan when he disagraes with them, ne sl wanls to understand them.
2. He thinks It's Impartant not o ask *or more than what you have. He
bellewes that people should be satisfizd with what they have.
10. He sesks svery chance he can fo nave fun. It 1S impartant to him
ta do things tat give him pleasura,

OO0 OCOO0OO OO0

How much like you is this person?

Wery much
iz me
11. It 15 Imporiant to him ta maks his own declslons about what he O
does. He ks 1o be fr2e to plan and to choose his actvities for
himsai.
12 175 wery Imporiant to him fo halp the people around him. He D

wants io care for their wel-belng.

13. Belng very successiul ks important to nim. He lkes to Impress ather
people.

14, It ks very Imporiant t him that hls country be safe. He thinks the
state must b= on walch agalnst threats from within and without.

15. He Bkes 1o take nsks. He |5 always [ooking for adventiurss.

16. It Is Important to him always to behave propeny. He wanis to
avold doing anything peaple would 53y |5 wrong.

17. It Is Important b him to be In charge and tell others what to do.
He wants peopie to do whal he says.

18. It Is Important o him to be loyal to his fiends. He wanis to devole
rims2if to peopia dase ta nim.

13. He strangly belleves that people should care far nature. Loaking
after the environment Is Impartant o him.

20. Religlows b=lle? |s Important to him. He tries hard to do what his
redigion requires.

O ONORONOOXO®

OO0 O00O0 O0O*
OO0 0000 00O
OO0 O00O0 00O

QOO

L

OCO0OO0O0O0OOO Of

ONONOLONCIONCRONO
O0CO0O0O0CO0CO

Somewhal & lile llke Mot llke
2 me

Somewhal & lile llke Mot llke
k2 me

O
O

me

me

me

OO0 OO0

me

O
O

© 00O
ONONOLONGOXCRONO

O

O

Here we briefly describe some people. Please read each description and think about
how much each person is or is not like you. Mark the button to the right that shows

Mot llke
me at all

OO0

OO0 OOOO

Mot llke
me at all

O
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How much like you is this person?

Wery much Llke ma Somewhal A lllle llke MNotllke  MNotllke
W me We me me me  meata

21. 12 1s Impartant to him that things b= organized and clean. He O .O .O O C. C.
really goss not lIke things to be & mess.
22, He tinks it's Important to be Inerested In things. He 1826 10 be Q Yy Ty Yy Yy ™y
curlous and to Iry to understand all sorts of things e = = =
23.He bellaves all the workd's people should lve In harmany. .""':] 0y l-::‘, ™y ,’:} ,’:}
Promoting peace amang all groups In fhe worid |5 Imporiant to bim. = > ~ =
. . . " . T Pt — — )
24, Fa tinks & 15 Imporant o be amblious. He wanls 1o show now C:, f::, O O O D]

capatle he Is.
25. He thinks It Is best bo do things In tradiional ways. |1 1s Imporiant D
ta hilm to keep up the customes he has leamed.

O
O
O
O

2. Enjoying lIfe's plaasuras |s Imponiant bo him. He (Ikes 1o spoil’ Y Yy Yy Yy Ty
\._,.—’I L I\_J L L \_/I
hilmsalf.
27. It ks Importand to him 5o respond to the needs of oihars. He iries to .f} ' ' Yy Y '
support Shose he knows. = = ("‘ s - \")
24. He belizves ne shauld sways show respect ta his parants and 1o | (Y (Y (Y
resraisans meme O O O O O O
older peopie. It 15 Impaortant fo im to b2 abadient
23 He wants everyons o be reatad Justly, even people he doesn't :’_:I D ,Q Yy O G,
know. 1t 15 Important to fim to protzct e weak In society. i
. _ . ' ) £ £ T s Ty
30. He llkes GUrpris2c. It Is Impostant ta him 1o rave an excsing IHe. P, ) (. O l\_} ()
How much like you is this person?
WEry much Somewhal A lllle llke MNotllke  MNotllke
Llke me
e me e me e me  meata
31. He tries hard to avold getting slck. Staying heakhy ks very i_) ,i"‘ C, Yy Ty (_}
Impartant to Rim. - - - ~ ~ -
32 Getiing ahead In W& 15 Impariant to him. He sirlves to do Detter Yy Yy Yy Yy Y Yy
han oers L, (- W L L -
33. Forghvin ople wha hawe hurt km ks Impartant 1o kim. He tries {
g peop e T net B o O O O O O
ta sae what ks good In them and nat 1o hald a grudge.
34 It Is important b2 him to be Ingependent. He llkes o rely on :_:, O Yy Yy Yy [
R P Ry L
hilmsalf.
35. Having a stable government Is Impartant to him. He 5 concemned .r’”_:] .r”} y y | |
that e socéal order be protected. s s — — e e
3. It Is Important 1o AIm t3 be pollts to other peaple all the fime. He [ (s (Y (Y (Y (Y
et 1 oe P PEoR \.q:' Wt L) L) L) L
tries never to dlstur or imifate others
37. He really wanis to enjoy IPe. Having a good Bime |5 very Imporiant O ,D ,O ,O C, C:,
b him.
38 It Is Impartant ta him to be humbie and modest. He tries not to i_:, i ™y ,i ™y y Yy r ':,
draw attention to Nimsslr. = - = = -
3. He always wants fo be ihe ane who makss the oecislons. He llkes 7 iy ™y (Y ' '
to be tne lsager, O = O S
40. It Is impaortant 1o him to adapt to nature and ta 1 inta It He [ ' () () (Y
P " . :::' O L L L L

belleves that peaple should not change nature

Any other comments you would like to make?
™y
» Mo
™ e

() ves

I yes, please spedly
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8. PVQIVF

Here we briefly describe some people. Please read each description and think about
how much each person is or is not like you. Mark the button to the right that shows
how much the person in the description is like you.

How much like you is this person?

Wery much Somewhat A lltle ke Motllike Mot llke
iz me iz me me me me &t all

1. Thin&ing up new ldeas and being creative Is important to her. Sne
lIkes to do things In her own original way.
2. It Is Important bz her fo b= rich. She wants o have a lot of money
and expenslve things.
3. She thinks It Is Important that every persan In the world be reated
equally. She belleves everyone should have 2qual opportunities In
lite.
4. It's very impartant to her ta show her ablliies. She wants peopie ta
amire what she doss.
5. It 1z Important 1o her 1o lve In secure surroundings. Sne avolds
anytning that might endanger her safety.
6. She thinks It ks Imporiant to do lots of diferent things In Iife. She
aways looks far new things to iry.
7. 2he belleves that pecple should go what they're told. She thinks
peaple should follow rules at 3l imes, even when no-one |s
watching.
&. It Is Important to ner {o listen to people who are Mifferent fram her.
Ewan when she dizagress with them, she 530 wants to undersiand
them.
2. 5ne thinks Its Impariant not to ast for mare than what you have
Ehe belleves that people should be satlstiad with what they have.
10. She sesks every chance she £an to have fun. It s imporiant to her
ta oo things Ihat give her pleasure.

O O0O00O 00O
OO0 O O0O0OO0O 00O0*
OO0 O O0O0O0O 00O
OO0 O OO0O0O 00O
O000O 00O

00O

OR®
OO0 O OCOOO

OO
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How much like you is this person?

devote hersalf to people closs to her
19. She strongly believes that pople should care for nature. Looking
after the envircnment Is Impartant ta her.

O
O
O
O

really moss nof ke things fo be 3 meEs.
22. She thinks It's Imporiant to be Interesied In things. She lkes to be .f_:,
curlous and bo try ba understand all sorts of things -
23 5he belleves 3l tha worids' paople should lve In harmeny. .f")
Pramoting peace amang all groups In the world is Important to her. =
24. She mMinks It s impartant to b2 ambiious. She wants to shaw how f_:,
capable she I5. -
25. She thinks It 15 best to do things In fraditional ways. It 15 Important D
ta her 1o keep up the cusioms sne has leamed.
28. Enjoying lIfe's pleasures |8 Important 1o her. She lkes to spoll Y
herssir e
27. It ks Important to her to respond to the needs of others. She tries to ."_:j
support those she Krows. =
23. She balieves she should always show respect bo her parents and -"_;,
to aloer people. It 16 important 2o ner to be obedient -
23, She wants everyone 1o be reated Justly, even people she ooesnt 7
knaw. It 15 Impartant to her o protect the weak In soclety.

Ty

30. She llkes surprisae. It ks Important to her to have an exciting life. '\_\__,'

Wery much
wEme

11. It Is Important ta her b maks her own declslons about what she O
does. She llkes 1o be fres to plan and to chooss her activibies for
herself.
12 It's very Impartant to her fo halp the people around her. She Yy
wants to care for thelr wel-o2ing et
13. Belng very success*ul s Impariant to her. She IK2E to Imprass :’_:,
ofher peopie.
14, It ks very Imparant s ner that her coundry be safe. Snelhinks the 7
stale must b= on watch against threals from within and without. e
15. She llkas to fake risks. 2he | always looking for adventiures. 'f::l
18. It 15 Important to her always to benave properly. She wants io D
avold deing anything people would say |6 wrong.
17. It Is. Important to her to be In charge and tell others what to go. .0
Zhe wants peopie to 5o what she says. =
18. It 15 Imporiant to her fo be loyal to ner friends. She wants o f:';,

20. Relighous belle? Is Important 1o her. She tries hard to downather Y
redighon requines. -
How much like you is this person?
Wary mush
e me
21. It Is Importans to her that things be organized and clean. She O

Like me

O

) O
.

I"'--\I
)

O O(

('-\
(L

y
b/

Like me
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Somewhal & lile llke Mot ke

€2 me
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me at 3
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)
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How much like you is this person?

Wery much Llke me Somewhal A litle ke Motllke  MNotllke
wEme T e me me me me &t 3
31. She e hard fo avold getling sick. Staying nealtny Is very | { \ )
O 0 O O O O
32 Gefting ahead In %2 Is Imponiant to her. She sirives to do better [ Q ' '] '] '
thian olfies o S o W
"

33. Forghving people who have hurt her Is important to her. She tries .r’”':]
ta s2e what ks good In them ang not to hald a grudge: =
34. 1t 15 Impartant ba her to be Independent. She Ikes 1o rely on
herself.

35 Having a stable government 15 Imponant to ner. Sne |5 concamed
that the s0cial onder be profected.

()
o
O
':.::"
':.::"

)
)
)
)

-
b,

-
O
-
N
=
L
—
e
-
.

O
O
O
O
O

38 1118 impomant 1o her 1o be polie 1o other people 3l the time. She 7 Y Yy Yy Yy Oy
b L I\_J L L \_/I

tries nevar to dlsturn ar iTiate athers

37. She raally wants to enjoy Ife. Having a good tIme |5 very ' ' ™y Y rY 'a

Important to her. ks = ("‘ o - \"}

38. It 15 Impartant ta her 23 be humble and modast. She ies not to | ' (Y (Y

3. 1t s Impo : s o O O O O 0O

draw asfention 1o herssif

39. She aways wanis 1o be the one who makes the daclslons. She :’_:I D ,Q Yy O G,

lIkes to be e |eager, i

40. 11 15 Important o her to adapd to nature and to it inta 12, She Yy Y Yy Ty ,”) Ty
S (- L (— - s

belleves that people should not change nature

Any other comments you would like to make?

y
() ma

iy
) ves

1 yes, piaase Eety
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9. Thank You

Wnen you s2lect “dong” below your answers will b2 submiti=g

Thani you for halging with s research!

If you know of anybody els2 who you think would llke to parliclpate, plaass farward s Nk jwaw.valuessiudy.cam) onts them
If you have any quastions, or are Nave having prodlems with the link, pleass contact me on aarong@valuesstudy.com

Agaln, thani you wery much, your help s greatly appreciates

Aaron Jarden
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C — Study Three: The Values Study Follow up

The Values Study - Follow Up

1. Information Sheet

Tnank you for agresing ts taks part in Mis Important folow-up sundey. TS SUréey I5 much quicker, wen Iess questions [approx 13 mins).
Tnz alm of this research 15 1o 2arm more about valuss over ime.

* This survey Is anly open o those who fook part in the first Values Shudy.

* The study Is voluniary, and you are free bo wihdraw at any stage before your dala Is submitted ai the end. The results of tis researnch
may be publshed - but only In 3 fzrm that ensures you cannot be [dentflzd, assuring sirict confdentiallty.

" YOU are welcame ba recelve an e-mall summarny ones ihe ressareh s complate.

* All sunvey respandents will go Into the oraw o win ane of three 5100 SMaETON.COM VIUCNErE!

i you have any questions or concerns atout this shudy, you can e-mall me 3t zann@yaluesstudy.com
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2. Demographic Information

Tha naxt quasicns 3&k about pour ta:[;l’:L nd In ordar for us o determing how rap'e-sertzuue OUr sampis I&. A;a n, your Indiwidual
nfarmation wil be kl:-p1 Sy comdentlal

In order to investigate changes in your responses over time, it is essential that you
supply the same e-mail address that you gave when you completed the first Values
Study six months ago (i.e., the same e-mail address that invited you to participant in
this study).

Also, by providing this e-mail address, you will be entered into another draw to win
one of three $100 amazon.com vouchers.

Please provide your e-mail in this text box:

Gender?
(O remate () maie

Age?
Ags

)

Country?

|

Have you ever received a psychatric diagnosis?
O Mo

(O ves

If ya5, pleass speciy
I I

Are you currently taking any medication/s?

O Yes

Ty
—

Mo

If ye5, please specily what this Is far
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3. Values

On a scale from 0 to 10, where 0 indicates that values are not important to you at all,
and 10 indicates that values are extremely important, please rate how important
values are to you.

values values
ara nat are
Important 1 2 3 £ S ] T g a extremey
to you at Impartant
al-a -10
How Important are values to G O O O O O O .i:} O G O

you?

On a scale from 0 to 10, where 0 indicates that you do not know what your values are
at all, and 10 indicates that yvou know exactly what your values are, please rate how

much you know what your values are.
you do

Know
not knaw you
ant exactly
whial wour

¥ 2 3 4 5 6 7 3 3 whatyour
values
values
ara at all
are-10

How much you do you &now (__3 O O O O O O G O D O

whiat wour values are™

On a scale from 0 to 10, where 0 indicates that you are not living vour life in alignment
with your values at all, and 10 indicates that you are living your life in alignment with
your values, please rate how much you are currently living your life in alignment with

your values.
¥ou are wou are
not ising ving
your e your Iife
Iri In
3

alignment ! z 3 4 - E 7 E allgnment
wilth yaur with your
vaues at values -

all-o

How mush are you Iiving O O O O O O l:_:l Q O O C

your Iife In alighnmeant with

vaur valuas?

Please mark on the following continuum where you see yourself.
open ta

change

Wihere do you ses yoursel O O O O O O O O O O

on this contiruwem?

Consenalive

Please mark on the following continuum where you see yourself.
Irterasled Interestzd
In sell In othere

inere do you ses yoursel () O O O O O O O O QO

on this comfinuum?

o
[
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4. CES-D

Below is a list of 20 ways you might have felt or behaved. Please indicate how often
you have felt this way during the past week.

During the past week:

Farely or none of Zome or 3 lIHie of Dccasionally or a
the ime (less than 1 magerate amount of

the fime (12 gaye) fime (57 days)
day | i e

1.1 was bothered by tings that usually don? bothar '

O o O o©°

2. | did not feel lIke eating; my appetie was poor. lf:) 1:_;1 (} S

3. 1 feit that | could not shake off ihe Dlues even with ™ Ty

nesp from my family or Trends. O O O =

4, 11e | was Just 35 000 35 other people. O O

5. | had trouble kesping my mind on what | was dalng.
& | felt degressen.

7. I falt that everyining | did was an effort.

8. | f2it hopeful aboul the Tuiure,

9. 1 thought my Ife had been a fallure.

0000
00000

10 | Tt fearful.

000000
OCO00000

ole

During the past week:

Rargly o noneg of Cocasionaly or 3
; Some or a lIitle of
he ime (l265 than 1 {he fme [1-2 a2vE) magerabe amaunt of me (57 dave)
day | fime [1-2 dalye) fime {3-4 days) ! -

11. My 5220 WaE resliess.

00

12 | was happy.
13. | talked k=55 than usual

00O

D)

14, 112kt lonaly. )
15. Paople wens unienay.
16. | enjoyed Iife.

17. | nad crying spalls.

1E. | 22it 530,

10, |1k that paople disllke me.

00000000
OOO00000000
olololoole
OCOOO0000000

20. | could ned get “going.”

Kast or all of the

st or @l of the
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5. SWLS

Below are five statements that you may agree or disagree with. Indicate your

agreement with each statement by marking the appropriate button.

NelTher
Agres Mor
Cisagree

Strengly Sighily
Disagres Cisag Disagree

sligntly Strongly

Agree
In mest ways, my Ife ks close fo my |deal.
The condltians of my Iife are excelient.

| am completely satisfied with my Iife.

50 tar, | have gotten the most Important things | want In
life.

I | could live my e ower, | would change nathing.

O 0000
O 0000
O 0000
0000
O 0000 3§

™
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6. HM

In general, how happy or unhappy do yvou usually feel? Pick the
one statement that best describes your average happiness.

Salect

Ficrw happy or Lnhappy 60 you usually fee? 1

Consider your emotions a moment further. On the average:

What percent of the time do you feel happy#
What percent of the time do you feel unhappy?
What percent of the time do you feel neutral (neither happy nor unhappy)?

Select your best estimates below. Make sure that the three numbers add up to 100%:.

The percent of dme | Tesl Tne percent of time | fesl The percent of Ime | fesl
hapey unhapgy neutral

on average 1 1 I

346



The Values Study - Follow Up

7.PVQ IM

how much the person in the description is like you.

How much like you is this person?

Wery much
llke me

1. Thin&ing up new Ideas and being creative 15 Impartant fo nim. He
wses (0 0o things In his own onginal way.
2. It 15 impartant w3 nim 1o Be rich. He wants o have a lot of maney
and experstie things.
3. He thinks It Is Important that every person In the workd be treated
equally. B2 belleves everyons should have equal oppanunifies in
Iife.
4. 1's very Important o him 32 show his abillles. He wants paopla to
agmira what he does.
5. It I Important to him 4o Bve In sacure sumoundings. He avalds
anyining that might endangar iz safety.
&. He thinks It Is Important to do lots of dfferent Things In 2. Ha
always Iooks for new Mings to iry.
7. He believes that panple shauld do what ihey'ra tald. He thinks
peaple should faliow rules at 3l 1imes, sven when no-ane Is
watching.
8. It ks Important to kim to listan 1o pecple who are dfferent Trom him.
Evanwhen he dsagraes with them, ha sl wanis ta understand tham.
2. He thines 175 Important not fo sk for more an what you have. He
telleves thal paople should be satlsfled with what they have.
10. He se=ks evary c1ance he can o have fun. 12 s Important to him
1o do things thal give nim pleasure.

OO

OO0 OO0 O

How much like you is this person?

Wery much
llke me

11. It Is Impariant o him o mate ks own declslons sboul what he

does. He llkes 1o be fres to plan and to choase his activilles for

L=

12. I7's very Imporiant i fim o help the people around hlm. He

wants o care for thelr well-thelr'g.

13. Belng very successiul 15 Imporiant to hime He likes to Impress ather

pecple.

14. It ks very Imporant to him that his country be safe. He thinks the

siabe must be on watch aganm threats from wihin and wizhout

15. He Bkes to take nsks. He 15 always kooking for adventunas.

1E. It s Impariant to him akways to benave properly. He wants i
avoid dolng anything pecpis would S3y s Wrong.

17. Els |I'I1Fﬂ'ti|'l'. ba him iz be In Chil'w and tell others what fo do.
He wanls people to 00 what he says.

1E. It Is Impartant o him fo be loyal to his Tlends. He wanss ta devote
nims:i to people dose fo nim.

12. He strongly belleves that people should care for nature. Looking
aher the envinanmenit |5|I'I'IP':II'|E'][ o nim.

20. Religious bellet 15 Important 1o Rim. He inies hard 1o do wnat nis
Teligicn regquires.

O

O0O0O000O00O0
O0O0O00O00O0
OCO0OO0O00O000
O0O0OO00O0O00O0
O0CO0OO000O00O0
ONONOLOROIONONE.

OO OO0O0O 00O

Someanat A NTHe ke Mot ik

llke me:

OO0 OO0OO0O0 OO0

Jomewsnat A T2 llke Mot lie

like me:

O
O
O
O

ms

OO0 OO0OO0O 00O

me

me

OO0 O0OO0O0 OO0

me

Here we briefly describe some people. Please read each description and think about
how much each person is or is not like you. Mark the button to the right that shows

Mot e
me at all

OO0 OO0 00O

Mok bie
me at all

347



The Values Study - Follow Up

How much like you is this person?
'JE"}' much " Someanat AT ke Mok Tee Mot e

llke me: T ke me me me me at al

21. It Is Impariant o him that tings be arganlzed and clean. He (_} (‘) (‘) |:__:l C_.:' |:__:l

really does nat ke things to be & mess.

22 He tinks I's Impartant to ba Interested In thirgs. He lkes 1o be ,C) r:) Cj C) ,C:] C:]
curious and to iry to understand il soris of things.

23 He bellevss al the world's peaple should Ihee In harmony. (:_‘)
Promoting peace ameng all groups In the world Is Important ba him.
24. He thinks It I Important to be ambitious. He wants to show how
capable he 5.

35 He thinks It ks best to do things In traditional ways. It is Impartant
1o him fo s22pup the customs he has leamied.

26. Enjaylng Ie's pleasures Is Important to him. He lkes &2 ‘spoill’
nimz=if

27 Itks |I'I'F‘CIEEIT. b Rl o IEEF\TIH fo the neads of others. He tries o
support those he knows.

2E. He bellewes he should dWEyE shiow respedt 1o his F\a'E"IlE anao
olger people. It IS Impartant to him o be ctemant.

20 He wanis everyons 1o be realed [ustly, even peaole ne dosen't l:_) (_) (’J (’J (’) l:_)

know. It |5 Important to nim o profect the weak in society.

30. = Ilkes surprsas. 1 16 Impertant o 1Im 52 have an exciling Ife O O D O O O

How much like you is this person?

COO00O0O0
COO000O0
COO000O0
OO0000O0
COO00O0O0

'n"E"'}' much " Someanat AT llke Mok Tee Mot e
lIke me - lIke me me me me at &
31. He trles hard to aveld gesting slck. S:aying healthy ks very
Fmpartant to Rim. D O D O
3z I3E"1|.|I'I§ anead Inlife Is Imporiant to him. He sirives (o do beitar
1han others. (_J (-J C_J (-J

33. Forghing peaple who have hurt nim is Impartant to him. He ties
1o 52 what s good In them and nof ta hold 3 grudge.

34. 12 16 Impartant to him to be Independent. He TR2E ta rely on
nlmesalf.

35 Having a stable governmant Is Important to him. He s cancemed
that the soclal order be protectad.

36, It15 mportant 1o bim 0 be polite to other pecple all the tme. He
fries never t distur or Imitats oiners.

37. He really wanis to enjoy Ife. Having & good fime |s very Impartant
1o him.

3E. 1% 16 Important to him to be humole and modest. He ines not to
draws attEntan 1o nimeei

38 He SWays Wants 1o b M2 one Wh Makes the decksions. He Ikes [
1o/ be the leader.

40, 12 I8 Impartant to him to @dapt w0 nature and o 7 imo 1L He l:
pelleves that people should ot change naturs.

Q000000000

0000000000 ¢
0000000
0000000
0000000

o O O 0O

Any other comments you would like to make?

O
() ves

If was, please specty
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8. PVQ IVF

Here we briefly describe some people. Please read each description and think about
how much each person is or is not like you. Mark the button to the right that shows
how much the person in the description is like you.

How much like you is this person?

Wery much Somewnat AllTe ke Motlie Mot B
lke me lke me me ma me at all

1. Thirking up new Ideas and being creative |s Imporiant ta her. She
Wies to da things In her own oniginal way.
2. It Is imporiant @ her o be rich. She wanis to have a ot of money
and experalve things.
3. She thinks It s Impartant that every person In the word be reated
equaly. She belleves sveryone should have egual oppartunities In
Ie.
4. Ii's very Important to her to show her abllitles. She wants peopia to
adrire what she does.
5. It Is Important io her to llve In secure surroundings. She avolss
anythirg that milght endanger her safaty.
&. She thinks It Is Important 1o do kots of ditferent things In i22. Sha
always Iooks for new Tings ta fry.
7. She b=lieves that people should do whiat theyTe told. She thinks
peaple should fallow rules a% all fimes, even when no-ane Is
watching.
8. It ks impartant to her to llsten to people who are diferant from her.
Even when she disagrees with them, sne 5%l wanis 1o urderstand
them.
3. She thinks s Impartant not to ask far mare than whiat you have.
She believes that people should be satisfied with what they have.
10. She seeks every chance sNe can 1o have fun. It 15 Impanian? o her
1o do things that give her pleasure.

OO0 O OOO0O0 OO0
OO0 O OO0 OO0
OO0 O OO0 OO0
OO0 O OO0 OO0
OO0 O OO0 OO0
OO0 O OO0 OO0
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How much like you is this person?

11. It Impariant to her 1o make ner own dacisans aboul what she
does, Sne IKes 10 be TTee 10 plan and to choose her activites for
NErsa.

12, 1T very Important to her 1o nelp the peaple around her, Zhe
wants to care for telr welk-b2ing

12. Being very GLcessNl IS Iportant 5o ner. She 626 b Impress
atner peapie.

14, It very Imporiant to her that ner country be sare. Sne thinks the
5labe mUEL DE om wEtch against threals rom winin and witnout

15. She lkes 10 take nisks. Sne ls AWy looking for adveniures.

16. It Is impartant to her always ta behave praperty. She wants o
avold dalng anything pecpia would =3y 16 wiong

17_ 11 Is Important to her o be In charge and tell athers what bo do.
She wanls pecpis to do what she says.

1E. It 15 Important 22 her to be loyal to her friends. She wants to
devote herself to paople closs to her.

18. She strongly belleves that pecple should care for nature. Looking
afier ing environment Is Impartant to her.

20. Religlous ballef Is Important 1o her. She tes kard to do what her
redigion requires.

How much like you is this person?

21. It |5 IMpartant ba her tnat things be organized and clean. She
really oos not ke things to be & mess.

22. 5he Nk ITE IMportant 1o be nterested I tnings. Sne IKes 1o be
curious and 12 try to understand all sors of things.

23.5he believes al the workds’ people should lve In harmony.
Promgoting peace amang all groups In the worid 15 Impartant to her.
24. 5he tinks It 15 impanant bo be amollious. She wants to show how
capable sne 15

25. She thinks It ks best o go things In tradiional ways. It Is Important
1o ner to k2ep up the customs she has leamed.

26. Enjoying I'e's pleasurss |s Important to her. Sne lkes to ‘spall
nerg=ir.

27 It ks Impartant bo her i respond to the needs of others. She ties fo
support Ihose 5n2 KNows.

26 She belleves she should always show respect to her parents and
1o lder p2ople. It Is Important b her bo be cbement.

28 5he wants everyone to be treated Justly, even people she doesnt
Wnow. It I Impartant ta her to protect the weak in sodlety.

30. She llkes surprises. 12 |5 Important to her to have an exciting lifs.

Very much
llkg me:

O
O

00O OO
CO0000O0

O

O
O

\iery much
lIke me

O
O

OCOOO0O

O

o O

O

O
O

O
O

ORORONONONONS

O

" Somewnal A T2 llke Mot lse

like me me

O O O

OO0 000
CO0000O0

O
O
O O O
o O 0O

CO000O00O0

- Someanat A NTHe llke Mot ise

llke me: me me

o O O
O O

ONONORONORO)
ORORONONONONS
OO0O00000
ORORONONONOND

O
O
O O O

Mot e
me at al

O

CO0000O0

O
O

Mot e
me at al

O
O

O
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How much like you is this person?

Wery much  Somewnat Al llke Motlke  Motlie
llke me T llkeme me me me at &

3 Sn:e t1_-:-e '1.;_1:!1:: avcld getling sick. Staying healtny 15 very C_‘:, C_:] C;] C_J C_:] C_J
mparant 1 he ) ) ) ) ) i
32, Getling anead in e |5 Important bo her. She sinves bo da belber |: :, :, |: :, |: :, l: :, |: :,
1han oiners. - - - - - -
33. Forgiving people wha have hurt her ks impartant i her. She fries E_:, E_:,
1o 52 what s good In them and nof ta hold a3 grudge.
341116 Important o her to be Independent. She [kes 1o rely on O O
nergsif.
35. Having a stable government 15 impariant to her. She is concemed O O
that the soclal onder be protecied
36. It 15 Impartant to her to be pollts o other peopie 3l the time. She ™ ™y ™y
iries never t distur or ImitEe oiners. O O (— L L

7. she really wants to enjoy Ife. Having & good time Is very O O O O O

mporiant to ner.

ONONO.
ONONO.
ONONO.
OO0 00O0

3. 1115 Importans to har to be humbiz and madest. She tries not fo b b ! |: A1 l:", |: b
draw attentlon to hersel, o ~ o o o o
38 She always wants 1o be the onz wha makes the declsions. She ™y ™
= shesuaysvan O O O O 0O O
40 It Is Impariant 22 her to adapt to nature and fo NIt inta It Sne ) ) ' ) ' If-_\,l
e e - S p- -

belleves that people should not change natura.

Any other comments you would like to make?

O
If_"\

s a5

I yas, please spedty
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9. Thank You

When you sekct “done” below your answers wil be submitled.

Thani you for helping wih this research!

f you have ary questions, ar are have having problems with the Ik, pleass contact me on aarong@valuessiudy.com
Again, tank you very mush, your help is greatly appreciated.

Aaron Jardsn
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D — Correlations between depressed mood and subjective wellbeing variables.

Table 39
Pearson Product-moment Correlations relating Depressed Mood and Subjective Wellbeing

SWLS HM SHS CES-DS-41H

Study One

BDI-II - 373** -.466** -.541**
Study Two

CES-DS -.637** -.662** -.813**
Study Three

Time 1 -.660** - 739** - 797**

CES-DS

Time 2 -.530** -.563** - 798**

CES-DS

Note. SWLS = Satisfaction with Life Scale. HM = Happiness Measures. SHS = Subjective
Happiness Scale. CES-DS-41H = Centre for Epidemiological Studies, Depression Scale,

Four Item Happiness. BDI-Il = Beck Depression Inventory Il.
Study One: n = 103, Study Two: n =492, Study Three: n = 173.
**p <.01.
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