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Abstract 

This is a thesis about the way(s) that farmers' markets support social and 

economic resilience in a time of crisis.  It explores the dynamics of livelihood resilience 

in the Christchurch Farmers’ Market, New Zealand in responding the COVID-19 

pandemic in 2020 and 2021. Unlike many studies that explore farmers' markets from 

the perspectives of production ad marketing, this thesis moves the gaze to the 

community behind the stalls and their reflections on an unprecedented time, in which 

they have to adapt to climate change and under restrictions associated with global 

COVID-19 pandemic. In this thesis, I adopt a diverse economies approach, to focus on 

the ways in which people make conscious decisions to work towards economic, social, 

and environmental justice. To capture these reflections, I draw on ethnographic 

fieldwork while working at the market for a year, incorporating eight key interviews 

with the stallholders, a customer survey, and personal reflective journals. The result 

is a descriptive ethnography of “seeing differently” the existing economic practices, 

where I ‘make visible’ how farmers and stallholders interact, responding to changes. 

This thesis finds ethical everyday economic practices at the Christchurch Farmers’ 

Market which are beyond monetary exchanges, indicating farmers' markets can be a 

space for people sharing cares collectively while reconnecting people to people, people 

to food, and people to environment. For the future, I suggest that we ‘see differently’ 

the everyday economic practices of farmers’ markets, and amplify them; this can 

further advance accommodate us to a more liveable world for all. 

 

 

Keywords: diverse economies, farmers’ markets, food systems, surviving well 
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1 1 Introduction 

 

1.0 This Modern World 

 

Figure 1. When the spring has sprung. 

 

“You know, the fundamentals of living is, you know, 

good food, and then social interaction. And that’s what 

we’ve got here. We’ve got beautiful market, amazing local 

producers. You know, there’s a good sense of community 

spirit. And that’s why we get people supporting it.” 

(Stallholder, personal communication, October 28, 2021) 

 

The world is saturated with information about increasing environmental problems, and 

it is commonly agreed between scientists that our efforts to mitigate the issues must be 

either made now, or never. Apart from meeting the demands that the climate emergency 
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places on us in terms of sea-level rise, droughts, and weather anomalies, we also must 

address the risk of energy depletions, diminished water resources, unequal access to 

essentials and many other health-related problems, including the current global COVID-19 

pandemic. All this is on the table when we think about how to create a more liveable world. 

There is hope, indeed, as many scientists have been steadily investigating the problems and 

have dream projects in the pipelines of their respective fields. However, after almost four 

decades since the first Intergovernmental Panel on Climate Change (IPCC) assessed the 

world’s climate condition in 1990, problems remain—and grow. An ambitious effort to 

reduce carbon dioxide from the atmosphere alone cannot address the problems of climate 

change. Alongside this, we must transform many ways of thinking, doing energy production, 

doing economy; foremost, we must change our consumption patterns. 

Given that human activities are at the root of the climate-related problems mentioned 

above, how can we then save ourselves and the planet? Individuals can contribute to 

reducing the impacts of climate change by transforming our livelihoods and the systems in 

which we find ourselves. Academics can do the same by investigating problems and finding 

ways to solve them. For example, physical scientists and engineers provide the solutions 

from their examinations of complex physical processes. And what is my role, as a new 

ethnographer who studies food, resilience, and economy? It is to convey to people what the 

numbers and statistics of such research mean and translate findings into ways in which we 

can adapt our ways of living.  It seems a grand responsibility for one person to hold, but it 

is by breaking down each of the tasks of adaptation processes that might make the needed 

transformations less complicated to make. 

Food is essential to sustaining people’s lives, so it takes pride of place in the 17 

Sustainable Development Goals (SDGs) proposed in the 2030 Agenda for Sustainable 

Development, which was adopted by all United Nations Member States in 2015. The UN’s 

global goals for tackling issues around food are to alleviate hunger, reduce food insecurity, 

and ameliorate all forms for malnutrition, as proposed in SDG 2 and ensure health and 

well-being for all, at all ages (SDG 3). In their 2019 report, the Food and Agriculture 

Organisation of the United Nations (FAO-UN) predicted that, by 2021, the most common 
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food-related problems would be driven by the inability to access healthy food.  Food 

insecurity affects all countries, including affluent ones like New Zealand. Although New 

Zealand has a strong agricultural system, the FAO (2019) reported that 14% of New-

Zealanders suffer from food insecurity, and that this insecurity is distributed unequally 

within different communities.  This finding was confirmed by the New Zealand Ministry of 

Health (2019), which reported that, on average, nearly one out of five children (19%) in New 

Zealand lived in households that are food insecure. This is ironic in a country of five million 

citizens that produces enough food for 40 million people globally (New Zealand Ministry for 

Primary Industries [MPI], 2019). 

Food security is primarily social and economic. Gorton et al. (2010) summarise different 

factors that playout influencing food security including physical attributes of the 

households, socio-cultural, economy, and political factors. In addressing those problems 

above, it is almost impossible to reverse the existing inclination of food problem unless we 

transform our approach achieving an efficient, resilient, inclusive, and sustainable 

agricultural system for everyone. In addition, these food-related problems exist in parallel 

with many other climate-induced problems affecting livelihoods, as we know. With these 

complex global problems seem inevitably hopeless to be overthrown, often the solutions exist 

in the small grass root communities which closely work with accommodating collective 

wellbeing—in this case, food alternative networks. Alternative food systems beyond 

conventional agriculture include organic production, community supported agricultures 

(CSAs), permacultures, farmers markets, and community gardens. These can provide 

transformative experiences relevant to future strategies, particularly in designing resilient 

alternatives in an ever-increasing environmental crisis. 

This thesis will explore the diverse contributions of farmers' markets to resilience and 

as part alternative food systems in New Zealand. The focus of this study is the Christchurch 

Farmers’ Market.  
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1.1 Context 

This research was undertaken in the context of the global COVID-19 pandemic, which 

was declared as such by the World Health Organisation (WHO) in March of that year. The 

pandemic prompted a range of responses by governments all over the world, including the 

government of New Zealand, and food security and resilience became topics of particular 

importance to be considered as part of these responses.  Disruptions occurred to all aspects 

of people’s livelihoods: supply chains were interrupted, travel was restricted, food systems 

were affected by staffing and logistical problems, education was shifted online, wellbeing 

was diminished by anxiety and uncertainty, and, most importantly, risks of adverse health 

were heightened.  Physical interaction between people has been limited, as the onset of the 

pandemic prompted many governments to restrict gatherings to limited numbers of people. 

These disruptions, which occurred worldwide, highlighted existing flaws within the systems 

that support livelihood.   

This thesis was written in 2022, during the second year of the global pandemic, after 

vaccines had been invented and rolled out, changes in government COVID-19 policy in New 

Zealand had taken place, and the country was moving towards managing rather than 

eliminating the disease. The fieldwork was undertaken in 2021 to explore small business 

and other practices that convey resilience of alternative food systems at a community level, 

during the government restriction at the time, specifically on a farmers’ market where I was 

working.  

Food security is defined as the ability for people to access their food needs, both in 

ordinary times and times of stress and shocks (Berry et al., 2015). Issues that have an 

impact on food systems include food (in)security, (un)ethical transactions, labour processes, 

supply chain systems, and environmental externalities, all of which affect people’s ability 

to access their essential food needs. These issues have become more evident throughout the 

period of the pandemic. In their studies of the impact of COVID-19 on food systems and food 

security, Bakalis et al. (2020) and  Dombroski et al., (2020) outline challenges associated 

with the food supply chain, consumer behaviour, and charities and other community food 

providers which contribute to the existing inequalities around accessing food. Both studies 
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also reveal that parallel changes at the local scale and national scale are beneficial in 

reimagining doing food practices differently at the time of uncertainty.   

New Zealand’s interdependent food systems were interrupted during the months of 

mandatory lockdown that occurred between March and April 2020. New Zealand relies on 

international trade for about 60% of its goods and services (New Zealand Ministry of Foreign 

Affairs and Trade [MFAT], n.d.). Though needs for essential supplies of New Zealand were 

mostly satisfied during the crisis, border restrictions are likely to have prompted many 

people to look to options to consume locally to fill gaps in supplies that typically came from 

overseas.  Owen et al. (2021) in their report mentioned people in South Tucson, Arizona 

perceived the restrictions as an opportunity for the local food system to be tested and to seek 

its strengths as an alternative answer for the global disruption. I followed their example to 

take one group of food producers in Christchurch, out of the diverse local and regional food 

systems of New Zealand and explore the extent to which this group contributes to the 

resilience of the people and the community to disruptions such as those caused by COVID-

19.    

 

1.2 Thesis Rationale 

The existence of both physically and socially resilient infrastructure can strengthen 

and protect a community from major disruption.  A farmers’ market is an example of 

community infrastructure that is not only physical (it regularly operates in a space) but also 

social (it brings people together) and economic (it is a place where food can be 

bought/sold/exchanged).  While a farmers’ market contributes only a small percentage of 

food in comparison to supermarkets, it is a stable and cohesive community structure that 

this thesis chose to examine to determine the role farmers’ markets can play in building 

resilience. This thesis contributes to the existing literature in diverse economies, 

community economies, and the social infrastructure of resilience. It aims to perform an 

example of reimagining thinking economy in which the people and the planet can exist in 

balance without cost to others. 
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1.3 Christchurch, New Zealand 

Ōtautahi Christchurch is the largest city in the South Island of New Zealand. The city 

is located on the eastern coast the island changing the landscape Canterbury Plains. Its 

central urban area has been revitalised after major earthquakes experienced there in 2010 

and 2011. To the south of the city is Banks Peninsula, where Christchurch citizens go to 

engage in leisure and sports activities; to the north is Pegasus Bay, with its curving sandy 

beaches. According to Stats NZ (2021), the estimated population of Christchurch is 392,100, 

making it the second largest urban city of the country, after Auckland. As with many other 

major cities in the world, different ethnic groups shape Christchurch’s demography: the 

population comprises New Zealand European (77.9%), Māori (9.9%), Asian (14.9%), Pacific 

(3.8%) peoples, as well as Middle Eastern, Latin American, and African residents. 

Additionally, the city is a connection point for tourists visiting the South Island, as its 

airport connects to the world. Thus, the city is a vibrant metropolitan area. 

In recent times, Christchurch has been re-formed in response to multiple disruptions. 

After the devastating Canterbury Earthquake Sequence occurred in 2010 and 2011, 

Christchurch lost some of its social and economic stability, along with many built features 

of the urban environment (Christophersen et al., 2013). The progress of rebuilding in the 

city remained relatively slow and steady over the following years, and has carried prolonged 

socio-economic implications (Hobbs et al., 2022). In 2019, the city was also exposed to a 

terrorist attack during the Friday Prayers held at two of the city’s mosques by an active 

shooter who took 51 lives and injured another 50 (Every-Palmer et al., 2021). While still 

recovering from the above two major events, Christchurch was then impacted by the global 

pandemic of COVID-19, in response to which the whole nation of New Zealand was strictly 

locked down for eight weeks in 2020. As discussed in greater detail in Section 3.1, under the 

lockdown people were required to limit their movements to visits to the supermarket (not 

to other food shops) or to the doctor. Between 2020 and 2021 there was only a 0.1% growth 

of population during the pandemic, as only domestic migration was periodically allowed 

(Stats NZ, 2021) and the borders were closed to international visitors. 
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1.4 A Theoretical Approach using Diverse Economies 

My approach to researching resilience has been heavily influenced by the way I grew 

up. The monetary crisis hitting ASEAN countries such as Indonesia, Malaysia, the 

Philippines, and Thailand in 1997-1998 began with the decline of the national currency 

exchange rate against foreign currencies, particularly against the US dollar. Over the time, 

the monetary crisis in Indonesia has accumulated into social and politic crisis, as asserted 

by Tarmidi (1999) that during the time, the monetary crisis has worsened due to the 

accumulation of other crises, such as drought, forest fire, and riots in some regions. When 

Indonesia was hit by the 1998 monetary crisis, my parents retreated from living in the 

capital mega city of Jakarta and moved back to my father’s hometown in rural Java. Living 

inside that collective Javanese community for 12 years, I became very familiar with the 

many forms of traditional reciprocity-based transactions that occur between villagers. 

Relational exchange might not be seen as profitable and are undervalued according to the 

mainstream Western-world economic framework. However, these are very important in 

supporting livelihood. For example, the practice of jimpitan1, arisan2, and sinoman3 are 

prosperous activities conducted in and between Javanese communities ranging in different 

forms of currencies such as rice, cigarettes, sugar, flour, or labour work. Various exchanges 

mentioned emphasise strongly that apart from economic practice, relationships and 

engagement in the community signifies their importance. The economy is thus always social 

and relational. 

To add to my life experience with relational exchange, I turned to pursue information 

on the subject in academic research articles. This reflective process has not only helped me 

to avoid deeply romanticising my own experience, but also brought me to a discovery of 

 
1 Translated as “to pinch with the tips of one’s finger”. These voluntary small donations (usually rice/money) are 

collected on an agreed regular basis from each house of the member. See more at Gibson et al., (2018). 
2 Also see Gibson et al., (2018) and Haryani and Dombroski (2022). 

3  Similar like arisan, but mostly the members are specifically men aged from young adults to adults who 

exchanging goods or labour services at the events. Some men tend to take notes on what they have given to others 

and expect these/equivalent to be returned in the future when they hold events. 
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socio-economic theory which supports me to avoid the dualism of being either objective and 

subjective (O’Reilly, 2012). I strongly believe that this is an essential skill for a social 

researcher. Along the process of my in-depth reading of the literature, I engaged with 

Gibson-Graham’s scholarly work on identifying and proliferating ‘more-than-capitalist’ 

economies. If one employs the diverse economies way of thinking described by Gibson-

Graham & Dombroski (2020), one can begin to recognise and examine the diversity of 

economic activities that exist beyond the dominant capitalist system (Gibson-Graham & 

Dombroski, 2020a).  Shifting our attention to the often-undervalued economic practices that 

operate in societies and representing them in academic work can change our understanding 

of the world, which can, in turn, change it (if only partially, and locally according to Gibson-

Graham, 2008). 

The diverse economies framework invites us to think about  the economy as a collection 

of many alternative economic practices. It offers a potential stance from which to counter 

the mainstream economy, which emphasises the maximisation of profits and laws of supply 

and demand.  Gibson-Graham (2008) asserts that when large numbers of different economic 

practices are perceived through the diverse economies lens, the more clearly people will be 

able to see that these economies are likely to involve a higher number of jobs and workers 

than the capitalist system does. For example, 80% of the world’s food is produced by small 

scale farmers which is prospective to contribute more to the total food production in the 

future (IPCC, 2022). Gibson-Graham et al. (2013) build on the diverse economies framework 

to suggest that in order to think differently about economy, one should ask questions about 

how to ethically accommodate community survival, manage surplus distribution, and invest 

for the future in ‘more-than-capitalist’ ways (Gibson-Graham and Dombroski 2020). While 

various economic interconnections are recognised in a diverse economies approach, to 

amplify this revolutionary way of thinking about community economic resilience, ethical 

practices of exchange must be equally understood. 
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1.5 Research Questions 

The objective of this thesis is to explore contributions of farmers' markets to 

resilience, through a case study of the Christchurch Farmers’ Market.  In order to identify 

separate economic practices that are used in the market and to examine the resulting 

relationships, I developed these research questions:  

- What kinds of diverse economic practices are reported in the existing literature, and 

which of these specific practices can be identified in the Christchurch Farmers’ 

Market? 

- What is the role of the relationships and the economic practices fostered in the 

Christchurch Farmers’ Market in resilience? 

 

1.6 Thesis Outline 

In the introductory Chapter 1, I introduce the challenge of food (in)security in the 

context of climate change and other global pressures and propose that farmers’ markets, as 

both physical and social community infrastructure, might contribute to resilience during 

times of uncertainty and disruption and offer a sustainable alternative to traditional 

capitalist exchange. I situate my research in the farmers’ market in a city that has suffered 

in recent years from earthquakes, a terror attack, and restrictions associated with the 

COVID-19 pandemic. Finally, I introduce my theoretical approach, which has been informed 

by my own experience of relational exchange and my interest in diverse economies and 

present the research questions that framed this study. 

Chapter 2 focuses on the Christchurch Farmers’ Market and elaborates on its 

background and what constitutes the community outside its economic setting. By utilising 

the framework of reading through the diverse economy—reading for differences instead of 

hegemonies and reading for multiple dynamics, I apply the context of conversations from 

the fieldwork into the examination of my thesis objective. This chapter covers the narratives 

within the Christchurch Farmers’ Market in relation to previous works of literature. 
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Chapter 3 outlines the use of ethnography as the methodology in this project and 

methods to collect qualitative data, including participatory observation and interviews 

undertaken to study how diverse and incommensurable values mediate societal goals for 

adaptation and resiliency. This is later followed by a discussion of data collection, the 

practicalities in the fieldwork, and rationales of the methodology chosen. 

Chapter 4 presents the articulations of participants’ experience in the Christchurch 

Farmers’ Market by seeing them through the veil of diverse economies and resiliency in the 

time of crisis. I provide conversations during the time of my fieldwork and casual 

interactions during the market activities. I then stretch my examination not specifically to 

studying economic capital but broadly looking at what contributes to creating sustainable 

and adaptive livelihoods.  

Chapter 5 follows an analysis that specifically focuses on the relationships between the 

dynamic of the socio-ecological system in achieving sustainable-adaptive livelihoods. In this 

chapter, I explore research findings to see how the Christchurch Farmers Market 

contributes to resilience.  

I conclude the findings of this project in Chapter 6 by re-examining this project's 

objectives and stating a final analysis on how non-hegemonic practices provide a new 

pathway in reaching a transformative world of living life. I extend this concluding chapter 

with reflexive views on how other possibilities of making visible non-hegemonic economic 

practices might reach towards an adaptive goal for a better world. 
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2 2 Farmers’ markets and Socio-economic Resilience 

 

2.0 Introduction 

Studies of the society and the economy have traditionally required the use of different 

tools. However, to inventory the social and economic activities of the Christchurch Farmers’ 

Market, I chose to use the diverse economies approach, which seeks to reveal the multiple 

practices involved in doing everyday economy. 

 Gibson-Graham (2008) sparked off a wider understanding in representing “more-

than-capitalist” activities in the economy. The journey was begun following the release of 

The End of Capitalism (as we know it): a feminist critique of political economy in 1996, and 

continued with the World Social Forum in 2001 where scholars gather to reengineer both 

global and local economy definition by bringing into prominent what used to be considered 

as ‘marginal’ economy (Roelvink, 2016). The goal of showcasing the so-called ‘marginal’ 

economic practices has been to highlight their geographical reach and to draw on these to 

build economies to supersede capitalism that are more just and ethical for people and for 

the planet.  

Gibson-Graham (2008) also points out the following: 

“What is intriguing, …, is that ‘marginal’ economic practices and forms of enterprise 

are actually more prevalent, and account for more hours worked and/or more value produced, 

than capitalist sector. Most of them are globally extensive, and potentially have more impact 

on social well-being than capitalism does – though the latter claim is speculative, unlike the 

quantitative assertion above.” (p.167) 

Scholars have a role to play in correcting the “capitalocentric” nature of socio-

economic research making visible all diverse practices of doing economy. Many scholars 

taking a broad range of perspectives have participated in knowledge production on farmers’ 

markets, exploring different themes of food security (Jiren et al., 2020), consumer 
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motivations attending the farmers' markets (Berg & Preston, 2017; Crawford et al., 2018; 

Gumirakiza et al., 2014; Lyon et al., 2009), relational exchange, and market schemes 

(Garner, 2017). Some of these position farmers’ markets as “alternative” only, always to be 

overpowered by “modern” capitalist food systems. But this thesis positions farmers’ markets 

with the multiple economic trajectories of diverse economies where “more-than-capitalist” 

outcomes are possible (Gibson-Graham & Dombroski, 2020). In what follows, I advance and 

take the opportunity to explore the structures of interdependency experienced in the 

Christchurch Farmers’ Market from a diverse economy approach and consider the extent to 

which these structures influence resilience. 

As a result, this chapter provides an overview of the literature on resilience and on 

farmers’ markets. It begins with a specific focus on the progression of conceptual theories of 

resilience in general and of resilience in the context of food systems. It then explores 

connections made in the literature between resilience and diverse economies, farmers' 

markets and community economies. To reach my research objective and address my 

research question, I intend to contextualise this literature by closely paying attention to the 

dynamic of resilience within farmers’ market communities. 

 

2.1 Resilience and its Expression in Food Systems and Farmers’ 

Markets 

Resilience is a subject of enquiry across many fields of study in the continuously 

evolving body of contemporary scholarship. This is exemplified in a study conducted by 

Brown (2014) that concluded several applications and core concepts of resilience from 

different scholars in different fields. Brown’s study identified common ideas and concepts 

associated with resilience, including capacity, complexity, connectedness, adaptation, and 

feedback loops. The notion of resilience itself births myriad meanings and multiple 

contested interpretations. It is commonly agreed that the fulcrum of resilience revolves 

around the way(s) in which a system responds to disturbances, and the way(s) that system 

bounces back to an approximation of its initial state or an improved state, the latter of which 
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reflects a system that is ‘adaptive’ (Holling, 1973; Wilson, 2012). However, utilising the term 

‘adaptive’ arguably evokes an impression that the system is responding in a submissive way 

to such disruption rather than overcoming it proactively. 

While Brown (2014) identified commonalities, the literature describing resilience is 

saturated with myriad meanings, multiple contested interpretations, and debates on the 

idea of resilience itself.  In the field of disaster risk and resilience that is relevant to my 

work, the discussion centres around how to define the ‘build back better’ notion that serves 

as the fundamental concept of resilience (Vahanvati & Rafliana, 2019), and debate around 

which frameworks or tools promote resilience by accelerating the recovery process post-

disaster (Baek et al., 2015; Nelson et al., 2007).   In the diverse subfields of geography also 

relevant to my work, the idea of resilience is explored from perspectives including ecological 

management, development, security, psychology, and urban preparedness (Simon & 

Randalls, 2016). Wilson (2012) presents a conception of community resilience that exists 

within the intersection of societal, environmental, and economic capital.   

While it is significant to interrogate the rich knowledge of these terms, 

Weichselgartner and Kelman (2015) suggest decomposing them to look beyond the 

descriptive aspects of the terms into more normative approaches: from ‘what is resilience’ 

to ‘how does one BE resilient’?   The core concept of resilience, as it is lived, is the ability to 

survive throughout hard times. For example, Snow et al. (2021) suggest in regards to 

agricultural systems impacted by COVID-19,  that a system is ‘resilient’, when the ideal 

operation of that system collapses in response to an external change, if the system itself, or 

other alternate systems that back up the core system, can operate under the changed 

conditions until they pass.  This idea of ‘making visible’ alternate systems is as well 

captured within the framework of diverse economies (Gibson-Graham, 2014), a framework 

which allows us to start imagining alternative ways of doing things that do not involve the 

requirement to return to the initial state.   

In the context of a food system, resilience takes its form as the capacity of the system 

to provide sufficient, appropriate, and accessible food in times of disruption (Tendall et al., 
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2015).  Rossi et al. (2021) argue that the contemporary mainstream economy of food and its 

systems of food production and marketing have “failed”, particularly with respect to 

sustainability. Indeed, they go so far as to claim that food and agricultural systems need to 

be re-conceived and re-managed. The scientific literature on this re-imagination is usually 

explored in different contexts of alterity (Rossi et al., 2021), and does not always imagine a 

complete societal change around food.  Scholars such as  Rossi et al. (2021), Dombroski et 

al. (2020), Guthman (2002), and King (2008) also highlight the urgency for reimagining food 

systems in order to better represent counter-narrative actions in contrast to hegemonic 

approaches to food production and food surplus distribution. These alternative food systems 

are seen as a means for cultivating and enhancing resilience in a food system, and they 

provide support for the idea that a food system with diverse channels of food distribution 

can recuperate better from shocks.  

A resilient food system requires a number of different entities in order to offer people 

reliable access to food at all times. Jiren et al. (2020) in their case study undertaken in 

Ethiopia, suggest that food security be enhanced by commercialising a greater number of 

smallholders, strengthening agro-ecology and resilience, improving local economies, 

offering bridging equity, and liberating the market. King (2008) contends that the ‘localness’ 

of societal actions taken to enhance food systems makes a significant improvement in the 

prospects of both meeting a community’s need for sufficient access to food as well as 

addressing today’s environmental and social justice imperatives. King (2008) adds ways in 

which we can locally redesign, re-manage, and scale up food systems through community-

led movements engaged in organic production, community-supported agriculture, 

permaculture, farmers’ markets, and community gardens, all of which can make multiple 

contributions to both ecological and community resilience King (2008). 

Studies conducted by different scholars relate food resilience to the future of a given 

food system and food security. Leach et al. (2021) argue that, to face the uncertainties of 

COVID-19, studies and practices of development must focus on communities’ anticipation 

of and resilience to massive shocks. Specifically given that the management of a global 

pandemic engages governments in a continuous trade-off between saving lives and 
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safeguarding economies, it is necessary to reassess the ‘middle ground solution’. Tendall et 

al. (2015) describe food security as the capacity to provide adequate supplies of food and to 

make food systems accessible on multiple levels over time in response to various 

unanticipated disturbances. Additionally, Bakalis et al. (2020) contend that the biggest 

challenge faced by crisis planners is to develop a resilient food system which can sustain 

the functionality of a community. 

Worstell (2020) states that it is critical to have diverse food systems during this 

unprecedented time of the COVID-19 pandemic, because multiple systems are less likely to 

fail all at once in the face of disruptions. He also suggests that the locality of a food system 

could amplify its impact, saying: ‘the more self-reliant a community is, the less global 

disruption will matter’ (p. 4). “Community” in this context can be understood as a group of 

people who share the same goals or common interest (Bradshaw, 2008). In Ethan Miller’s 

book Reimagining Livelihoods, we are invited to move beyond approaches to livelihoods that 

separate out society, economy, and nature. Miller (2019) argues that these structures are 

extremely interdependent and overlapping and proposes the concept of “ecological 

livelihood” to acknowledge this.  

To bring the focus of this discussion to the subject of my study, I sought to determine 

from the literature how farmers’ markets factor into our knowledge of resilience. Farmers’ 

markets benefit society in numerous ways, supporting both the farmers and local producers 

and the wider community. For example, immediate impact such as increased sales help 

farmers as the market becomes their essential outlets or producers can help farmers to 

“retaining values of their produces” circumventing third party distributors (Trobe, 2001). In 

addition, the established frequent farmers’ markets might help farmers and producers to 

take up other markets/outlets outside their initial place (Coster & Kennon, 2005). If farmers 

or producers start at other places, they would contribute to the next local community they 

are in (Coster & Kennon, 2005). King (2008) found that the reduced risk associated with 

participating in a regular farmers’ market that has an established customer base and the 

relatively higher prices farmers/producers can receive for their goods (by eliminating costs 

associated with selling through supermarkets) enable participating farmers to carry out 
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more sustainable practices on their farms. Farmers’ markets can also have a wider social 

impact (Trobe, 2001): although the quantity of food sold by farmers through farmers’ 

markets is relatively low in comparison to that sold through other major food retailers. 

Farmers’ markets represent eco-literate individuals (Capra, 1996) food production that 

contributes to long-term justice for people and the planet, facilitating ecological 

communities (Svenfelt & Carlsson-Kanyama, 2010). In terms of food marketing, farmers’ 

markets provide a space for the farmers to receive instant feedback by meeting their 

customers face-to-face; this can change the way they respond to ‘market demands’ 

(Crawford et al., 2018; Milestad et al., 2010). Finally, farmers’ markets create a space for 

creating community, by connecting rural-urban networks, facilitating co-learning, and 

showcasing small business opportunities (King, 2008).  

The contribution of farmers’ markets to this social aspect of community is significant. 

According to the Australian Government for the Rural Research and Development 

Corporation [RIRDC] (Coster & Kennon, 2005). the benefits to communities that have 

farmers’ markets include community spirit, consumer education, and value-added, 

aesthetically pleasing infrastructure. Apart from adding positive focus for the community, 

the existence of a farmers’ market as a social meeting place signifies a healthy connected 

community where people can do collective activities on regularly occurring market days 

(Gumirakiza et al., 2014; Hunt, 2007). The market can also generate a local sense of pride 

in the region and attract a greater number of visitors to the area, thus increasing regional 

revenues above and beyond what is achieved from sales in the market (Coster & Kennon, 

2005). It is also interesting to note that farmers’ markets have been found to have 

educational purposes such as raising awareness of environmentally friendly food production 

and marketing, which can increase the eco-literacy of individuals (Milestad et al., 2010). 

Moving to food security, farmers’ markets also provide a solid ground upon which 

relational exchanges can grow and be sustained. Researchers including Feagan and Morris, 

2009), Hunt (2007), Robinson and Hartenfeld (2007) have well documented the 

relationships between consumers and farmers relationship in farmers’ markets; Garner, 

(2017) describes the relational exchanges between farmers and customers in times of crises 
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as ‘individual acts of support [that] contribute to a bigger culture of support’ in the 

community (p. 422). This suggests that the people who are connected to the producers of 

food also have a greater sense and sound relational support related to accessing food. 

In New Zealand, many economic and socio-cultural factors are seen to be involved in 

the declining state of food security (New Zealand Ministry of Health, 2019), and pre-existing 

food problems have become more evident during the past two years under the restrictions 

associated with the pandemic. In their study of the growth of farmers’ markets in New 

Zealand, Guthrie et al. (2006) describe a farmers’ market as an alternative source of supply 

to meet demand. They conclude that when the marketing power of supermarkets becomes 

as concentrated as it has in New Zealand and there are limited channels for small producers 

to attain access to ‘the market’, an alternative channel is created to accommodate the 

desired outcome: the sale of the goods produced.  (Guthrie et al., 2006) describe this 

phenomenon similar to  Hollander's (1960) ideas on “wheel of retailing”—that is when the 

retail formats cannot be intersect, there are chances of low cost and flexible suppliers to 

enter the market (p. 571). Not only does a farmers’ market benefit suppliers by creating a 

new node of distribution, it also offers advantages to its customers, most of whom typically 

enjoy choice and seek variety in their shopping (Guthrie et al., 2006). Additionally, Milestad 

et al., (2010) point out that the existence of a local food system can enhance the adaptive 

capacity of farmers and consumers to disruptions of the major power in the market by 

building social-ecological entities that emerge from the learning transmitted between 

producers and consumers (relational exchange). In this respect, farmers’ markets not only 

present a channel for circumventing a homogenous market system; they also extend the 

functionality of this alternative transaction channel through relational exchanges unique 

to such spaces.  
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2.2 Taking a Diverse Economies Perspective 

The current international political economy—capitalism—seems to encourage such 

mechanisms of resource exploitation that lead to disorder in social and environmental 

aspects of livelihood (Biel, 2006). To lessen the chaos, economic practices that bring together 

justice and livelihoods need to be put up front. Diverse economies—as a theoretical base—

is a field upon which we can create an imaginative space for recognising people doing 

economy differently and in ways which can lead to a more intentional and ethical approach 

to economies that are better for not only human but also planetary wellbeing (Gibson-

Graham, 2008).  

The New Zealand economy predominantly relies on the country’s natural resources. 

In The New Biological Economy, Pawson (2018) explores different productions of goods and 

services in New Zealand, which has transformed in response to the global demands over the 

last two decades; he finds that all of New Zealand’s primary industries, including those 

responsible for the production and processing of dairy, meat, merino, fruit, wine, and those 

engaged in tourism have changed New Zealand landscapes in many ways. He asks: ‘How 

can we create greater economic value without simultaneously destroying what we have 

environmentally’ (p. 2). He presents the dairy industry as one example of the great cost of 

production to the environment, as it is found to be responsible for soil degradation, 

biodiversity decline, and contaminated waterways. Pawson has argued that the dominant 

power structure which drives the economic system is implicated in the damage to the 

environment, and these power structures should be vigorously challenged. While 

alternatives to the typical system of production and consumption do exist in New Zealand, 

they are, quite often, unsupported by either science or stakeholders (Pawson, 2018). 

Given the current situation of environmental challenges, we must think in new ways 

and actively perform more ethical ways of doing economy. If humans share a collective goal 

in surviving the world challenges and bring justice to people and planet, a liveable world is 

possible. Gibson-Graham (2014) has argued, to start thinking alternatively about the way 

we are living and doing economy, first we must agree to move away from a ‘strong theory’ 
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of capitalocentrism to appreciation of the everyday practices. Gibson-Graham (2014) 

promoted rethinking economy by “reading for difference” the transactional encounters 

which make up production and exchange. They contend that we become able to recognise 

diversity within the economy by holistically participating in transformation, pluralism, and 

place-based experimentation, and that we do this by intentionally giving space to a diversity 

of economic encounters of any currency.  Figure 2 presents types of labour, transaction, and 

enterprise which can be used as a starting point to recognise the economic diversity (Gibson-

Graham, 2008). Inventorying diverse economic practices including all of ‘dominant’ aspects 

of the global economy that are listed on the top row for each category: labour (wage), 

transaction (market), and enterprise (capitalist). Whereas ‘the subordinate’ aspects include 

many diverse practices found in the “alternative” and “non-capitalist” layers of the table, all 

of which contribute to livelihood. 

In terms of transactions, every transaction has some form of calculation or 

commensurability. Commensurability, in a diverse economies lens, varies through a much 

wider range of social relations than just calculating the price of an object or service in 

transaction. It refers to ways of ‘paying’ for or working out exchanges for different 

transactions. It includes both unethical and ethical ways of encountering and negotiating. 

But at its best, it can include relational exchanges such as trust, care, sharing, reciprocity, 

love, cooperation (see Figure 2 below for in depth identification) (Gibson-Graham, 2014, p. 

5). McKinnon et al. (2018) add another layer of understanding the commensurability – that 

these alternative ways of calculating commensurability are usually represented as small, 

local, and often dying anomalies. Yet these forms of commensurablity are part of all kinds 

of transactions all over the world. In farmers’ markets, such as alternative calculations of 

commensurability are occurring for both customers and market stallholders – as this thesis 

explores later. 
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Figure 2. A diverse economy. Source: Gibson-Graham (2008). 

In summary, all types of economic practices if they are acknowledged, will alternatively 

shift our understanding of the diversity oof modes of economic in an economy (McKinnon et 

al., 2018). This table is an ongoing conversation and constantly investigating other types of 

economy in building livelihoods. On the upper rows of all types of labour, transaction, and 

enterprise, we can see that these are what ‘market’ recognise as the dominant player. Yet, 

livelihoods are made up from many diverse practices sauced from the “alternative” and 

“non-capitalist” layers. In this thesis, I will explore alternative economic activities in terms 

of labour, transactions and enterprise, looking particularly at the diverse kinds of 

compensation for labour, diverse commensurablities for transactions, and diverse forms of 

surplus distribution in enterprises in the Christchurch Farmers’ market.  

 

  

Labour Transaction Enterprise
Wage Market Capitalist

Salaried Free Family firm

Unionised Naturally protected Private unincorporated firm

Non-union Artificially protected Public company

Part-time Monopolised Multinational

Contingent Regulated

Niche

Alternative Paid Alternative Market Alternative Capitalist

Self-employed Fair and direct trade State owned

Co-operative Alternative currencies Environmentally responsible

Indentured Underground market Socially responsible

Reciprocal labour Barter Non-profit

In-kind Co-operative exchange

Work for welfare
Community supported 

agriculture, fishing, etc

Unpaid Non-market Non-capitalist

Housework Household sharing Worker cooperatives

Family care Gift giving Sole proprietorships

Volunteer State allocations/appropriations Community enterprise

Neighbourhood work Hunting, fishing Feudal enterprise

Self-provisioning Gleaning, gathering Slave enterprise

Slave labour Sacrifice

Theft, piracy, poaching
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2.3 The Farmers' Markets as a Place of Relational Exchange 

A farmers' market clearly provides an economic alternative to the supermarket that 

enables consumers to diversify their grocery supply to include food that is freshly produced 

and arguably more nutritious and often environmentally ethical. Farmers' markets can also 

offer an alternative to long food supply chains by replacing imported with locally produced 

goods. This can reduce the carbon footprints of both producers and consumers. 

Garner (2017), in his ethnographic research, explored the operation of social 

relationships at farmers' markets in times of crisis. His aim in that research was to unpack 

the economic and social exchange between customers and farmers at the market and how 

this exchange helps both customers and farmers thrive throughout changes in seasons and 

circumstances. His study documents, in addition to the monetary exchange that occurred in 

the farmers’ market, the non-monetary exchanges people engaged in, which were based on 

reciprocity and became particularly evident during a crisis. At the market, Garner (2017) 

found that both farmers and consumers valued and rewarded, as part of the exchange, the 

effort of growing food. For example, during a drought season, consumers bought lower grade 

tomatoes in order to help the farmers survive through to the next season. The farmers’ 

market also proved to be a site for the exchange of personal aspects of people’s lives through 

discussions of family concerns, parenting, and other personal matters. From this, we can 

identify that the relationships between customers and farmers were not based only on their 

roles as the actors in a simple monetary transaction, but also on their mutual needs for 

psychological support and connection. Feagan and Morris (2009), McGrath et al. (1993), and 

Aggarwal (2004) have documented similar changes in relationship and interaction, from 

discrete exchanges into relational exchanges, in their studies of markets. Particularly, these 

researchers have identified a link between the relational exchange found in the markets 

and a “sense of community” between the parties to these exchanges. Garner (2017) notes 

that, in the long run, the strong sense of community that can be developed through a 

farmers’ market can profoundly aid people during crises as this sense of community 

cultivates a strong culture of support. 
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2.4 Community Economies and Resilience 

In times of crisis, whether caused by environmental disaster, human/political conflict, 

or a fast-spreading diseases, it can help individuals to be part of a connected community. 

Wilson (2012) states a community that is highly diversified in its social and economic 

resource, is more resilient meaning that it provides diverse opportunities for its citizen to 

gain income, maintain high environmental quality, and have inclusive governance. The 

follow with the idea that a community that does not rely on just one sector of production is 

likely to have economic options and back-ups available when disruption occurs. Similarly, 

a community comprising individuals and households with different skills and resources is 

more likely to achieve resilience, because it will also have options to draw upon in 

challenging times.  In addition,  Gibson-Graham et al., 2013 also argue tha resilience in the 

community coming from diversity.  

The focus of community and its dynamics within the current literature has shifted to 

an examination, through frameworks of resilience, of the long-term impacts of particular 

activities through which a sense of community can develop.  Ozanne and Ozanne (2016), in 

their study of alternative markets, found, as an example, that the Lyttelton Time Bank, a 

system based on reciprocity and egalitarian values, fostered a strong sense of resilience 

among its members. According to these researchers, the Time Bank has assisted the 

community to create relationships that have helped them to respond in resilient ways to 

shocks and disasters. Additionally, they determined that social capital is the resource least 

likely to be disrupted or damaged during disaster recovery (Ozanne and Ozanne 2016). By 

considering reciprocity and strong kin relationships as an exchange “currency” of a similar 

value to money, we can then modify economies using community (Gibson-Graham, 2014).   

Community economies refers to set of economic practices through which community 

and environmental wellbeing are grounded in place (Community Economies Collective, 

2019). It promotes self-reliant community without depending only on global and national 

influence of capital (Gibson-Graham 2006). A community economy becomes a space for 

exercising economic agency through activities that are intentional, fairly negotiated, and 

objectively experimented with, such that community may itself be a mode and form of 
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economy distinct from other modes and forms. Because community activities have been 

found to foster a shared resilience such as studies from Aldrich and Meyer (2015) and Fazey 

et al. (2018), researchers have encouraged the development of alternate and community-

building ways of doing economy in order for individuals to survive well together with the 

planet (Dombroski et al., 2022). 

In the space of the diverse economy, one can find many alternative economic 

movements and practices that offer potential stances from which to counter mainstream 

economy (the economy as it usually known and performed). Gibson-Graham (2008) asserts 

that the diverse economy contributes a higher number of jobs to the actors involved than 

the capitalist system does. Key guiding principles of such alternative movements and 

practices, in the language of diverse economy, are: to survive well together, manage surplus 

distribution, and also invest for the future (Gibson-Graham et al., 2013). Diverse economies 

not only engages a multiplicity of interrelationships; it also invites an enquiry into the ethics 

of practices of exchanging goods and services as a critical part of amplifying this 

revolutionary way of thinking community economic resilience (Gibson-Graham, 2008). 

Formal market transactions can be interpreted as a set of communications or 

activities that are exchanged for commodities such as goods, services, or funds. According 

to the mainstream economy perspective, the values exchanged in a market transaction are 

equal and involve no further obligations beyond the transaction: the transaction is finished 

once “payment” has been made (Gibson-Graham, 2006). The value in the exchange is 

established based on the laws of supply and demand that arise between producers and 

consumers. However, transactions that occur in an alternative market are valued 

differently: commensurability is negotiated and agreed socially (Gibson-Graham, 2006). 

While there is a large body of literature interrogating community resilience and social 

capacity enhancement that employs a Disaster Risk and Resilience approach, there is less 

research done through the perspective of diverse economies. This study investigates the 

extent to which and the ways in which an alternative economic practice—the operation of a 

farmers’ market—contributed to achieving a community that was more resilient to the 
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uncertainties and disruptions specifically associated with COVID-19 looking, in particular, 

through the lens of food security. 

 

2.5 Conclusion 

Throughout the process of reviewing the literature for this thesis, I have been inspired 

by the work of Gibson-Graham and other scholars who are currently engaging with ways of 

enacting new visions of economy. In 2020, Gibson-Graham and Dombroski (2020) edited a 

comprehensive collection of economic activities in The Handbook of Diverse Economies. This 

book features contributions by community economy scholars around the globe who seek to 

represent “the other side” of economy—those activities of exchange that are not usually 

regarded as the economy (as represented by wage labour, market exchange of commodities, 

and capitalist enterprise). This body of work is continuously growing, and it is highly 

relevant to the pursuit of community resilience in the face of environmental, financial, and 

health crises. 

In this chapter, I presented insights from the literature about resilience, diverse 

economies, farmers’ markets, and community economies. Insights gained from this review 

helped to refine my understanding and inform my approach to exploring the way(s) in which 

the Christchurch Farmers’ Market might have contributed to the resilience of its 

community.     
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3 3 Researching Christchurch Farmers’ Market 

"….no task is more important than to make small facts 

speak to large concern, to make the ethical acts 

ethnography describes into a performative ontology of 

economy and the threads of hope that emerge into stories 

of everyday revolution" (J. K. Gibson-Graham, 2014, p. 

147). 

 

3.0 Introduction  

In Chapter 2, I presented ways in which farmers’ markets have been found to contribute 

to ecological, physical and community resilience. One of the critical methodological 

foundations of resilience study in the community is the flexibility to absorb the knowledge 

carried within and transmitted through the subject: in this case, the Christchurch Farmers’ 

Market.  In enabling such an approach Van Maanen (2011) proposes the holistic use of 

various types of fieldwork, including participant observations, formal and informal 

interviewing, field note-taking, and photo-elicitation. I drew on these recommendations in 

my methodological approach. 

In this chapter, I first discuss the background of Christchurch Farmers’ Market as my 

study case and provide a description and rationale of my methods. This flexibility of diverse 

approaches enables me to construct knowledge with the 'objects' of my study rather than be 

separate from them as common in 'mainstream methodology'. I engage with participant 

observation as my main method and complement this through interviews, surveys, and 

photo-elicitation. This will aid me to explore the site in deeper way and evoke feelings of the 

site. Additionally, in the last section, I reflect on the limitations and virtues that arise from 

the research. 
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3.1 Situating Christchurch Farmers’ Market 

Riccarton Bush is also known as Pūtaringamotu, which can be translated from te reo 

Māori as “a place of an echo”. In pre-European times, it was a swampy area of the Waitaha 

Canterbury plains, where those who were skilled enough could hear the sound of people 

approaching on the trails by listening closely through its ground (Pūtaringamotu — Deans 

Bush, n.d.). Prior to European settlement in the 1840s, Pūtaringamotu was a home of the 

subtribe or hapū Ngāi Tūāhuriri, a subtribe of Ngāi Tahu. At that time, the land was the 

site of many kainga (unfortified settlements) and many whānau (families) who had a unique 

economy of fishing, birding, and food-gathering. Pūtaringamotu was indeed a valuable 

economic resource as an inexhaustible food basket. After European settlement in 1843, the 

European Deans family leased the land by paying their dues to Māori mana and custom, 

with the intention to diversify the horticulture within the area (Evison, 1995). The Deans 

family built Riccarton House there, and in 1917, it became a meeting place for both local 

people and international visitors to experience the history of the bush. The area around the 

house is now known as Riccarton Bush Reserve.   

Christchurch Farmers’ Market is a weekly farmers’ market curated and situated inside 

Riccarton Bush Reserve. The reserve is the site of the historic Deans’ House and Cottage 

buildings, which sit close to the Ōtākaro Avon River. The overall area is the responsibility 

of Riccarton Bush Trust, which leases part of the area to generate additional income with a 

food business and museum. The market was established in 2004, because the visitor volume 

to the area was quiet on Saturdays. This inspired the management, alongside the Trust, to 

establish a farmers’ market to be held every Saturday to gain more business engagement 

as well as bring the site into prominence for recreational and educational purposes (S. 

Marchant, personal communication, October 28, 2021). The market is held every Saturday 

all year round, hosting small food businesses from ‘start-ups’ to established producers. Over 

60 of Canterbury’s local producers and artisans are involved in this market, selling a range 

of products including baked goods, fresh seasonal vegetables and fruits, and several hand-

made cuisines using products sourced mainly from local farmers (Christcurch Farmers’ 

Market, n.d.).   
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At the time of writing, we are into the second year4 of the global COVID-19 pandemic, 

which has forcefully brought to light the complicated relationship between such hazards 

and all of our lives, livelihoods, and health (United Nations Office for Disaster Risk 

Reduction, 2021). After the WHO announcement declaring the pandemic on March 11, 2020, 

New Zealand restricted its border in a response described as ‘going hard and early’. The 

government restriction rules (See Appendix C) have had different classifications and 

different gathering limits. By the time I am writing this report, there has been a shift of 

pandemic management rules to the Traffic Light System5. This newer COVID-19 setting is 

outside my ethnography timeline. I had already completed my fieldwork under the Alert 

Level System settings, described as follows. The Alert Level System was divided into four 

different levels: Level 1 and Level 2 were more flexible and allowed people to move places 

within New Zealand, while people’s movement in Level 3 and 4 was highly limited to only 

travelling for essential needs, including food supply and health purposes. I refer to two 

critical points on the COVID-19 New Zealand timeline in my study. The first is lockdown 1, 

which took place for eight weeks in March and April 2020, while the second lockdown began 

on 17 August 2021. When I refer to lockdown, I mean the conditions under Alert Level 4 

that allowed no public movement outside that for essential food or health errands to 

supermarkets or doctors and pharmacies.  

During the period of restriction at Alert Level 4, the market was not permitted to be in 

operation. Food was only to be purchased from supermarkets and a limited number of small 

neighbourhood shops such as dairies (notably, butchers, bakeries and greengrocers were not 

included here). Since then, the Christchurch Farmers’ Market has continued its business, 

particularly during Level 2 and Level 1. In the last semester of 2021, on 17 August, another 

snap lockdown occurred. When it was open under Alert Level 1 and 2, it was legally required 

to provide for people to “sign in” either by Quick Response (QR) scanning or paper check-

ins. Tracing people's movements was necessary to help the government track the place of 

interest to contain the outbreak under the New Zealand elimination plan. The way people 

 
4 COVID-19 was declared as a global pandemic in March 2020. I am writing this report in February 2022. 

5 https://covid19.govt.nz/traffic-lights 
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moved through the market was different under these restrictions, compared to pre-COVID-

19 circumstances: people who in the past could move sporadically back and forth through 

the stalls now had to follow a one-way flow.  There was restriction in numbers with only 

100 people could shop at the same time in the market under the Alert Level 1 and 2.   

 

Figure 3. Christchurch Farmers’ Market under New Zealand COVID-19 Level 2 

I was not present as a member of the market when the first lockdown happened. Around 

that time, I was finishing my first semester of MSc coursework in disaster risk and 

resilience and urban resilience in Geography. This time of study established my foundation 

from which to grasp the wider context of what was going on in a broader New Zealand 

disaster risk and resilience. Environmental disasters comprise the major portion of 

scientific studies in DRR, whereas the study of responses to a global pandemic is 

considerably new in the modern world—and, given that the spreading behaviour of the 

disease is unpredictable, the government of New Zealand has done its best to contain the 

outbreak in the community using different scenarios and trial and error. By the time I am 

writing this report, two successful efforts to contain the outbreak in New Zealand 
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communities have come to fruition. In line with the current government approach, I am 

currently finishing my thesis under isolation, due to having a household contact with 

COVID-19. 

As briefly mentioned in the introduction chapter, conducting research in the market 

where I work did not initially seem appropriate to me. After a rigorous literature review, 

however, I felt prepared to approach the study of resilience through a diverse economies 

lens and using ethnographic methods informed by my work relationship. Having set my 

research objectives and chosen the Christchurch Farmers’ Market as my study case, in some 

ways I became my own research object, as I had served hundreds of hours in the market 

already. I work in a stall from 7.30 until 13.00 each Saturday. The relationships between 

me and the other people in the market grew gradually from a couple of handshakes and 

exchanges of greetings on Saturday morning since the spring of 2020. These basic exchanges 

allowed me to make deeper relationships as we interacted over time and become good 

friends with many people in the market. By employing mixed methods from an ethnographic 

toolkit—ethnography and autoethnography—I am both researching others and researching 

myself. Being close at hand or constantly participating in the field is what Van Maanen 

(2011) describes as “telling stories” through “confessional tales” where the author is in 

proximity to the viewpoints of people, in order to understand the social processes (p. 7). In 

doing so, the researcher is required to perform tasks swiftly changing between field work, 

head work, and text work as well as, for me, my work as a food server. 

 Carefully considering my observations as an “insider” could be significantly trickier 

than working with the other ways of collecting data.  Thus, after my proposal was reviewed 

by that Human Ethics Committee, I sought and received the approval to approach the 

market manager, asking for permission to research the Christchurch Farmers’ Market. 

After securing my research ‘green light’ from stakeholders (the market manager, the ethics 

committee, and the school), I could then officially trace all my activities in the market. A 

full explanation of how I entered my fieldwork and how I encountered important informants 

is outlined in the section 3.2.1 Ethnography, below. 
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3.2 Data Collection Methods 

3.2.1 Ethnography 

I have long been interested in community resilience to disturbances, including 

environmental disasters or other types of crises, and the context of the nationwide lockdown 

experienced in New Zealand in 2020 gave me an opportunity to examine this. In the early 

stage of my research, I envisioned working with all of the stallholders at the Christchurch 

Farmers’ Market, with whom I had already built connections, to determine how these 

businesses perceived the farmers' markets and had coped with the lockdown. The pre-

existing relationships I had with the people of the market enabled me to feel comfortable to 

casually “introduce” my research to them in between our activities at the market. The 

tremendous positive feedback I received from the people I spoke with, who were keen to 

share their experiences of the lockdown time, revealed their interest in being a part of my 

research. As these relationships grew over time, and thanks to the particular enthusiasm 

of one of the members of the Christchurch Farmers’ Market, I received much-needed 

support to work with some critical informants.  

Because qualitative research methods focus on relationality and human experiences, 

they were best suited to answer my research questions (Section 1.5). While quantitative 

research typically aims to confirm the validity of previous theories within certain fields, 

qualitative research seeks to illuminate the uncertainties and oddities that quantitative 

research cannot explain. As Reeves et al. (2008) argue, qualitative research approaches 

could be best employed to understand how the research could be carried out, as an 

alternative to the researcher following prescriptive instructions from the outset. My 

preference for qualitative research brought me to employ ethnography as an ideal 

methodology with which to approach my objectives of exploring resilience in a farmers’ 

market setting. I then chose to employ four different data collection methods, with 

participant observations as my main “strategy”, followed by semi-structured interviews, 

surveys, and photo-elicitation. I enabled my participation through my role in the market as 

a stallholder. Being a worker for a stallholder myself, enabled me to perceive and 
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understand the business-as-usual operation of the market and compare that to its operation 

under disruptive circumstances such as the COVID-19 pandemic. 

Contemporary human geography features research methods that vary from oral 

interaction, textual research, participatory research, or new foci methods, such as diary 

interviews, diary photographs, and bodily performance (Winchester & Rofe, 2010). Kalir 

(2006) argues that the effective collection of data through myriad methods in ethnography 

is all dependent on the researchers’ ability to foster trust and meaningful relationships with 

participants. Because working at the market allowed me to develop trusting relationships 

with the subjects of my study, I selected oral interaction through semi-structured interviews 

and participatory observation research to explore the complexities of the experiences of 

stallholders in the Christchurch Farmers’ Market responding to the impact on their 

business of New Zealand’s nationwide lockdown.  

To profoundly develop my understanding of the intricacies of the Christchurch Farmers’ 

Market, I mimicked ethnographers such as  Madden (2017) who argue for merging various 

approaches to build theory through observation and interaction in the field. I undertook 

participant observation, utilising my body as a research tool (McKinnon & Dombroski, 2019) 

through other relatively informal conversations I had with the participants. This aligned 

with O'Reilly (2010) approach of allowing people ‘to forget’ I was researching them, by 

‘[living] amongst the group’ naturally (p. 87).  I used many different media to record these 

personal experiences I encountered at the market, including physical notebooks and digital 

forms such as pictures and videos. Brewer (2000) suggests that building theory could be 

done through observing closely what people naturally do while also integrating our personal 

experiences in everyday life. This brief explanation also aligns my intent to what Atkinson 

et al.(2001) note as the essential core value of the ethnographic method: when the 

researcher aims in their attempt to make sense of an event through the lens of the 

participants. 

I would not deny that participant observation can be somewhat problematic in some 

subliminal ways. Utilising this method presents the practical challenge that a researcher 

must split themselves and play two roles in the community that they are studying: one as 
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a community member, the other as a researcher. Though it is feasible that some ‘research 

tasks’ could be noted while serving as a community member, some details might fade in 

translation, as being occupied in the community role can prevent the researcher from acting 

profoundly as a researcher recording information. This exemplifies an ongoing debate 

within the fieldwork domain, as raised by McKinnon & Dombroski (2019), on how a 

researcher can navigate their own beliefs and sense of truth while trying to be immersed in 

the beliefs and truths of others.  

Enabling ethnography as a methodology has allowed me to seek deeper meaning from 

social interactions, behaviours, and perceptions within communities. Reeves et al. (2008) 

also note that ethnography approaches a deeper layer of an issue under investigation, by 

‘generating a holistic social account which can identify, explore, and link social phenomenon 

which on the surface might have little connection with each other’ (p. 3). Conducting 

ethnographic research has also helped me as a researcher to shift my gaze, from seeing an 

event from a personal perspective to facing the event, as Anderson (2006) describes. He 

differentiates between a distinct self-related ethnography, as the traditional practice of 

evoking one’s emotions and feelings, and autoethnography, which is consistent with 

performing a realist approach. As an integral part of conducting a thorough analysis, and 

because I identify myself as a part of the people I studied, a mixed ethnography approach 

was chosen to help me achieve a profound understanding. 

Entering the field of study as an outsider can be challenging for many ethnographers. 

However, in my case, I first became a member of the Christchurch Farmers’ Market through 

my role as a helper for one of the stallholders. I was introduced to the business owner 

through another worker, my relationship with whom was initially built through volunteer 

work at a community radio station. After spending some time together outside our volunteer 

hours, and as our relationship naturally deepened, my new friend invited me to join her 

part-time job at the Christchurch Farmers’ Market. After being interviewed by the business 

owner and negotiating my tasks, I became a part of the community of stallholders at the 

Christchurch Farmers’ Market. This type of entry can be categorised as gaining access by 
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negotiating with highly visible and respectable individuals with a certain position of rank 

(Lune & Berg, 2017). 

When doing social science research, it is critical to set boundaries, as doing so can 

minimise problems that may arise throughout the entire process of research, including 

when the research is finished. To avoid such circumstances, social scientists should take 

proper positionality in the initial steps of the study. This can be approached ethically by 

setting boundaries while research is being carried out (Winchester & Rofe, 2010). As for 

myself, apart from acknowledging the element of luck in ‘entering the field’ Kalir (2006) 

easily through an unexpected friendship, because I had already intended to focus my 

research on the market, I wondered whether I should proceed with the study or not, as my 

position as ‘researcher’ might have complicated my new relationships in the market. 

When I decided to take on the additional role as a researcher, I determined to strictly 

maintain my work circumstances so that they would proceed, as much as possible, as usual; 

I did not want to risk damaging the established business I was already working with. My 

strategy to alleviate any confusion was to thoroughly negotiate my intention with the 

business owner before the research took place. In fact, my ability to undertake the research 

was made possible in part due to the long hours I had served in the market since September 

2020. Time, indeed, as also recognised by O’Reilly (2012) enabled me to build trust with the 

owner and convince them that I was not trying to upset people, that I was not searching for 

quick answers to specific questions but more that I was seeking a deep understanding of 

their experiences. 

O’Reilly (2012) and Kalir (2006) acknowledge that our ability to generate trust in 

potential participants will be beneficial to attain some important information. My 

relationships with my potential informants were advanced through simple small greetings 

every morning of the market day. Some stallholders happened to drop their goods at the 

same time as I unpacked my equipment. With the same goal of doing the market every 

Saturday, the greetings we have exchanged bring us to one step level of relationship that 

we are not strangers trying to do our own businesses. Additionally, other connections were 

also built through buying each other's goods. For me, this expands my opportunity how to 
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encounter my potential informants. Though some contacts bear relatively good fruition, 

there are possibilities that things do not go as they were planned. 

Many social researchers may come across problems throughout their time doing 

fieldwork. Reeves et al. (2008) point out that, from the gatekeepers’ perspective, research 

can be perceived as a potential threat that might present the object of research in a negative 

light. I encountered this concern from my field site’s gatekeeper, articulated in the form of 

friendly jokes. This informal banter provides an example: 

PA: "Hi, I am planning to conduct my masters research here. I need your permission first?" 

SM: "Sure. That's fine with me. Talk good about the market so we can bring more people here 

hahaha." 

PA: "Yes, thanks. I'll send the paper right away."  

(Fieldnotes, February 20, 2021) 

While the gatekeeper had expressed this desire—for the market to be described 

favourably—in a light way, it was a point that I carefully considered. As a researcher, my 

duty to be more conscious and flexible in the time of doing fieldwork was challenged at this 

point: I had a stake in the outcome of the research. I assessed this as not a ‘tense’ situation, 

but as one that required me to shift quickly between roles as a researcher and as a member 

of the farmers’ market community. I acknowledge that embodying ethnography as a 

research method is a continuous journey that requires ethnographers to conduct research 

without diminishing their main role(s) in the community.  

It is a researcher’s skill to master the art of stepping into and out of the field. As for 

myself, in addition to jotting down notes after the fieldwork, I utilised other media to collect 

photographs, videos, and other small tokens to help me note what had happened in the field. 

For example, I collated photographs and videos into the same album, which helped me 

retain memories from the fieldwork. Another method I employed was to audio-record myself 

as a part of my reflective journalling after I finished the market work. The use of these 

broad data collection methods is, according to Jackson (1984), what defines ethnographers, 

who are, in his words, somewhat ‘shameless eclecticists’ and ‘methodological opportunists’. 

(p. 173). I maximised my approach by applying Anderson’s (2006) proposal in the discourse 
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of autoethnography: by holistically setting myself as a full member of the community I was 

studying. Thus, enacting my role as a stallholder in the market was the most important of 

my methods.  

Most methods I employed touched on the emotions I experienced during the research. I 

then articulated my analytical reflexivity to make it visible that I was the researcher having 

a dialogue with my potential informants, similar to what Anderson describes as conversing 

beyond self to commit to theoretical analysis. Autoethnography takes a written account of 

the voice of the observer who experiences the everyday lives of the studied people. As 

Anderson (2006) argues, the discourse of autoethnography addresses its sense of 

evocativeness, which draws upon postmodern sensibilities and differentiates 

autoethnographers from classical ethnographic tradition. Expanding upon this view, Chang 

(2008) introduces three interconnecting concepts of self, others, and culture in which our 

positionality reframes the view itself. It is the auto-ethnographers’ task to understand the 

relationship between self and others. While I used the above ethnographic methods to 

reflect the ways in which I perceived my research field, I also integrated the views of the 

field of others by conducting interviews. 

 

3.2.2 Interviews 

Interviews are one of the ethnographic methods that can be approached as a conversation 

between the researcher and the participants. To approach my research objective and 

questions, it was suitable to undertake semi-structured interviews utilising open-ended 

questions. Semi-structured interviews involve the use of predetermined questions; however, 

the participants are allowed to deviate from the prepared questions and offer additional 

insights (Lune & Berg, 2017). During a semi-structured interview, questions might be 

reordered, and flexible wording used to adjust for the language level of the respondent. 

Using this method allowed me to approach interviewees in a subjective manner, open to 

whatever perspective they had on the understanding, perception, and meaning of certain 

topics (Skinner 2012). While this type of approach is commonly used by ethnographic 

scholars, many debates in the field occur around methods of accessing “the real world”; 
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ethnographic researchers are advised to perform interviews by listening well and 

respectfully at all stages, maintaining self-awareness, and being cognisant of the 

relationship developing over the course of the interview(s). Ethnographic researchers 

should also note that the broader social context affects the participants and that we can 

only attain partial knowledge from informants (Heyl, 2001). 

During the time of the fieldwork, I carefully advertised my research by distributing 

research flyers that offered a brief explanation of the study and presented confirmation of 

the ethics approval received. Although I was sure my research was acceptable to the market 

people, I presented it to them in this indirect way to avoid the ongoing established dynamic 

in the market. I distributed the flyers in person during market hours when I had the 

chance—while exchanging goods with other stallholders—or by the end of the market open 

hours. Most of my potential participants, most of whom were people I regularly talked to in-

between market activities, contacted me directly to express their interest in the study. 

Because the market was often busy, I extended the interaction outside market hours, which 

was the agreed time to conduct interviews. Some of the interviews taken, usually 

approximately 40 minutes in length, were recorded with digital recorders; these recordings 

were later transcribed and collated into one big folder with subfolders for participants. 

These interviews provided significant insights into people’s experiences of being at 

Christchurch Farmers’ Market in general and of the disruption of their business-as-usual 

state, specifically during the lockdowns of 2020. 

 

3.2.3 Surveys 

As a part of the data collection, a small survey was held to collect the experiences of 

visitors with the Christchurch Farmers’ Market. A survey is a commonly used method in 

quantitative research. Similar to surveys conducted at other farmers’ markets on consumer 

motivation (Berg & Preston, 2017; Crawford et al., 2018; Gumirakiza et al., 2014; Güney & 

Sangün, 2021; Lyon et al., 2009), my survey addressed important points to identify the 

current state of people’s awareness of their decision making when purchasing goods at the 

market. I reviewed a number of the previously conducted surveys in the literature and then 
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designed my own survey questions, based most closely on the 2018 study by Crawford et al. 

(2018) and featured in Appendix B. The aim, timing, and number of respondents to my 

survey are reported in Table 1.  

Table 1. Details of visitors survey undertaken at Christchurch Farmers’ Market  

Aim Understanding market visitors’ motivation to attend the 

market 

First survey  4 March 2022; Duration 10.00 am – 11.30 am NZT 

Second survey 11 March 2022; Duration 10.00 am – 11.30 am NZT 

Total respondents 41  

 

Approaches to the interpretation of surveys differ; I used the survey method to capture 

comments and then interpreted the notes made by survey participants according to the 

literature. This reflects another key difference between ethnographic and other research 

surveys, as identified by LeCompte Margaret and Schensul (1999). Typically, survey results 

are coded and organised into certain populations and then locally validated in a specific 

research site, to structure the general topic of the research. Although my survey results 

could be used quantitatively, the correlative patterns resulting from the survey have not 

been fully translated statistically. 

 

3.3 Data analysis methods 

In the later stage of analysing my ethnographic data, I interpreted it to determine three 

fundamental aspects: what information people said, what people did, and what they left 

behind (LeCompte Margaret & Schensul, 1999). After I had conducted several interviews, I 

began to arrange the transcription process and assign themes to each, utilising simple 

conversational notes. Throughout the entire transcription, I moved flexibly between the 

interview texts, the literature, and my notes to understand the complete experience of the 

market. Notes were taken as a mixture of written words collated in physical notebooks, self-
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recorded videos taken after the market closed, and other digital forms including images and 

digital notes. I collated all this data into one folder. 

After I completed all my data collection by transcribing and coding all the data, these 

data were arranged based on each theme of my objectives, including the course of the 

relationship, pandemic responses, and market experiences. I not only identified the main 

theme(s) that emerged from the data, but I also employed Basto et al.’s (2008) methods for 

identifying overlapping themes, which would become useful in analysing my data. Finally, 

I utilised simple methods in reading between the transcripts. Table 2 presents an example 

of the simple coding matrix used to identify my research participants. 

Table 2. Participants' codes and themes 

 

 

3.4 Ethical Considerations 

3.4.1 Formal Ethics 

As this research involves people who are interconnected socially and in business, the 

process must ensure the community I am in that all investigations will be carried out with 

dignity, privacy, and safety and return the research benefits to the community (Scheyvens 

2014). Though some judgements I made throughout the process were subjective, I attempted 

to objectively reach the best possible outcome out of the research (Lune and Berg 2017) and, 

to avoid the ‘dark side’ of research, ethical concerns were applied before and while the 

research took place.  

Before conducting my first formal ‘field visit’ in May 2021, I applied for and received 

ethics approval for my study under the university research and teaching guidelines. The 

University of Canterbury Human Resource Ethics Committee employs four guiding 

principles for social researchers to exercise throughout the process of their research:  

Code Pseudo-Initial Date
Participant 1 YM 14-Jul-21 growing startup; COVID-19; relational exchange

Participant 2 CH 12-Jul-21 growing startup; relational exchange; environmentalism

Participant 3 EL 25-Jul-21 relational exchange; COVID-19; 

Participant 4 MC 25-Oct-21 relational exchange; COVID-19; growing startup

Participant 5 SM 28-Oct-21 relational exchange; environmentalism

Participant 6 HN 29-Oct-21 relational exchange; environmentalism

Participant 7 OL 8-Dec-21 relational exchange; COVID-19; environmentalism

Participant 8 AX 8-Dec-21 growing startup; relational exchange

Common themes
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1. Respect and care for persons by giving out information, ensure confidentiality, and 

minimise the harm to participants, groups, or communities. 

2. Acknowledge the Treaty of Waitangi; if any of my research involves Māori 

participants, I am obliged to the university to be legally bound to the terms of the 

Treaty of Waitangi. 

3. Identify research merit; research must meet appropriate scientific and scholarly 

standards and be supervised by suitably qualified personnel. 

4. Manage conflict of interest; such conflict must be avoided, or any real or possible 

conflicts of interest must be declared. 

Formal ethics approval received is attached in Appendix A. As discussed below, I 

endeavoured to hold these principles in mind in all my research interactions. 

 

3.4.2 Ethical Reflections 

Many awareness complexes played a part in distinguishing me as the researcher and 

market people as research participants. Heyl’s (2001) idea in this respect is useful to explain 

how researchers understand reflexivity. My account of my reflective self was carefully 

exercised when I first decided to conduct a social study during a challenging time at the 

Christchurch Farmers’ Market. Given the limitations on movement occasioned by the 

COVID-19 pandemic, I had to slightly change my research case study, as I am from 

Indonesia. My scholarship usually requires research to be conducted in my home country, 

but given the pandemic situation and conflicting thoughts about whether to stay in New 

Zealand or to risk undertaking three months of fieldwork back home, which would require 

a massive amount of paperwork as well as uncertainty as to whether I  would be able to 

return to New Zealand with border closures in effect, I ultimately chose the option to 

conduct a local study, researching farmers’ markets in New Zealand rather than in 

Indonesia. 

Moving forward from my personal dilemma, I reflected on myself and started 

considering my resources and how I could do this research locally. By cultivating a 
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beginner’s mind (Gibson-Graham, 2006), I reflected that the selection of my study case, the 

Christchurch Farmers’ Market, was convenient for me as an international student, 

however, there are many research spheres and complexities within the field of human 

geography itself from which to study the subject. My reflections on this led me to another 

epiphany: I could utilise what I had learned during my MSc coursework classes on disaster, 

risk, and resilience in 2020. By merging two different “main characters”— social resilience 

as the object to research and diverse economies as the tool for the research—I moved 

forward to explore the ways in which the global pandemic of COVID-19 affected a particular 

community: a farmers’ market. 

I am cognisant that there are some limitations to my research approach, apart from 

a technical issue such as limited time. Issues arise from a philosophical stance of doing 

participant observation. For example, my commitment as a worker limits my ability to shift 

my lens completely to that of a researcher. My ability to step into and step out of the 

fieldwork was dependent on the intensity of work I had to do during market hours. For 

example, early in the morning, when I usually unpacked equipment for the market, and as 

I finished my tasks during the ‘not-busy’ hour when there were few customers, I could shift 

myself into the role of a participant-observer. When more customers were present, which 

lead me to be fully occupied, I identified myself as an observing participant. I viewed this 

challenge to position my reflexivity from different angles as a positive take. I am, first, a 

person who was as a worker at the market before I became a researcher. I argue that this 

reflexive knowledge, arrived at by constantly negotiating with myself, ultimately enabled 

me to provide a balanced view in addressing some events. 

I approach resilience discourse in a rather different manner than those scholars 

typically study my ‘field site’ as a way of learning about other cultures, such as, in this case, 

New Zealand scholars who research farmers’ markets in Indonesia and elsewhere. Most 

development studies research on informal economics takes place in ‘exotic’ places which are 

frequently associated with a high level of poverty, marginalised communities, and other 

attributes associated with being measured within a Western-framework. I found this point 

of reflexivity important, that Christchurch Farmers’ Market is situated in a city and a 
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country that is less prevalent to poverty, and that I am an outsider from a culture which is 

usually studied by outsiders from the West. In some ways, this “reversing of the gaze” can 

be understood as a post-development approach to economic ethnographies of the market. 

 

3.5 Conclusion 

This chapter describes my research processes, utilising ethnography as my 

foundational methodology, and outlines the methods that were chosen for the Christchurch 

Farmers’ Market to be understood. First, I discussed how I entered my field and gained 

permission from the stakeholders, then I explained my main methods: participant 

observation, interview, and survey. Following this, I briefly explained how I analysed my 

fieldwork data from the interview and survey and inferred a number of themes which will 

be discussed in the next few chapters. The last sub-chapter discusses ethical considerations, 

covering both the official human ethics committee and a reflexive ethnographic account of 

my approach and my relation to the market people to identify the relationship between 

Christchurch Farmers’ Market and the discourse of resilience. The same section closed with 

explanations of certain limitations associated with doing research in the field, which 

brought me to imagine different research scenarios during an unprecedented time. These 

experiences are all reflected in my research findings, presented in the next chapter.
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4 4 The Place that Echoes 

It was sometime on Saturday morning in spring 2020, and I took my first 

step into this market. People were crowding the stalls, still in their winter 

jackets, to get breakfast, or maybe brunch. There was an overflowing emotion 

inside me of excitement, like those ladies gently smiling receiving their fresh 

bowls of porridge. I roamed through the buzzing crowd in front of the historical 

house, painted in broken white with a maroon accent on its edges. That day, I 

met strangers who now are co-workers, friends, and even better, a family. 

The small meandering Avon River crosses to the north of Christchurch 

Farmers’ Market. A relatively new pathway for pedestrians and cyclists follows 

the direction of the river too, connecting the University and the Central City. I 

wonder if I have the sameness of seeing things like the people who were raised 

and born here. I only know how I see Christchurch, like other major cities, a 

melting pot of languages, food, people, and cultures. Experiencing culture 

through food is one way to get to know people and food, definitely, has served its 

right purpose. 

After a semester spending my time as a student in this city, I have dissolved 

and have unlearned myself too. It is a process of many wonders and 

contemplations. What makes the place I am in, is rather different than what 

makes the place I was once in. Or maybe other places I have not been in. But at 

that momentous step, I felt in between. I had always felt the peculiarity of getting 

into a new city as an Asian student, feeling trapped in between connecting to 

people from the same culture, or becoming one unique entity in the flavours of 

the farmers market. I lean more to the latter.  

The market has grown on me like kauri leaves at the back entrance each 

spring—growing tiny, bit by bit, until they make a perfect shade. Maybe there is 

a similarity of my fondness for this community, to those kauri leaves, and for 
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Christchurch in general—we want to grow together. And I can see it in every 

nook and cranny within my heart and within each node of growth, Christchurch 

is rebuilding and building its own glorious body relatively better than its 

previous state before the devastating earthquake ten years ago, and I feel it 

inside me too. One of the main reasons I packed up my bag and left a home I used 

to know was to embrace changes. And I grow together with changes, just like 

Christchurch, my new home. 

 

4.0 Introduction 

In this chapter, I outline the articulations of my ethnographic research from the market 

and describe the way I see the Christchurch Farmers’ Market from the lens of an 

ethnographer seeing the diverse nuances of social processes in the field. With some snippets 

of social processes I interrogate, I have woven my personal reflection alongside the 

conversation I had with people of the Christchurch Farmers’ Market. The story started in 

2020 the year before when I—as a young researcher—attempted to navigate study and life 

in a time of uncertainty. My ethnographic reflection as described in this chapter is 

conducted based on how I usually finished my Saturday morning tasks as well as semi-

structured interviews from eight stallholders and a consumer survey of 41 market goers.  

My time being involved with the Christchurch Farmers’ Market started in September 

of 2020. As I mentioned earlier in Chapter 1, I found myself autonomously observing people 

of the market which revealed an opportunity to explore the diverse economic practices of 

people doing economy in this market. In this thesis, I understand “doing economy” as not 

simply exchanging money for material goods, but as all the activities which support the 

necessities of life in many various transactions (Gibson-Graham & Dombroski, 2020).  

What does it mean to “do economy”? What makes it different from the widely held 

understanding among people who perceive “doing economy” as simply trading commodities 

or gaining profit generated by interest?  Jennifer Alexander in Trade, Traders and Trading 

in Rural Java (1987) explains the complexity of farmers' markets, a complexity which is not 
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tied to its geographical relation nor what commodity is being traded. She recognises the 

systemic aspect of the rural Javanese markets, that markets always have some kinds of 

cultural construct. She recognises that they were similar to kinship or religion— by 

acknowledging it as such, we might begin the slow process of appreciation, realising that 

there is an underlying concept of economic actions based on cultures everywhere. In a 

similar vein, Sik and Wallace, (1999) remind us of Karl Polanyi’s discussion on the 

culturally and socially embedded economy, which notes that the method of determining 

price and the exchange processes themselves are influenced by culturally shaped habits, by 

the formal rules of local and central authorities, and by the internal processes and 

organization of a given open air market. 

What are the culturally shaped habits of market life in Christchurch Farmers’ Market? 

this is a key question for this chapter. Analysis of the stories, reflections, and data I collected 

are useful to reveal the significant values in the marketplace. By involving myself at the 

Christchurch Farmers’ Market, I was able to view more of the diverse nuances of the 

market. In the process of integrating myself into the market as my field site, I found the 

sense of locale strongly influenced the culture of making this “new generation of farmers 

markets”. In what follows, I briefly explain the background of Christchurch Farmers’ 

Market, the social aspect of the market people, and the whole atmosphere of the market.  

 

4.1 Discovering Pūtaringamotu 

Christchurch is, at this point in history, something of a grand experiment site of the 

early twenty first century, particularly after the Canterbury Earthquake Sequence in 2010-

2012. The evidence of growth is imprinted all over the city, as the ongoing city building 

signals how progressive Christchurch has been for the last decade. Upon my initial visit to 

the Christchurch Central Business District sometime after arriving for the first time in New 

Zealand, I found that the buildings have mostly modern exterior designs, in contrast to my 

previous fantasy, as an Indonesian visiting somewhere overseas, of European-style 

buildings rising robustly above the concrete.  Obviously, the earthquake disrupted not only 
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the physical landscape of Christchurch, but also the dynamic of socio-economic factors. 

Scholars, thinkers, developers across the world have been attracted to Christchurch to 

implement their contemporary knowledge in rebuilding the city (Westbury, 2014). Similar 

to the way Newcastle, Australia was rebuilt by forward thinkers revitalising its overlooked, 

vacant spaces, Christchurch was also in dire need of people with vision to innovate in their 

rebuilding of both spaces and livelihoods. The post-earthquake political movement on 

rebuilding Christchurch is somewhat divided into two: the government effort and the 

community initiatives (Brand & Nicholson, 2016). While the government was charged more 

with recovering major infrastructure in the city, communities around Christchurch built 

and activated many vacant spaces through community initiatives (Dombroski, Diprose and 

Boles, 2019). Initiatives, ideas, and community-led movements across the city contributes 

in different ways for people to reach the ideal state they pursue. 

Riccarton is now one of the busiest suburbs in Christchurch, as it is a place of 

concentrated residency, shopping, lifestyle, and a university. The area was not really 

physically affected by the earthquakes due to its newer buildings and more stable land. 

Since the earthquake sequence, this suburb has attracted many businesses because of its 

strategic location. The Riccarton Bush Trust (2015) developed Riccarton Bush and House 

area to encourage the use of the site as a place of public learning. Therefore, the grounds, 

café, museum, and weekly farmers’ market on the site are open to the public. Historically, 

the management plan encourages the site as a place of public learning, thus, the café and 

museum are open to the public. The ambience of the site is suitable for people interacting 

with heritage, culture, and environment. In addition, the walkable distance of this venue 

from the neighbouring residential suburbs and its position directly on a cycle route makes 

it an easy-to-experience shopping destination. Throughout any other non-market day in the 

week, the Riccarton House and Bush area exudes calmness, echoing the silence of the forest. 

In my visits to this complex outside market days, I sense the quietness along the way, as 

moving through it transports me from the busy neighbouring road and into the deep of the 

bush. How can this quietness turn into a buzzing lively crowdedness way every Saturday 

morning? How can this place be changed from a natural area consisting of sounds from bird 
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chirps, cicada buzzes, and the creaking sound of leaves swayed by the wind into a space 

resounding the distinct chatter of people visiting the market? 

 

Figure 4. Early morning in the market. Credit: author. 

Arriving on the market day at 8.00am (Figure 4) am allows me to experience the market 

in each season, from the dark and freezing winter mornings to bright sunny summer ones. 

Ngahere (Figure 5) roundabout, too, witnesses many of people going in and out through gate 

painted in black. In this roundabout every Saturday morning, I parked my station wagon 

temporarily with the hazard lights on to unload all of our equipment for the market—two 

folding tables, one wooden sign, two containers filled with pans, two stoves and gas bottles, 

two carts, and one container of dumplings. Around the same time of my arrival, a red van 

full of cake, another blue van with candies, a black van of brownies, and two massive vans 

full of bread hustle our ways, getting deeper into our own market spots. Between us the 

stallholders, greetings exchanged on how the week has gone. This fills most of our 

conversation while we are busying ourselves with the unloading and pushing our carts to 

the pathway. We then park our cars somewhere along Totara Street and return. Other 
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stallholders who choose to access the market from Kahu Road already occupy the road 

parking along Titoki Street and Rimu Street. 

 

Figure 5. On Saturday morning at Ngahere Roundabout. Credit: author. 

 

Constant encounters with others every Saturday morning resulted in the sharing of 

care and concerns throughout the time I spent at the market. Stallholders usually walk 

with our gear along the pathway from the Ngahere entrance, bringing us deeper into the 

market. Adjacent to the pathway, the Ōtākaro Avon River flows, a home for many different 

ducks, and peripheral bush and trees surround us. A massive Podocarpus totara to the right 

side of the pathway welcomes market goers sturdily, serving as huge umbrella over the 

small Dean’s cottage underneath. Market visitors mostly concentrated around the House 

and the Cottage, as the only coffee stall is situated here. Pushing my cart further inside the 

pathway, I greet the regular stallholders around this area every market day: the man with 

the red van preparing his table, which will be full of Napoleon cakes, with a daisy-printed 

tablecloth; the German beekeeper; a lemon lady; two chai gentlemen; the brownie lady; the 
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whitebait sandwich person; the salt lady with the quirky-matching earrings, the artisan 

chocolate stall, and the coffee roaster group I have been a part of for a while. I experience 

the diversity in in this community regardless of the location of the stall.  Given the nature 

of the market with its availability of seasonal products, I do not know the seasonal 

stallholders as well.   

 

4.2 Christchurch Farmers’ Market from Others’ Eyes 

My role at Christchurch Farmers’ Market, was at first tied solely to my job. Through 

embodying the role as a stallholder, I noticed that although gaining income was important 

to stallholders, various additional reasons inspire these people to continuously attend the 

market. In my role as a researcher, I found that the same was true among the market 

visitors: I identified that people perceive the markets as more than just getting their fresh 

produce needs. 

 I collected 41 inputs through the survey within two market days. When I interpreted 

the data on market goers, I found several key themes based on demographics and 

motivations attending the market (See Appendix C). As presented in Figure 6, the data 

show that a significant portion of respondents (49%) are young adults aged 21 to 30, followed 

by second-largest age group (16%) of 31-40 years old. In terms of gender, among the visitors 

responding to the survey, women dominate the proportion at about 59%, while 36% were 

male. It can be inferred that, according to one of the survey questions to determine the 

frequency of their market visits, many of the market goers—24 out of 41 surveyed—visit 

the market regularly.  
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Figure 6. Age and Gender Distribution of Christchurch Farmers’ Market Respondents 

The survey questions were divided into two categories: those asking about the market 

in general and others asking how people supplied their needs during the COVID-19 

lockdown between March and April 2020. Regarding their general motivations, most survey 

respondents reported their main interests in using the market was to get good quality 

produce, to support local farmers, and for a social experience. Various comments on these 

themes reflect the intentions of the respondents, who mentioned that the market provides 

a positive place for people. Survey respondents who attend the market to buy fresh and high 

quality of produce can be identified through comments such as ‘Love the pastries and the 

organic fruits and veggies!’  and ‘Love the market! Extremely healthy, nutritious food with 

some sweet treats if wanted’. 

From the survey,  I found that the market visitors, represented by the survey 

respondents, consider getting nutritious, high-quality, fresh produce as one of their main 

reasons for attending the market alongside their grocery shopping from a supermarket. The 

finding that many people visit the market as a source for fresh produce outside supermarket 

visits supports the results of previous studies conducted by Coster and Kennon (2004), 

Gumirakiza et al. (2014) and Crawford et al. (2018) on the main reasons for people attending 

farmers' markets .  

The survey results also identified supporting local farmers, producers, stallholders 

and local events as reasons for what motivates people to visit the market. The survey made 

evident to me that local neighbouring residents of the Christchurch Farmers’ Market 
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(people Riccarton, Fendalton, Ilam, Avonhead, and Bishopdale) regularly visit the market, 

but also some from further afield. As one of survey respondents wrote: ‘We have been 

travelling from Rolleston/Burnham almost every Saturday for ±10 years to shop here, it 

meets most of our needs most of the time—variation, variety of fresh produce, atmosphere, 

price’. Positive comments such as: ‘We have supported the market for many years and it’s a 

wonderful way to spend Saturday morning’ and ‘We love coming here and enjoying food and 

the community’ all  provide insights into the motivations of visitors to include their respect 

and support of farmers. However, this type of expression does not only come in positive, one 

comment identified that the variety of food has reduced to a certain range. “the setting 

makes the market choice of produced has reduced” [sic] with additional comments on the 

necessary to put more bike parking stands and providing more bins to “securely disposed of 

the waste” [sic].  

 While the survey data revealed the themes of quality produce, farmer support, and 

social experience as reasons for visitors to attend the market, the interview data showed 

why stallholders participated in it. From the eight stallholder interviews I conducted, I 

identified common perspectives on four different key points, namely growing start-ups, 

relational exchange, COVID-19, and environmentalism. First, in terms of source of 

earnings, it is evident that the Christchurch Farmers’ Market is a place for interview 

respondents to earn incomes, whether as their main source or secondary source. 

Christchurch Farmers’ Market as the main source of income is where 

farmers/producers/stallholders work solely on producing the goods for the market as their 

day jobs, while secondary refers to those use the market as additional source of income aside 

from their day jobs. According to the interviewees, the market provides a space for small 

farmers and others to introduce, innovate, and expand their businesses. This was confirmed 

by the market managers, who said that, during the earlier days of market operations, they 

attempted to discover farmers new to business or small in scale: 

Probably, about 5% of the people I called (to participate in Christchurch Farmers’ Market) 

actually attended the market (they have been regular customers of the market). So that’s 

what we had to do. Because at that stage, you know, most of the producers were just small-
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time farmers that weren’t really on the radar. So I had to do a lot of digging. Yeah, that’s how 

it worked out. 

In another conversation that identified the market as a ground for small “start-up” 

businesses to launch, one of the participants explained: 

AX: So it wasn’t like I did a sideline and then decided that it was gonna work. I just took the 

risk. In fact, I actually quit my job with no idea what I was gonna do, And while we were talking 

about it, my wife said, maybe you should do the [Christchurch Farmers’] market. 

Eight interviewees agreed that the market is indeed for them an opportunity to start up 

their business or that the market served as a middle-ground for them to start their 

businesses because they were unlikely to initially be able to do business with the 

supermarket chain(s), as their production was relatively low and unable to provide adequate 

supply. One of the interviewees said:  

MC: Well, I never, I never wanted to open a shop. Because it ties me down. And I don’t want to 

be in a place, the same place all day, five days a week. I want to meet different people. 

MC expressed to me how the market has not only a place for her to showcase her artistry 

in food production—as she said ‘If you don’t put that love and effort in, you don’t get a 

result’—but also it has given her broad links to expand her business. The market connects 

her to a broad audience such as restauranters, community event organisers, schools, and 

other potential business partners who might need their products. Aside from business links, 

MC recognises that having a sound relationships to other farmers/growers supporting her 

production is also essential. She shared a specific example of how these relationships have 

helped her: one of MC’s products contains basil, which is seasonal (in New Zealand, basil is 

produced in lower quantitites during winter). She addressed this by innovating production 

and collecting basil before winter to make a combination for the products: 

All right, so it took me seven months, and I found a way of keeping basil green in the salt. So 

before the basil disappears, I buy all the basil I can find from the herb grower, and I put it into 

salt in my way, and I can then take that like a concentrated basil salt. So I take that and then 



53 

 

combine that over the winter until the basil grows again. So it's a lot of work. But people 

understand what I do is based on a being quality? Exactly. Quality ingredients. Yes. 

They [costumers] recognise that's why [my product is] different. And it's not the cheapest—

probably the most expensive sold product on the market. 

Quality, then, becomes a factor of commensurability in the exchange in the market as both 

farmers and stallholders are aware of the importance of fresh products. Acknowledging the 

survey respondents who ranked availability of fresh produce/products highly as a reason to 

attend the market, MC aspires, as a ‘farmer’, to meet this customer need. What I also found 

interesting as an additional reason for choosing to have a stall in the Christchurch Farmers’ 

Market or other similar markets is because she can take control of the amount of products 

she prepares based on direct demand from the customers.  

MC: So the problem I have is because I don’t suppose, I really don’t have a way of 

standardising my sales. It’s very much a case of season or people visiting things like that 

(cooking events, food events, demonstration classes).  

Putri: Depends on demand? 

MC: Yeah, the demand, it sets everything. 

This conversation signals how both market visitors and farmers, in the context of the 

Christchurch Farmers’ Market, have “taken control over their purpose” in exchanging goods. 

I believe this particular instance exemplifies doing economic practices in which choices are 

deliberately exercised to sustain not only the resources available but also the relationships 

between all economic actors involved. All of the stallholders who shared their stories with 

me agreed that the market, for them, was a way to experiment with their products and 

business strategies.   

 

4.3 How to Cultivate a Support Culture? 

Support from others is needed in the time of crisis. During the timeline of my research, 

the whole of Aotearoa New Zealand was currently operating under the COVID-19 response 

framework. In 2020-2021, there were two different systems of COVID-19 response put in 
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place. Both systems had a significant impact on all businesses that were deemed non-

essential, which excluded banks, government services, supermarkets, pharmacies, and 

many (but not all) health providers6.  

Throughout the entire time I have served at the market, I have become familiar with 

many regulars who usually visit the market. Where my stall is located—on the northeast 

corner Riccarton House—I am a lone stall facing the Italian Cookies, another Italian Pasta, 

the Candy Lady, the Olive Oils, the Beer Crafter, and Mama Bear. At a diagonal from me 

is the Bratwurst Hot Dog stall, facing the Avon River along other stalls spreading in parallel 

to the pathway approaching the Kahu Road entrance. Still on the same pathway, there were 

many other stalls such as Korean pancakes, the apple juice, some bakeries and some 

sporadic stalls around the carpark.  

Early in the morning, at the time I start unpacking the table, a family of three 

including a small grey poodle regularly visited both the home-made Italian Pasta and the 

Italian Cookies. A sense of warm homecoming reunion sparks whenever they converse in 

their own language: Italian. I face the same feeling of homeness whenever I meet some of 

familiar faces I know at the market and can greet them either in Indonesian or Malaysian. 

My neighbouring stalls might differ each week, ranging seasonally from Christmas Cake, 

pulled-pork sandwiches, fresh juices, and most recently, ones which provided market 

information and promoted ReliefAid. In the early mornings, we stand together in 

comradery, taking in the moment of silence before the market gradually fills with people.  

When I have finished setting up both of my tables and boiling the water, I then 

advance myself to the carpark area, where I usually buy spring onions from another 

stallholder. Around the carpark are different stalls: two vegetable stalls dominate the 

pathway from the Kahu Road entrance with their massive white trucks. Across from them, 

a yellow coupé utility vehicle with its open back door filled itself with variety of different 

cheeses. In the middle of the carpark, a combination of seasonal vegetables micro-green 

salad or asparagus in the spring, a fair-traded chocolate gift shop, and a German pancake 

 
6 New Zealand had four different alert levels of response to the COVID-19 pandemic. Essential businesses and 

services referred in to here were able to operate during the most restrictive Alert Level 4 (See more information 

via this link). 

https://covid19.govt.nz/business-and-money/businesses/doing-business-at-alert-level-4/#businesses-and-services-that-can-operate-at-alert-level-4
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dominates the spot. Across from this group, a stall selling freshly-picked varieties of flowers 

is flocked to by mostly young and middle-aged women, myself included. Though we are 

lacking a poultry stall in this market, a friendly neighbourhood butchery that supports 

many other stallholders and ready-meal food producers in the market reveals a glimpse of 

the support culture that operates in the market. The stall I work in gets its meat at 

wholesale prices from the butchers at the market, and we acknowledge this support when 

we sell our dumplings. 

Christchurch Farmers’ Market as a community fosters some feeling of belonging. 

Buying from, lending to, and receiving from one another, stallholders are better able to 

serve customers, and these types of support build trust over time. Exchanging trust, in 

diverse economies is recognised as a practice of doing economy, which involves a complex 

dynamic. The currency of exchanging trust itself is manifest in different forms: I was 

beneficiary of such trust when on one market day, I received help when the digital payment 

machine did not work one time, my neighbour lent her digital payment machine to make it 

convenient for the customers, she then gave me the cash. I recorded other different types 

exchange such as getting a discount when buying products from other stallholders or 

bartering our products. 

A friend of mine visited the market last spring and he got us a cake from the market. In the 

middle of busy day at the market, I managed to roam a little to find the stall that my friend 

had bought that cake from. After checking out the products displayed on each stall, I finally 

found it. It was a stall at the end of the pathway to the west. The cake stall owner is one of the 

people I usually greet in the morning. I don’t know all stallholders in the market. The dynamic 

is rather different, because one day you can all see all stallholders that regularly attend the 

market, and another day there will be one or two new seasonal stallholders. We met relatively 

recently, but I notice that our greetings every Saturday morning help both of us recognise each 

other. Today, I bought a slice of Napoleon cake, and he gave me 50 cents off.  

(Fieldnotes, June 5, 2021). 
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In terms of bartering products, it was common between stallholders to exchange products 

and adjust the price accordingly. For example, one conversation below depicted exchanging 

market produces contribute to maintaining the relationship between community members. 

Probably it’s still my favourite time of the week. The people around you are great, and you 

know trading food like everyone else. I appreciate other people make their stuff too, like you 

[as a worker for a stall] bring me your food and I give it to you mine. And we still make good 

money as well. 

(OL, personal communication, December 21, 2021) 

From my observation in the market, I found that the type of support exchanged is not 

limited to material forms. For example, as a part-time international student who works in 

the market, I build relationships with other foreign workers who, like me, do not own a 

market business, by exchanging stories as immigrant workers living overseas. The support 

we exchange, as people of similar backgrounds, comes in the form of information, sharing 

the struggles of understanding the subtleties of foreign cultures, gaining information about 

side jobs or assistance that might improve our wellbeing, and explaining immigration rules.  

A Saturday off for me. Although I don’t have to work early in the morning, I decided to go to 

the market. To experience what it feels like walking in the market as a visitor. I came right in 

the middle of lunch time so that I could have conversations with stallholders. I bought omusoba, 

greeted the chai people, and had chats with other stallholders at the market. Of course, all of 

them asked why I did not work today. I said, jokingly, it’s a necessary day off for me. When I 

queued at the omusoba stall, I met Miss S, and surprisingly it’s her day off as well. We took a 

table in front of the House and had our chai together. Miss S works in the market. I learned 

through her some tips and tricks about studying and living overseas after she asked which visa 

I hold. She also proceeded with another question: will I able to work in New Zealand after I 

finish studying? Maybe she saw herself in me. Maybe, she was once confused about studying 

and working at the same time. Maybe she was once unsure too: which visa should she apply 

for? I reflect on this encounter with Miss S as a good way of connecting with people from similar 

cultures and sharing the same confusion: navigating and experiencing life overseas, through 

food, and a little bit of morning chat. 

(Field notes, July 10, 2021). 



57 

 

The different types of relationships shown above reveal how farmers’ markets 

function as places of relation, facilitating connections not limited to those between 

consumers and producers. The different types of relationships shown above explain that 

farmers’ markets function as not limited to relationship between consumers or producers. 

Many other relationships are also formed through the market such as between stallholders 

or between part-time workers. Relationships formed through shared jobs and experiences, 

which later extend into a platform to share concerns or struggles, create a sense of 

comradery.   

Featured in one of the interview conversations, EL described the relationship benefits 

associated with trust: when she could not attend the market because she had such 

emergency which overlapped with one of the market days, her neighbouring stallholders 

supported her by opening and running her stall on her behalf. As she said: 

EL: People make good connections [at the market]. And I think there's a very positive …  I 

think there's a standard where there's an unsaid protocol, where you support each other. 

Yeah. And I think it's, it's a really good culture. Yeah. Yeah. It's a good cultural working 

environment, because we're not together long enough to for anything to be bad. 

Additionally, EL recognised that ‘good connections’ are also made with customers in the 

market.  She described the market as ‘a point of contact to actually talk to somebody and 

just give them credit’, which was especially significant for someone who lives, as she 

explained, isolated in the countryside, and who needed to connect to people. She added: 

I just feel it’s such a human thing. Yes. Yeah, and I think it’s quite gratifying, as long as you 

keep remembering who was who and whose story belongs to whose and is whose. 

Another stallholder also noted the existence and benefits of relationships created at the 

market, 

So you do. You make some great connections and, and, and friendships. Long, long lasting 

friendships, lifetime friendships. And although we don't necessarily mix with each other 

during the week because we're all busy, and we all live in different parts of Canterbury, we 
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know that we're always there for each other. So if something happens, and someone needs 

help, they will, you know, they will ring or, you know, so I think that's important. And, and 

that goes right throughout the market. Everyone has their little, has different groups of 

people that they know that they can call on, if they need some help. And I think that's, that's 

great. 

Comradery between stallholders creates a network of support that sustains the needs of 

both the stallholders and the market itself. For example, one case I recorded in the field 

notes that were mostly taken during rainy days elaborates how this support manifests in a 

different form. In the notes, I observed that this day was not ideal day for running the 

market, then I recorded the following conversation from one of the market managers and 

one of the stallholders. 

 The stallholder: Oh, I thought the market would be so quiet today. You know, rain! 

The Manager: Thank you for coming today [to fill your stall and sell at the market]!  

(Fieldnotes, 13 November 2021) 

From this example, I conclude that if both farmers’ and consumers’ motivations were based 

only on what they aspired to gain through the exchange of commodities, there is a high 

chance that there would be no market activity when circumstances were not ideal. This 

shows that the market exists beyond basic capitalist drivers.  

Christchurch Farmers’ Market is somewhat curated and ‘niche’. Obligation to attend 

the market for stallholders are not based on contracts.  According to one of the interviews, 

annual attendees of Christchurch Farmers’ Market pay ‘the stall rent’ approximately 

around NZD ± $69 per market day. They also mentioned that they are allowed to take, as 

they said ‘official leave’ of about four market days. There was not much information in 

regards to seasonal market attendees. The casual arrangement established for the market 

means that it is built upon the commitment of the stallholders, and that the power of the 

market relies on the stallholders themselves. Although the inclusion of stallholders the 

Christchurch Farmers’ Market is somewhat curated to allow for healthy competition, it was 

confirmed through one of the market managers below that the sense of being a part of 

community creates “a family kind of feel” to the market. 
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SM: You know, the fundamentals of living are, you know, good food, and then 

social interaction. And that’s what we’ve got here. We’ve got a beautiful market, 

amazing local producers. You know, there’s a good sense of community spirit. And 

that’s why we get people supporting it.  

SM:  I’d like to think. Yeah, well, we’re not necessarily organic, as long as it sort 

of, you know, local. And a huge part of it is the person behind the store. 

Putri: Please, tell me more about it. 

SM: So I can tell and even the communication between the emails [when 

prospective stallholders propose to sell at the market], if this person is quite rude, 

[it makes me] I’m just not going to go there, because I think one of the most 

important things of this market is that sort of family social, the ‘family kind of 

feel’ of the market or Mr. G [one of the stallholders that the author met] comes up, 

you know, all stallholders have a great relationship.  And that’s been earned 

through, I think, the stallholders that attend almost every week. And so there’s 

that community of  … 

Putri: Like sense of belonging? 

SM: Yeah, absolutely. Yeah. 

 

From above conversation, I understand that there is an underlying of shared feelings 

between all stallholders.  A shared emotional connection that one identify themselves with, 

according to McMillan and Chavis (1986) is key attribute that 'inhibit the strength of the 

community' (p. 13). I also identify that this ‘a family feeling’ fostered in the market, as what 

Kennedy (2020) called “a conviviality practice” that create new socialities deconstructing 

binaries around local food economy of production and consumption (p. 313).  Another 

example of this sense of community belonging can also be seen through a comment that 

revealed an important reason that stallholders maintain commitment to the market. One 

of the interviewees mentioned that staying in the market for their regular weekly 

attendance is because of having that familial connection to the market. He said, 

But I always remember with Bacon Brothers being there, too. And always, you know, like, the 

owner is a pretty amazing guy. And he's done extremely well. He's worked extremely hard. He 
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was, you know, he was there and already established in the market when I started, you know, 

I did look up to him, still do. And he said to me one day quite early on, he said, look, we've got 

restaurants opening, and we're getting big and stuff. But he said, this is where we started. We 

still have customers come back. What would that be like, for me if I stopped going to the 

market? And just, you know, like, all those customers that have supported me the whole time. 

What's it saying to them? That I thought, Man, that's a good way of looking at it, you know, by 

it would be easy for us to stop go to the market. Yeah. Like to be fair. I do it because I love 

going there. But I feel extremely, like grateful to the actual customers. 

From the above examples, while the market is acting as an economic actor in terms of 

local partnerships and alternative point of difference, it also buffers vulnerability from food 

system disruption. And more than this: the market as also social actor, buffering 

vulnerability from relational disruption.  

 

4.4 Conclusion 

In this chapter, I articulated a way of seeing the Christchurch Farmers’ Market 

beyond the perspective of mainstream economics. By reflecting on important information 

from my participatory observation, interviews, and surveys, I drew a nuanced picture of the 

market as a site for  ‘economic actors’ and ‘social actors’. I found that the market acts as an 

alternative place for both consumers and farmers to seek a ‘breath of a fresh air’ in New 

Zealand grocery food sector, where in its production and distribution cost more in 

environmental terms. In acting socially, both market goers and stallholders exchange care, 

build trust, and amplify the ‘family-like’ feeling. Vulnerability and ability to learn from each 

other are what Milestad et al. (2010) have previously defined as resilient characteristics 

that move us towards a robust food system. We can see this dynamic here at Christchurch 

Farmers’ Market too. 

My explorations into the Christchurch Farmers’ Market have made clear that the 

market is flourishing both as a distributor of food supplies and as a place of connection for 

the people involved. In terms of functionality, the market is a place where money is 
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exchanged for goods. In terms of relationality, care and concern are types of currency or 

investment. Upon reviewing the data, I found an intersectional link, whereby the market is 

seen as an economic dimension for people to earn an income, launch new products, and gain 

prospective major retail connections, but what sustains the market is something beyond 

these classifications. Instead of a “doughnut economy” (Raworth, 2017) that includes all the 

complex environmental and social aspects of an economy,  in analogical depiction, I simplify 

relationships at the Christchurch Farmers’ Market as resembling more of an apricot danish 

from one of pastry stalls at the market. What I mean by this is that the economic ties—the 

apricot filling—lie at the core and rest on top of multiple layers of relational pastry that 

cannot be separated.  The Christchurch Farmers’ Market is a relational space, as Alexander 

(1987) articulates, constructed like a culture, a kinship, or a religion rather than a rational 

distribution of competitive individuals.
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5 5 Through Another Lens 

5.0 Introduction 

This chapter develops my analysis of Christchurch Farmers’ Market from two 

perspectives—functionality and relationality. My research identified Christchurch 

Farmers’ Market as a functional space where both farmers and market visitors were 

observed to exercise mainstream economic roles as those who “supply” and those who 

“demand”. From my interviews, I found that the market has helped many food business 

start-ups to “test the market” and receive direct feedback from customers in order to add 

value to their products. The market was also observed to be a fertile relational ground where 

many elements of relationship were noted to have emerged and flourished as it was 

providing its functional purpose. I found the two purposes to be interdependent and to 

contribute to how the market thrives. As interviewees explained, people of the market do 

not only exchange money, but also reciprocate care and concern. The non-monetary 

exchanges are not solely limited between human and human. For example, the emerging 

theme of farmers and market visitors also broadens to the discourse of planetary wellbeing 

in regards to having eco-friendly lifestyles. Further, I found that many people in the market 

are aware and proactively working on investing in a liveable future by conforming their 

economic pursuits to align with a lifestyle appropriate to climate adaptation.  

In the previous chapter, I reviewed my ethnographic and field work data to 

investigate the role of the Christchurch Farmers’ Market under the close-to-normal 

circumstances, that is, how the market operates in normal non-pandemic circumstance. 

After analysing the categorised themes from the interviews, I found Christchurch Farmers’ 

Market contributes to resilience as a space for the facilitation of alternative food networks 

in Christchurch that also builds a relational community within and around it, contributes 

to resilience in times of crisis. I suggest that bringing into prominence alternative practices 



64 

 

of doing economy, such as that found at the Christchurch Farmers’ Market, can contribute 

to both food system and social resilience. To support this suggestion, in this chapter, I 

analyse and relate my field data to existing literature on farmers' markets.  

 

5.1 Seeing Differently at Christchurch Farmers’ Market  

“Seeing differently” means imagining possibilities. Given the current probability of 

global warming, and the accumulated environmental risk generated by capitalist economic 

practices, where can we create hope to build a good life? Mohd Roslin & Melewar (2008) 

suggest that the core agenda on approaching research using a diverse economies perspective 

is about paying attention what is possible. Law (2004), as explained by by Roelvink (2020), 

argues that research processes are quite often guided by the desire of those approaching the 

research objectives for certainty and stability. However, certainty might be a less useful 

goal, with the current complex problems the world is facing. Roelvink (2020) propose a new 

radical way of approaching research by “engaging directly with the complexities” and 

“creating possibilities in the unknown future” (p. 455). With the key characteristics of 

transformative thinking, pluralism, and place-based experimentation, Roelvink (2020) 

encourages diverse economies scholars to experiment with the economic world. From this 

perspective, and within New Zealand’s food system, I consider Christchurch Farmers’ 

Market to be a place of possibilities among many. 

Christchurch Farmers’ Market, like many other farmers’ marketsin New Zealand, 

expands and contracts to meet the needs of diverse people from diverse backgrounds. From 

my research, I inferred two different categories Christchurch Farmers’ Market: based on its 

functionality and its relational direction. First, as one of many alternative food networks, 

Christchurch Farmers’ Market favours different people with different intentions from 

different backgrounds to the mainstream. It is also interesting to note when I look deeper 

the market, through its functional direction, is not only an alternative node inside a major 

supply chain in New Zealand, but also a “breath of a fresh air” in the already saturated 
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supermarket duopoly system that New Zealand has been unable to escape from. Second, in 

terms of seeing the market from a relational system, it builds on what Garner (2017) thinks 

such markets offer: a small support system whereby the relationship is more than 

exchanging some “have a nice day” between the market people. From both angles, I found 

Christchurch Farmers’ Market to have many resilience traits with benefits beyond the 

existing livelihood level at which the market operates. 

 

5.2 Exploring Christchurch Farmers’ Market  

Functionally, the Christchurch Farmers’ Market benefits both stallholders and the 

market visitors. The market is a medium for stallholders to promote and sell their products. 

For example, one interviewee, CH, mentioned at the beginning of his time in the market he 

had almost zero experience processing raw materials for their products. However, they have 

now thrived as a business for years, although he admitted that it is his experience in 

marketing that boosts the earnings and the reputation of his brand. Despite this, 

Christchurch Farmers’ Market accommodated their first step in developing their products, 

because the market gave him the ability to gain immediate feedback from customers. This 

flexibility to acquire feedback while meeting the demand of customers is seen as beneficial 

because of its efficiency—producers directly encounter consumer needs and can respond. 

This will benefit producers such as CH to further develop their products. Another 

interviewee who used the market as a place to start a business, YM, mentioned that she 

used to be a regular visitor of the Christchurch Farmers’ Market. At that time, she first 

imagined what would it like to participate in the market as a producer, then she signed up 

to do business there. She said: 

“Um, well, I was living with my flatmates at the time. And three of us used to walk out to the 

market. So when we were having drinks in the kitchen, we were just talking: What would 

you sell? If you have a stall at the market. And then we came up with like, one product each, 

and yeah.  
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So it’s my side job now. I got a full-time job. So, Monday to Friday work in a company. And 

then I do this on Saturday. Yeah, yeah. Make dumplings after work.” 

(YM, personal communication, July 14, 2021). 

Both examples from CH and YM, alongside other stallholders I mentioned in the previous 

chapter, reveal Christchurch Farmers’ Market becomes a space for farmers who cannot 

insert themselves in the tougher market competition of big business. Although the market 

does not necessarily compete with the supermarket chains, the farmers/stallholders who 

sell their produce/products directly to customer create their own “supermarket shelves”. The 

market in this case, become the “supermarket shelves” for its stallholders corroborating 

Guthrie et al.'s (2006) idea of “finding a place of refuge in the new generation of farmers' 

markets” (p. 571).  

According to the Commerce of Commission report7 (2022), the retail grocery sector in 

New Zealand inadequately accommodates the customers in terms of the diversity of 

satisfying customers’ demand for a main shop at a single store. Two major retail grocery 

companies hold the grocery game in New Zealand (see Figure 8) and, in turn, control grocery 

prices. The report states that the core problem in this scheme is that the market is 

dominated by Woolsworths NZ and Foodstuffs, such that other grocery retailers have 

limited impact on competition. The lack of competition in the retail grocery sector creates 

less pressure on grocery retailers when it comes to setting the prices for consumers. In 

consequence, consumers are unable to make informed purchasing decisions based on their 

personal budgets and are powerless in this respect because the market and prices are 

controlled by the aforementioned system. It becomes evident that this issue with the 

country’s major supermarkets which has long been problematic, allows little prospect for a 

new expanding rival being able to compete with the major producers in New Zealand 

(Commission of Commerce, 2022).  

 
7 Final report is due for public on 8 March of 2022, outside the timeline of my thesis writing. This information is 

related to second draft of the media releases (see this link for further information). 

https://www.youtube.com/watch?v=_gxj6z8MRRA
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Figure 7. New Zealand grocery retailers. Source: Commission of Commerce, 2022.  

The problem of the duopoly of New Zealand grocery retailers results in disadvantages 

for both other grocery retailers and consumers. Apart from the difficulty of entering and 

expansion, a lack of suitable sites for development and difficulties obtaining information on 

wholesale prices push smaller retailers even farther away from reaching their ideal state to 

be able to compete effectively (Commission of Commerce, 2022). This circumstance is 

similar to what Mohd Roslin & Melewar (2008) noted in their study, that because major 

retailers may have powerful marketing strategies to advertise their products, they have 

more potential in attracting customers—allowing more people migrating from small to 

major for grocery shopping. 

With the complex grocery sector problems in New Zealand, farmers' markets then 

become places of hope for small retailers to circumnavigate the intense market power. For 

example, stallholders benefit from Christchurch Farmers’ Market when they can 

experiment in their approach to production and management of their business. In addition 

to farmers' markets functioning as a place for transaction, AX added the market functions 

as an experiment laboratory for small farmers and producers who are still new to production 

and managing products.  



68 

 

AX: It’s an amazing way to actually test the product in the market. So if you decided that you 

wanted to sell something, yeah? And the only way you could do it was by having a shop. 

Therefore, you have to take out a lease. And it’s going to be expensive, and you got no idea 

whether or not their products gonna even work, you’ll be seriously crazy to do it.  

(AX, personal communication, December 8, 2021). 

Another expression from one of the interviews indicated Christchurch Farmers’ Market as 

a place of farmers or stallholders responding to the intense seasonality of food, which 

challenges the food supply. This means apart from not being able to produce in bulk amount 

due to unavailability of certain ingredients, diverse food choices are limited at different 

times of year. In relation to MC’s explanation that she has no way of standardising her 

product, she makes the product based on the availability of ingredients and the market 

demand.  While this might be problematic if she was supplying supermarkets – who usually 

require standardised products available all year round – at the farmers’ market this is just 

part of the usual ebb and flow of seasons. These examples emphasise that through 

Christchurch Farmers’ Market, farmers are able to test out their products and gaining a 

fast feedback mechanism (King, 2008), as well as experience more fluidity and adaptability 

with regards to supply. In the long term, the dynamic might help for changing market 

demands, particularly as consumers become more aware of the importance of respecting 

seasonality in sustainable consumption and production. 

The Christchurch Farmers’ Market effectively operates through support from locals. 

Interviews and observations have shown that producers employ the Christchurch Farmers’ 

Market as their starting business point, and responses from the surveys revealed the 

enthusiasm among the local supporters of Christchurch Farmers’ Market, which is what 

the stallholders are looking for to be able to succeed. Many scholars studying farmers' 

markets define farmers' markets as a bridge between rural and urban lives (Crawford et 

al., 2018). The demographic of the area also plays an important part for effective farmers' 

markets operations. Coster and Kennon (2005) also shows that although farmers' markets 

can operate effectively in diverse demographic settings, there are essential values what 

make farmers’ markets thrive: population and income distribution, availability, and 
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diversity of produce throughout the year and the opportunities that exist for integration 

with other local food initiatives (p. vii). The neighbouring suburbs of the Christchurch 

Farmers’ Market are considerably affluent (see Appendix D), adding strategic value for its 

operation. It is also interesting to note that the market manager described the market’s 

customers as a narrow group, as if to suggest that people attending the farmers' markets 

have a certain focus and intention in buying food. 

Turning my gaze to the perspective of producers allows me to understand better what 

makes the success of the market. It is more than the combination of artistry, passion, and 

effort from the producers meeting the right niche of the market. From one of the personal 

communications exchanged casually with me, I found that it is valid that the main reason 

producers attend the Christchurch Farmers’ Market is its status which will benefit their 

future reputation as a business owner. As one of the producers mentioned, 

I still want to be here no matter how busy my days in a week have been. I mean it’s difficult 

to have a spot in here. You know, people are lining up to get into this market, Mbak 

(addressing word for sister in Indonesian). I thought, it’s okay to just be here.  

(NN, Personal communication, October 1, 2021). 

MC also believes that Christchurch Farmers’ Market has a niche place, niche building, and 

setup that makes some producers stay, while AX notes the importance of the demography. 

This shows a close link between higher willingness-to-purchase cushion stallholders to sell 

at the farmers' markets. He explained, 

And it’s a really great market, because the demographic of people, we know that it’s a nice 

area. And so people that come they’re reasonably affluent, but they’re also quite a good gauge 

on whether something’s good or bad. 

(AX, Personal communication, December 12, 2021). 
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In rendition of above values, Christchurch Farmers’ Market proximity to relatively affluent 

suburbs in Christchurch, emphasising a strong association to how the willingness of 

purchase from consumers matters. The managers of the Christchurch Farmers’ Market 

clarified that it does not prioritise catering to specific types of consumers, given the 

neighbouring suburbs. However, there is, overall, a specific characteristic of market visitors, 

as this statement from one of the managers confirmed: 

“You know, I was on the coffee stall last Saturday, and my first customers were husbands with 

prams, they looked very tired... And uhm...just where it’s situated here to town, beautiful, old 

place, to families, appeals to older people. So I think we try and cover everything in there. I think 

that’s why the market is a success, because we have a narrow set of customers.” 

This comment correlates to Toth et al.'s (2016) study confirming that prices are less 

significant barrier for Christchurch Farmers’ Market visitors. Additionally, Berg and 

Preston's (2017) research reveal three different points of types of customers who attend the 

market with their various reasons of willingness-to-pay. The first type of consumers were 

people over 50 with higher household income, which was then followed by the second 

category of adults between 30 and 49 who prefer the farmers’ market’s organic foods, 

locality, and atmosphere.  

Transformation and transition in food production and distribution are challenging. In 

terms of food production, Pawson (2018) mentions massive industrial agricultural 

production signifies the impact of environmental externalities in New Zealand. Guthrie et 

al. (2006) show that, in New Zealand, the concentrated market power affects small 

producers such that they struggle to enter the system, and that this makes it most likely 

that they would use the alternative distribution forms from that which farmers' markets 

offer. The New Zealand grocery retail atmosphere currently is not supportive of small 

producers. The latest data from the Commerce of Commission (2022) confirmed that the 

grocery sector in New Zealand concentrated into two major suppliers with only a fringe of 

other competitors leaving disadvantage for suppliers (farmers, growers, or other small 

retailers) as well as consumers. The most obvious disadvantages for suppliers are the 
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transferred costs, risks, and uncertainty, all of which put pressure on farmers, who fear that 

their products will be removed from the shelves. One of the producers in the market that I 

interviewed, who also supplies their products to supermarkets, explains that it has been 

“quite a job” to keep his products on the shelves. 

And we’ve been in the DC (one of major retailers’ warehouses) for probably at least two and 

a half or three years now. Just kind of good achievement. Because if you don’t hit the targets 

that are set, you just get an email saying, Hey, you’re out! 

The snippet of the above conversation explained that all risk of production is the 

responsibility of the producers which disadvantage small producers in terms of stability of 

their business as they have relatively less power to or not to control their business. In this 

respect, farmers’ markets seem to be as Guthrie et al., (2006) call “the second harbinger of 

the second industrial revolution” in advocating small-scale artisan producers who are not 

able to engage with the strong power of market: in New Zealand the market power of grocery 

sector is held by two major supermarkets companies. Milestead et al. (2010) conceptualised 

farmers' markets as a type of local partnership that buffers vulnerability in an exceptional 

situation of food crises in mainstream food system: in such times, farmers' markets would 

provide better resiliency than those centred on a national scale or larger local retail-led food 

markets. Like Gilman (1999) notes, consumers turning to their local markets may also be a 

direct result of their increasing anxieties in times of uncertainty and change.  

Much of the literature exploring customer motivations in attending farmers’ markets 

finds that freshness, specific dietary requirements, and exploring social spaces are strong 

and common motivators (Gilman, 1999; Gumirakiza et al., 2014; Hunt, 2007; Lyon et al., 

2009). It has been made clear to me from the literature that most vendors at farmers’ 

markets benefit from short supply chain transactions meaning that producers can directly 

interact with customers with several benefits gained such as cutting distribution costs and 

the ability to build social capital and contribute to urban-rural linkages (Crawford et al., 

2018). The Christchurch Farmers’ Market fulfils consumer demands for fresh and local 

produce and also the provision of the social setting (Gumirakiza, 2013). For the producers, 
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participation in the market offers not only economic benefits but also opportunities for 

personal self-fulfilment. 

 When we look more closely at what motivates customers to attend the Christchurch 

Farmers’ Market, I found an interesting account of market visitors’ awareness of the 

environment, some of which were partially captured through handwritten notes on the 

survey forms. Some respondents put additional notes next to question number 7, which 

asked them to rate the importance of a range of environmental issues in terms of how much 

these issues affect their decisions to buy food from the market. For example, apart from 

many answers mentioning their strong support to farmers, freshness, and local food, some 

of them prefer to source a diet that is ethically produced, for example, vegan and fair-trade. 

One of the comments also mentioned that it is also important “to teach our kids how to 

choose food and where it comes from”. From this example, one of deciding factors for people 

making purchases in local farmers' markets is to practise ethical commitments towards 

themselves and to the environment. This also explains that people start to put 

environmental accounting into their food purchasing decision. This has led to a change in 

market demands to ethically satisfy both farmers, producers, stallholders and consumers. 

Howard (2000) adds that consumers who understand their purchasing habits to buy what 

they need are likely to be more efficient and buy less—a way of avoiding overconsuming 

lifestyles.  

My findings indicate that both stallholders and visitors to the market share a sense of 

environmental purpose, as a participant in the market, I also found some movements 

towards a better environmental change are highlighted. In a similar vein, a study conducted 

by Méndez et al. (2013) on community supported agriculture acknowledges that both 

farmers and consumers have the potential to be contributors to some a part of the 

transformation towards an agro-food system that prioritise ecological and human health at 

all stages (p. 11). This means that both producers and consumers value and are motivated 

by bringing to food production a greater resilience for all that safeguards aspects of the 

environment, justice, health, participation, and communication (Hvitsand, 2016, p. 333). 



73 

 

Although in the case of the mentioned studies, community supported agriculture activities 

are the focus, the finding could essentially highlight that there is an awareness within the 

wider community of these important issues. This is reflected in the goal of one of my 

interview participants to ‘survive well’ together with the planet.  

Putri: I also noticed about the packaging, it's also interesting...because some people bring their 

own tin cans? 

CH: Yes, for refilling. Yeah, so that's very good question. So about four years ago, I think I 

started that to do the refills. And that was just based on the fact that there was a lot of talk 

about recycling and saving the planet and, you know, reusing stuff. So I thought, well, people, 

when people have finished their bottle of oil, let's bring it back and refill it. And so they do that. 

And so what they do is they're getting nice fresh oil all the time, and it's cheaper. And you know 

they're saving the planet. So that. Yeah, so that's good. 

Additionally, I also identified small actions that represent eco-awareness within the 

stallholders incorporated in the way they approach the transactions. Two of the 

interviewees mentioned ways in which they encourage customers to use less disposable 

materials. Conversations below noted the idea: 

Putri: Do people start using their cups, I noticed some of them [bringing their own cups]? 

OL: More and more people, yeah. And we definitely encourage it. We let them know as well. 

Like, if you bring your own cup, and it’s bigger than our ones [because most of the time ours 

are small]. Yeah, we fill it up a little bit more. We tell them because, you know, saves one cup 

for us. And it saves, well, the environment. I mean, even though it’s not as mega plan, but I’m 

sure there’s some downsides to doing [or using disposable cups] all of that sorts. 

YM, also expressed to me during our casual encounters that they provide a discount for 

people who bring their own containers.  These examples are important in that some owners 

operate their business in a way that is also responsible environmentally, although they are 

aware that their impacts may not be significant for the environment just yet, it is important 

for them to keep it in their mindset from an ethical standpoint. In this respect, farmers' 

markets can play multiple roles, as an incubator of new businesses, a connector of rural-
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urban people, an educator of consumers, and beyond this, a place for people to integrate and 

taking a leadership role in the aim to survive well, together. 

5.3 Christchurch Farmers’ Market as Relational Space 

Local food initiatives have been growing within the urban community. In Christchurch, 

community-led agricultural initiatives are fostered mostly as answers to the long-term 

response following the 2010 earthquake. However, these projects are not only contained in 

a post-earthquake context, as restorative projects; they also exist within a global context 

which, as a result of the domination of unsustainable economic systems, faces the threat of 

peak environmental destruction in the near future. The aims of these projects are different, 

with some seeking to cultivate a sense of community after disruption and others to grow 

back the local economy (Guthrie et al., 2006). In terms of rebuilding spaces that provide 

both economic and social benefits, emerging markets such as the Christchurch Farmers’ 

Market and the Riverside Market seek to do this and insert themselves as alternatives to 

counter “the sameness of many supermarket environments” (Guthrie et al., 2006, p. 527). 

Traditional ways of food retailing through farmers’ markets aim to open a space for 

farmers to exhibit their produces themselves. Basil (2012), in his history of food markets in 

Canada, describes the resilience of farmers’ markets, which have thrived throughout 

numerous stages of food retailing until recently, when markets began to be considered as 

boutique retailers. Basil reviews three different periods in Canada of farmers' markets 

popularity, based on historical turning points in social and political conditions. During the 

first European settlement in Canada (1800-1915), farmers' markets reportedly aimed to 

mimic previous market conditions in Europe. Following the industrial revolution era (1916-

1970), the modernisation of food retailing, including industrialisation of agriculture, led to 

a decline in the numbers of farmers' markets. In the modern era (1970-today), Basil noted 

‘a contemporary renaissance of farmers' markets’ (p. 390), with the numbers of farmers 

market surging as people have shifted to incorporating environmental concerns into their 

decision-making around purchasing goods.  
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As a contrast to Basil’s elaboration of the growth, decline, and resurgence of Canadian 

farmers' markets, the farmers' markets in Asia, which are known locally as ‘wet’ markets, 

remain primary places for people to buy their daily necessities. Goldman et al. (1999) 

conclude that the wet markets, specifically in Hong Kong, have outperformed many other 

major food retailers such as supermarkets and hypermarkets in terms of freshness, services, 

and prices. The strength of the wet markets comes from the way they have modernised to 

attract visitors by providing the same convenience as that found in a supermarket. This 

finding suggest that the modernisation of food retail formats (like markets) are somewhat 

inferior to supermarkets (Goldman et al., 1999). Government encouragement, as Basil 

mentioned, can also enable the longevity of farmers' markets to satisfy demand. However, 

Klimek et al. (2021) argues that, in order to counter the dominance of the supermarkets, 

farmers’ markets require a consistent number of customers that will help the stallholders 

continue their operation.  

Turning back into my fieldwork at the market, I encounter different types of market 

goers. Each Saturday morning, quite often I was left to my own devices thinking about the 

multiple dynamic backgrounds of culture, people, and environment which makes the 

market work this ‘renaissance era’ of farmers’ markets. Contrasting with rural Java, the 

place where I was born, typical farmers’ markets are rather different than those in the 

Western context. There, the markets are either held every day, twice a week or according 

to different system of a day8 used in rural Java. People at the market are mostly women as 

small sellers and men acting as wholesalers. Alexander's (1987) study on the Javanese 

market trading system emphasises the social institution in the market linking to complex 

webs of social relationships, which are in turn reflected in the prices set (p. 2). In contrast 

with farmers' markets in Western settings such as Christchurch Farmers’ Market, farmers' 

 
8 Javanese culture has a different system of naming days in a week where there are 5 days in a week (Wage, 

Kliwon, Legi, Pahing, and Pon). The system is adopted from Saka calendar Pañcawāra (Kusen, 1994). People 

usually merge this system with usual days from the Gregorian calendar (e.g., Wage in “Monday”, Legi  in 

“Tuesday”, etc). Market days are usually held at least one day in a Javanese week, thus, there are typically leaving 

at least two Javanese market days of market days according toin a Gregorian dating systemweek. 
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markets in Java have become mostly primary infrastructure for people trading commodities 

and are daily necessities—more important than supermarkets or hypermarkets. 

People connect to the market in a different way. The market goers at Christchurch 

Farmers’ Market have various reasons regarding their visits. Those who have their huge 

handmade rattan handbag, pushcarts, backpacks, or simple cotton bags roam the market 

in a very quick pace. It seems they have the focus to get the chores done under in an hour. 

Some might walk in a group holding some bowls and plates and enjoying the meal by sitting 

on the grass by the river or under the Totara trees. Comments made on the small survey I 

conducted show how respondents have made conscious decisions to support the local 

farmers and to buy high-quality produce. From this survey, through their praises of the 

market’s “localness” and their relationship with the market, I discovered that visitors have 

an awareness of living sustainably in a time of environmental concerns. My findings 

strongly indicate that prices seem to be less of a barrier for visitors to the Christchurch 

Farmers’ Market. Visitors, in this respect, seem to understand and agree with the prices 

offered by the farmers, and to perceive their purchases as playing a role in providing a 

‘decent livelihood’ (Duojie, 2022). 

Environmental externalities are major forces that push us to reassess our doings in the 

economy. For example, importing food products from around the world unquestionably 

benefits a country’s economy in fulfilling national demand. However, this comes at a cost, 

whether that be the premature depletion of fossil fuel, waste associated with packaging for 

international shipping, and/or greater risk of climate change driven by transport-related 

emissions. While issues mentioned are globally affecting every country, quite often local 

solutions construct an alternate infrastructure of livelihood in countering the massive 

power we feel hopeless to fight against. Localising food production contributes to alleviating 

these unsustainable systems as Milestead et al. (2010) propose, by creating shorter food 

distribution chains in order to accommodate more local food production as an adaptation of 

food system to climate change (IPCC, 2022).  
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As in Section 3.1.2, I noted that the Christchurch Farmers’ Market had been closed 

during the New Zealand COVID-19 lockdown and farmers’/stallholders’ incomes were 

affected. How were farmers able to access a sufficient support system to replace the 

functionality and relationality during this time? My research found that the relationship 

that had already been fostered among stallholders and between stallholders and customers 

gave both groups the feeling of being members of a community, and that these relationships 

prove to have been of significant benefit to farmers/stallholders. Like many other types of 

relationship which involve reciprocal exchange, the relationships made between the 

communities were, according to my interviewees, useful for the members in the time of 

crisis. Various examples of this were identified: stallholders receive functional support 

including direct orders from regular customers, relatives, office colleagues, and the sport 

community, outside the market setting. This was the case for YM, who said: 

YM: But, but also, during the lockdown, though, like, my—not the customers—like, I got 

contacted by my friends. So, like, I sold to them at the cheaper price to get rid of old stock. 

Yeah, it worked well. 

Stallholders also stayed connected during this time, as MC explained:  

MC: We kept in touch. Yes. We might have been locked down in our own homes. Yes. But we 

Skyped, sent text messages, emails. What are you working on? Are you doing anything new? 

This just driving me mad. I need my salt. I need my oil. When am I going to see you? You 

know? Yes, it was highlighted the frustration. 

 Another example also showed community support from the event organiser as one of the 

managers wrote to the stallholders to provide a discount for the stall fees as people restarted 

their stalls again after the COVID-19 lockdown. One of the interviews below exemplified 

the support culture in the community: 

Sam wrote [to] everybody and said: ‘I’m going to give everybody [the stallholders’ $10 cash for 

each market [day]. We try to help you guys out’, which I thought it was really nice because he 

was the one who was missing out on his business revenue. But I said to him: ‘Mate, don’t be 
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silly, my business has still been okay. Yours is obviously, yeah, and thank you’. You keep it [the 

discount]. And everybody did thanks. 

These examples above show how stallholders were supported by and supported others in 

different forms in the time of the COVID-19 crisis. I learned that this support was fostered 

mostly through connections made at the farmers’ market. Understanding the shared feeling 

of being in crisis together and showing support to others is likely to enhance a sense of 

community over the long run.  

 

5.4 Resilience at Christchurch Farmers’ Market  

The above explanations on functionality and relationality in the Christchurch Farmers’ 

Market show the roles of the underlying economic interconnection. In this respect, economic 

interconnection in the farmers' markets are more than just monetary exchanges—they also 

include sharing care. How does Christchurch Farmers’ Market contribute to the overall 

resilience in the community? In  an important account of food resilience in the community, 

Toth et al. (2016) quantitatively modelled a generic food system in Christchurch. Based on 

the resilience model they created, they propose that food distributed in the farmers’ market 

has a higher utilisation score.  A higher score in food utilisation closely links to a reduction 

of excess food waste. Through Toth et al.’s study, I understand that Christchurch Farmers’ 

Market counters the current dominant food system to certain extent by potentially 

contributing to reduced food waste and thus resilience in food systems more generally. 

With regards to resilience, three major challenges to the local and national food system 

of Christchurch and New Zealand were present at the time I conducted this research. First, 

it is the ongoing global COVID-19 pandemic which I identify as a shock to Christchurch’s 

food system. On top of that were existing long-term socio-economic stressors in the food 

system such as access to healthy food, and, lastly, the future adaptation required for the 

food system in the face of climate change (IPCC, 2022.). Upon seeing Christchurch Farmers’ 

Market differently, as something more than a place of supply/demand and economic 
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exchange, we can come to understand that the values of the market can address problems 

such as providing access to healthy food, an alternative outside the strong power of 

supermarkets, as well as contributing to social cohesion for all the market sellers and their 

customers.  

During New Zealand’s lockdown, government financial support9 for small businesses 

becomes a significant buffer for some stallholders. Eligible small businesses were allowed 

to apply for this support if their incomes were affected by the government restriction. As 

the Christchurch Farmers Market did not operate during the lockdown, some stallholders 

applied for this support to cope with the shock to their business. One of the interviewees 

said: 

Yeah, so we lost, you know, we lost a significant amount of income from no sales. And so we took 

advantage of it. We were allowed to apply for a government subsidy. So that was okay, and that 

was paid out. It helped. 

Another stallholder also added that the government subsidy helped their business to cope 

with the lockdown. They mentioned, at first, that they were not eligible for the government 

subsidy because they use cash transaction primarily in the market. However, they 

successfully signed up their business to the government, making them eligible as support 

recipients. The conversation below noted the example: 

So, what I did is talking to an accountant to talk about my business. [It] was [a] funny story. It 

helped me to make everything ‘official’. I was meant to and I wanted to. So, I got there which 

to me was very lucky because if I had waited any longer it would have been my own fault. For 

not being ‘legit’, you know. If you just keep cash or whatever at the market, you don’t declare 

any of it, then you don’t get held by the government. I just made it. Maybe [it was] two months 

before that first lockdown [January 2020].  

 
9 New Zealand’s financial government support is a loan scheme lent by government to help small 

business and people who are affected financially. More information here. 

https://covid19.govt.nz/isolation-and-care/financial-support/
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Above examples incorporate that the government support can ‘cushion’ the economic shock 

for small businesses.  

The role of Christchurch Farmers’ Market as a space of independent producers to 

operate allow these producers to take control of their own business—thus appropriating 

their own surplus (to use Gibson-Graham et al.’s 2013 analysis). One of the examples in 

Sub-section 5.1, where producers and suppliers for supermarkets are somewhat less 

autonomous in producing their goods due to the control of supermarkets. But independent 

business owners might retain the original value of their produce more without the 

interference of third-party distributors—meaning it is built more on direct people-to-people 

relationships with consumers. Furthermore, the flexibility and independence of farmers' 

markets means that although stallholders  do not necessarily benefit in a terms of money, 

they sometimes have time surplus. For example, from having this independency, as MC 

said in Sub-section 4.1, they can meet their goals in ‘meeting people’ more through the 

market, and thus achieve some more-than-monetary satisfaction. Whereas, OL mentioned 

that Christchurch Farmers’ Market has given them a flexibility of being a parent due to the 

shorter hours of the market. They said: 

When I first started, my sister gave me $200 in a day, half day even. And then I would go and 

work the other half. I own the business now. My number one priority right now is just be a father. 

I’m like a full-time father, I have my kid 24/7 and my kid is at their important age. 

Above examples include small business owners who participate at the Christchurch 

Farmers’ Market appropriating their own surplus, in this case being able to have flexible 

time, independently. 

Farmers’ markets like Christchurch Farmers’ Market are currently mushrooming all 

over the world whether in urban settings or rural. Whether they are traditional markets, 

dry markets, wet markets, or well-curated markets, they provide a welcome counterpoint to 

modern-day grocery shopping. It is true that supermarkets and other global food 

distribution chains are too powerful to displace, specifically because they typically offer 
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cheaper prices and other conveniences such as all year-round food availability. This 

disconnection was more evident in the time of the government pandemic restrictions when 

essential needs were only able to be met through supermarkets. Although the market power 

hold in New Zealand is centred and consolidated to supermarkets during lockdowns, these 

powerful food providers can be vulnerable to environmental disasters and earthquakes in 

ways that farmers’ markets might be more resilient to10. And at this point, it seems cannot 

expect to count on them to create more complete and resilient food systems. 

 

5.5 Conclusion 

In this chapter, I engaged data I found in the market and with the other significant 

information on the current food system in New Zealand. I encouraged seeing farmers' 

markets differently, not only through the economic lens but also from the perspective of the 

relational space they give birth to. Even so, the economic interconnections expand beyond 

this. I have shown justifications as to why we should start and keep reimagining our food 

system given the present-day challenges, particularly through what farmers’ markets offer. 

Farmers’ markets can contribute to a resilient, adaptive, flexible, and transformative food 

system. Farmers’ markets may not break through the existing structural system that 

empowers supermarkets, but they are vehicles that can help people change perspective to 

be a new generation of society that is sustainable and adaptable. 

 
10 For example, supermarkets had to close for some time after the earthquakes in Christchurch while 

they were checked for structural soundness, and restored to order. 
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6 6 Echoing the Difference 

Farmers’ markets are often understood as niche, alternative ‘foodie’ events that are 

so small, in terms of overall market share, as to not be significant players in food resilience. 

Indeed, as described in this thesis, during the lockdowns that featured in New Zealand’s 

COVID-19 pandemic response, markets such as Christchurch Farmers’ Market had to close 

temporarily, and all food purchases during Level 4 were made via the main supermarket 

duopoly, while level 3 allowed more limited delivery and pick up services. How then can we 

say that farmers’ markets contribute to resilience?  

This thesis has taken a different approach to farmers’ markets, focusing on the forms 

of resilience that emerge when both functionality and relationality are enabled in such 

spaces. The resilience that emerges may be limited in scope: I have mainly focused on the 

resilience of the community that has formed within the market, mainly of producers and 

stallholders, but also the community that is formed through the intentional support of 

regular customers. What I have found here is that farmers’ markets contribute to resilience 

in two main ways. Firstly, they are part of a wider, diverse and heterogenous food supply 

system that enables business experimentation and ethical engagement with food outside of 

the constraints of mass supermarket supply chains. While this appeared to be reduced 

during the lockdowns in New Zealand, in terms of the slow impacts of climate change and 

inequalities all around the country (including access to energy, water, food, social-injustice, 

and more), we can see how the formation and maintenance of farmers’ market spaces are 

important. In the thesis I gave some examples of small, ethical and environmentally 

sustainable businesses that were enabled through the farmers’ market. One way to ‘see 

differently’ is to see their very smallness and emergent characteristics as important factors 

in overall community and food resilience. The second main way the farmers’ markets 

contribute to resilience is on a wider scale. It offers a form of tangible alterity that is not 

just a ‘business incubator’ where stallholders are expected to upgrade their successful 

businesses to the ultimate goal of mass supply to supermarkets. Rather, the market offers 
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a setting where diverse practices of doing economy contribute to a vast interdependency of 

relations on which a livelihood is built upon. For most stallholders, the farmers’ market is 

just one aspect of their livelihood practice. These diverse practices are quite often being 

ignored compared to what most economists describe as market practices—where businesses 

should bring higher and higher profit, raise GDP, and scale up to a massive volume of 

production. But this is not the only way that a resilient livelihood can be built. As seen in 

this study, even when times were difficult, relationships and community helped to sustain 

livelihoods – including customers who sought to return as quickly as possible to support the 

market and stall holders, and stall holders who prioritise purchasing from each other for 

their needs rather than wholesalers. In the end, as Gibson-Graham, Cameron and Healy 

(2013) note, a market is at its core a way of encountering others to meet our needs as well 

as theirs. 

This diversity of ‘doing economy’ emerged for me as I explored and researched what I 

could find around me as an international student studying in New Zealand, and as a part-

time worker at Christchurch Farmers’ Market. I was curious about such a market in a 

context different from my home country of Indonesia. My research objective was exploring 

farmers' markets contributions to resilience taking a case study at the Christchurch 

Farmers’ Market. In answering my research objectives, I took the approach of addressing 

resilience concepts with a diverse economies’ perspective. Diverse economies as a research 

approach acknowledges every form of economic practice which contribute to fulfilling 

people’s needs, including the more visible economies of wage labour, capitalist enterprise, 

and market transactions, but also the less visible economies of unpaid labour, alternative 

exchanges and enterprises that occur in and between households or families, and much 

more. I followed Gibson-Graham and Dombroski’s (2020) advice to begin with rich 

description and inventorying the diversity of what is already present. Therefore, I employed 

an ethnographic approach to explore the contribution of Christchurch Farmers’ Market to 

the knowledge of resilience. Unlike many other studies which focus on improving production 

and marketing in farmers' markets, I looked closely into the relationships fostered between 
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all the market people including between stallholders, customers, and the human-

environment relations too.  

Data was collected through a year of participant observation, and eight semi-

structured interviews with stallholders, a survey of market-goers, and wide matrix of 

literature including personal reflective journals, books, news, reports, official government 

websites and other Christchurch Farmers’ Market publications. Data gathered through the 

mentioned methods were analysed based on emerging themes: these were growing start-

ups, relational exchange, topics about COVID-19, and environmentalism. In Chapter 4 and 

5, I have discussed these themes in relation to the previous existing literature. This final 

chapter concludes this work by outlining a new way of seeing farmers' markets differently, 

and to further highlight the aspects of doing economy differently we could focus on for future 

research.  

 

Echoing the Difference 

Farmers' markets in New Zealand are one of many valuable community 

infrastructures which contribute to both the functional and relational aspects of resilience. 

I have argued throughout my thesis we should not ignore these alternative economic 

transactions which have capacity for ongoing ethical negotiations between buyer and seller, 

and between both and the environment. Dombroski, Duojie and McKinnon (2022) contend 

that with those complex challenges, economic practices cannot be focused on growth, on 

thriving and flourishing livelihoods for some, rather, it is more appropriate to focus on how 

we might survive together. This relies on our willingness to give up internalised capitalist 

thinking that is destructive to people and planet, and to think about resilience as something 

that is both economic and community based.  It requires us to see things differently from 

the mainstream economists. 

I started with identifying reasons to see differently in Chapter 1 Introduction. It 

aimed to begin the discussion of the current socio-economic issues related to food resilience. 

I followed the discussion by making visible the existence of farmers' markets and situating 

them in the context of resilience. I have outlined a growing body of literature based on 
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feminist economics including an ethical compass for reimagining economy differently 

(Gibson-Graham, 2006). I have also outlined the objective that guided the entire thesis of 

seeing differently farmers' markets through the diverse economies’ perspective: what are 

the contributions of farmers' markets to resilience at the Christchurch Farmers’ Market.  

In Chapter 2 Farmers’ Markets and Socio-economic Resilience, I investigated and 

situated farmers' markets in literature. I drew from both current research in resilience and 

diverse economies’ perspective. I approached farmers' markets contributions to overall 

resilience by seeing it through a diverse economies perspective. Seeing economy through 

the description of “thick” and “thin” (Gibson-Graham, 2014) aided me in capturing multiple 

social and economic relations that build our livelihoods, particularly in  farmers' markets. I 

explored characteristics found in farmers' markets that could enhance the social 

infrastructure of resilience by exploring and inventorying different economic practices 

occuring in farmers' markets more generally. This was to align my understanding of 

resilience from a disaster, risk, and resilience framework with diverse economies thinking. 

Chapter 3 Researching the Christchurch Farmers’ Market extended different 

methods for understanding Christchurch Farmers’ Market. I justified my research approach 

of documenting the present social relations in farmers' markets through ethnography, as 

the most appropriate way of understanding and observing social relations in context. In 

doing so, I embodied a performative participant observation in my role as a market worker 

and as a researcher. To extend my understanding of other’s perspectives, I gathered data 

through interviews with Christchurch Farmers’ Market stallholders and a survey for 

consumers. I argued that my positionality as a person researching a socioeconomic culture 

from a different background as an ‘outsider’ adds another layer of reflexivity. This is to 

emphasise that I am cognisant that I usually become the object of development research – 

as a person from Indonesia – and that my usual understanding of informal markets is 

influenced by my experiences.  

Chapter 4 The Place that Echoes elaborated my ethnographic observation of the 

Christchurch Farmers’ Market and summed all the fieldwork including key information 

from the stallholder interviews and the survey. I engaged in both rich description of seeing 
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and describing the subtleties of everyday lives I have observed, and triangulated this with 

the perspective of others. In this chapter, I also evoked feelings and emotions emerging from 

the fieldwork by examining farmers' markets closely. I observed that Christchurch Farmers’ 

Market has a role in providing an alternative to the hegemonic market power particularly 

in the grocery sector. All market people including farmers, stallholders, small growers, and 

market visitors gain benefits that fulfil their needs – income for stall holders, farmers and 

growers, and goods for consumption for customers. However, Christchurch Farmers’ Market 

is also a flourishing ground of social relations that becomes a foundation for the ongoing 

economic activities in the market. Throughout this description, I analysed two different 

meanings that Christchurch Farmers’ Market has created as both functional and relational 

space. 

I continued to ‘make visible’ the subtleties of doing economic practices in Chapter 5 

Through Another Lens. I connected narrative I observed at Christchurch Farmers’ Market 

to the details of previous studies on farmers' markets. In analysing the market, I focused 

and reflected on the impact of COVID-19 global pandemic in New Zealand. Throughout this 

time, I have argued that multiple social and environmental stressors require us to urgently 

reimagine and rethink everyday practices of doing life. I redefined farmers' markets as a 

valuable infrastructure of resilience in the community. Farmers' markets not only cater for 

people needs as an alternative to the homogenous supermarket duopoly, but also have a 

rich meaning of functionality and relationality.  I gave some illustrations and examples of 

this relationality through quotes and observations from my interviews and ethnography. 

The community that has formed around the farmers’ market is an important example of the 

way in which economies are also necessarily social. In this respect, farmers' markets invite 

us to move away from the narrative of ‘rational economic man’ individually maximising 

profit to ‘caring collective subjects’ that work together to make livelihoods (Haryani and 

Dombroski, 2022). 

Chapter 6 Echoing the Difference tied together the goal of my thesis in exploring 

Christchurch Farmers’ Market from a perspective of resilience. In this chapter, I argue that 

seeing differences of everyday economic practices beyond monetary transactions in farmers' 
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markets can strengthen economic and social aspects in the community, particularly in terms 

of being prepared for such future disruptions. This is because farmers' markets provide a 

conducive space for people to encounter others which will create another sense community. 

I suggest that by amplifying and widely inventorying more-than-capitalist economic 

practices present in farmers’ markets in Christchurch and elsewhere, it will bring us closer 

to reaching a livelihood that is sustainable and equitable for all. I return now to my research 

objectives and untangle them as outlined below. 

Research Objective One:  exploring contributions of farmers' markets to resilience at 

the Christchurch Farmers’ Market. Diverse economic practices at Christchurch Farmers’ 

Market go beyond monetary transactions. I have identified diverse economic practices in 

three categories of transaction, labour, and enterprises. First, this thesis recognises 

Christchurch Farmers’ Market as a partially niche market. It also caters to a broad range 

of farmers, suppliers, and stallholders which progressively working towards fair and direct 

trading, yet the demographics of the market-goers and the surrounding area reflect a higher 

socio-economic group. For those who work within the markets, however, the currencies 

exchanged are not only money but also produce, with stallholders using barter as well as 

other types of care exchanges. On special occasions, gift-giving is also common between the 

market people (e.g. during Christmas). Secondly, various types of labour are enabled at 

Christchurch Farmers’ Market. For example, compensation is distributed in many forms 

beyond the usually visible wage labour. There are also part-time, self-employed, reciprocal 

labour, or work for welfare. Lastly, different more-than-capitalist enterprises can be found 

in the market for example enterprises that are environmentally responsible and non-profit. 

While this thesis was not able to explore deeper the finances of different businesses, or the 

kinds of support they received from the government during lockdowns, I have identified a 

diversity of livelihood practices that contribute to surviving well. These diverse practices 

might be considered in the Western perspective as small, however, these are significant 

practices that build overall livelihood in the context of farmers' markets.  

Economic and social resources are significant in achieving resilience. According to 

Ozanne & Ozanne (2013), many New Zealand communities have high level of economic 
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resources, making it easier to ‘bounce back’ during or after emergencies.  But it is not only 

economic resources that matter: the shared feeling of connectedness with other members of 

the community allows a greater social resource which will be useful in facing disturbances. 

For example, Ozanne and Ozanne's (2013) study on Lyttelton Time Bank recognises that 

the community formed through the Timebank interactions enabled a swift flow of 

information between the members in response to the crisis of the Canterbury Earthquake 

Sequence in 2010-2011. Similarly, Christchurch Farmers’ Market is also a medium where 

relationships are formed, and people have a sense of shared feeling and meaning with 

regards to their participation in the market. This underlying low-key connectedness can 

lead to a greater sense of a cohesive community, making it more resilient and be prepared 

against diverse disturbances both in terms of creating an adaptive plan to the COVID-19 

restrictions and other disturbances in the future.  

My desire with this thesis was to support collective movements towards the shared 

goal of surviving together and creating a more liveable world. While it is but a small 

contribution, this thesis can encourage people to think differently, if not in terms of large 

scale change, then small yet monumental social change in individuals and small 

communities as we start where we are, with what we have (Dombroski, 2016). This thesis, 

then, becomes a reminder to people in these times, most importantly myself, of the need to 

reimagine a future of doing life differently 

 

Contribution of This Thesis 

This thesis contributes to a growing body of literature on the social study of farmers' 

markets as resilient community infrastructure, though the lens of diverse economies. First, 

in terms of farmers' market literature, this thesis drew on work detailing contemporary 

agri-ecological systems and the contribution of farmers' markets to overall community 

resilience. Following King’s (2008) argument on agri-ecological systems that reconnect 

people, food, and environment, I identified Christchurch Farmers’ Market not only as a 

space of community resilience for humans, but as a space to explore ecological thinking 

where sharing ecological knowledge is possible, moving towards a more eco-literate 
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community (Capra, 1996) and thus, hopefully, towards non-human and planetary resilience. 

I have also expanded on Garner's (2017) idea of support culture between market people. I 

identified that the support is beyond the social relationship between people, but also is 

about people connecting with place – for example with the stand of pre-colonial kahikatea 

trees in the market surroundings, or the beautiful, cultivated kitchen and flower gardens, 

and associated insects and native birds, or even my personal connection to a particular rose 

bush. This type of appreciation of feeling involved with and connected to the neighbourhood 

is a core idea explained by McMillan and Chavis (1986) in their work on sense of community. 

Lastly, particularly in New Zealand, farmers' markets as traditional trading systems 

provide alternative nodes of ‘competition’, some variety against the sameness of intense 

supermarket competitions with a power ‘race to the bottom’ in terms of wages and rising 

prices of everyday household needs (RNZ, 2022). Thus, beyond acknowledging farmers' 

markets as springboards for new businesses, this thesis captures other narratives that 

previous studies on farmers' markets did not cover. 

Second, this thesis has added an inventory of diverse economies literature capturing 

more-than-capitalist economic practices. Firstly, commensurability used in farmers' 

markets go well beyond exchanging money. For example, transactions such as sharing 

ecological knowledge, barter, trust, and care are common in farmers' markets leading to 

community cohesiveness between market people. Informal interactions (McMillan & 

Chavis, 1986) through this public space or events can enrich connectedness in the 

community (Francis et al., 2012), and it seems Christchurch Farmers’ Market suits this 

role.  Secondly, the kinds of independent enterprises enabled at the market allow 

stallholders to appropriate their own surplus, without the need to create endless growth in 

profit for distant shareholders. They can cut the ‘middleman’ thus providing better 

livelihoods and better and fresher produce for better livelihoods. Although both non-

capitalist and capitalist enterprises generated profit, capitalist enterprises can fail to 

engage wider ethical concerns in their overriding mandate to maximise profit (as is the case 

with the two supermarket giants in New Zealand). Christchurch Farmers’ Market helps 

because the market provides a functional place for independent stallholders to appropriate 
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their own surplus. And it is not only about the profits and surplus. In Jarra Hicks’ study of 

community-owned energy infrastructure, the act of amplifying the scale of the project and 

people’s participation with the operation of this clean energy partnership actually 

manifested in elevating individual and collective experience of community. This further 

prepared people for contributing and engaging more with other community-led movements. 

Other studies highlighting self-managed practices on enterprises are explored by Heras and 

Vieta (2020), Hicks (2020), Johanisova et al. (2020), Lyne and Madden (2020), North (2020), 

and Walenta (2020). These studies all take a diverse economies perspective on self-managed 

enterprise – seeing it not as a first step in a growth-oriented business, but as a livelihood in 

itself, geared towards sustainability.  

The last contribution of this thesis is in the area of reflexive methodology. Conducting 

socio-economic and development research in New Zealand, specifically in Christchurch, as 

an overseas student provided me opportunity to constantly put my highest awareness of my 

subjectivity throughout the research process. It is common for researchers from Western 

countries such as New Zealand to travel elsewhere to write about the social and economic 

development of non-Western places, and there have been increasing calls over the last 

decade to recognise this practice as sometimes neo-colonial. In contrast, I have contributed 

to cross-cultural and international development and resilience research through offering 

my perspective on social and economic resilience in a Western nation. Like any cross-

cultural researcher, this means I needed to consider both formal and informal implications 

of my position in research and in the community in which I participated in for my research. 

Like many cross-cultural researchers, it is not appropriate to rely solely upon reading books 

or conducting surveys in a foreign site where one speaks the language as their third 

language. However, with sufficient preparation and following ethical guidelines, one can 

learn through embodied participation in the fieldwork, if one is always flexible and 

adaptable when approaching any issue that arises in the field. Thus, in this regard, I 

suggest that combining flexible ethnographic methods and with a theoretical perspective 

such as diverse economies can allow researcher to adapt and be resilient in conducting 
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research during unprecedented times, such as critical time researching under global 

pandemic. 

Of course, I was challenged by the spatial limitation and circumstances surrounding 

the COVID-19 response in New Zealand – having expected to return to Indonesia to conduct 

research as is usual on the scholarship I obtained. However, rather than seeing this an 

obstacle, I return to a recent reflective gaze in social science, where I work to decolonise and 

unlearn colonial methods commonly used by most development researchers. My 

unconventional approach to research allowed me to ‘shift my gaze’ seeing that there are 

many ethical traditional practices that are easily found in the Western world. This implies 

further that my thesis can be a reminder for researchers from countries where they are 

expected to be the subject of development research (rather than the researcher) (Liu et al., 

2020) to also unlearn what they understand, particularly in socio-economic development 

study. 

 

Future Research 

Through this thesis, I ‘make visible’ both the economic and social aspects of farmers’ 

markets. The processes of food production and distribution from farmers, growers, artisans, 

and stallholders to market visitors are about more than exchanging money. This thesis 

focused and captured one specific site, the Christchurch Farmers’ Market. As a result, the 

socio-economic and cultural context only apply to Christchurch and perhaps wider New 

Zealand in the main. Yet it struck me that although the Christchurch Farmers’ Market 

setting is rather Anglo-European, the exchanges and direct trading dynamic are applicable 

in most farmers' markets internationally including those from Asian “wet markets”, which 

I was previously more familiar with. This implies that in many parts of the world, the social 

resources present in both the traditional and the ‘new generation’ of farmers' markets can 

buffer community against shocks in emergencies.  

Farmers' markets extend resilience in the context of New Zealand’s food insecurity. 

While Christchurch Farmers’ Market does not supply food to New Zealand’s poorest and 

most food insecure groups, it does offer a space for social enterprises, non-profits and 
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independent producers to develop their small business and contribute to food security 

through offering alterity in the face of duopoly.  Further research could examine the 

functionality of the wider grocery sector (including independent food suppliers not in the 

supermarket system) and its associated forms of relationality.  Research into wider food 

justice social movements in New Zealand will better aid discussion on governmental support 

for alternative food systems. Stakeholders or policymakers can utilise findings from this 

research to also integrate the aspect of social resources (space of relationality) that can 

enable community cohesiveness in disaster preparedness and response. Building a robust 

community infrastructure of food resilience benefits the wider economy and society.  

 

Final Remark 

Many possibilities for rethinking how we manage everyday tasks are ubiquitously 

present around us. We often dismiss the everyday in our desire for widespread change and 

resilience in the face of disruption. But what possibilities do we overlook when we dismiss 

the everyday? Those places including the household we are in, the relationships with our 

friends, the place we volunteer, regular places we visit each day, or a place where we create 

our masterpiece and pour our heart into, which may or may not be our everyday job. Have 

we recognised the importance the exchange of care plays in reimagining our livelihoods in 

ways that are more sustainable and equitable to all beings—people and planet? For me, the 

answer to Gibson-Graham et al.’s (2013) question of how to survive well together came in 

observing the constant ethical commitments and negotiations of the farmers’ market and 

reading about the need to decentre human needs in our decision-making and consider the 

wider planet. Let us recognise the empirical data and all the science behind us in this 

regard. Let us at least try to build the utopian world we aspire to have. Let us understand 

that if it costs us more than the environment to sustain our existence, we are leading into a  

different way of creating a more liveable world. Let us try and experiment in trying. We 

have hope, indeed. But this hope must be echoed with a continuous process of unlearning 

and re-learning, of seeing through a different lens that values diverse and small-scale 

experiments with change. And it is one of the many tasks I set for myself as a human, one 
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which I echo to all people I care about, encouraging us to change the lens and start seeing 

our economic possibilities differently. I hope this thesis is but a first step in doing this for 

myself as a farmers’ market researcher. 

 

 

 

Figure 8. One of many, Christchurch Farmers’ Market. (Credit: Sam Marchant, Christchurch 

Farmers’ Market) 
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Appendix C. New Zealand COVID-19 Responses in 2020 

       

       
  Timeline Keys Event L4 L3 L2 L1 

2
0
2
0
 

28 February 

2020 

First COVID-19 case reported in New 

Zealand         

14 March 2020 

The Government announces anyone entering 

New Zealand must self-isolate for 14 days, 

except those arriving from the Pacific.         

19 March 2020 

All indoor gathering of more than 100 people 

are to be cancelled. Borders close to all but 

New Zealand citizens and permanent 

residents.         

21 March 2020 

The Government introduces the 4-tiered 

Alert Level system to help combat COVID-

19. The Prime Minister announces that New 

Zealand is at Alert Level 2.         

23 March 2020 

At 1:30 pm the Prime Minister announces 

New Zealand has moved to Alert level 3 

effective immediatel. In 48 hours, New 

Zealand will move to Alert level 4.         

25 March 2020 

At 11:59, New Zealand moves to Alert Level 

4, and the entire nation goes into self-

isolation. A State of National Emergency is 

declared at 12:21 pm.         

29 March 2020 

New Zealand reports its first COVID-19 

related death.          

31 March 2020 

Further extension (2/4; 8/4; 15/4; 22/4; 29/4; 

5/5)         

2 April 2020 

Additional 5 days of Level 4. Alert Level 3 for 

2 weeks.         

4 May 2020 NO CASES         

13 May 2020 

New Zealand moves to Alert Level 2. State of 

Nationa Emergency expires at 12.21 pm.          

8 June 2020 Alert Level 1 no active cases         

11 August 2020 4 new cases in community         

12 August 2020 

Auckland → Alert Level 3. Rest of New 

Zealand → Alert Level 2.         

14 August 2020 Auckland → 12 more days of Alert Level 3.          

30 August 2020 

Auckland moves to Alert Level 2 at 11:59pm, 

with extra restrictions on travel and 

gatherings. The rest of New Zealand remains 

at Alert Level 2.          

21 September 

2020 

All regions move to Alert Level 1 but 

Auckland.       * 

23 September 

2020 

Auckland moves to Alert Level 2 without 

extra restrictions on travel and gatherings at 

11:59pm.         

7 Oktober 2020 

Auckland moves to Alert Level 1 at 11:59pm. 

All of New Zealand is now at Alert Level 1.         
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2
0
2
1
 

14 February 

2021 

3 new cases of COVID-19 are recorded in the 

community. Auckland moves to Alert Level 3 

at 11:59pm. The rest of New Zealand moves 

to Alert Level 2.     *   

17 February 

2021 

Auckland moves to Alert Level 2 at 11:59pm. 

The rest of New Zealand moves to Alert Level 

1.       * 

22 February 

2021 

Auckland moves to Alert Level 1 at 11:59pm. 

All of New Zealand is now at Alert Level 1.       * 

28 February 

2021 

Auckland moves to Alert Level 3 at 6 am. The 

rest of New Zealand move to Alert Level 2.     *   

7 March 2021 

Auckland moves to Alert Level 2 at 6 am. The 

rest of New Zealand moves to Alert Level 1.       * 

12 March 2021 

Auckland moves to Alert Level 1 at midday. 

All of New Zealand is now at Alert Level 1.       * 

23 June 2021 

Wellington moves to Alert Level 2 at 11.59 

pm. The rest of New Zealand remains at 

Alert Level 1.       * 

29 June 2021 

Wellington moves to Alert Level 1 at 11.59 

pm. All of New Zealand remains at Alert 

Level 1.         

17 August 2021 

All of New Zealand moves to Alert Level 4 at 

11.59 pm.         

31 August 2021 

All of New Zealand moves to Alert Level 3 at 

11.59 pm. Auckland and Northland remain 

at Alert Level 4.         

2 September 

2021 

Northland moves to Alert Level 3 at 11.59 

pm. All of New Zealand (except Auckland) is 

now at Alert Level 3. Auckland remains at 

Alert Level 4.    *     

7 September 

2021 

New Zealand (except Auckland) moves to 

Alert Level 2 at 11.59 pm.     *   

21 September 

2021 

Auckland and Upper Hauraki move to Alert 

Level 3 at 11.59 pm.         

25 September 

2021 

Upper Hauraki moves to Alert Level 2 at 

11.59 pm. Auckland remains at Alert Level 3. 

The rest of New Zealand remains at Alert 

Level 2.          

3 October 2021 

Raglan, Te Kauwhata, Huntly, 

Ngāruawāhia, Hamilton City and some 

surrounding areas move to Alert Level 3 for 

5 days from 11:59pm. Auckland remains at 

Alert Level 3. The rest of New Zealand 

remains at Alert Level 2.     *   

5 October 2021 

Alert Level 3 restrictions in Auckland are 

eased from 11:59pm. Raglan, Te Kauwhata, 

Huntly, Ngāruawāhia, Hamilton City and 

some surrounding areas remain at Alert 

Level 3. The rest of New Zealand remains at 

Alert Level 2.     *   

7 October 2021 

 

 

 

 

 

     *   
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Waikato Alert Level 3 boundary is extended 

from 11:59pm to include Waitomo District, 

including Te Kuiti, Waipa District and 

Ōtorohanga District.  Auckland remains at 

Alert Level 3 with some restrictions eased. 

The rest of New Zealand remains at Alert 

Level 2. 

8 October 2021 

Northland moves to Alert Level 3 at 

11:59pm. Auckland and parts of Waikato 

remain at Alert Level 3. The rest of New 

Zealand remains at Alert Level 2.     *   

19 October 2021 

Northland moves to Alert Level 2 at 

11:59pm. Auckland and parts of Waikato 

remain at Alert Level 3. The rest of New 

Zealand remains at Alert Level 2.     *   

27 October 2021 

The parts of Waikato at Alert Level 3 move 

to Step 1 of Alert Level 3. Auckland remains 

at Step 1 of Alert Level 3. The rest of New 

Zealand remains at Alert Level 2.     *   
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Appendix D. Supplementary Map 


